
 
 
 

 
 
 

press release 
Paris, January 12, 2009 

 
It’s kickoff time for the 2010 Orange Book Award, the internet users’ literature 
prize 
 
• A new jury 
• A stronger community of readers using a richer site: www.orange.fr/prixorangedulivre 
• A 3-part timeline which runs from January to June 2010 
 
Today Orange is launching the second Orange Book Award, presided over by Erik Orsenna. The Orange 
Book Award, created in 2009, is the first internet users' litterature prize to involve a community.  
 
It honours works of fiction (novels and short stories) written in French and published in France between 1 
January and 30 April of the current year; the winner is the book which receives the most internet users' votes. 
For the first time in a large scale competition, web users are invited to participate throughout the process from 
the early stages, when they discuss their favorite books, through the selection of candidates and then 
finalists, to the final vote in which they alone take part. 
 
Internet users can chat, check out new books and recommend books to other users on the Orange Book 
Award site www.orange.fr/prixorangedulivre. The site also makes this a transparent competition, since its 
users select the winner themselves. 
 
 
What’s new in the 2010 competition 
 
A new jury  
 
The jury is once again presided over by Erik Orsenna, a writer and member of the Académie Française. Half 
of the jury will be composed of people who work with books (booksellers and writers). 
 
This year, the jury will include: 
2 booksellers: Valérie Broutin (L’Horizon bookstore in Boulogne sur Mer) and Emmanuel Delhomme (Livres 
Sterling bookstore in Paris). 
4 writers: Éliette Abécassis (Albin Michel), Serge Bramly (Lattes), David Foenkinos (Gallimard) and Fabrice 
Humbert, the 2009 winner (Éditions le Passage). 
 
The 7 remaining jury members chosen by Orange will be Orange Book Community members. They will be 
selected from among community members who have posted at least 3 comments on the basis of their 
motivation for this experience. 
 
The Orange Book Community 
 
The Orange Book Award site, at the heart of the prize and internet users’ discussions, has become the 
Orange Book Community’s site. It is now a year-round site where users can find newly published works and 
other members' comments at any time. This means they can discuss and share their passion with the rest of 
the Orange Book Community every day and enjoy book recommendations. 
The site will also offer a number of events and encounters including videos in which booksellers speak out, 
Erik Orsenna’s Chronicles, authors’ voices, jury favourites and book events. 
 

http://www.orange.fr/prixorangedulivre
http://www.orange.fr/prixorangedulivre


 
 
 
The Orange Book Award timeline 
 
The different phases of the competition will last from January to June 2010: 

Starting on 12 January: Internet users can sign up on www.orange.fr/prixorangedulivre to discuss their 
favorite books. If they would like to be on the jury, they must make at least three comments on the site and 
submit a letter explaining their motivations. 
1 March: the jury will be completed by  the selection of seven internet users from among those who have shown 
the best combination of motivation, writing quality and  ability to motivate readers. 
30 April: the jury will announce the selection of 30 candidates. 
20 May: the five finalists will be announced. 
Between 20 May and 7 June: the entire internet user community will vote online to choose the winner. 

 
In June, Erik Orsenna will announce the 2010 Orange Book Award winner, who will receive a 15,000 euro 
prize. The winning book will then be recorded as an audiobook to be distributed to people with low-vision as 
was suggested by the 2009 winner. 
 
 
Internet at the heart of the competition 
 
Orange contributes its technical know-how and broad public to the competition. In addition to the functions it 
offers web users for interacting and discussing their passion, orange.fr (which has 20 million unique visitors 
per month) will support the Prize and present the new publications of autumn 2010.  
 

30 candidates selected 
1 January to 30 April   2010 
selected by the official jury

’ (composed of book professionals and web users) ’ 

Selection of 5 finalists 
30 April to 20 May 

 selected by the official jury 

Final vote by web users 
20 May to 7 June

Orange Book Award 2010 
June 2010 



The 2009 winner 
 

  
 
Fabrice Humbert 
L’origine de la violence (The Origin of Violence), published by Le Passage 
 
 
Orange and books 
Orange has been a partner of the Orange Prize for Fiction in England since 1996 and more recently the Prix 
Clara in France since 2006. The Orange Foundation works to make litterature accessible to as many people 
as possible by supporting audio recordings and Braille translations of books. For example, Le Monde des 
ados (Le Monde for Teens, www.fleuruspresse.fr) has been accessible to blind and low-vision teens since 
October thanks to the Orange Foundation’s partnership with the charities GIAA and HandiCaPZéro. 
 
You can find more books, comments and news on the Orange Book Community site at: 
www.orange.fr/prixorangedulivre
 
About Orange 
Orange is the key brand of France Telecom, one of the world’s leading telecommunications operators. With 126 million customers, 
the Orange brand now covers Internet, television and mobile services in the majority of countries where the Group operates. At the 
end of 2008, France Telecom had consolidated sales of 53.5 billion euros (38.1 billion euros for the first nine months of 2009) and at 
30 September 2009, the Group had a customer base of almost 190 million customers in 32 countries. These include 128.8 million 
mobile customers and 13.4 million broadband Internet (ADSL) customers worldwide. Orange is the number three mobile operator 
and the number two provider of broadband Internet services in Europe and, under the brand Orange Business Services, is one of 
the world leaders in providing telecommunication services to multinational companies.  
The Group's strategy, which is characterized by a strong focus on innovation, convergence and effective cost management, aims to 
establish Orange as an integrated operator and benchmark for new telecommunications services in Europe. Today the Group 
remains focused on its core activities as a network operator, while working to develop its position in new growth activities. To meet 
customer expectations, the Group strives to provide products and services that are simple and user-friendly, while maintaining a 
sustainable and responsible business model that can be adapted to the requirements of a fast-paced and changing eco-system. 
France Telecom (NYSE:FTE) is listed on Euronext Paris (compartment A) and on the New York Stock Exchange. 
For more information: www.orange.com, www.francetelecom.com, www.orange-business.com
Orange and any other Orange product or service names included in this material are trade marks of Orange Personal 
Communications Services Limited, Orange France or France Telecom. 
 
Press contacts: 
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