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Orange to Offer iPad 2 in Eight Additional European Countries  
 
Orange today announced that it will sell iPad 2 with Wi-Fi + 3G in Austria, Belgium, Liechtenstein, 
Luxembourg, Poland, Portugal, Spain and Switzerland. Additionally Orange will launch a range of attractive 
tariff plans tailored for iPad. All data plans will be available without a contract, providing the freedom to 
activate or cancel a plan at any time. Orange already offers iPad 2 in its French and UK stores. 
 
iPad 2 is the second generation of Apple's revolutionary new device, featuring an entirely new design that is 
33 percent thinner and up to 15 percent lighter than the original iPad, while maintaining the same stunning 
9.7-inch LED-backlit LCD screen. iPad 2 features Apple’s new dual-core A5 processor for blazing fast 
performance and stunning graphics and now includes two cameras, a front-facing VGA camera for FaceTime 
and Photo Booth, and a rear-facing camera that captures 720p HD video, bringing the innovative FaceTime 
feature to iPad users for the first time. Though it is thinner, lighter, faster and packed with new features, iPad 
2 still delivers the up to 10 hours of battery life* users have come to expect. 
 
“We're excited Orange’s 1,200 retail stores will have dedicated iPad 2 areas and trained staff to help 
customers choose the best solution for their needs," said Cynthia Gordon, VP Mobile Partnerships, Orange. 
“Our widespread 3G networks and excellent broadband capacity will provide an outstanding mobile 
experience to iPad customers and we're certain iPad will be a great success across the Orange footprint.” 
 
Full pricing and availability details for iPad in each country will be available soon. Please visit 
http://orange.com/ for more information. 
 
*Battery life depends on device settings, usage and other factors. Actual results vary. 
 
 
About Orange 
France Telecom-Orange is one of the world’s leading telecommunications operators with 170,000 employees worldwide, including 
102,000 employees in France, and sales of 22.6 billion euros in the first semester 2011. Present in 35 countries, the Group had a 
customer base of 217.3 million customers at 30 June 2011, including 143 million customers under the Orange brand, the Group's single 
brand for internet, television and mobile services in the majority of countries where the company operates. At 30 June 2011, the Group 
had 158.3 million mobile customers and 14 million broadband internet (ADSL, fibre) customers worldwide. Orange is one of the main 
European operators for mobile and broadband internet services and, under the brand Orange Business Services, is one of the world 
leaders in providing telecommunication services to multinational companies. 
 
With its industrial project, "conquests 2015", Orange is simultaneously addressing its employees, customers and shareholders, as well 
as the society in which the company operates, through a concrete set of action plans. These commitments are expressed through a new 
vision of human resources for employees; through the deployment of a network infrastructure upon which the Group will build its future 
growth; through the Group's ambition to offer a superior customer experience thanks in particular to improved quality of service; and 
through the acceleration of international development 
 
France Telecom (NYSE:FTE) is listed on Euronext Paris (compartment A) and on the New York Stock Exchange. 
For more information (on the internet and on your mobile): www.orange.com, www.orange-business.com, www.orange-innovation.tv 
Orange and any other Orange product or service names included in this material are trade marks of Orange Brand Services Limited, 
Orange France or France Telecom. 
 

 
Press contact 
Louis-Michel Aymard – Khadija Komara –  (+33 )1 44 44 93 93 
 

http://orange.com/
http://www.orange.com
http://www.orange-business.com
http://www.orange-innovation.tv

