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environmental 
and social responsibility

For a number of years, the Group has been

committed to a process of responsible

growth in all the countries in which it is

present. This is both a commitment and an

opportunity: integrating the challenges of

sustainable development into its strategy

and policies supports the Group’s changes

and helps to improve its overall perform-

ance. Based on values and principles of

ethics enshrined in the ethics charter and

nourished by the dialogue with its stake-

holders, this approach takes concrete form,

on a day-to-day basis, in the design of

communication solutions: offering a correct

balance between economic competitive-

ness, social progress and protection of the

environment. An element of innovation,

sustainable development lies at the heart of

the values of the Group and of the Orange

brand.

taking care of the future

In order to strengthen the sharing of best

practices in corporate responsibility within

the Group and incentivise its employees, an

internal multi-country competition named

“caring for the future” was launched in

2007. For this first year of the competition,

12,000 employees from 16 countries took

part in selecting the projects most emblem-

atic of the commitments undertaken. Among

the prize winners were the following:

• the Action Handicap Orange (Orange

Disability Action) project in Cameroon,

which promotes the social and profession-

al integration of people with physical dis-

abilities by providing them, for example,

with a working tool for using “call boxes”

(portable telephone boxes);

• the mapping of channels for the end-of-

life processing of products carried out in

France by the Group’s Purchasing

Department, consisting of an evaluation of

capacity and compliance with legislation by

providers of waste collection and disposal

services.

solutions for sustainable

development

The Group is convinced that telecommuni-

cations have a role to play in combating 

climate change and improving the lives of

individuals. As the leading user of its prod-

ucts and services, Orange uses the “green-

est” network applications and information

systems possible. But it also strives to pro-

mote these solutions to its private, or busi-

ness customers, via five levers:

• developing collaborative working:

bringing people together without them

having to move is the heart of the Group’s

business;

• vehicle fleet management: based on

“machine to machine” technology, the

Group’s solutions make it possible to

optimise the movements of thousands of

vehicles in real time and improve their

preventive maintenance;

• consolidating infrastructures: solutions

for virtualisation, hosting and facilities

management, etc.; solutions for consoli-

dating data centres and for reducing serv-

er numbers and energy consumption;

• dematerialising exchanges: among other

solutions, the Group offers electronic

invoicing that enables customers to dras-

tically reduce their paper consumption;

• human services: the Group’s solutions

help put citizens in touch with govern-

ment departments, maintain a social and

medical link at home for old people, and

improve the quality of telecare services.

the Orange Foundation

celebrates its 20th anniversary

Since its creation in 1987, the Orange

Foundation has implemented a major spon-

sorship programme echoing the activities of

the business. Its purpose is to facilitate all

forms of communication that might enrich

links between people. This commitment is

based around three major areas: disability,

with actions in the field of autism and visu-

al and auditory difficulties; education, with

programmes to combat illiteracy and edu-

cate young girls in developing countries;

and finally culture, with support for commu-

nity choirs. Every year, more than 500

sponsorship projects are supported in

these different fields and in 23 countries, in

Europe, Asia, the Middle East and Africa.

On the occasion of its 20th anniversary, the

Foundation presented an exhibition, “a

sharing world” at the French National

Library: seven photographs from the

Magnum Photo agency based around the

Foundation’s actions, providing a moving

and powerful testimony to the day-to-day

work of the associations, organisations and

choirs supported all over the world. The

Group’s commitment to sponsorship was

also hailed by the French Ministry of

Culture, which awarded the Médaille de

Grand Mécène (Grand Patronage Medal) to

the Foundation.

For more information:

www.orange.com/fondation.

At the end of 2007, the Foundation set up

an online blog to promote its work, its part-

ners and the associations supported: 

www.orange.com/fondation/blog.

All the Group’s social and environmental

actions are described in its 2007 corporate

responsibility report, in the “responsibility”

channel on www.orange.com.

“We want to reduce our

ecological footprint. 

The dematerialisation of

information exchanges

thanks to Business

Everywhere has enabled us

to do away with faxing 

by our salespeople, saving

more than 50,000 pages a

year. We also chose Orange

Business Services for its

ability to offers us “green”

solutions, and for its

commitment to sustainable

development.”
Frédéric Lallemand, 

Head of Information Systems 

at Metarom, a group specialising 

in the manufacture of flavourings

and colourings for the agri-food

industry.

In 2007, over 500,000 conference
calls made by Orange Business
Services customers saved the
emission of 1,000 tons of CO2 into
the atmosphere.

Violence-free Schools

The national “Violence-Free Schools” programme conducted by the TP Group foundation was voted best
educational campaign at the “Zlote Spinacze 2007” (Gold Clip 2007), a prestigious competition for institutional
press relations. TP won second prize, following on from the award 3 years ago for the “Phone Mum”
programme. “Violence-Free Schools” is aimed at highlighting the problem of violence in schools through
profiles and statements from pupils, teachers and parents who are against it.
Handbooks, specialist staff, and campaign kits are all available to show schools how they can respond
effectively to the problem of violence. 15% of Polish schools have already signed up to the programme,
representing 4,600 pupils at 60 schools.
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consolidated income statement 

Year ended 31 December (amounts in millions of euros, except per share data) 2007 2006

Revenues 52,959 51,702

External purchases (23,156) (22,809)
Other operating incomes 440 473
Other operating expenses (2,360) (2,235)
Labour expenses:
– Wages and employee benefit expenses (8,767) (8,592)
– Employee profit-sharing (359) (346)
– Share-based compensation (279) (30)
Depreciation and amortization (8,111) (7,824)
Impairment of goodwill (26) (2,800)
Impairment of non-current assets (107) (105)
Gains (losses) on disposal of assets 769 97
Restructuring costs (208) (567)
Share of profits (losses) of associates 4 24
Operating income 10,799 6,988

Interest expenses, net (2,521) (3,155)
Foreign exchange gains (losses) (4) 26
Discounting expense (125) (122)
Finance costs, net (2,650) (3,251)

Income tax (1,330) (2,180)
Consolidated net income after tax of continuing operations 6,819 1,557

Consolidated net income after tax of discontinued operations – 3,211

Consolidated net income after tax 6,819 4,768

Net income attributable to equity holders of France Telecom S.A. 6,300 4,139
Minority interests 519 629

Earnings per share (in euros) (see note 30)

Net income of continuing operations attributable to equity holders of France Telecom S.A.
– Basic 2.42 0.40
– Diluted 2.36 0.39

Net income of discontinued operations attributable to equity holders of France Telecom S.A.
– Basic – 1.19
– Diluted – 1.17

Net income attributable to equity holders of France Telecom S.A.
– Basic 2.42 1.59
– Diluted 2.36 1.57

consolidated 
financial statements

The accompanying notes are an integral part of the consolidated financial statements.

They can be viewed on the www.orange.com website and are available on request from the Company.
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consolidated balance sheet

The accompanying notes are an integral part of the consolidated financial statements

They can be viewed on the www.orange.com website and are available on request from the Company.

Year ended 31 December (in millions of euros) 2007 2006

Assets

Goodwill 31,389 31,517
Other Intangible assets 16,658 18,713
Property, plant and equipment 27,849 28,222
Interests in associates 282 360
Assets available for sale 518 338
Non-current loans and receivables 1,960 867
Non-current financial assets at fair value through profit or loss 54 44
Non-current hedging derivatives assets 42 37
Other non-current assets 63 39
Deferred tax assets 7,273 8,250
Total non-current assets 86,088 88,387

Inventories 1,068 844
Trade receivables 6,556 6,756
Current loans and other receivables 81 53
Current financial assets at fair value through profit or loss, excluding cash equivalents 534 543
Current hedging derivatives assets 12 3
Other current assets 2,035 1,788
Current tax assets 111 247
Prepaid expenses 673 580
Cash and cash equivalents 4,025 3,970
Total current assets 15,095 14,784

Total assets 101,183 103,171

Year ended 31 December (in millions of euros) 2007 2006

Equity and liabilities

Share capital 10,457 10,427
Additional paid-in capital 15,317 15,179
Retained earnings (deficit) (3,966) (5,171)
Net income for the year 6,300 4,139
Cumulative translation adjustment 1,747 2,220
Equity attributable to equity holders of France Telecom S.A. 29,855 26,794

Minority interests 4,470 4,844
Total equity 34,325 31,638

Non-current trade payables 435 535
Non-current financial liabilities at amortized cost, excluding trade payables 32,532 36,199
Non-current financial liabilities at fair value through profit or loss 154 798
Non-current hedging derivatives liabilities 955 1,066
Non-current employee benefits 535 534
Non-current provisions 1,657 2,206
Other non-current liabilities 870 959
Deferred tax liabilities 1,440 1,749
Total non-current liabilities 38,578 44,046

Current trade payables 9,580 9,015
Current financial liabilities at amortized cost, excluding trade payables 8,694 9,264
Current financial liabilities at fair value through profit or loss 730 0
Current hedging derivatives liabilities 353 33
Current employee benefits 1,881 1,606
Current provisions 1,599 1,816
Other current liabilities 1,837 2,110
Current tax payables 331 466
Deferred income 3,275 3,177
Total current liabilities 28,280 27,487

Total equity and liabilities 101,183 103,171
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consolidated cash flow statement

(amounts in millions of euros) 2007 2006

Investing activities

Purchases/sales of property, plant and equipment and intangible assets
Purchases of property, plant and equipment and intangible assets (7,064) (7,039)
Increase/(decrease) in amounts due to fixed asset suppliers 125 228
Proceeds from sales of property, plant and equipment and intangible assets 113 105

Cash paid for investment securities, net of cash acquired
FT España ISP (Ya.com) (319) –
Telkom Kenya (270) –
Purchase of treasury shares by TP SA (185) –
Amena – (113)
Orange Moldova (103) –
Silicomp (96) –
Voxmobile (80) –
Other payments for investment securities (64) (142)

Proceeds from sales of investment securities, net of cash transferred
PagesJaunes – 2,697
Orange Nederland 1,306 –
Tower Participations 254 –
Bluebirds 110 –
One 82 –
Other proceeds from sales of investment securities 56 112

Decrease/(increase) in marketable securities and other long-term assets
Escrow deposit (757) –
Other 11 (539)

Net cash used in investing activities (6,881) (4,691)

Financing activities

Issuances
Bonds convertible, exchangeable or redeemable into shares 3,122 928
Long-term debt 824 585

Redemptions and repayments
Bonds convertible, exchangeable or redeemable into shares (4,001) (3,895)
Long-term debt (2,430) (1,997)
Equity portion of hybrid debt (16) (42)

Increase/(decrease) in bank overdrafts and short-term borrowings (906) (1,117)
Decrease/(increase) in deposits and other debt-linked financial assets (including cash collateral) (330) 192
Exchange rates effects on derivatives, net (99) (724)
Purchase of treasury shares (214) (10)
Capital increase 140 54
Minority shareholders’ contributions 50 (50)
Dividends paid to minority shareholders (677) (593)
Dividends paid by France Telecom SA (3,117) (2,602)

Net cash used in financing activities (7,654) (9,271)

Net change in cash and cash equivalents 109 (99)
Effect of exchange rates changes on cash and cash equivalents 
and other non-monetary effects (54) (28)
Cash and cash equivalents at beginning of year 3,970 4,097

Cash and cash equivalents at end of year 4,025 3,970

(in millions of euros) 2007 2006

Operating activities

Net income attributable to equity holders of France Telecom SA 6,300 4,139

Adjustments to reconcile net income/(loss) to funds generated from operations
Depreciation and amortization 8,111 7,833
Impairment of non-current assets 107 105
Impairment of goodwill 26 2,800
Gain on disposals of assets (769) (3,079)
Change in other provisions (945) (847)
Share of profits (losses) of associates (4) (24)
Income tax 1,330 2,302
Interest income and expense 2,627 3,004
Minority interests 519 629
Foreign exchange gains and losses, net (740) (796)
Derivatives 756 1,038
Share-based compensation 234 34

Change in inventories, trade receivables and trade payables
Decrease/(increase) in inventories (net) (250) 1
Decrease/(increase) in trade accounts receivable 121 82
Increase/(decrease) in trade accounts payable 190 (318)

Other changes in working capital requirements
Decrease/(increase) in other receivables (98) 15
Increase/(decrease) in other payables 331 235

Dividends and interest income received 315 164
Interest paid and interest rates effects on derivatives, net (2,726) (2,848)
Income tax paid (791) (606)

Net cash provided by operating activities 14,644 13,863

The accompanying notes are an integral part of the consolidated financial statements.

They can be viewed on the www.orange.com website and are available on request from the Company.



glossary
2G: 2nd generation mobile telephony, see
GSM.

3G: 3rd generation mobile telephone 
network based on the UMTS standard.

3G+: see HSDPA.

ADSL (Asymmetric Digital Subscriber

Line): high-speed data transmission tech-
nology on the traditional telephone net-
work, making it possible to provide
broadband data transfer services (firstly
Internet access) on a copper cable.

dualplay: broadband subscription with two
services – Internet access and IP telephony.

e-health: series of telecommunications
solutions making it possible to offer servic-
es for healthcare players (doctors, hospi-
tals, insurance or public health
organizations, etc.) and people (patients,
dependent people, etc.).

EDGE: wireless technology that upgrades
existing GSM networks to accommodate
Internet and multimedia services at four
times the speed of GPRS.

GPRS (Global Packet Radio System):

extension of the GSM standard, increasing
data transfer speeds, also referred to as
2.5G.

GSM (Global System for Mobile

Communications): European standard for
2nd generation mobile telephony networks,
operating on wavebands from 900 to 1,800
MHz.

HSDPA (High Speed Downlink Package

Access): upgrade to the 3rd generation (3G)
mobile telephony standard UMTS, also
referred to as 3.5G or 3G+. Thanks to a
software development, it offers performanc-
es that are 10 times faster than UMTS, 
supporting high-speed packet downlinks.

IP (Internet Protocol): basic protocol used
on the Internet for data transmission, defin-
ing the way in which information packets
are structured for routing on the web.

IP VPN (IP Virtual Private Network):

a virtual private network that provides 
the same benefits as a private network
(security, etc.), but runs on public infra-
structures, offering lower costs and elimi-
nating network management needs for
users.

machine to machine: information
exchanges between machines that are set
up between the central control system
(server) and any type of equipment, through
one or more communications networks.

MMS (Multimedia Messaging Service):

service that enables mobile phone users to
exchange messages containing text,
images, audio and video content.

Mobile Virtual Network Operator: see
MVNO.

modem: this is an acronym for Modulator
Demodulator. It converts digital data from
the computer into analogue data that can
be understood by the telephone line. The
modem represents a piece of equipment
making it possible to connect up to the
Internet through an Internet service
provider.

multiplay: services enabling customers to
receive data and images and make calls via
their phone line in IP mode.

MVNO (Mobile Virtual Network

Operator): mobile operator that uses third-
party network infrastructures to provide its
own mobile telephony services.

open source: refers to software whose
source code is made available to all. Open
source software, like freeware, has a source
code that is available to all, but it is not nec-
essarily free.

quadruple play: triple play service com-
bined with mobile telephony.

SIM card (Subscriber Identity Module):

smartcard containing data on a mobile net-
work subscriber (subscription type, services
taken out). When introduced into a terminal
(mobile telephone or computer), it makes it
possible to identify the owner on the network
and operate their mobile services.

SMS (Short Message Service): commu-
nication service for short written messages
on mobile telephony handsets and net-
works.

triple play: broadband subscription service
including Internet access, telephony servic-
es and a range of television channels.

UMTS (Universal Mobile Telecommu-

nications Systems): 3rd generation mobile
telecommunication system capable of pro-
viding broadband multimedia services.

unbundling: introduction of competition on
the local loop. The phone line remains the
property of the incumbent operator, but is
connected to equipment belonging to a
rival operator located inside the telephone
exchange.

VoD (Video on Demand): refers to the
possibility to select digital video content
and download it from a central server on to
a computer or television.

web 2.0: this represents a new approach
to using the Internet that enables users
themselves to relay or adapt web content
in line with their needs. In this way, each
user is a broadcaster, transmitter and
receiver of information, thanks to the devel-
opment of broadband Internet and mobile.
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France Telecom Group

6, place d’Alleray

75505 Paris Cedex 15, France

Tél. : 33 (0)1 44 44 22 22

www.orange.com

www.francetelecom.com

All the essential information on your mobile: orange.mobi

This is a flash code.
By scanning this 2D barcode with your mobile phone's
camera, you will be able to access the multimedia content 
or information in a flash!
(function available with Orange on certain mobile 
handsets in France). To find out more, visit
www.orange.com/flashcode"
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