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Orange launches People Projects: a new online community service designed to help
people carry out a project

Orange is launching People Projects, a new Facebook application that lets people communicate with
their network and create groups online that want to support, or be part of community projects. In line
with Orange’s brand vision “Together we can do more”, the new service is making it possible for
individuals to call on the internet community to contribute to their projects — connecting people through
volunteering in a powerful way.

The new service encourages web users to discover a number of initiatives where they are based, get in
touch with the project owners or other volunteers, and communicate with one another. It also lets the
groups demonstrate their achievements and share them with the world.

Starting in France and the UK, People Projects is based on an application developed for and in social
networks (with Facebook leading the way), as well as its own supporting site:
www.peopleprojects.orange.com.

m the application on Facebook, enabling web users to manage and fulfill shared projects, whether they
are personal or community-focused (e.g. holding a neighbourhood picnic, organizing a charity
event, etc.)

If you are starting a project, the application notably offers a range of practical features, such as:

= adedicated project page, tools to promote it and virtually reward those who help
= atasklist so you know who’s doing what

= an events tool to organise meetings and get things moving

= atimeline to make sure everything stays on track.

To support a project, three levels of interaction are possible: viewing and distributing the project,
expressing your support, putting yourself forward as an active participant.

m the dedicated Orange site www.peopleprojects.orange.com showcases projects that reflect the
brand's values: friendly, honest, straightforward, refreshing and dynamic.

Orange highlights a selection of the most inspiring projects on the website homepage, letting individuals
collectively demonstrate how people, together, can really do more. Each project has a dedicated page
and a link is provided to the project in Facebook.

Project owners on Facebook can “opt-in” to include their project on the Orange People projects website.

From today, all web users registered on Facebook are able to download the People projects by Orange in
order to create their own project and invite people to take part. In the future, Orange might offer the
application on other community networks in addition to Facebook, as well as release a version for the
mobile.

“Launched in July 2008, our brand vision together we can do more highlights the positive power of the
collective, explains Caroline Mille, the Group’s head of communications. Individuals today have growing
aspirations to pool their initiatives and act together to tackle projects that they would not have been able
to successfully achieve alone.



This tool has been developed with the support of Publicis and Poke, a UK creative agency.
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