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Orange launches interactive advertising over ADSL in France

Following the success of the trial carried out with Citroén in November 2008 across 100,000 French
households, Orange is now launching its interactive TV advertising service over ADSL. For the first time in
France, interactive advertising campaigns are broadcast to all Orange TV customers', representing more
than 2 million households. Citroén for example, has decided to use interactive advertising to publicise its
90th anniversary on Orange’s sport info channel, in a campaign launched on 9 September this year.
Citroén plans to run further interactive advertising campaigns between now and the end of the year.
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With this new, innovative area for advertisers to convey their message, advertising campaigns use
interactive banners superimposed on the screen during advertising spots. The various formats enable
viewers to go directly onto the advertiser’s dedicated website via their television sets: this new form of
advertising presence is called "Showcase" or "DAL" (Dedicated Advertiser Location).

Viewers can then simply click on their Orange set top box to access a mini interactive site dedicated to
the advertiser, featuring additional product information: product presentation, photos and videos
(demonstrations and interviews). Viewers can also ask to be contacted, request documentation, book a
vehicle test drive and obtain a list of sales outlets.

According to Philippe Boutron, Citroén’s Head of Media, "Citroén and Orange are two brands that are
synonymous with innovation. The trial that we carried out with Orange in November 2008 demonstrated
great interest for a brand wanting to establish a special link between its advertising communication and
its business development objectives. It also seemed self-evident that we should take part in this launch to
assess, once and for all, the effectiveness of this new form of communication provided by Orange."

Paul-Francois Fournier, Executive VP of Orange’s Audience and Advertising Activity, sums up his view as
follows: "with this innovative technology, advertisers will have new opportunities to develop richer and
more interactive forms of communication. Already available on Orange sport info, interactive advertising
will be available on Orange sport by the end of the year."

Furthermore, Orange is planning to trial this new form of advertising in other countries where it operates,
such as Poland and Spain.
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To promote the interactive services available on its channels, particularly on Orange sport, Orange
launched an interactive advertising campaign this summer. The campaign produced very positive results,
with an average click rate of 2.54% on interactive spots.

So, for Paul-Francois Fournier, "at the time when advertisers are looking for more measurable and
profitable forms of communication, interactive advertising indeed enables them to move from passive
measurement to a completely new way of measuring the effectiveness of the TV medium, based not on
the overall audience but on the viewer's involvement, as it is the case for the web. To do this, Orange
provides advertisers with not only all the indicators they need to assess return on investment but also a
great deal of qualitative information to better understand their customers’ expectations.”

He concludes: "the move from mass-market communication to personalised communication, thanks to
interactive advertising on IPTV, enables advertisers to encourage viewers to create their own viewing
experience with the brand. It’s a great step towards re-energising the TV advertising medium."

A video introducing interactive advertising is available at: http://www.orange-innovation.tv/pubinteractive
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