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There are times when our certainties are shaken,entour sense of corporate
community is called into question, when economidfaiulties are exacerbated
by a feeling of helplessness among the people oétbompany, and 2009 was
clearly one such period. Yet the brutal awakeningstproved salutary and at
every level our Group has recognized the need fagorous action as we put
people back at the heart of what we do and restotfee confidence of our
employees. This is how we will move forward togethe even better satisfy
the needs of our customers around the world.

The diversity of talent throughout France Telecomae is our greatest
strength. Through examples from eight of our hosiumtries, we invite you to
take a closer look at our vision of services thariefit everyone. This annual
report looks beyond simple facts and figures to gfight the wealth that springs
from the GroupOs innovation and the remarkable igeeof our teams. In this
digital era you will discover game-changing seng@nd uses that will soon
become part of our everyday lives. These pages americhed with multimedia
content that you can access with your mobile phone flashcodes and invite
you to discover the incredible promise of augmentezhlity.

Welcome to the era of transmedial

tashads 1EDownloadEtheEreaderEbyEsendingEtheEwordEOflagleiogE SMSEt0E30E130
WantEtoElearnEmoreEaboutE k  2FLaunchEtheEflashcodeEreaderEfromEyourEmobile&anu.
augmentedEreality? %I‘:i 3EEPositionEyourEmobileEphoneEcameraEaboveEthefdtaNtheEcaptureEisE
SeeEyouEatEtheEendE automaticEandEyouOreEconnectedEtoEtheEmobile eliitsite.
ofEthisEreport!

L

theEcompleteE2009E corporateEsocialEresponsibitityfiisEavailable Eoniz
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message from
the Chairman

2009EwasEaE pivotalEyearEforEbothEtheEbusinessépesfoofEtheE GroupEandEforEourEpeople.EInERwEwake
theEsocialEcrisisEthatEaffectedEFranceE Telecorgé&EindiFrance, EweEmobilisedEourEenergiesEatkzelgryEle
firstEtoEunderstandEtheEcausesEbyElistening Etoplmydes. EThen, EwithoutEdelayEweElaunched Gtitaemsit
neededEtoErebuildEtheEGroupOsEsocialEcohesidtiriitidagreementsEhaveEalreadyEbeenEsignedBdhdEIE
makingEsureEthatEtheirEapplicationEquickly Eldzctsttiete EchangesEforEourEpeople.



FromEaEbusinessEstandpoint,EdespiteEaEserioustragitanEinEtheEeconomicEenvironmentEinE2009,EtheE
telecommunicationsEindustryEandEourEcompanyEprquiteEresilient. ERevenuesEwereEgenerallyEstablEEonE
comparableEbasisEandEexcludingEtheEimpactEoffogdtdecisions, EevenEthoughEtheEbroaderEeconomyEinE
ourEmarketsEtrendedEdownwards.EThisEledEtoEafetéticE ADSLEbroadbandEcustomersEduringEtheEyearE
andEaEriseEofEnearlyE9%EinEtheEmobileEcustoiigtesataesultsEreflectEtheEcontributionsEofEpéBple E
inEallEcountries.EWeEmaintainedEourEEBITDAE mdEgnEeededEourEobjectivesEinEtermsEofEorganicEcashE
flow.EThisEperformanceEhasEenabledEusEtoE conttredtiteEourEdebtEandEtoEproposeEaEdividendEofE
1.40EeurosEperEshareEtoEtheEAnnualEGeneral EMiEStiag&holders.

InEEurope,EaEdeterioratedEeconomicEclimate EandfptetE ofEregulatoryEmeasuresEinEsomeEmarketsE
impactedEtheEGroupOsEgrowth.EWeEalsoEplayedBafhefia®nsolidationEtrendEinEourEindustryEidEEurop
throughEtwoEmajorEoperationsEinEtheEUnitedEKingd&8itzerland, EtheEfirstEofEwhichEtookEcoriaptfEs
duringEtheEfirstEnhalfEofE2010.ETheseEinitiatfvesgignedEtoE strengthenEtheEGroupOsEpositionsianeE
ourEperformanceEinEtheseEmatureEmarkets. EBusieegsEtemainedEpositiveEoutsideEEurope, EespéntallyE
AfricaEandEtheEMiddleEEast.

WeEadjustedEourEcapitalEexpenditureEtoEeconomiitersicinE2009EwhileEsustainingEourEeffortateigietr
areasEsuchEasE3GEmobileEnetworksEandEselectiigttadgofEnewElicencesEinEemergingEcountries.

TheEBoardEofEDirectorsEacceptedEmyE proposalE raifefethee EfunctionsEofE ChairmanEandE ChiefE ExecutiveE
Officer.EIEwillEremainEasE Chairman,EcontribufitigfRdefinitionEofEtechnologyEstrategy, Ewhile BS¢Eph
RichardEbecomesE ChiefE ExecutiveE Officer, Etakinge&ltdE operationalEmanagementEofEtheEGroupEandE
shapingEitsEbusinessEplan.

OverEtheEpastEfiveEyears, EourEGroupEhasEbecoeiEstnul EexperiencedE profoundEtransformations. EWeE
haveErecruitedE70EmillionEnewEcustomers, EandEwefaate EinE32E countries, EcomparedEwithE 19G6#eEyea
ago.EThanksEtoEourEintegratedEoperatorE modelEalogiEdatE of EtheEunifiedEOrangeEbrandEandEourEearlyE
embraceEofEIPEtechnologies, EIEbelieveEourEGrysifSetif EfoundationsEforEfutureEsuccess. EWeakenveEt
initiativesEtoE simplifyEourE offersEandEachievekeyBouality EofEservice. EWhatOsEmore, EourE efpatagio
content,Eaudience, Ee-healthEandEvalue-addedEssBfimeEbusinessesEallEopenEnewEpathsEtoEgrowth.

IEamEcompletelyEconfidentEthatEunderEtheEledflefSitY phaneERichardEandEhisEnewEteam, EFrarareETelec
OrangeEwillEsuccessfullyEmeetEtheEchallengeséfahttd.



Interview with |
the Chief Executive Officer

StZphaneERichard EhiefEExecutiveEOfficer

YouEjoinedEtheEGroupEinESeptemberEamidstEaEvehfigmtEperiodEinEemployeeErelations.E
HowEdidEyouEassessEtheEsituationEandEwhatEmeashesafEyouEtakenEtoErestoreEconfidence?

IEdiscoveredEaE profoundEmalaiseEwithinEthe EcomipBrayice. E TheEfirstE priorityEwasElistening ftoipta e
toEunderstandEtheEreasonsEforEthisEunease. ETherées EtoEinitiate EchangesEcapableEofEprovitipgEev
oneEwithEaEqualityEworkingEenvironmentEandErisiag&tyeirEmotivation.



ToEmoveEinEthisEdirection, EinEagreementEwithEefpjmesentativesEweEaskedEtheEconsultancyE Tegihkol
toEproceedEwithEanEin-depthEdiagnosticEbased&ongaEsfE allEemployeesEinEFrance. EWeEalsoEyd&dEnear
2,500EmeetingsEtoEprovideEpeopleEwithEaE foruschssiEdheirEworkingEconditions.EAtEtheEsameEtimeEweE
strengthenedEourEhumanEresourcesEorganisationAasmfsledEgeographicEmobility. EBeyondEtheseEimmedi-
ateEmeasuresEweEhaveEworkedEwithEoperationalEms&iiafeeviewEourEmanagementEmodelEandEimproveE
informationEsystemsEtoEenableEemployeesEtoElesperitiEtoEtheEneedsEofEourEcustomers.

WeEhaveEalsoEinitiatedEdiscussionsEwithEemplayesémtativesEtoEredefineEwhatEweE callEtheE cosiipanyO
OsocialEcontractO.EThisEencompassesEfundamentsEmschEasEmobility, Ework-lifeEbalance, EworkBargan
tionEandEconditions,EandEemployeeErepresentdiinmtEtoEseeEthisEnewEsocialEcontractEputFirati&aipl
asErapidlyEasEpossible.

InEadditionEtoEourEinternalEcompetencies, EthaffpassetEofEaEGroupEsuchEasEoursEisEourEcastbisefEfr
acrossEallEtheEmarketsEweEserve. EWithEnearlyttBé siomersEaroundEtheEworld, EweEenjoyEtrarsBndo
assetsEthatEwereEfurtherEstrengthenedEinE2009EasEmmerEbaseEincreasedEbyE6%.EMoreEbroadly, EtheE
levelEandEqualityEofEourEbusinessEandEfinaficiaiBpeeEwereEimpressive, EgivenEtheEveryE difficroti
mentEweEfacedEfromEbothEaEmacroeconomicEstandpdiitkEtermsEofEregulatoryEpressures.ETheEGroupE
maintainedEitsErevenues,EexcludingEtheEimpactiioéfoeyEmeasures,EandEgeneratedEcashEflowEthatE
exceededEourEannouncedEobjective. EWeE achieveuittiosEE compromisingEtheEfutureEasEweE continuedEtoE
reduceEourEdebtEandEpursuedEtheEstrategicEinvestmentsEthatE partiallyEunderpinEourEfutureEgrowth. EWeEoweE
theseEgoodEresultsEtoEtheEcommitmentEofEallEwurEtea



ThisEisEaEunifiedEteamEthatEbringsEtogethetEiatentwithEthreeEexternal EexecutivesEwhaigstifigmpe-
tenciesEandEanEoutward-facingEperspective. EIEEfisEteamEtoEfunctionEasEaEcollective EuntiERndAtiok-
allyEinEtheEfieldEtoEtrulyEsharpenEourErespsadifmaceEisEinEaEsomewhatEspecialEsituatidhlEsiite
continueEtoEworkEinEtandemEwithEDelphine EErris#tEEéntainEperiod. E ThisEreflectsEaE personal Betinit
madeEtoEtheEemployeesEwithEwhomEIEhaveEbeenEaveskitue EpastEseveralEmonths.

TheEobjectiveEofEthisEnewEteamEforE2010Eiskftetesisary E changesEforEtheEGroupEandEcapitliseEon
assetsEtoEexpandEourEbusinesses.ElIEseeEfivektesEiuEthe EnextEseveralEmonths:EimplemestiB@EocialE
contractO,EsuccessfullyEmoveEforwardEwithEpragiedsiploymentEofEvery-high-speedEnetworksEand&étieEn
servicesEtheyEwillEusherEin,EdefendEandEstremgthpoBitionsEinEourEmarkets, EcontinueEourEintealiat
expansion,EandErefocusEonEtheEquality, EsimpiitiixdievanceEofEourEoffers. EOurEcustomersEeigiefatftk us E
andEitEisEespeciallyEcriticalEasEcompetitiordgiacrea

ThereEareEindeedEsignificantEuncertaintiesE regfaediternal EfactorsEthatEpartially EimpactE ourémefaresults, E
particularlyEinEtermsEofEregulatoryEmeasures. BMidweverEnotedEaEslightEimprovementEinEtheBdtiokom
2010,EandEevenEthoughEtrendsEvaryEaccordingEtofthisi couldEpositivelyEimpactEconsumption. EQitingie
pressuresEareEexpectedEtoEincreaseEforEallE aadsbagtwhichEisEwhyEweEmustEremainEmobilissgdfocu
andEresponsive.

WeEareEveryEmuchEattunedEtoEoneEmajorEtrendilarffraately Ethe EexplosiveEgrowthEinEmobiteffutss E
linkedEtoEtheEpopularityEofEsmartphones.EThisBEteamendousEopportunitiesEinEtermsEofEservitEsEbE
dictatesEvigilanceEasEmobileEinfrastructuresEn&adEbmmodateEmoreEtraffic. EFibreEandEtheEnassRamE
willEbeEableEtoEofferEourEcustomersEisEanathely&itnportantEdevelopmentEopportunityEforEhsEmisnthsE
ahead.



TheseEandEotherEdevelopmentsEshouldEbeEviewedfeimitktE ofEtheEkeyE directionsEFranceE TelecageEOran
willEarticulateEinEtheEGroupEprojectEcurrengiéstablished. EThisEplanEisEanEextremelyEimmpitetstatie Esince E
itEwillEconstituteEaEunifyingEfactorEacrossEtipfiGnoE aE strategicEasEwellEasEaEmanagementiis@EntijsiisE
whyEweEareEtakingEampleEtimeEtoE craftEthiskipiapé&itomEallEourEentities, EespeciallyEoptttaimms, EtoE
ensureEthatEeveryoneEembracesEthisEpathEforwaepattEthe EplanEtoEbeEfinalisedEbyEthisEsummer.

OurEGroupEhasEforEtheEpastEseveralEyearsEdesaitstEztbility EtoEmeetEtheEcashEflowEtargetsteahifand E
weEconfirmEourEobjectivesEforEtheEcomingEtwdHesiEssEessentialEtoEallowEusEtoEcontinueEaitméthiehtE
andEprovideEroomEforEstrategicEmanoeuvreEwhileingitoEproposeEanEattractiveEdividendEtoEmiélgha
ers.EButEaEcompanyOsEstrategyEisEnotEsimply EteBaésgliestionEofEcashEflow.EOverEtimeEthe efEaiisfE b
betweenEbusinessEperformanceEandEfulfilingEwéitéEpeople. ETheseEareEcomplementaryEdimensidas &t
contradictoryEgoals.

LongerEterm,EweEfaceEtheEfundamentalEchallengeBifi§EourEfutureEgrowth. EInEparticular, EwebRzedd-
ineEtheEnewEusesEmatchedEtoEtheEdeploymentfajBsagedEinfrastructures. EThisEisEaEcriticiége&lasE
competitionEintensifiesEandEregulatoryEmeasuresaue EpressureEonEmargins.

ToEsustainEthisElong-termEgrowth, EtheEGroupE nedesiiresentEinEeveryEkeyElinkEinEtheEvaltieEEdiiEE
enableEusEtoEdefendEourEpositionsEagainstEoihé§lioizlEplayers.



key financial figures

consolidatedE
revenues

45.9

2007® 2008® 2009¢:

organicEcashEflow

8.3

2007® 2008® 2009

13.9%

breakdownEofErevenues
E

0,
1:9% i —— 43.7%
15.6% —

7.4% )
5% t 9.9%

netEfinancialEdebt

33.9

2007® 2008™ 2009



EBITDA

16,3

[
billionEeurosEinEcapitalE
expenditures®®
11.5%EofErevenues

2007® 2008@ 2009@)¢

dividends®
3 [ O
billionEeuros,EnetEincome,EGroupEshare
2005
2006

1.13

2008 - . A
euros,E2009EearningsEperEshare

(1)EHistoricalEdata.E(2)EOnEaEcomparableElSick@)gE UnitedEKingdom. E(4)EExcludingEprésiBipat-timeEseniorEplanEandElitigationEonEtf@EsprporateEtaxEregimeE
OtaxeEprofessionnelleO.E(5)EExcludingElicersRmi®edEtoEAnnualEGeneralEMeetingEofEShar@wif@SJuneE2010.E



key operational figures

customersEofEcontrolledEcompanies

(inEthousands) 2009 2008 2009/2008
totalEcustomers 192,711 182,312 5.7%
includingEcustomersEofEOrangeEbrand 131,813 122,906 7.2%
France 26,334 25,202 4.5%
Spain 11,879 11,374 4.4%
RestEofEtheEworld 64,152 55,069 16.5%
customersEofEMabileEVirtualENetworkEOperatorsE(MVNO) 3,983 3,190 24.9%
totalElinesE (copperEandEHEbre) 46,089 46,730 -1.4%
InternetEcustomers 14,030 13,799 1.78%
LiveboxEcustomers 8,754 7,794 12.3%
IPTVEcustomers 3,217 2,109 52.5%
IPEVPNEaccessesE (worldwide) 323 321 0.6%
uniqueEmonthlyEvisitorsEonEGroupEportalsE 63,900 57,710 10.7%




extra-financial indicators

breakdownEofEGroupEworkforce
byEgeography

restEofEtheEwo
21%

Spainé% Francebb5%

UnitedEKingdork
%

Poland@5%

CO,Eemissionsk:fEmilionEtonsEofECO
byEcountry

—— Francéi7%

restEofEtheEwdE
35%

Poland27%

SpainE% -
UnitedEKingdorfi5%

mainEwasteEcategoriesEprocessedEbyEtheEGroup

inEtonnes

otherEnon-hazardou

. ) R
i wastek1 & generalEindustrialE
paper,EcardbC;il/r wastel31%
(1]

batteriesk9%

cableska% (WEEES%

= B0
woodenEpoleB21% customerciEoe

metalEpoleB%

WasteEElectricalEandE
ElectronicEEquipmentE

WEEEEcollectedEfrom

breakdownEofEGroupEworkforce

byEjobEcategory
ITi8.2%
support
13.2% networks
23.2%
customerEsuppo . .
52.3% innovation
2.5%
content
0.6%
energyEconsumptionE-E
1.3EmillionEtoeE(tonsEoilEequivalent)
byEregion
France51%
restEofEtheEw
21%
SpainE%
Polandia%
UnitedEKingdori@%
energyEconsumption
byEtypeEofEenergy
fuel5.8%
gasfis.8%
. bleEenergids
electricity renewa
73.7% 0.2%
vehicleEfuel
4.4%
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corporate governance

France TelecomOs governance bodies are the BoarBigéctors and different management committees
responsible for the GroupOs strategy. Their woikedr the continuous improvement of governance,
aligned with the interests of all the companyO&stelders.

TheEBoardEofEDirectorsEofEFranceE TelecdméEappointmentEofEeightEdirectorsEisE  recentEchanges
presidesEoverEallEdecisionsErelatingEtoEthailbjectEtoEelectionEbyEtheEShareholdersOE

companyOsEmajorEstrategic,Eeconomic,E Meeting.EAtEitsEmeetingEonE24EFebruaryf EheldEbyE
employment,EfinancialEorEtechnologicalE  2010,EtheEBoardEofEDirectorsEdeemedEthesEnE directorEappointedEbyEtheEAnnualE
policies.EltEisEsupportedEbyEexpertiseEfrosgvenEofEtheseEeightEdirectorsEfulfilled Eth8RareholdersOEMeeting, EwithEtheEexceptionE
threeEspecialisedEBoardECommittees.E  independenceEcriteriaEinEtheEAfep-MedeftofEtheEdirectorErepresentingEemployeeE
ItEensuresEapplicationEofEitsEdecisionsE  CodeEonEcorporateEgovernance.EThisE  shareholders,EwasEsetEatE1,000EsharesE

byEGroupEseniorEmanagement,EwhoseE  significantEnumberEofEindependentE byEtheEAnnualEShareholdersOEMeetingE
membersEcomposeEtheEExecutiveE directors,EwhichEincreasedEcomparedEwith&E26 EMayE2009.
Committee. theEpreviousEyear,EreflectsEtheEGroupOsEhangesEwereEalsoEmadeEinEtheE
commitmentEtoEcomplyEwithEtheE compositionEofEtheEBoardEofEDirectorsE
R recommendationsEofEtheEAfep-MedefE  toEproceedEwithEtheEreplacementEofEfiveE
compositionkE CodeEinsofarEasEpossibleEdueEtoE membersEwhoseEtermsEofEofficeEendedE

ofEtheEBoardEofEDirectors complianceEwithEspecificElegalEprovisionskuringEtheEyear.
andEitsEstatusEasEaEcompanyEheldEpartisig§overnmentEdecreeEdatedE

EtheEBoardEcomprisedE  byEtheEFrenchEState. 14ESeptemberE2009EappointedEPascalE
15Emembers.EInEcomplianceEwithEtheE FaureEandEGillesEMichelEtoEtheEBoardEofE
companyEby-lawsEandElegislationE DirectorsEofEFranceETelecom,EreplacingE
governingEFranceETelecom,EthreeE HenriESerresEandEJacquesEdeELarosiere, E
membersErepresentingEtheEFrenchE respectively.

governmentEareEappointedEbyEgovernmentE
decree,EthreeEareEelectedEbyEemployeesE
andEoneEdirectorEisEappointedEbyEtheE
ShareholdersOEMeetingEuponEproposalE
byEemployeeEshareholders.



InEaddition,EinEOctoberEandENovemberE OnE2EDecemberE2009EtheEBoardE TheEChairmanErepresentsEtheEBoardE

2009, EfollowingEtheEelectionsEofEdirectors&fEDirectorsEapprovedEtheEproposalEbyEtioéEDirectorsEand, EexcludingEexceptional E
representingEemployees, ECarolineEAngeliEChairmanEandEChiefEExecutiveEOfficerE  circumstances, EisEtheEonlyEpersonE
andEGhislaineECoinaudEwereEelectedEtoEtoEnameE StZphaneERichardEDeputyEChietifithorised EtoEactEandEspeakEinEtheEnameE
representEnon-managementEemployees,E ExecutiveEOfficerEasEfromE1EJanuaryE20b8EtheEBoardEofEDirectors.ETheEChairmanE
replacingEHZlsneEAdamEandEJean-Michelfand, EatEitsEmeetingEonE24EFebruaryE201drganisesEandEdirectsEtheEworkEofEtheE
Gaveau,EandEDanielEGuillotEwasEelectedilecidedEtoEseparateEtheEfunctionsEofE  BoardEofEDirectorsEandEensuresEtheE

directorErepresentingEmanagementE ChairmanEofEtheEBoardEofEDirectorsEandéficientEfunctioningEofEmanagementE
employees,EreplacingERenZEBernardi.E  ChiefEExecutiveEOfficer, EwithEeffectEfromentitiesEinEconformityEwithEtheEprinciplesE
TheirEtermsEofEofficeEbeganEonE 1EMarchE2010. ofEgoodEgovernance.EHeEactsEasEaEliaisonE
3EDecemberE2009. StZphaneERichardEwasEappointedEChiefEbetweenEtheEBoardEofEDirectorsEandE

AtEitsEmeetingEonE24EMarchE2010Ethe E ExecutiveEOfficerEbyEtheEBoardEofEDirectshaEeholdersEofEtheEcompanyEinE
BoardEofEDirectorsEnotedEtheEcandidatesBndEDidierELombardEwasEreappointedEasEooperationEwithEgeneralEmanagementE

proposedEasEdirectorErepresentingE ChairmanEofEtheEBoardEofEDirectors.  andEoverseesEtheEqualityEofEfinancialE
employeeEshareholdersEbyEtheESupervisoryE informationEannouncedEbyEtheEcompany.E
CommitteesEofEtheEcompanyEFCPEEfundE InEcloseEcollaborationEwithEgeneralE
investedEinEFranceETelecomEshares.E management,EtheEChairmanEmayE
ThisEdirectorEwillEbeEelectedEbyEtheEAnnualE representEtheEcompanyEinEitsEhigh-levelE
ShareholdersOEMeetingEonE9EJuneE2010.E relationsEwithEtheEgovernment,EandEwithE
TheEBoardEofEDirectorsEalsoEdecidedEtoE theEGroupOsEkeyEpartnersEandEcustomers, E
proposeEtheEappointmentEofEStZphaneE bothEinEFranceEandEotherEcountries.E
RichardEtoEtheEboardEtoEtheEAnnualE Furthermore,EgivenEtheEexperienceEandE
GeneralEMeetingEofEShareholders. competenciesEofEtheEChairman,EtheEBoardE

ofEDirectors,EwithEfullEapprovalEfromEtheE
ChiefEExecutiveEOfficer,EaskedEthatEDidierE
LombardEcontinueEtoEcontributeEtoEtheE
definitionEofEtheEcompanyOsEstrategy, E
particularlyEforEtechnologyEissues.
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functioningEqfEtheEBQardE  inEadditionEtoEissuesErelatedEtoEtheEongdigiagementECommittee
ofEDirectorsEinE2Q09E operationEofEtheEcompanyE (reviewEofE
andEbeginningeofE2010 operatingEperformance,Equarterly,Ehalf-yearf E
andEannualEfinancialEstatements,Ebudget, whichEreplacesEtheEManagementE
etc),EtheEBoardEofEDirectorsEexaminedE Committee, EwasEformedEatEtheEbeginningE
EinE2003,EsettingEtheE  strategicEdevelopmentEopportunities, E ofEAprilE2010.EThisEcommitteeEisEchairedE
principlesEofEitsEoperationsEandEtheEtermsétablyEtheEmergerEofEtheEconsumerE  byEStZphaneERichard, EChiefEExecutiveE
underEwhichEtheEBoardEandEitsEcommittesstivitiesEofEFranceETelecomEandEDeutsctéficer. ETheEcompositionEreflectsEaE
performEtheirEdutiesEtoEactEinEtheEbestE TelekomEinEtheEUnitedEKingdomEandE  commitmentEtoEimplementingEtheEnewE
interestsEofEtheEcompanyEandEallEitsE  theEplannedEacquisitionEofESunriseEinE  businessEplanEcurrentlyEbeingEdevelopedE
shareholders.ETheseEguidelinesEwereE  Switzerland.ESeveralEmeetingsEofE andEtoEensureEthatEtheEorganisationE
updatedEatEtheEmeetingsEofEtheEBoardE theEBoardEofEDirectorsEfocusedEonE reflectsEkeyEpriorities. EAtEtheEsameEtimeE
ofEDirectorsEonE24EFebruaryEandE24EMarantagementEofEtheEcrisisEinEemployeeE itEsimplifiesEtheEGroupOsEorganisationalE
2010,EinEparticularEtoEtakeEintoEaccountBtlafonsEinEFrance. ETheEissuesEputEbefosafictureEtoEfacilitate EliaisonEbetweenE
separationEofEtheEfunctionsEofEChairmanBiodE meetingsEincluded:EannualEandEinterithEEGroupOsElocalEoperationsEinEdifferentE
theEBoardEofEDirectorsEandEChiefEExecufinaBcial EstatementsEandEtheE2009EbudgetditintriesEandEcentralEfunctions.ELastly, E
OfficerEwithEeffectEfromE1EMarchE2010.EstrategicEdevelopmentEopportunitiesEandE theEreorganisationEdrivesEfreshEimpetusEbyE
TheElatestEversionEofEtheseEguidelinesEisfividendEdistributionEpolicy. promotingEinternalEtalentsEandEwelcomingE
availableEonEwww.orange.com. OnE2EDecemberE2009EtheEBoardEofE  outsideEtalentsErecognisedEforEtheirEskillE
TheEBoardEofEDirectorsEmetE12EtimesEinBirectorsEexaminedEtheEresultsEofEtheE  andEexperience.
2009.ETheEoverallEattendanceErateEwasE reviewEofEworkEbyEitsEcommittees, E
91%E (i.e.EmeetingsEwereEattendedEbyE  performedEwithEmethodologyEsupportE
anEaverageEofEnearlyE14Edirectors). fromEanEoutsideEconsultancy.



INE2009EtheEmembersEofEtheEManagementt
ReportingEtoEtheEChiefEExecutiveEOfficer EommitteeEofEFranceETelecomEwereEDidigelieralEspecialisedEcommitteesEreportingE
theEExecutiveECommitteeEcomprisesE  Lombard,EJean-YvesELarrouturou,EGervaisaEtheEExecutiveECommitteeEwereEcreated E
aEtotalEofE15Emembers,EincludingE3EDepRéfissier, EOlivierEBarberot, EGeorgesE  toEapplyEorEcontrolEtheEimplementationEofE
CEOsEandE11EGroupEExecutiveEDirectordBenalver, EOlafE Swantee, EJean-PhilippeE  itsEdirectivesEthroughoutEtheEGroup.E
inEchargeEofEGroupEdivisionsEandE Vanot,EBarbaraEDalibard,ELouisEPierreE  TheEmainEcommitteesEthatEaffectEGroupE
functions.EStZphaneERichardEremainsEinEWenesE (untilE4EOctoberE2009)EandE ~  governanceEareEtheElnvestmentsE
chargeEofEoperationsEinEFrance.E StZphaneERichardE(fromESEOctoberE2009E ommittee, EtheETreasuryEandEFinancingE
TheEExecutiveECommitteeEcoordinatesE  TheEmembersEofEtheEManagementE Committee,EtheETaxECommittee, E
theEimplementationEofEstrategicEobjectives®mmitteeEdidEnotEreceiveEdirectorsOEfedis&E ClaimsECommittee, EtheERisksE
ItEoverseesEtheEachievementEofEobjectivekfEtheirEpositionsEasEdirectorsEofEFranceBommittee, EtheEEmploymentEandESkillsE
regardingEoperations, ElaborErelationsEandB elecomEGroupEcompanies.EINE2009Ethe EommitteeEandEtheEDisclosureECommittee.E
technicalEmatters,EalongEwithEtheEallocatioméinbersEofEtheEManagementECommitteeEheyEareEalsoEresponsibleEforEmonitoringE
ofEfinancialEresources.ETheEExecutiveE  wereEnotEgrantedEanyEoptionsEtoEsubscritisE managementEwithEregardEtoEfinancialE
CommitteeEmeetsEweekly. orEbuyEsharesEandEwereEnotEgrantedE liabilities, EtherebyElimitingEtheEGroupOsE

performanceEsharesEbyEFranceETelecomBbverallEexposure.

SAEorEanyEotherEGroupEcompany.

TheEtotalEgrossEamount,EexcludingE FollowingEtheEchangeEinEgovernanceE
employerEpayrollEcharges,EofE withEeffectEfromE1EMarchE2010,EallErulest
compensationEpaidEinErespectEofEtheE20@@ierningEcompensationEofEtheEChairmant
fiscalEyearEbyEFranceETelecomESAEandEandEtheEChiefEExecutiveEOfficerE
companiesEcontrolledEbyEitEtoEmembersEstiBsequentEtoEthatEdateEareEdetailedE
theEFranceETelecomEGroupEManagementfEsectionE15.1.2EofEtheE2009E registration
CommitteeEwasE7,821,535Eeuros.EThisE document.
amountEincludesEallEcompensationEpaidEinE

respectEofE2009E (grossEsalaries,Ebonuses, E
incentivesEandEbenefitsEinEkind,EincludingE

variableEportions, EincentivesEandEprofitE

sharing).
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composition |
of the Board of Directors

(at 30 April 2010)

DidierELombard BernardEDufau

ChairmanEofEtheEBoardEofEDirectorsE FormerEChairmanEandEChiefEExecutiveEOfficerE

ofEFranceETelecom ofEIBMEFrance

DateEappointed:E27EFebruaryE2005 IndependentEdirector

TermEending:E2011* DateEappointed:E25EFebruaryE2003
TermEending:E2011*

ClaudieEHaignerZ HenriEMartre

ChairmanEofEtheECitZEdesESciencesEetEdeEIOINDirsiriorEofESOGEPAE (FrenchEGovernmentEholdingE

IndependentEdirector companyEofEEADS)

DateEappointed:E21EMayE2007 IndependentEdirector

TermEending:E2012* DateEappointed:E25EFebruaryE2003

TermEending:E2011*

StZphaneETierce
DateEappointed:E22EAprilE2005
TermEending:E2010*

BrunoEBZzard PascalEFaure
ManagingEDirectorEofEAgencyEforEStateEEquityRice-PresidentEofEtheEGeneralECouncilEforElndustry, E
Investments EnergyEandETechnology
DateEappointed:E9EMarchE2007 DateEappointed:E14ESeptemberE2009
TermEending:E8EMarchE2012 TermEending:E13ESeptember£2013

CarolineEAngeli GhislaineECoinaud

CorporateEnetworksEmanager SupportEFunction

DateEappointed:E3EDecemberE2009 DateEappointed:E3EDecemberE2009
TermEending:E2EDecemberE2013 TermEending:E2EDecemberf2013

ThreeEspecialisedEcommitteesEprovideEexpertistefeBbardEofEDirectors: EtheEAuditECommittee, E
theEGovernanceEandECorporateESocialEResponsioilitytittee, EandEtheEStrategyECommittee. E

E EachEDirectorEisEaEmemberEofEoneEofEtheseECofimtireordanceEwithEthe EAfep-MedefECode, E
significantEresponsibiliiesEareEgivenEtoEindepttdieectors, EwhoEchairEtheEfirstEtwoECommittees; E
theEVice-ChairmanEofEtheE StrategyECommitteeEsiB&isnlependentEdirector.

Chairman:BernardEDufau
Members:BrunoEBZzard,EJosZ-LuisEDurtn,ECharles-HenriERijlipp
DanielEGuillot, EGillesEMichel

Chairman:®arcelERoulet
Members:PascalEFaure,EJeanESimonin

Chairman:BidierELombard
Members:EarolineEAngeli,EGhislaineECoinaud,EClaudieEHaigter
HenriEMartre EStZphaneETierce

* Term expires the day of the ShareholdersO Meetirligd to approve the financial statements for theevious year.
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JosZ-LuisEDurtn Charles-HenriEFilippiE

ChairmanEofEtheEManagementEBoardEofEDevanlay ChairmanEofEAlfina

IndependentEdirector IndependentEdirector

DateEappointed:ESEFebruaryE2008 DateEappointed:ESEFebruaryE2008

TermEending:E2012* TermEending:E2012*

MarcelERouletE JeanESimonin

HonoraryEChairmanEofEFranceETelecom MayorEandEVice-ChairmanEofEanEassociationEoffatitiesci
IndependentEdirector IndependentEdirector
DateEappointed:E25EFebruaryE2003 DateEappointed:E26EMayE1998

TermEending:E2011* TermEending:E2011*

GillesEMichel

ChiefEExecutiveEOfficerEofEtheEFondsEStratZgiqueE
dOlnvestissementE(FSI)
DateEappointed:E14ESeptemberE2009
TermEending:E13ESeptemberE2013

DanielEGuillot ThierryEFranchiE
DirectorEofErelationsEwithEAINEDepartmentE|duadBaut attendsEmeetingsEofEtheEBoardEofEDirectorskipkbistc
DateEappointed:E3EDecemberE2009 asErepresentativeEofEtheECentralE WorksECommittee.

TermEending:E2EDecemberE2013

TheEAuditECommitteeEmetE10EtimesEinE2009. EfistadEconcernedEtheE2009EfinancialEstatemadifisdget, Efinancial EreportingE
andEcommunication, EinternalEcontrol, EriskEanalydfsianagementEofEdebtEandEliquidities. EItE netiiEagithEseniorEmanagementEandE
executivesEofEtheEGroupOsEFinanceEDepartmentiéiitdtfsegardingEfinancialEaspects, EdevelopmiengfandEinternationalEoperationsE
toEbeEsubmittedEtoEtheEBoardEofEDirectors, EdtitiEf@tatutoryEAuditors.

TheEGovernanceEandECorporateESocialERespon§ibifitgitttee EmetE sixEtimesEinE2009EandEsubmittealEpeoposalsEtoEtheEBoard E
ofEDirectors.ETheECommitteeEoverseesEapplicafitinés?008ErecommendationsEpublishedEbyEAfepEartfitdrderningE
compensationEofEdirectorsEofElistedEcompaniessitioéitheirEfull EapplicationEatEFranceETelecom.

TheEStrategyECommitteeEmetEtwice EinE2009E toftrei@vdtipOsEinternationalEdevelopmentEstrategy.

SectionE14EofEtheEFranceETelecomEregistrationEdtiefiied EwithEtheEAutoritZ EdesEMarchZsEFiranite288BprilE2010E
andEavailableEonEwww.orange.comEcontainsEcompittéiBiflofEtheEcompanyOsEgovernanceEandEgenegireatizbodies. 17E



executive committee

A new Executive Committee composed of 15 members svéormed at
the beginning of April 2010. Chaired by StZphaneRard, Chief Executive
Officer, this Committee will lead implementatiortled new Group project.
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fromEleftEtoEright

ExecutiveEVice-PresidentECommunication,E
Philanthropy,EContentE Strategy

DeputyEChiefEExecutiveEOfHEcer
Quality,ECorporateESocialEResponsibility

ExecutiveEVice-President
GeneralESecretary
FranceECarriersEdivision

ExecutiveEVice-President
HumanEResources

ExecutiveEVice-President
EnterpriseECommunicationE
Services

ExecutiveEVice-President
NetworksE&ECarriers
ResearchE&EDevelopment

ExecutiveEVice-President
MarketingEandElnnovation

ExecutiveEVice-President
EmploymentEandESkills
OrangeECampus

ExecutiveEVice-President
NewEGrowthEBusinessesE

ExecutiveEVice-President
Sourcing,EEuropeEandEEgyptE
(withinEInternationalEdivision)

ExecutiveEVice-President
StrategicElnitiativesEandE
Partnerships

DeputyEChiefEExecutiveEOfFEcer
Finance,ElnformationESystems, E
UnitedEKingdomEJointEVenture

ExecutiveEVice-President
DeputyEforEFrenchEOperations

ChiefEExecutiveEOfHEcer
FrenchEOperations

DeputyEChiefEExecutiveEOfHEcer
International
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responsible
commitment

France Telecom Orange creates new possibilities foisitive interaction,
enabling people to connect, build and nurture retatships. Just as the
digital society offers tremendous opportunities &mcess and interaction,
it also carries risks of exclusion. The GroupOs,28Q people around the
world apply their skills and commitment to ensuhat these opportunities
are available to all.







creating sqcial links for
everyoneQOs benefit

New information and communication technologies avaly truly meaningful if they benefit everyone.
This is the fundamental objective that inspires fiza Telecom OrangeOs corporate social respongibilit
policy and underpins the GroupOs vision.

NewEtechnologiesEandEtheEusesEtheyEintoonstitutesEaEkeyEsuccessEfactorEforE DEFensureEtransparency,EqualityEandE
duceEcreateEaEworldEofEever-multiplyingEtheEfutureEofEtheEGroupEandEhasEcrafted securityEforEcustomers;
connections,EexchangesEandEnetworks.E anEambitiousEstrategy.EltsEobjectiveE ~ DEEmakeEtheEbenefitsEofEtheEdigitalEworldE
TheEFranceETelecomEOrangeEGroupE  isEquiteEsimplyEtoEbecomeEtheEleadingE  availableEtoEtheEgreatestEpossibleE
isEatEtheEhubEofEtheseEubiquitousEdailyEtelecommunicationsEoperatorEinEtermsEofE numberEofEpeople;
exchangesEsinceEitsEbusinessEDEandE  corporateEsocialEresponsibilityEbyE2012. BEHindEinnovativeEsolutionsEforEaEgreenerE
responsibilityEDEisEallEaboutEcreating, EmalinsEstrategyEisEdeployedEacrossEallE world.
taining, EguaranteeingEandErenewingEsocialftisinesses, EdepartmentsEandE TheseEcommitmentsEresonateEwithEtheE
interactionEbetweenEpeople.EThisEresponsgieographies.EltEisEbuiltEonEethicalEvaluestireeEprioritiesEdefined EinE2008E (Care, E
bilityEbeginsEwithEensuringEthatEtheElargest&tEareEformallyEdefinedEinEtheEGroupOsiitludeEandEPreserve)EandEillustrateEtheE
possibleEnumberEofEpeopleEenjoyEaccess€odeEofEEthics. GroupOsEcommitmentEtoEstrengtheningE
toEtheseEnewEchannelsEforEcommunicatiofifeEskillsEandEcommitmentEofEthe EGrougheEhumanEcomponentEofEitsECSREpoalicy.
andEinformation,EensuringEsecurityEforEcu81,000EpeopleEaroundEtheEworldEcreate E
tomersEandEfacilitatingEtheirErelationsEwittewerfulEassetsEtoEhelpEitErealizeEtheEvisionE R R o
theEcompany.ENewEmodesEofEinteractionBfEbenefitingEtheElargestEpossibleEnumbeifobilise Ethe EGroupOsE
alsoEcreateEnovelEopportunitiesEtoEaddressfEusersEthroughEitsEsolutions.E multipleEstrengths
environmentalEchallengesEbyEputtingEinnoinEtheEwakeEofEtheEmajorEcrisisEthatE
vativeEtechnologiesEtoEworkEforEsustainatitefactedEemployeeErelationsEinEFranceE OrangeEisEputtingEitsEfullEresourcesEbehindE
development. inE2009,EtheEGroupEhasEreaffirmedEitsE thisEgoal, EmakingECSREstrategyEaEkeyE
commitmentsEasEaEsocially-responsibleE  driverEinEtheEGroupOsEtransformation.
R employer, EputtingEpeopleEatEtheEheartEofEhisEcommitmentEisEchampionedE
ambitiousEstrategy theEenterprise.ETheEGroupOsECSREpolicydEtheEhighestElevel, EsinceEtheEstrategyEisE
hasEfourEpillars: sponsoredEbyEaEmemberEofEtheEExecutiveE
FranceETelecomEOrangeEfirmlyEbelievesEDEFecognizeEandEsupportEtheEGroupOsE CommitteeEwhoEisEdirectlyEresponsibleEforE
thatEcorporateEsocialEresponsibilityE(CSR)E people, EtheEprimaryEbuildersEofEsocialEtigaalityEandEcorporateEsocialEresponsibility.
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. A N responsibleEcommitment
findEoutEmore

CSR:EdiscoverEexamplesEofEcorporateEsocialE
responsibilityEinitiativesEonEyourEmobile

DeploymentEisEstewardedEbyEaEdedicatedfisoEenablesEtheEGroupEtoEefficientlyE =

organisationEwithinEeachEentityEtoEmanagefanageErisksEwhileEunlockingEnewE (S s oo

actionsElinkedEtoEtheEGroupOsE opportunitiesEforEcreationEofEsustainable EE= " Lt
L e 17 |

commitmentsEandEtheEresuItingEstrategicE/aIueEinEtermsEofEimage,EeﬁiciencyEandEﬁ‘i~ e .j_ bk -
priorities.EThisEorganisationEwasE growth.EExchangesEareEpursuedEatEtheE.‘I‘:"l?"'
strengthenedEinE2009EbyEtheEappointmerﬁEoupElevel,EbyEitsEdiﬁerentEbusinessesE"“":
withinEeachEfunctionalEdepartmentEandE andEparticularlyEatEtheEcountryElevelE 4.
entityEofEaEseniorEexecutiveEasECSRE  toEensureEimmediateEengagementEwithE |,
sponsor,EprovidingEsupportEatEtheEhighestieEexpectationsEofElocalEconstituencies.
levelEforEtheEnetworkEofECSREmanagers CertainEcountriesEhaveEdefinedEspecificE
programmes, EwhileEinEothersEtheEGroupE;
. - providesEtargetedEsupportEforElocalEteam!
fruitfulEdialogueE toEenrichEongoingEdialogue. EINE2009EaE
withEstakeholders methodologyEtoolEwasEpreparedEtoE
encourageEdialogueEwithEkeyEstakeholder,
TheEGroupOsECSREpolicyEisEanchoredE inEcountriesEwhereEnoEstructuredEprocess:
inElisteningEtoEandEtakingEintoEaccountEthaBEbeenEinitiated. EDesignedEtoEfacilitatef
expectationsEofEstakeholders.EStructuredEcascadingEofEtheEGroupOsECSREstrategy.
regularEdialogueEwithEallEthoseEinvolvedEih&E CSREDialogEToolkitEbuildsEonEinitiati
theEfunctioningEofEtheEcompanyEDE alreadyElaunchedEbyEsubsidiariesEtoEbols|
customers,Eemployees,Eshareholders,E  theirEimpactEandEintegrateEtheEperceptio
suppliers,EpublicEauthoritiesEandEcivilE  andEexpectationsEofEkeyElocalE
societyEDEenablesEthemEtoEexpressEtheirakeholders. ETheEmethodEwasEtestedE
fundamentalEwantsEandEneedsEwithinEthelBElateE2009EinEMadagascarEandEC ™te
frameworkEofEaElong-termEprocess.EThisEOlvoire. }
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towards a new social
contract

The GroupOs development depends on the skills andivement of its 181,000 employees worldwide.
The Group recognises the efforts of each employerdihas reaffirmed its commitments as a responsible
employer by paying special attention to placing pg#e at the heart of the company.

devisingeaEnewEsocialEcontract 2009EandEnegotiationsEwithEemployeeErep-
AmongEtheEactionsEimplementedEasEofElatefsentativesEonEstressEandEworkingEcondi-
2O09EINEconnectionEwithEnegotiations,E  tionsEconstituteEoneEofEtheEcomponentsEofE
FollowingEtheEsocialEcrisisEinEFranceEinE 160EnewElocalEhumanEresourceEmanagerEtheEnewEsocialEcontractEbeingEdefined. EWorkE
2009,EtheEGroupErecognisedEtheEdepthE  positionsEwereEcreatedEinEFrance.EByE  hasEbeenEconductedEEinEfiveEnegotiationE
ofEtheEinternalEmalaiseEandEtookEstepsE  increasingEthisEnetwork,EtheEGroupEisEputtiggiipsEonEmajorEsubjects:
toEunderstandEitsEoriginsEandEthenEidentifitelfEinEaEpositionEtoEbetterEunderstandEwBdEperspectives, EemploymentEandEskills, Epro-
appropriateEchangesEinEtheEfunctioningEofEmployeesEwantEandEneedEandEprovideE  fessionalEdevelopment,Etraining,Emobility;
theEcompany.ETheEfirstEstepEwasElisteningfioreEactiveEsupportEtoEmanagersElocally. EDEwork-lifeEbalance;
closelyEtoEallEemployees.EBeginningEinE  AElargeEmajorityEofEtheseEnewEhumanEresDEBmprovingEtheEfunctioningEofEemployeeE
OctoberEaEseriesEofEoverE2,700EmeetingséourcesEmanagersEhadEalreadyEtakenEupE  representativeEbodies;

beganEatElocalEentitiesEtoEescalateEissuesteirEpositionsEbyEtheEendEofE2009. BEworkEorganisation;
andEsolutionsEproposedEbyEemployeesE BEworkingEconditions.
themselves. AnEimportantEagreementEconcerningE

TheEsocialEdialogueEisEbasedEonEsome  employmentEofEseniorEstaffEwasEsignedEatE
InENovember,EallE102,000EemployeesE  400ElocalEemployeeErepresentationEbodiesfheEendEofENovember,EprovidingEconcreteE
ofEtheEGroupEinEFranceEwereEsurveyedE inEEuropeEandEatEmanyEAfricanEsubsidiariee&suresEtoEmaintainEjobsEforEseniors, E
usingEaEquestionnaireEpreparedEbyEanE  aECentralEEconomicEandESocialEUNItE  toEtakeEadvantageEofEtheirEexperience,E
independentEconsultancyEselectedEbyE  CommitteeEinEFrance,EaEFrenchEGroupE transferringEtheirEknowledgeEandEskillsEandE
labourEunions.ETheEconclusionsEofEtheseECommittee, EaEEuropeanEGroupECommitteedetivelyEsupportEthemEasEtheyEcompleteE
listeningEprocessesEandEongoingEnegotia- whereEemployeesEfromE20EcountriesEareBtheirEcareers.EFourEadditionalEagreementsE
tionsEconstituteEtheEpillarsEofEtheEnewE somigifesentedEandEaEplannedEWorldEGroupvereEsignedEinEearlyE2010.ETheEfirstEcoveredE
contractEtheEGroupEwillEproposeEforEitsE Committee. perspectives,EemploymentEandEskills, Epro-
employees. InEFrance,E70EagreementsEorEamendmentiSsionalEdevelopment, EtrainingEandEmobil-

toEexistingEagreementsEwereEsignedEinE ity,EandEaEsecondEpertainedEtoEwork-lifeE
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balance.ETheEotherEtwoEagreementsE
concernedEmeasuresEtoEevaluateEandE
preventEpsycho-socialErisksEandEtheEfunc-
tioningEofEemployeeErepresentativeEbodies|
TheEGroupEalsoEencouragesEdialogue
withEallEemployees, EincludingEparticipativer
forumsEatEGroupEsubsidiariesEoutsideE
FranceEandEconferencesEonErevampingE
employeeErelationsEinEFrance.

helpingEemployeesEgrow

InEtheEfast-changingEtelecommunications
industry,EtheEtransformationEofEtheEGroup
activitiesEandEcoreEbusinessesEcreatesEn
careerEopportunitiesEforEemployees.E
TheEGroupEisEdeployingEsubstantialEeffor
toEprovideEprofessionalEdevelopmentE
andEtrainingEresources,EprovidingEadviceH
andEsupportEtoEemployeesEforEtheirEtrai
needs.EAllEemployeesEcanEdefineEaEcard
pathEalignedEwithEtheirEgoalsEandEperso
life.ElndividualEinterviewsEareEaFEcornerstq

ofEthisEprocessEsinceEtheyEprovideE
aFchanceEtoEreviewEperformance, E
competenciesEandEopportunitiesEforE
advancementEopenEtoEeachEemployee.E
OOrangeEavenirsOEcareerEdevelopmentE
desksEinEFranceEandEPolandEprovideE
employeesEwithEassistanceEfromEspeciallyE
trainedEadvisorsEtoEhelpEidentifyEandEmapE
outEtheirEcareerEpath.EAtEtheEendEofE2009,E
moreEthanE38,000EemployeesEhadE
benefitedEfromEthisEassistance.
TrainingEisEanotherEfocusEandEtheEGroupE
providesEnumerousEprogrammesEadaptedE
toEtheEcountries,EculturesEandEactivities.E
TheEobjectiveEisEtoEdevelopEtheEprofes-
sionalEvalueEofEeachEemployeeEinE
conjunctionEwithEtheEgrowthEofEtheE
companyEandEchangesEinEitsEbusinesses.E
OrangeEUniversityEandEOrangeE
ManagementESchools,EparticularlyEinE
France,EworkEtogetherEtoEdevelopEtrainingE
programmesEforEmanagers,EcoveringE
subjectsEsuchEasEteamEmanagement,E
leadershipEandEknowledgeEofEtheEbusinessE
environment.
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responsibleEcommitment

TheEGroupOsEtraininngrogrammesEincre&EtO p Eem p | Oye rE Orgn_geEt_:omm itmentsk
ingIyEimpIementEinnovativeEtechniquesEanHF:‘ ESpaI n toEdiversity
toolsEsuchEasEe-learning,Eprofessionali- ) ) ) A o
sationEtracksEorEcollaborativeEapplicationsOrangeESpaintcounts3, 200Eemployees. EInEqualEopportunityEisEaEcoreEvalueEforEtheE
2009EtheEcompanyEwaskrankedEsecondEinGroupEandEanEimportantEissueEforEtheE
personalEandEprofessional Efulfilment theAE'eagAuleEtab'eEOfEb?StEemP'Oy?"sE[”ESpaJ'é'EonomyEandEsocietyEinEgeneraI.EFranceE
TheEGroupEbelievesEthatEprofessionalE byEtheEJndeQende_m%O'ganls_a“qnECRFEATeIecomEOrangeEbeIievesEthatEdiversityEisE
~ P A~ a Institute.ETheErankingEtakesEintoEaccountE. . ~ . . = ~ a. LA
successkEshouldEbeEdevelopedEinEaE L . N N ..__~. -~ anEenrichingEsourceEofEinteraction,E
_workingEconditionsEandEopportunitiesEforE

favourabIeEworkingEenvironmentEandEbeEempl oyeesEinESpain. innovationEandEperformance.EByEreflectinge

partEofEaEhealthyEwork-lifeEbalance. ETheE theEdiversityEofEtheEworldEwhereEitEpursuesE
negotiationsEinEprogressEinEFranceEonE itsEbusinesses,EtheEGroupEgainsEaEdeeperE
workingEconditionsEincludeEdedicatedE | i = = riderstandingEofEitsEcustomersEandEcanE
budgetiEtoEimproveEworkingEconditions.E | nteg ratin g Eyp Uth Efro rnll;>eEierEaddregsEtheirEexpectations.IAEDiversityIAE
NumerousEinitiativesEhaveEbeenEtakentatE! [ ] d erse rved E isEequallyEimportantEtoEattractEandEretainE
GroupEsybsjdiariesEthenbanceEwi)rk-lifeECO mmunities theEtaLenEedEpeopleEwhoEwiIIIAEgLAJideEtheAE
balance.EInEBelgiumEandEFrance,Eagree- GroupOsEongoingEdevelopment.EFrancekE

mentsEhaveEbeenEsignedEtoEfacilitateE  /SEPa=OTEIsEcommitmentEioequalEopportelecomEOrangeEwasEoneEofEthe EfirstE
teleworking.EInEtwelveEmonths,E27%EofE tunity,EOrangeEhasktaken SaclionEloEover o naniesEsigningEtheEDiversityECharterEing
staf'fEinEABeIgiuAmEAjoinedAEaEprogre}mm(?Ethaztg?affézziztr'gj;gse;ig;png; EsgfolfézsggﬁanceEinE2904.!§InEApriIEZOQQEtpeAEGroupAE
enabIeAsEthemE:coEworkEAremoteAIyEtW(EEday:':rﬁggGl,oupévolumeered EalongEwith E49EotheritrengfhenedEitsl%quagement?onEaIAEglobaIEA
week.AEFIexibIeEvyorlfingEhoursEh?veEAaIso% usinessesEtoEtestEanonymousE CVSEscziue,I§deplc3yingEaEproactiveEpolicyEacrossE
beenEintroducedEinESwitzerland,EtheEUnitedE o= \ovembert 2009 andE AprilE2010. £ 1@lIEitsEhostEcountries.

KingdomEandESpain. alsoEtakesEpartEinEtheEannualEOEqualEoppor-
tunityEemploymentEtrainOEoperation.EDuringEE
theEtrainOsE12EstopsEacrossEFranceEinE2009,E
40ErecruitmentEspecialistsEinterviewedE
750EcandidatesEwithEanEextremelyEdiverseE

rangeEofEprofiles.
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Jordan

OrangeEJordan:E
aElaptopEforEeveryEstudent

JordanOs Ministry of Information and Communicatiethnology launched an ambitious |
programme to equip all university students withtigps. Orange Jordan is participating

in the programme, offering laptops pre-loaded wéhcess to Orange services at low
monthly rates. This exemplary public/private parstap to support education will help meet
the target of equipping 50% of the countryOs stuanith laptops by 2012 and have

a direct positive impact on the countryOs econoania social development.



gend_erEeq uality: E R theEEuropeanEProfessionalEWomenOsE
akpriorityEforEtheEGroup NetworkE(EPWN)EandEtheECercleElnterEllz=E:
professionalEwomenOsEgroup, EforEwhichEBringingEyoungEpeopleEintoEtheEworkforce E

AlIEGroupEentitiesEshareEaEcommitmentEitEhosted EtheE2009Esymposium. isEaEchallengeEforEsocietyEinEgeneral.E
promotingEgenderEequality, EactingEwellE TheEGroupEpursuesEanEactiveEpolicyEthatE
beyondEminimumElegalErequirements.E includesEwork-studyEcontractsEdevelopedE
ThreeEprioritiesEhaveEbeenEdefined:E inEpartnershipEwithEschools.EAtEtheEendE
encourageEwomenOsEaccessEtoEpositionsiBEadditionEtoEplacingEpriorityEonEgenderBfE2009EthereEwereE4,800EyoungEpeopleE
ofEresponsibility;EencourageEdiversityEinE equality, EindividualEcountriesEhaveE withEwork-studyEcontractsEinEFranceEwhoE

organizationsEandEespeciallyEinEtechnicalfidentifiedEoneEorEmoreEcomplementaryE  willEbenefitEfromEpriorityEforEhiringEatE
functions;EandEimplementEmeasuresE  diversityEinitiativesEthatEreflectElocalE equivalentEskillsElevelsEwhenEtheyEcompleteE
encouragingEwork-lifeEbalance. contexts.ETheECentralEAfricanERepublic,E theirEtraining. EAnEagreementEsignedEinE
RomaniaEandEPoland,EforEexample, EstrivéanceEandEinitiativesEtakenEinESlovakiaE
TheEGroupEhasEintroducedEmultipleE  toEfacilitateEemploymentEforEpeopleEwithEandEBelgiumEunderlineEtheEimportanceE
initiativesEwithinEallEsubsidiariesEandE  disabilities, EwhileENiger, ESwitzerlandEandB&heEGroupEattachesEtoEemploymentEforE
adoptedEcommonEpoliciesEsuchEasEpre-ESlovakiaEactivelyEpromoteEhiringEofE seniors.EInEkeepingEwithEtheEspiritEofEtheE
andEpost-maternityEinterviews.EOrangeEhasithorities. EFranceEhasEfocusedEonE brand,EOrangeEencouragesEemployeesE
alsoEcontributedEtoEtheEwritingEofEaE CodieElusionEandEretentionEofEdisabledE whoEtakeEpersonalEinitiativesEinEfavourE
ofEBestEPracticesEforEemploymentE employees,EalongEwithEsupportEforEyoungiiEsocialEresponsibility, EhelpingEthemE
ofEwomenEinEinformationEandE peopleEfromEunderservedEcommunities,E OdoEmoreEtogetherO.EOrangeECommunity,E
communicationsEtechnologies,E providingEaccessEtoEtrainingEtoE prepareE forEexample, EisEaEplatformEtoEpromoteE
aEdocumentEpreparedEunderEtheEaegisE themEforEemployment.EAtEtheEsameEtimesBcialEresponsibilityEprojectsEsponsoredE
ofEtheEEuropeanECommission.E theEGroupEpromotesEallEfacetsEofEdiversibyfEemployees,EandEtheESolidariosE
ItEparticipatesEinEaEvarietyEofEadvocacyEthatEfosterEcloserErelationsEbetweenEitsE programmeEinESpainEsupportsEemployeesE
groupsEsuchEasEtheEWomenOsEForum,E customersEandEemployees. committedEtoEaEcause.
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bullding confidence
In a digital world

The digital world introduces myriad possibilities interaction and dialogue. Yet it also createsgter
complexity and new risks. France Telecom Orangedds is to guide its customers in this new world by
ensuring transparency, quality and security as these these new digital services in their daily $ive

guaranteeingEtheEintegrityE  importanceEofEprotectingEpersonalEdata. EAEducatingEpeopleEonEsafeEuseEofEtheEInternetE

andEsecurityEofEpersonalEdataconfidentialityEcodeEofEconductOEisEavailaineEmobileEphonesEisEequallyEessential.
inEeightElanguages, ElayingEoutEinformationB oEhelpEparentsEensureEthatEtheirEchildrenE

FranceETelecomEOrangeEhasEbeenEtrackirggeurityErulesEthatEallEstaffEmustErespect. EcanEenjoyEtheseEnewEtechnologiesEsafely E

theElatestEdevelopmentsEinEnetworkEsecurityE andEresponsibly,EtheEGroupEfocusesEonEtwoE
forEoverEaEdecade, EidentifyingEnewEandE . R fundamentalEprinciples:EdevelopEapplicationsE
emergingEthreatsEandEdevelopingEadequatdBromotingEsafeE toEprotectEagainstEcontentEthatEisEunsuitableE
countermeasures.ETheEGroupEboastsE  andEresponsibleEuse forEchildrenEandEpromoteEeducationEaboutE
in-depthEexpertiseEinEencryptionEandE risksEandEwaysEtoEprotectEagainstEthem.
regularlyEintroducesEnewEapplicationsEtoE  InternetEandEmobileEphonesEareEnowE  TheEGroupEhasEpreparedEguidesEinEsevenE
preventEvariousEattacksEsuchEasE integralEpartsEofEtheEdailyElivesEofEyoungfanguagesEavailableEforEfreeEdownloadEonE

eavesdropping,EidentityEtheftEorEdataE~ people,EandEpriorityEisEplacedEonEprotectiitgEwebsitesEwithEsimpleEandEeffectiveE
manipulation.EOrangeEhasEcontributedEtoE thisEsegmentEfromEimproperEuseEofEnewEadviceEandErecommendationsEforEparents.
theEinnovativeEe-pollEsolutionEthatEmakesEtechnologies. FranceETelecomEOrangeEisEaEfoundingE
secureEelectronicEvotingEaEreality. EInEadditin&fostEEuUropeanEcountries,EFranceE memberEofEtheEEuropeanEinitiativeETeachE
toEtechnicalEsolutions, EtheEGroupEalsoEhelpsfecomEOrangeEprovidesEfilteringEsolution3Bday, EwhichEaidsEteachersEinEeducatingE
itsEcustomersEprotectEtheirEpersonalEdata. EsuchEasEtheEparentalEcontrolEoption,E  childrenEonEsafeEuseEofEtheEInternet.
TheEhelpEandEsupportEsectionEonEwebsitedEsignedEtoEblockEaccessEtoEcontentEthatfnEtheEUnitedEKingdom,EPolandEandESpain, E
offersEusefulEinformationEonEsecurityEissuesEinappropriateEforEminors. ETheEGroupEalsokinteerEemployeesEparticipate EinE
andEOrangeEBusinessEServicesEhasEaE  moderatesEitsEdiscussionEforumsEandE  educationalEoutreachEactivitiesEatEschools. E
speciallogEdedicatedEEtoEcorporateE verifiesEtheEageEofEvisitorsEforEservicesEthmtES|ovakia, EtheEGroupEhasEpartneredEwithE
networkEsecurityEspecialists.EGroupE areEnotEappropriateEforEminors. speciallyEtrainedEpsychologistsEtoEprovideE
employeesEareEregularlyEbriefedEonEtheE TheseEcontrolsEareEindispensable,EbutE  effectiveEeducationEinEschools.
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linhcads
 findEoutEmore

tacklingEtheEissuekE
ofEradioEwaves

WithinEtheEframeworkEofEitsEpolicyEonEradit e
waves,EtheEGroupEisEcommittedEtoEfourEkeyE
principles:
DBEFensureEtransparentEinformationEandE
dialogueEtoEanswerEquestionsEfromE
differentEstakeholdersEregardingEradioE
wavesEandEcommunicationEtechnologies.E
SubsidiariesEareEinEtheEprocessEofE
deployingEappropriateEcommunicationE
resourcesEtoEinformEstakeholdersEandE
clearlyEanswerEallEquestionsEconcerningE
radioEwavesEandEcommunicationE
technologies;
DBEFcontributeEtoEresearchEonEelectromag-
neticEfieldsE(EMF).ETheEGroupOsEresearthfy
teamsEareEactivelyEinvolvedEinEtechnologyE
research,EdevelopingEmethodsEandEtoolsE
toEmeasureEandEdisplayEtheEintensityEofd
radioEwavesEandEcarryingEoutEdosimetryE
andEmetrologyEstudies;

DBEFensureEcomplianceEwithElocalEregulationsE
inEallEcountriesEor,EwhenEnoneEexist, EtheE
internationalEguidelinesEpublishedEbyEtheE
IENIRPE(InternationalECommissionEonE
Non-lonizingERadiationEProtection) E
andEtheEIEEEE(InstituteEofEElectricalEandE
ElectronicsEEngineers)EregardingEradioE
transmitters;

DEFfromoteEresponsibleEuseEofEmobileE
phonesEbyEprovidingEcustomersEwithE
practicalEadviceEonEhowEtoEreduceEtheirE
exposureEtoEradioEwavesE(useEearpieces, E
forEexample,EorEavoidEphoningEinEareasE
withEpoorEreceptionEquality).
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sharing
opportunities

As a leading global telecommunications operatoraftce Telecom Orange is committed to ensuring that
the largest possible number of people benefit frahe opportunities created by information technoleg}i

developingEaccessE enhancesEtheEwell-beingEofEinhabitants.E ofEsubmarineEcableEsystemsEtoEimproveE
forEeveryone ThisEisEthusEaEtopEpriorityEforElocalE theEcapacityEandEqualityEofEInternetE
governmentEauthorities,EandEnaturallyE  connectivityEforEtheEcontinent.ElnEtheElndianE
AtEtheEendEofE2009EonlyE26%EofEtheE aEpriorityEforEFranceETelecomEOrangeEtoddeanEtheELIONEsubmarineEcableEwasE
worldOsEpopulationEhadEaccessEtoEtheE InEFrance,EtheEGroupEisEactivelyEworkingfommissionedEinE2009,EspurringEtheE
Internet. EThereEareEhugeEgapsEbetweenBwithElocalEauthoritiesEtoEdeployEandEcontiteploymentEofEbroadbandEcommunica-
developedEnationsEDEwhereEaccessErateskallyEupgradeEnetworks.EThisEpartnershipfionsEnetworks, EwhichEplayEaEdecisiveErole E
reachE60%EDEandEemergingEnationsEsudiproachEhasEmadeEFranceEaEcountryE inEtheEeconomicEandEsocialEdevelopmentE
asEthoseEinEAfrica,EwhereEtheErateEisEumdefeEvirtuallyEtheEentireEpopulationEhasBfEtheEregion,EespeciallyEMadagascar.E
7%E (source:Ewww.internetworldstats.com).&ccessEtoEhigh-speedEconnections.EThereEheEnewEcableEmakesEanEexcitingEnewE
ThereEareEalsoEdisparitiesEwithinEcountriest&E stillEaEhandfulEofEunservedEareasEthattayEofEservicesEavailableEtoEanEextensiveE
sinceEcertainEsegmentsEofEtheEpopulationdteEeitherEisolatedEandEsparselyEpopulatquiftEofEthe Epopulation, EwithEratesEadjustedE
doEnotEeasilyEhaveEaccessEtoEtheEbenefisftooEfarEfromEsubscriberEaccessEnodedBElocalEneeds.EBroadbandEalsoEsharpensE
ofEadvancedEinformationEandEcommuni- toEbenefitEfrorhES|.EInEtheseEcasesE  theEcompetitivenessEofEbusinessEbyE
cationEtechnologies, EincludingEthoseEwithEFranceETelecomEproposesEalternativeE  providingEtheEcommunicationEresourcesE
modestEincomes,EseniorsEorEpeopleEwithBolutionsEforEtheEaffectedEcommunitiesE  thatEareEessentialEtoEgrowth.
disabilities. andEtheirEinhabitants, EincludingEso-calledETheEGroupEdeploysEinnovativeEsolutionsE
TheEGroupEisEcommittedEtoEbridgingEthisBwhiteEareaEsubscriberEaccessEnodesOEadaptedEtoEtheElocalEgeographyEasEwell E
digitalEdivideEbyEfightingEagainstEallEtypesiE satelliteEcoverage. centringEonEwirelessEtechnologiesEandE
ofEexclusion,EwhetherEitEstemsEfromE theEmobileEphoneEnetwork.EMobileEsolarE
geographic,EeconomicEorEphysicalEfactorsi stationsEinEAfricaEhaveEprovedEanEeffectiveE
meansEtoEdevelopEmobileEcommunicationE
DeploymentEofEnewEtechnologiesEinEAfricaiEruralEareasEthatEdoEnotEevenEhaveE
ObDigitalEdevelopmentOEincreasesEtheE  mustEovercomeEaElackEofEinfrastructure.Eelectricity.
economicEattractivenessEofEaEregionEandBere, EtheEGroupEpromotesEconstructionE AnotherEexampleEisEtheEuseEofECDMAE
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technologyEinESenegal, EwhereE100%EofEtheE customersEwithEallEtypesEofEdisabilities.E
countryOsEvillagesEofE500EinhabitantsEorE ThereEareEnowE192EOrangeEstoresEwithE
moreEcanEnowEgetElnternetEaccess. TheEOdesignedEforEeveryoneOEstrategy EditeBB® AutonomyOElabel, EfourEOArc-en-Ciel OE
toEensureEthatEallEtheEGroupOsEproductsfRainbowO)EsalesEfacilitiesEdesignedEforE
andEservicesEareEaccessibleEtoEallE peopleEwithEdisabilities,EplusEanEe-salesE
customers, EincludingEtheEdisabledEorE  platformEaccessibleEtoEeveryone.ESimilarE
TheEGroupEhasEdevelopedEspecialEoffersktotorsEwithEimpairments.ETheEspecificE platformsEareEbeingEdeployedEinEotherEkeyE
enableEthoseEwithElowerEincomesEtoEenjmgedsEofEpeopleEwithEdisabilitiesEareEtakEnEbpeanEmarkets.
accessEtoEnewEtechnologies.EInEemergingfitoEaccountEwellEupstreamE
marketsEsuchEasEAfrica,EOrangeEprovidesiEtheEdevelopmentEprocessEforEnewE . R .
low-costEphonesEandEattractiveEprepaidE productsEandEservicesEandEaccessibilitye SharingEtheEbenefitsE
callEplansEtoEenableEtheEgreatestEpossibisEaEpriorityEatEeveryEstage, EfromEdesign@fEinnovation
numberEofEpeopleEtoEbenefitEfromEmobiléiroughEcustomerEsupport.
phones.ETheEGroupEalsoEdevelopsE TheEGroupEstrivesEtoEapplyEnewEtechnol-
forward-lookingEsolutionsEforEaccessEtoE ThereEisEalsoEaEdedicatedErangeEofE  ogiesEthatEenhanceEtheEwell-beingEofE
itsEproductsEandEservices.EINEC ™teEdO vopetBonalisedEautonomyOEsolutionsEthatEeveryone, EputtingEsharingEandEcollabo-
theEOFAEofferEisEdesignedEforElocalE  addressEindividualEneedsE(hearing, Evision fationEatEtheEheartEofEtheEdigitalEworld.

communitiesEofEworkingEwomen,E speech,Emotor, EtactileEorEcognitiveEdiffi-
proposingEveryEcost-efficientEOfleetOEtypettilties). ETheseEoffersEareEpresented Etwice:
rates. yearlyEinEaEspecificEcatalogueEthatEisEal@@nmunicationsEresourcesEareEofEcourseE

SinceEMayE2009EaEspecialEmobileE availableEinEaudioECDEformatEforEvisuallyessentialEtoEsustainableEeconomicEgrowth, E
planEcostingEjustE10EeurosEaEmonthEhaskpairedEcustomers.EDistributionEalsoE  helpingEnurtureElocalEassetsEwhileEenablingE
beenEavailableEtoEpeopleEinEFranceEwhofakesEspecialEneedsEintoEaccount:EoverE electronicEcommerceEacrossEbordersEandE
receiveEtheEORSAOEminimumEincomeE  5,000EsalesEassociatesEhaveEreceivedE  aroundEtheEworld. ENewEcommunicationsE
allowance. specialEtrainingEtoEhelpEthemEbetterEservetiutionsEalsoEspawnEnewEandEexpandedE

chat
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businessEnetworks. wayEforEwomenEtoEcreateEaEsmallEbusinessbnEandEcommunicationEtechnologies.
InEeveryEcountryEwhereEitEoperates, EOrabgéentingEtheirEmobileEphoneEtoEotherE InEJordan,EOrangeEhasEforEseveralEyearsE

developsEinnovativeEsolutionsEthatEenergizéfageEmembers. beenEaEpartnerEtoEtheEJordanEEducationE
theElocalEeconomy,EencourageEentrepre- Initiative.ELaunchedEunderEtheEaegisEofEtheE
neurshipEandEenhanceEtheEattractivenessi WorldEEconomicEForum,EtheEprogrammeE

ofEtheEregionEforEresidentsEandEbusinessiswEtechnologiesEenhanceEaccessEtoE  aimsEtoEprovideEprimaryEandEsecondaryE
InEAfrica,EtheEGroupEhasEsinceElateE20088ucationEandErenderEcontentEmoreE  schoolsEwithEdigitalEtechnologies.
deployedEtheEOOrangeEMoneyOEmobileEmotivating. ETheyEalsoEfacilitateEexchangesE

phoneEpaymentEproject.EThanksEtoEthisE betweenEhomeEandEschool.EParents, E
project,EruralEandEisolatedEpopulationsEinEtudentsEandEteachersEhaveEalreadyE  AEtop-upEserviceEcalledEOTransfertEPaysOE
countriesEwithEgrowingEeconomiesEenjoyEadoptedEmanyEofEtheseEforward-thinkingEenablesEpeopleElivingEinEFranceEtoEaddEcallE
accessEtoEbasicEfinancialEservicesEviaEthapflications.EInEFrance, EFranceETelecomBninutesEtoEtheEprepaid EmobileEaccountE
mobileEphone.ETheEfirstEOrangeEMoneyEOrangeEisEworkingEwithEtheEnationalE  ofEfamilyEorEfriendsEinEtheirEhomeEcountry.E
serviceEwasEintroducedEinEDecemberE20@RkicationEministryEtoEdeployEQdigitalE  AfterEMadagascarEandESenegal,EtheEofferE

inEC™teEdOlIvoire.EINE2010EtheEprogrammetkspacesO. wasEintroducedEinEMaliEandECameroonE
willEbeEextendedEtoEotherEAfricanEmarketsEPoland,EtheEOTPEInternetEEducationOBE2009.
includingESenegalEandEMali. programmeEisEhelpingEbringEInternetE

AnotherEinnovativeEconceptEisEtheEOVillageBessEtoEschoolsEatEspecialErates. EOvet&EseveralEcountriesEtheEGroupEmakesE
PhoneO,EaEpublicEphoneEserviceEprovided# 500EschoolsEandE4.5EmillionEstudentsiEpossibleEforEcustomersEtoEconvertEtheirE
byEequippingEaEresidentEofEanEisolatedE nowEenjoyE InternetEaccessEthanksEtoEthisdyaltyEpointsEintoEdonationsEtoEnon-profitE
villageEwithEaEmobileEphoneEkitEthatEothénifiative. associations,EorEmakeEcharitableE
membersEofEtheEcommunityEcanEuse.E  FranceETelecomEOrangeEfocusesEonE  donationsEviaESMS.EInEFranceEODavantageOE
CurrentlyEbeingEtestedEinEMaliEandE helpingEtheEeducationalEcommunityE loyaltyEpointsEcanEbeEcreditedEtoEaidEtheE
Cameroon,EtheEserviceEisEanEinnovativeEdiscoverEtheEpossibilitiesEofEnewEinfor-  WWF.
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FIGHT BACK WITH BEECHAMS STRONGEST




UnitedEKingdom

OrangeEUKEbecomesEfirstEEurop
mobileEoperatorEtoEintroduceEmin
SIMEcardsEtoEreduceEwaste

Orange UK continues to innovate in support of eovimental commitments, using renewable
energy sources, recycling handsets and introducingni SIM cards. Customers receive
these cards when they sign up for a new contract far specific services. These mini

SIM cards halve the amount of waste generated. Mahan 2.9 billion SIM cards weighing
11,600 tonnes were shipped to mobile operators ag® the globe in 2008.
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encouraging
eco-citizenship

In addition to reducing its own environmental impa€rance Telecom innovates to support sustainable
development with environmentally-friendly produesajns and services that help customers be bettet@
citizens by reducing their carbon footprint.

ambitiousEaobjectivesEtoE toEoverE9EGWhEInEFrance,EnearlyE 15EGWieE priority EisEtoEencourageEreuseEofEthisE
reduceEtheEGroupOsEimpact inEspainEandEoverE16EGWhEInEPoland. equipmentEorErecyclingEofEcomponents.E
TheEGroupEhasEalsoEcommittedEtoEgreateidupEguidelinesEhaveEbeenEsetEtoEhelpE
TheEGroupEhasEsetEambitiousE useEofErenewableEenergies.EOverE740E saautriesEsetEupEappropriateEmanagementE
environmentalEgoals,EaimingEtoEreduceE powerEstationsEareEbeingEinstalledEinEterdystemsEforEeachEtypeEofEwaste.
greenhouseEgasEemissionsEbyE20%E  AfricanEcountries.ETheE575E sitesEalreadyf heseEsystemsEincludeEmeasurementE
andElowerEenergyEconsumptionEbyE15%EequippedErepresentedEsolarEenergyE ofEquantitiesEofEwasteEgenerated,E

betweenE2006EandE2020. productionEofEslightlyEoverE3.5SEGWhE  organisationEofEprocessingEandEfullE
inE2009,EavoidingEoverE20,000EtonnesE  life-cycleEtraceability. EWhenElocalE
ofECOEemissions. infrastructuresEareElackingEtoEmanageE

TelecommunicationsEnetworksEaccountE wasteEunderEsatisfactoryEconditions,E

forEoverE60%EofEtheEGroupOsEtotalEenerpyi alternativeEsolutionsEareEdevised.E

consumption.EReducingEtheEconsumptionEOptimisingEwasteEmanagementEisEoneEofEorEexample, EbeginningEinE2009,EusedE
ofEtheseEnetworks, EespeciallyEasEusageEtheEGroupOsEtopEenvironmentalEpriorities flephones, EcablesEandEbatteriesEcollected E
andEtrafficEvolumesEcontinueEtoErise,E  InEeveryEcountryEFranceETelecomEOrangbiESonatelEinESenegalEareEtransferredE
isEaEcriticalEchallenge. worksEtoEestablishEwasteEprocessingE  toEaEpartnerEfirmEforEprocessingEinEEurope.
AEvastEactionEplanEwasElaunchedEinEeanyytemsEthatErespectEtheEenvironmentE

2009EtoEaddressEthisEimperative. EByEtheBndEregulatoryEmeasures, EwithEanE

endEofElastEyearEtheEplanEhadEbeenE  emphasisEonEreuseEtoEgiveEequipmentE
deployedEinEtenEcountries:EBelgium,ESpaialsecondElife. EParticularEattentionEisE

France,EGuinea,EPoland,ERomania,E focusedEonEWasteEElectricalEandE

theEUnitedEKingdom,ESenegal,ESlovakiaE ElectronicEEquipmentE(WEEE)EgeneratedE
andESwitzerland.ElnitialEresultsEhaveEbeemithEbyEtheEGroupOsEownEactivitiesEandE
conclusive:EinE2009EsavingsEamountedE  byEitsEcustomers,EsuchEasEmobileEphones.E
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responsibleEcommitment

innQvatingEtoEprotectkE eco-designEproducts

theEenvironment INE2009EOrangeELabsEteamsEperformedElifeE
cycleEanalysesE(LCA)EonEdifferentEnetworksE

InformationEandEcommunicationE andEservicesEtoEsystematicallyEdetermineE

technologiesEhaveEtheEcapacityEtoEreducefbeirEenvironmentalEimpactEfromEupstreamE
globalECGEemissionsEbyE15%EannuallyE - sourcingEofErawEmaterialsEtoEeliminationEofE
betweenEnowEandE2020,ErepresentingEfivekaste. ETheseEstudiesEhelpEshapeEtargetedE
timesEtheEcarbonEfootprintEofEtheEsectorEprogressEinitiatives.
(SMARTE2020Estudy,EOEnablingEthe ELowEheEGroupEalsoEworksEwithEsuppliersEtoE
CarbonEEconomyEinEtheEInformationEAge@ydinoteEeco-friendlyEdesign, EintegratingEthe E
ThisEisEwhyEFranceETelecom,EbeyondE  imperativeEofEreducedEenvironmentalEimpactE
reducingEitsEownEfootprint,EstrivesEtoEunloakBtreamEinEtheEproductEdesignEprocess.
theEpotentialEofEtheEdigitalEworldEtoEhelpHitselopmentEofEtheEnewEversionEofEtheE
customersEaddressEtheEchallengesEofE  LiveboxEwhichEwasElaunchedEinElateE2009,E
sustainableEdevelopment. ETheseEinitiativesBenefitedEfromEthisEapproach.EInEparticular, E
includeEpaperlessEtransactionsEandE newEVi-FEactivationEandEdeactivationE
optimisedEinformationEinfrastructures,EasE featuresEmakeEitEpossibleEtoEreduceEenergyE
wellEasEappropriateEsolutionsEforEsustainalsiefisumptionEbyEupEtoE30%.
mobilityEinEorderEtoEcreateEtheEOsustainableE
citiesOEofEtomorrow. fromEinformationEtoEaction
TheEGroupEhelpsEpeopleEdecideEwhichE
productsEandEservicesEareEbestEforEthemE
byEprovidingEclearEinformationEonEtheirE
underlyingEenvironmentalEperformance.

environmentalEcommitmentsE

¥E20%EreductionEinEgE@missionsEbetweenE2006EandE2020.
¥E15%EreductionEinEenergyEconsumptionEbetweenEada&2020.
¥E25%ErenewableEenergiesEforEnewEmobileEstatidi2EHyE (notablyEinEAfrica).
¥E80%EofEGroupEscopeEengagedEinEEnvironmentalEktaeatE SystemE(EMS)EprocessEbyE2015.
¥EBO%EofEGroupEscopeEcompliantEwithEREACHEBitenfichemicalsEandE100%EcompliantEwithEROHSE

directiveEonEhazardousEsubstancesEbyE2015.
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SinceE2008,EwithEsupportEfromEWWF,E  longerEbeforeEchanging. DBEfBmproveEvehicleEfleetEmanagementEandE
theEGroupEhasEprovidedEenvironmentalE InE2009EFranceETelecomEOrangeEcreatedBravelEitinerariesEthanksEtoEapplicationsE
performanceElabellingEforEhandsetsEsoldEinEwebsiteEforEFrenchEconsumersEthatE likeEFleetEAdvanced;
France.ETodayE96%EofEfixedEphonesEanditesentsEsixEsimpleEreflexesEforEchoosingBE FeduceEpaperEwasteEwithEOFactureE
91%EofEmobileEphonesEhaveEthisElabel, EandEusingEaEproductEandEresponsiblyE  flectroniqueOE(electronicEbilling),E
whichEisEavailableEatEOrangeEstoresEorEan&nagingEtheEend-of-lifeEinEorderEtoE WebEEDIEorEContactEEveryone;
orange.fr.EInE2009,EthisEinitiativeEwasE  protectEtheEenvironment.EInESwitzerland, EDEEconsolidateEandEvirtualizeEITE
extendedEtoEconsumerEproductsEsoldEinE France, EtheEUnitedEKingdomEandE infrastructures, EreducingEenergyE
Spain,EasEwellEasEtoEbusinessEproductsERomania, EtheEGroupEoffersEfinancial E consumptionEandEoperatingEcosts;
soldEinEFrance.EOrangeEBusinessEServicasEentivesEtoEencourageEpeopleEtoEbring D EEsetEupEremoteEmonitoringEsystemsE
developedEcalculationEtoolsElastEyearEthatiBEtheirEoldEphones.EInEFrance,EsomeE  toEoptimiseEsupplyEchainEmanagement,E
enableEbusinessesEtoEdetermineEhowEmuphitiuctsEareEreconditionedEandEsoldE restockingEorEpublicElighting,EallEwhileE
theyEhaveEreducedEtheirEenvironmentalE asEpartEofEtheEOrangeEstoreEpre-ownedE reducingEtheEnumberEofEtravels.
footprintEthanksEtoEvideoEsolutionsElikeE  phoneEoffer, EthusEextendingEtheirElifeEcycle.
TelepresenceEorEteleworkingEsolutionsE

likeEBusinessEEverywhere.

ForEbusinessEcustomers,EOrangeEBusinessE
FranceETelecomEOrangeEconductsE ServicesEcreatesEinnovativeEsolutionsEtoE
programmesEinEmostEcountriesEtoEincreasefipEthemEreduceEtheEenvironmental E
awarenessEamongEcustomersEofEgreenE impactEofEtheirEactivities:
behavioursEsuchEasEchoosingEelectronicEDERimitEtravelEthanksEtoEvideoEorEteleworkingE
bills,EbringingEinEoldEmobileEphonesEforE  solutionsElikeETelepresenceEorEBusinessE
recyclingEorEsimplyEkeepingEproductsE Everywhere;
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Orange Foundation

Created in 1987, the Orange Foundation supports adad programme of philanthropy initiatives
that resonate powerfully with the companyOs commaittrto helping everyone communicate better.
The Foundation strives to improve both personal gmebfessional autonomy and contributes to vibrant
cultural and social initiatives, encouraging a widHatOs more accessible for alll.

TheEOrangeEFoundationEcoordinatest  healthEandEdisability education
philanthropyEandEsolidarityEinitiativesEinE

overE30EcountriesEinEEurope, EAsia,EtheE
MiddleEEastEandEAfrica.EInE2009EfourEnawEEFoundationOsEeffortsEaimEtoEimproveEdultsEwithoutEbasicEreadingEandEwriting E
foundationsEwereEcreated, EinECameroon, BheElivesEofEtheEautistic, EsupportingE skillsEfaceEdifficultiesEinEtheirEprivateEandE
Slovakia,EMoldovaEandEtheEDominicanE  specialisedEfacilitiesEandEmedicalEresearchyifofessionalElives.EAccessEtoEtrainingEandE
Republic,EgivingEtheEGroupEaEtotalEofEteagEwellEasEaccessEtoEculturalEorEsportsE basicEknowledgeEisEaEkeyEfactorEinEensuringE
philanthropicEorganisationsEaroundEtheE  activitiesEforEautisticEpeople. EInESlovakia, EtheirEintegrationEinEsociety. ETheEFoundationE
world.EInEeachEareaEofEfocus, EaEcommittgfifogrammeEcalledEOToEseeEisEtoEundesupportsEprogrammesEstaffedEbyEvolunteerE
ofEexpertsEhasEbeenEformedEtoEselectE standOEatEtheEBratislavaEAndreasECenterfeachersEandEtrainers, EincludingEprovisionEofE

projectsEpresentedEbyEassociations.E forEAutismEpromotesEcommunicationE educationalEmaterials,EOtrainingEtheEtrainersOE
INE2009EaFtotalEofE410EprojectsEreceivedBsourcesEandEeducationEforEpeopleE  forEvolunteers, EplusEmoreEinformalElocalE
support.ETheEOrangeEFoundationE withEautismEinEtheEcountry. supportEandEinitiativesE (writingEandEtheatreE
concentratesEonEthreeEareas, EstartingEwithE workshops,EforEexample).

healthEandEdisability, EworkingEtoEhelpE
peopleEwithEautism,EasEwellEasEtheEvisuahgE OrangeEFoundationEsupportsEprojectsE
orEhearingEimpaired.ETheEsecondEareaEis&EimproveEtheEdailyElivesEofEpeopleEwith&
education,EwhereEtheEFoundationEhelpsE visualEorEhearingEimpairments, EwithEaEfocBstadEaccessEtoEbasicEeducationE
fightEadultEilliteracyEandEsupportsE onEinclusionEandEaccessEtoEinformation,E andEeconomicEdevelopmentEareEcloselyE
educationEforEyoungEgirlsEinEdevelopingEeducationEandEculture. EAtEtheELilleE interlinked,EandEtheEeducationEofEyoungEgirlsE
countries.EAndEthirdly,EinEtheEareaEofE  MZtropoleEMuseum,EforEinstance, EaEspecihd@sEaE particularlyEstrongEpositiveEimpactE
cultureEtheEFoundationEsupportsEvariousEprogrammeEincludesEbothEtactileEvisitsE  inEdevelopingEeconomies.
formsEofEvocalEgroups. ofEmuseumEcollectionsEforEtheEvisuallyE

impairedEandEsignElanguageEguidesEforE

permanentEcollectionsEandEtemporaryE

exhibitions.
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Vietham

supportEforEeducationEofEgirls

The Orange Foundation and FCR Vietnam support sev@rogrammes to provide education
for girls, in partnership with NGOs. In the citylaing Hai, a center welcomes street children,
particularly vulnerable young girls, providing thesth schooling and occupational training.
Another initiative launched in 2009 aims to provisighooling for 134 girls between the ages
of 7 and 22 from disadvantaged rural regions in theekong Delta.
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2% findEoutEmore
s

INE2009EtheEOrangeEFoundationEsupporte
programmesEinE31EofEtheEGroupOsEhosth
countriesEinEEurope,EAfricaEandEAsia.ETh
initiativesEpromoteEschoolingEofEgirlsEandH
provideEscholarships.EMostEofEthisEworkEi
partEofEbroaderEprojectsEaimedEatEecono
integrationEforEwomen, EincludingEthe E
OFeminineEPromotionOEprogrammekE
inEVietnam.

culture

TheEFoundationEsupportsEsingingEgroups
throughEaEvarietyEofEchannels,EincludingE §
long-termEsponsorshipEofEyoungEartists,E
conductorsEandEvocalEensemblesEthatE SR
wouldEnotEotherwiseEhaveEtheEfinancingE 1:!"
neededEtoEflourish.EOtherEactionsEprovidef,
trainingEandEprofessionalEinclusion, E
educationEandEsponsorshipEofEfestivals.

directEemployeeEcommitment

OneEofEtheEmostEimportantEcomponentsEinE
theEGroupOsEphilanthropyEprogrammeEisE
theEdirectEinvolvementEofEemployeesEwhoE
personallyEvolunteerEandEsponsorEprojects, E
alongsideEtheEactiveEsupportEofEallEstaff.E
TheEnumberEofEvolunteersEgrewEtoEoverE
400EpeopleEwhoEdedicateEpartEofEtheirEfreeE
timeEtoEregularEorEspecialEvolunteerEwork.

InESeptemberE2009EeightyEemployeesE
accompaniedEpeopleEwithEdisabilitiesEonE
visitsEtoEnearlyE50EnationalEmonumentsE
duringEEuropeanEHeritageEDays.EForty-oneE
employeesEwereEinvolvedEinEinternationalE
volunteerEprogrammesEinEcountriesEwhereE
theEGroupEisEpresent.
GroupEemployeesEareEalsoEencouragedEtoE
sponsorEassociationEprojectsEorEorganiseE
fund-raisingEeventsEtoEsupportEoneEofEtheE
FoundationOsEcauses.
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a growth strateqgy

Explosive growth in telecommunications over the pasn years has
reshaped the global landscape. Nearly two thirdstbé worldOs inhabitants
now have a mobile phone or are connected to the émiet, and the per-
centage continues to grow. The GroupOs people arduhe world are
committed to delivering the promise of the Orangeand to enable every-
one in every situation to better communicate, cbltaate and create with
others. France Telecom Orange continues to strengthits networks with
an emphasis on innovation and quality of serviceetpillars of its growth.
The Group is also expanding into promising new ssses where it can
deliver added value, including audience, contentdha-health.
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for telecommunications
Services

The global market for telecom services continuesititansformation in 2009, showing relatively hegittends
despite the crisis. The number of users with a migbphone or fixed-line connection continues to riaed
now represents two thirds of the world populatiofhis penetration rate will increase further as nf®@phone
use spreads, spurred by the ongoing developmentlmoadband Internet connections.

modestEgrowthEinEthe EglobalievenuesEclimbedEs.4%EinE2009.EThisEiskttiervices, E2009EwasEtheEyearEwhenE
market regionEoutsideEEuropeEwhereEtheEGroupEmobileElnternetEreallyEtookEoff. EAEwealthEofE
hasEtheEmostEextensiveEpresence, EincludirgflicationsEandElowerEratesEhaveEmadeE
TheEglobalEmarketEforEtelecommunications&perationsEinESenegal,EMali, EC ™teEdOIvommBileEInternetEaccessEanEintegralEpartEofE
servicesEwasEanEestimatedE959E billionEeuBmt&vana, EEgypt,EJordan,ECameroonEandfheEdailyElivesEofEmoreEandEmoreEcustomers.E

inE2009.EThisEmodestEgrowthEofE1.8%EisBS#FEcountries. ForEtheEfirstEtime, EglobalEdataEtrafficE
significantlyEhigherEthanEglobalEeconomicE (includingEemail, EmusicEandEvideos)EonE
growthE(2009EGDPEcontractedE1.1%E R wirelessEnetworksEexceededEmobileEvoiceE
accordingEtoEtheEIMF). 2009Ehighlights trafficE(source:EEricsson).
ResultsEvariedEamongEtheEmainEgeographicE ThisEsurgeEinEmobileEdataEapplicationsEisE
regions.EInEEurope, EtheEsectorEshowedEreBileEubiquityEofEtelecommunicationsE energisedEbyEsalesEoff ,EwhichE

ienceEevenEasEtheEmacroeconomicEsituatiseBricesEincreasedEfurtherEinE2009.ETherefoseE25%EinE2009,EledEbyEtheEiPhone, EalongE
deteriorated.EDespiteEaFE4%EdropEinEeuroareEnowEnearlyE4.5EbillionEmobileEphoneskithEnetbooks, EcompactElaptopsE
zoneEGDP,EtheEtelecommunicationsEsectoiBE useEinEtheEworldEforE6.5EbillionEinhabitzomsdetedEtoEthe EinternetEXidimobile E
declinedEbyEonlyE0.8%.EAEmoreEpositiveEplusE1.5EbillionEInternetEusers.ETheseE  dongles.
economicEoutlookEforE2010EcouldEspurE  servicesEareEusedEbyEnearlyEtwoEthirdsE WithEthisEnewEparadigm, EworldwideEmobileE

aEreboundEinEbusinessEforEtheEsectorEinfofEtheEworldOsEpeople. dataEtrafficEnearlyEdoubledEinE2009E (Strategy E
Europe,EexcludingErisksErelatedEtoE MarketEmomentumEisEsupportedEbyEtwoE Analytics).
regulatoryEdecisions. pillars:EbroadbandElnternet,EespeciallyEinE AfterErisingE55%EinE2008, EtotalEInternetE

TheEprimaryEimpetusEforEtheEglobalEmark&tirope, EwhereEtheEmarketEgrewES. 3%EinftafficEjumpedEaEfurtherE74%EinE2009E
cameEfromEemergingEcountries,EwhichE  valueEinE2009,EandEtheEcontinuingEspreadstitutE Telegeography).EThisEexplosiveE
recordedEsignificantEgrowthEratesEinE2009 &fEmobileEphones, EtheEsegmentEthatEprovgaiithEinEinternetEservicesEisEbeingEdrivenE
TheEmarketEdynamicEwasEmostEsustainedfostEresilientEtoEtheEcrisisEasEtheEnumbeiftfisfEallEbyEIPTVEandEvideoEonEdemand, E
inEtheEAfrica/MiddleEEastEzone,EwhereE  mobileEcustomersEsurgedE17%Eworldwide. bothEofEwhichEareEenergisingEtheEWebE
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marketEinEindustrializedEcountries,EasEwelliasEthroughEtoEupwardEtrendsEinE EmobileE  HexedE InternetE broadband
growingEuseEbyEbusinesses,EwhichEareE consumptionEinEourEindustry.
turningEtaf Eresources. TheEcomingEperiodEwillEalsoEseeEtheE
TwoEotherEmajorEphenomenaFthatEmarkedieginningEofEsignificantEdeploymentEofE
lastEyearEwereEtheEcontinuedEmigrationEtafery-high-speedEfixedEandEmobileE 2009EglobalEmarketEforEtele-
VolPEandEtheEremarkableEgrowthEofEsocialfirastructures, EbeginningEwithEthe E communicationskserviceseDE

networks.EInEFrance,Evoice-over-IPEhasE  progressiveErolloutEofEfibreEnetworks.EThese2008-2009EgrowthErateE

exceededEconventionalEanalogueEtelephonefffersEwill ErevolutioniseEtheEserviceE

use.EAndEacrossEEurope, E42%EofEInternefiaradigmEthanksEtoEhighEinboundEand E

usersEnowEcallEonEsocialEnetworksElikeE outboundEspeedsEthatEsupportEinteractiveE

FacebookEorETwitterEtoEinteractEwithEothesgiplications. EWhatOsEmore, EtheseEnewE 8.5%

(Forrester). pipesEenableEmultipleEapplicationsEfromEaE
singleEaccessEandEtransmissionEofE
high-definitionEcontent.

outlook OrangeEisEwellEpreparedEtoEmeetEtheseE
challengesEandEbringEallEitsEcustomersEtheE
EtheEdevelopmentEofEtheE bestEservicesEonEtheEbestEnetworks. 0.8%
telecommunicationsEmarketEwil EcontinueEtoE -0.8%
= iallVEi EhyE = = EE E NorthE AsiaE LatinE _ AfricaED
beEpartiallyEimpactedEbyEexternalEelementsE EEU RO rotiiaE  PaciEcE  Aoeical MiddoEeast

SUChEaSEAunceArtaimieSEinfzdiﬁerentECPUntriegagssEotherwiseEmentionedEtheEsourceEofEaﬂEdataEi
regardingEtheEregulatoryEframeworkEandEtkite.
strengthEofEtheEeconomicErecoveryEinE

differentEgeographicEregions.EEvenEifEitE

provesElimited, EthisErecoveryEisEexpectedEtoE
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Innovation

The telecommunications revolution has spawned a cplex, continually shifting environment, shaped by
multiform competition and the relentless pace ofeervice offers. Innovation is a key growth drif@rthe
Group and a top investment priority as France TaatOrange moves forward with an organisation focdse
on innovation.

simplicityEatEtheEheartE throughoutEtheEinnovationEprocessEthroughgerviceEforEmobileEphones, EanticipatingE
ofEinnovation studiesEorEatECustomerE TestECenters, EwhicbEintroductionEofEnewEstandardsEinE
recreateEactualEusageEconditionsEfoundEinéboperationEwithEallEtheEstakeholdersE
EbeingE  homesEandEoffices.EOrangeEalsoEhasEaE concerned.ECo-innovationEorEopenE
broughtEtoEmarketEintegrateEincreasinglyE legionEofE30,000EOLabEExplorersOEDE  innovationEfostersEsharingEofE
sophisticatedEtechnologies.EYet,EinEtheEfacistomersEwhoEparticipateEdirectly EinEthe EEomplementaryEexpertise, EacceleratingE
ofEthisEprofuseEoffer, EconsumersEpreferE creation, EimprovementEandEtestingEofEnewtfieEcreationEofEvalue.
thoseEtechnologiesEthatEclearlyEaddressE orEexistingEservices.ETheirEinputEisEelegantlyE
theirEneedsEandEareEeasyEtoEunderstandHBlustratedEbyEtheEnewELivebox,EwhichE  AsEaEleaderEinEtelecommunicationsE

andEuse. boastsEeasierEinstallationEandEenergyE  innovation,EtheEGroupEattractsEtop-flightE
AtEOrangeELabs,EmultidisciplinaryEprojectEsavings, EaEtextbookEexampleEofEco-designtartnersEtoEcontributeEtoEitsEprojects, E
teamsEbringEtogetherEresearchersEandE  inEconjunctionEwithEcustomers. sharpeningEitsEpositionEasEaEtrailblazer.E
applicationEdevelopersEalongsideEmarketersE FranceETelecomEOrangeEworksEwithE
andEdesignEspecialists.ETheEDesignE&EUserE R top-performingEpartnersEofEallEsizesEandEinE
ExperienceEteam, EforEexample, EwasEcreat&inNovationEmodel everyEfield EfromELGEandEAppleEtoEstart-upsE
inEmid-2009EtoEmakeEOrangeEservicesE launchedEbyEintrapreneurs.
simplerEandEmoreEintuitive, EensuringEthatE TheElaunchEofEtheEApplicationEShopEinE
everyoneEenjoysEaccessEtoEtheEdigitalE  InEadditionEtoEcustomers, EitEdrawsEonEing0MOEisEemblematicEofEthisEapproach.ETheE
servicesEofEtomorrow.ETheEteamEisEworkifiginEpartnersEacrossEtheE shopEenablesEpeopleEtoEdownloadEfreeEorE

onEresponsibleEdesignEthatErespectsEtheEtelecommunicationsEecosystem, EincludingEpayEappsEtoEenhanceEtheirEmobileEdevice.E
environmentEandEaboveEallEtakesEintoE  otherEoperators, EhardwareEmanufacturers, lheEshopEalsoEinvitesEpublishersEandE
accountEuseEbyEpeopleEwithEspecialEneedsfplicationEdevelopers,EISPsEandEcontentBlevelopersEtoEsellEtheirEmobileEapps, E
orEdisabilities. providers.EInEMoldova,EOrangeElaunchedEprovidingEcompleteEtechnicalEandE
CustomerEinputEisEactivelyEsoughtE theEworldOsEfirstEhigh-definitionEvoiceE  commercialEinformationEviaEtheEOrangeE
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PartnersEwebsite. ETheEApplicationEShopE
alreadyEhadE5,000EappsEfromEitsEpartnersE
atEtheEendEofEDecember£2009.

globalEinnovationEnetwork

EisEamplifiedEbyE
theEGroupOsEglobalEfootprint. EThereEareE
15EOrangeELabsEinEtenEcountriesEonEfourk
continents.ETheyEattractEtheEObestEandE
brightestOEresearchers, EfieldingEaEdiversityE
ofEtalentEandEprofiles.ElmmersedEinEdifferentE
culturesEandEecosystems, EtheyEareEideallyE
positionedEtoEidentifyEchangingEbehavioursE
andEneeds,EcaptureEinnovationEatEtheE
sourceEandEestablishEvalueEcreatingE
partnershipsEwithElocalEinnovationEleaders, &
whetherEuniversities, ESMEsEorEmajorE
vendors.

EachEOrangeELabEisEspecialisedEinEoneEofE
moreEareasEandEsharesEitsEexpertiseEacrossE
theEnetwork.EThreeEcentersEwithEsixty

researchersEfocusEonEAfricaEandEtheEMiddleE
East,EdevelopingEaroundEtwentyEpromisingE
pitjects.EOrangeELabsEinECairo,EEgypt,E
isEworkingEonEusageEpatternsEinEemergingE
countries,EwhileEtheElabEinEAmman,EJordan, E
isEconsolidatingEresearchEonEmarketE
deploymentEforEproductsEandEservicesEthatE
targetEemergingEcountries. ETheESkillECenterE
inEBamako,EMali,EisEhelpingEexpandEtheE
availabilityEacrossEAfricaEofEsolutionsEsuchE
asEOrangeEMoney.

WhileEtheseEinnovationsEaddressEtheE
contextsEandEneedsEspecificEtoEcountriesEinE
AfricaEandEtheEMiddleEEast,EtheEexperienceE
andEinventivenessEunlockedEhereEandEatE
otherEOrangeELabsEbenefitEbusinessesEinEallE
theEGroupOsEhostEcountries.
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. A A aEgrowthEstrategy
findEoutEmore

useEyourEmobileEphoneEtoEwatchE
aEvideoEonEfibre-opticEnetworksE(inEFrench)

accessEtoEnewEservices

FibreEisEalsoEessentialEtoEsupportEthd
developmentEofEnascentEservicesElikeE3DH
televisionEandEgames,EextendedEhomeE
telesurveillanceEorEmulti-participantE
videoconferencing,EforEexample.EFibreE
opensEupEnewErealmsEinEaEhostEofEared
suchEasEeducationEandEknowledgeEsharingH
withEunprecedentedEe-learningEapplica-
tions.ETheEfutureEwillEseeEnewEmodeld
forEremoteEassistanceEsupportedEbyE
broadbandEvideoconferencingEandE
documentEsharingEtools.EltEalsoEfacilitatesH
teleworkingEbyEprovidingEinstantEaccessEtoE
desktopEtoolsEfromEvideoconferencingE
toEcomputer-aidedEdesign,EsimplifyingE
collaborationEwithEcolleaguesEatEfar-flunge
sitesEbyEeliminatingEphysicalEdistance.

large-scaleEdeployment

ParisEandEtheEHauts-de-SeineEregionEcompleted.EThenEtechniciansEwillEinstallEtheE
aroundEParisEbeforeEbeingEextendedEduringEhewEinfrastructureEbeforeEcustomerEsupportE
2012EtoEotherEhigh-populationEcities. EInEeamsEtakeEoverEtoEprovideEassistance.ETheE
areasEwithEmediumEpopulationEdensityE newEprojectEteamsEwillEgraduallyEgrowEinE

OrangeEalreadyEoffersEvery-high-speedE FranceETelecomEOrangeEisEreadyEtoEexamsizeEasEFTTHEbecomesEavailableEthrough-

servicesEonEfibreEinESwitzerlandEandiheEvariousEco-investmentEschemesEwithE outEtheEcountry.
Slovakia.EInEFrance,EfollowingEpre-deploy- otherEoperators.EInEmoreEsparselyEpopu-
mentEpreparations, EtheEGroupEhasEreiniti- latedEareasEtheE GroupEisEopenEtoEpartner-
atedEitsEfibreEplanEnowEthatEregulatoryBhipsEwithElocalEmunicipalEauthorities.
uncertaintiesEhaveEbeenEeliminated.E
InvestmentsEannouncedEinEearlyE2010EwillE
fundEfibreEinfrastructureEinEallEmetropolitan FaEGroup-wideEinitiative
FranceEdepartmentsEandEthreeEoverseasE
departmentsEbyE2015,EcoveringEaboutETheEsuccessEofEthisEunifyingEprojectEwillE
170Ecities. drawEonEcompetenciesEacrossEtheEGroup, E
DeploymentEwillEbeEadaptedEtoEregional&romEtechnicalEtoEmarketing.EUpstream,E
contexts. EWorkEwillEresumeEinEnineEmajoréommercialEnegotiationsEwithEpropertyE
citiesEalreadyEcoveredEacrossEFrance,EplustbwnersEandEdesignEstudiesEmustEbeE
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networks

France Telecom Orange provides business solutionsdaservices in 220 countries and territories and
services for consumers in 32 countries. It contirllyasimplifies and modernises its network to argate
the very strong increase in traffic demands of adustry shaped by constant evolutions in usage and

services.

greaterEnetworkEconvergencegmmis

RecentEtransformationsEinEtheE
telecommunicationsEmark&haveE
ledEoperatorsEtoEdeployEeverEtighterE
convergenceEacrossEfixedEandEmobileE |
networks.EThisEconvergenceEisE
fundamentalEtoEaccelerateEtheElaunchE
ofEnewEservicesEthatEareEeasyEandE
convenientEforEcustomersEtoEuseEfromE
typeEofEdevice.ETheseEnewEservicesEmﬁ
deliverEaEcost-efficient,Ehigh-performance ¥
responseEtoEconstantlyErisingEtrafficE
volumes.

DevelopingEnetworksEandEinformationE
systemsEisEaEstrategicEpriorityEforEtheE
Group,EsupportedEbyEsignificantE
investments Eequ|valentEtoEapprOX|mater
10%EofErevenuesEinE2009. ETheEscopeE(‘
theseEexpenditures,EwhichEareEcloselyE ".."
managed,EreflectsEtheEGroupOsEambitio
objectives. g

limnhcode

e

findEoutEmore

useEyourEmobileEphoneEcameraE
toEwatchEaEvideoEonEtheEnetworkEcore
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supportingEandEanticipatingE
newEuses

NewEusesEareEdrivingErelentlessEincreaseskE
inEtrafficEandEputtingEpressureEonEexistingE
networks.EBeyondEtheEincreaseEinEvoiceE
traffic,EmobileEnetworksEmustEnowE
accommodateEexplosiveEgrowthEinEdataE
traffic. ETheEburgeoningEpopularityEofE
smartphonesEhasEunleashedEaEfloodEofE
mobileEdataEasEmobileEmultimediaE
spreadsEtoEtheEconsumerEmarket.E
ToEmanageEtheseEmassiveEflowsEofEtraffic,E
FranceETelecomEOrangeEhasElaunchedE
aEprogrammeEtoEdeployEmoreEflexibleE
equipmentEableEtoEhandleEincreasesE
inEtrafficElevels,EalongEwithEfixed/mobileE
convergence,EwhileEatEtheEsameEtimeE
generatingEcostEsavings.
MultimediaEcontentEinEtheEhomeEisE
explodingEasEwell,EdrivenEamongEotherE
thingsEbyEmoreEreal-timeEvideo&mingE
plusEmoreEdevicesEconnectedEtoEtheE
Livebox.






Armenia

successEonEscheduleE
afterEaEyearEofEdevelopment

France Telecom Orange was awarded a 15-year licerfoe the third mobile network in
Armenia in November 2008. Teams sprung into actimintroduce simple, innovative,
superior quality mobile and Internet services fonsumers and businesses right from the
launch. Nearly 100 million euros were invested aB@0 people recruited. After just one year
the network covered 83% of the population with 2@@d 3G service. 3G+ coverage is the
most extensive in the market. Distribution includ&s brand-owned stores and

18 franchises, plus prepaid cards sold via numeroaostlets. A free 24/7 help desk

and an online portal further enhance the custometperience.
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ThisErequiresEaEnetworkEarchitectureEthasételliteEsolutionEwasEalsoEdeployedEinE  submarineEcablesEtoEaddressEgrowingE
isEatEtheEsameEtimeEsimplerEandEstate-&pain.EToEsatisfyEthisEever-largerEcustometémandEfromEtheEregionEforEbroadbandE
the-art. ETheEobjectiveEisEtoEdeployEaEfulbgSe, EinnovativeEnewEIPTVEfeaturesEweratdnnections.ETheEinaugurationEinE

multiserviceEarchitectureEconnectedE introducedEthroughoutEtheEyearElikeED  NovemberEofEtheELowerElndianEOceanE
directlyEtoEtheEcustomerOsEhomeEnetwork ErO,EinteractiveEadvertising, EmoreEfluidENetwork,EorELION, EwasEaEmajorEeventElastE
ThisEconfigurationEboostsEcost-efficiencyEnavigationEandEanEenhancedEuserE year.ETheE1,000-kilometreEcableE
andEqualityEofEserviceEwhileEsimplifyingBtiteBace. EThisEnewEbreedEofETVEletsE  implementsElatest-generationEfibreEopticE
customerEexperience. everyoneEwatchEtheirEfavoriteEprogrammefechnologyEtoElinkEthreeEislands. EItE
wheneverEtheyElike, EdrivingEanEexponentiatthnectsEMadagascarEtoEtheEbroadbandE

. A increaseEinEtheEvolumeEofEcontentE InternetEinfrastructureEandEprovidesE

primeEtimeEforEIPTV permanentlyEavailableEtoEviewersEandE  backupEcapabilityEforEtheEGroupOsEregionalE

leadingEtoEmajorEworkEtoEsimplifyEtheE  facilitiesEonEReunionElslandEandEMauritius.E

JEorEIPTV,EaddsEanotherEcontentEservers.ETheEnextEbigEchallengefReflectingEitsEextensiveEpresenceEinEtheE
layerEtoEtheseEchallenges,EsinceEtheE  isEreadyingEtheEinfrastructureEforEtheE  region,EtheEGroupEplansEtoEextendELIONE
networkEmustEprovideEbothEfluidEnavigatidnipendingEintroductionEofE3DEtelevision. toEMombasa,EKenya,EwhereEitEcanEbeE
andEoptimumEimageEquality,EwhileEatEtheE interconnectedEwithEotherEcablesEservingE
sameEtimeEintegratingEinnovativeEnewE R R _ theEregion.
servicesEandEmanagingEaEmajorEsurgeEitirgadeningElnternetEaccessk
trafficEvolume.ETheEGroupEnowEcountsE INEAfrica R R R
3.2EmillionElnternetETVEcustomers, EincludingE deliveringEsuperiorEnetworkE
thoseEwhoEenjoyEtheEserviceEthanksEtoEaéetworkEcoverageEisEhighEonEtheEGrouggREvice Equality
satelliteEsolution.EAtEtheEendEofE2009,E  agendaEforEmarketsEinEAfricaEandEtheE
618,000EcustomersEinEFranceEandE242,000lit1dleEEast. EFranceETelecomEOrangeE whereE
inEPolandEwatchedEsatelliteETVEasEpartEetthtributesEtoEtheEdevelopmentEofEaE  fixedEandEmobileEbroadbandEcoverageE
theirEOrangef Eservice.EThisE high-qualityEglobalEnetworkEthatE utilisesEhasEattainedEnearlyEoptimalElevels,EtheE
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GroupEcentersEitsEeffortsEonEtheEqualityBewEoffersEandEanticipateEfutureEuserE  access,EnotablyEasEpartEofEongoingE
ofEserviceEdeliveredEbyEtheEnetwork.  needs.ELastEyearEsawEtheElaunchEofEaE .EltEalsoEsupportedEtheEgrowthE
ThisEqualityEisEregularlyEmeasuredEandE  pivotalEinitiativeEtoEstreamlineEtheEinfor- ofEitsEpartnersE(NOEandEbrandE
analysed,EfollowedEbyEGroup-wideEandE  mationEsystemEthanksEtoEaEdeepEtransfdieences),EwhoseEtotalEfranchiseEexceededE
country-levelEactionEplansEtoEdriveE mationEtoEguaranteeEoptimumEqualityEof2. 4EmillionEcustomers.EOutsideEFrance, E
continuousEimprovement.EQualityEisEequallgérviceEforEusers.EThisEworkEwillEcontindgnceE TelecomEOrangeEisEaEleaderEinEthe E
importantEforEtheEGroupOsEoperationsEinEtmwighoutE2010.ETheEGroupEwillEfocusEsale EofEwholesaleEcapacityEtoEfixedEandE
markets.EOrangeElaunchedEoperationsEinE simplifyingEprocessesEandEenhancedE  mobileEoperators,EISPsEandEcontentE
ArmeniaEinENovemberE2009EafterEdeployirgrg§onomicsEforEapplicationsEtoEbetterE  providers.EltEoffersEinnovativeEsolutionsEforE
aP GEandE3G+EmobileEnetworkEtoEcoverE alignEtheEsystemEwithEexpectations.ETheBverEoneEthousandEoperators,EcarryingEaE
overE80%EofEtheEcountryOsEpopulationErigkeiEitemsEonEtheEagendaEareE InformatiordtyE significantEvolumeEofEminutesEofE
fromEcommercialElaunch,ElessEthanEaEyealystemEgovernance,EmanagementEofE  internationalEtraffic.ETheEGroupEalsoEfieldsE

afterEwinningEtheElicence. systemEdevelopmentEandEtransformationEexperiencedEteamsEdedicatedEtoEtheE
acrossEtheEinternationalEfootprint. wholesaleEmarket,EenablingEitEtoEproposeE
R . custom-tailoredEsolutionsEforEoperatorE
informationEsystemE . clientsEtoEmeetEtheirEspecificE
withEaEhumanEscale carrierEservices requirements.EAErangeEofEinnovationE
solutionsEwasEintroducedEtoEmakeEitE
uriderpinsEallEourE EprovidesE easierEforEoperatorsOEendEcustomersEtoE

operations,EfromEmarketingEtoEcustomerEcapacityEonEitsEfixedEandEmobileEnetworkdBE creditEtoEprepayEcardsEwhileEtravellingE
supportEandEacrossEallEtheEGroupOsEunitsiEotherEoperatorsEwithinEtheEframeworldbroad, EasEwellEasEtoEsimplifiyEn oE
andEsubsidiaries.ETheEbackboneEforEallEofEwholesaleEoffers.ElnEtheEfiercelyE  agreementsEbetweenEoperators.
services,EtheEinformationEsystemEbenefitstompetitiveEFrenchEmarket, EtheEGroupE

fromEongoingEinvestmentsEtoEintegrateE ensuredEserviceEqualityEforEbroadbandE
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guality of service

Orange strives to be the preferred brand for itsstomers, the brand that people recommend to famépd
friends. This is why the Group nurtures long-teretationships with its customers anchored in quabtyd
guided by the brand values of simplicity and direstipport.

objective:Esatisfaction forEallEofE2009. ThreeEcountriesEintroducedEaEnewEdynamicE
Rich,EpositiveEdialogueEwithEcustomersEisfineEmanagementE(DLM)EtoolEthatE
EhaveEaccessEtoBlsoEensuredEthanksEtoEongoingEtrainingEsignificantlyEimprovedEtheEqualityEofEservice E
moreEandEmoreEcommunicationEsolutions, AndEskillsEenhancementEofEteams.ETheseleliveredEtoEInternetEcustomers.ETheE
qualityEofEserviceEisEcriticalEtoEloyaltyEandfortsEareEaccompaniedEbyEaE continuousBpplicationEwill EbeEgraduallyEextendedE
establishingEaEdistinctiveEdifferenceEversusprocessEtoEimproveEoperations.EInE toEotherEcountries.
competitors.ETheEGroupEmeasuresE Switzerland,EaEcallbackEserviceEavoidsEwaitE
customerEsatisfactionEtoEcontinuallyE timeEforEcustomersEwhoEneedEassistancefpstreamEinitiativesEtoEimproveEqualityE
improveEtheEqualityEofEitsEoffers, EproductsthdEinEPoland, EaEfirstEcontactEproblemE  helpedEcutEtheEnumberEofEcallsEbyEhalfE
andEprocesses. resolutionEprocedureEhasEbeenEcreated.E duringEtheEfirstEnineEmonthsEofE2009EinE
TheEobjectiveEisEtoEcultivateEaErelationshifiaeEresultEisEmoreEefficientEhandlingEofE Poland.EInESpain,EtheEcallErateEwasEreducedE
basedEonEeverydayEconfidenceEinEorderEtolistomerEneeds, EboostingEsatisfactionE  byE20%EandEtheEcancellationErateEforE

fosterEloyaltyEtoEtheEOrangeEbrand,Edevelap8Eloyalty. InternetEcustomersEdeclinedEasEwell.
valueEandEoptimiseEservice.ETheEkeystoneE HomeEinstallationEoffers,EshorterEdeliveryE
toEachievingEthisEisEsolidEtechnologicalE R times,EeasyEaccessEandEclearEinformationE
foundations,EconfirmedEbyEaEserviceE  anticipatingEneeds allEcontributeEtoEincreasedEcustomer
continuityErateEthatEexceedsE99%.EThisE satisfaction.EContinuousEimprovementsEandE
performanceEwasEconfirmedEbyEtheE2010E E bestEpracticesEareEmanagedEatEtheEGroupE

broadbandEleagueEtableEdeterminedEbyE  alsoEdependsEonEupstreamEworkEatEFrantefelEandEthenEcascadedEtoEallEcountries. E
prominentEpersonalEcomputingEmagazineE TelecomEOrangeEtoEimproveEtheEserviceEMobistarEinEBelgiumEandEOrangeEinEAustriaE
OOrdinateurEIndividuelOEandEtheEindependexgiérience. EINE2009EthereEwasEaEdropE bothErevampedEtheEcontentEandE
organizationEIP-Label,EnamingEOrangeE  inEtheEnumberEofEcustomerEcallsEconcerniemggnomicsEofEtheirEwebsiteEtoEanticipateE
FranceEasEtheEtopEaccessEproviderE technicalEissuesEinEtheEGroupOsEmainE  newEexpectationsEandEbetterEaddressEtheE
(spanningElInternet,EVolP,EIPTVEandEservices)kets. needsEofEcustomers.
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strongEdevelopmentE
forEportals

EplayEaEcentralEroleE
inEpromotingEOrangeOsEimageEandEdrivirig&
performanceEatEeveryElevel.EDevelopingE
theEaudienceEandEuseEofEportalsEdrivesE
threeEpriorities:EincreaseEbothEWebEandE
mobileEadvertisingErevenuesEtoEtakeE
advantageEofEpromisingEgrowthEinEtheseE
channels,EdevelopEservicesEwithEhighE
value-added,EandEdeepenEcustomerE
relationships.ETheEGroupOsEportalsEofferE
multipleEsolutionsEtoEanswerEquestionsE
fromEcustomers, EincludingEforums, EblogsE.
orEliveEchatsEandEfeatureEtargetedEservices.E
InEAustria,EaEspecialEsectionEtargetingEthef
youthEsegmentEhasEbeenEcreatedEandE
onlineEshoppingEhasEbeenEfacilitatedE
thanksEtoEhighlyErealisticE360;EviewsEofE
products.EThisEledEtoEaEsignificantEincrease £
inEtheEnumberEofEvisitsEcomparedEwithE
2008.
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localEcoverage

EinEbuildingEstrongE
customerErelationships.ECustomersEcanE
discoverEtheEproductsEdisplayed,EtryEthemE
andEchooseEtheEbestEsolutionEwithE
asSistanceEbeforeEandEafterEtheEsale.E
ThisEsupportEwasEenhancedEatEtwoElevelsE
inE2009EasEcoverageFofEtheEnetworkE
increasedEandEnewEstoreEformatsEwereE
introduced.EInEAustria,EwhereEtheEGroupE
isEtheEthirdElargestEoperator, EitEnowEhasE
92EoutletsEDEtheElargestEnetworkEinEtheE
countryEDEthatEitEownsEdirectlyEorEoperatesE
withEindependentEpartners,EguaranteeingE
extensiveEvisibility.
SpainEcountedE72EstoresEatEtheEendEofE
2009EafterElaunchingEaEprogrammeEthatE
callsEforE300EbyE2011.ETheEstoresEareEeitherE
awnedEbyEOrangeEorEfranchised,EenablingE
customersEtoEseeEandEtryEtheEGroupOsE
productsEandEservicesEinEanEenvironmentE
designedEtoEenhanceEtheEuserEexperience.
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TheEbrandEalsoEopenedEsalesEcornersEinlAENeWEdimensionE meetingEtheEneedsE
EIECorteEInglesEdepartmentEstores.EBothE INECUStOoMereservice ofEbusinesses
FranceEandEtheEUnitedEKingdomEhaveE

openedElargeEflagshipEstoresEtoEenhanceEfef ErequiresEaE EplacesEspecialE
currentEnetwork.ETheEcreationEofEservice, EdifferentiatedEarrayEofE services. ETheEGroupMpBasisEonEtheEqualityEofEsercice, E
demonstrationEandEtestEcornersEstrengthenstiernationalEcoverageEenablesEitEtoE providingEcontinuousEsupportEtoEtwoE
localEcustomerErelationsEandEwillEbeE  simultaneouslyElaunchEorEexpandEdifferentBlistinctEgroups:EITEandEtelecomEmanagers,E
pursued. servicesEinEtheEmanyEmarketsEitEservicesandEendEusersEwithinEcompanies.E

TheEGroupOsEdistributionEnetworksEareE  TheEOrangeE CareEofferEprovidesEsupportErheEdivisionEregularlyEenhancesEitsEserviceE
adaptedEtoEtheElocalEmarketEenvironment.BervicesEforElnternetEandEMobileEcustomermiitd EsolutionEofferingEforEbothEthese E
InERomaniaEitEhasEopenedEfranchiseEstorghBughoutEtheirEOrangeErelationship. audiences.EInE2009,EitEintroducedEforE
addingE114EnewEsalesEoutletsEinE2009.E OrangeECareEisEnowEavailableEinEeightE end-usersEaEconciergeEserviceEtoEsimplifyE
InEAfricaEandEtheEMiddleEEast, EwhereEdisEropeanEcountriesEandEoverE1,000Estoresileoconferencing. EAEsingleEcontactEisE
butionEisEshapedEbyEspecificEconditions,E andEsignedEupEitsEthreeEmillionthEcustomenéailableEforEbooking, EmanagementEofE
theEnetworkEconsistsEofEOrangeEstoresE  inEJanuaryE2010.EServicesEcoverEthreeEkejdieoconferenceEsessionsEandEsupport.E
(80EOrangeEshopsEwereEopenedEinE stages, EfromElearningEhowEtoEuseEnewE ForEtelecommunicationEmanagers, E
CameroonEinE2009,EforEexample), EasEwellBagiEesEtoEtroubleshootingEandErecoveryE theEoperatorEoffersEdirectEsupportEfromE
aEsignificantEnumberEofEpartnershipsEwithEwhenEtheEproductEreachesEtheEendEofEitstfliteistomerErelationshipEmanagerEwhoE
distributorsEwhoEpromoteEtheEbrand.E cycle. ENewEfeaturesEareEregularlyEadded, BnalysesEregularEreportingEdashboardsE
SeveralEcountriesEhaveEoptedEforEaEdirectBuchEasEExpertEAssistance, EaEpackageEthhtEshowEtheEqualityEofEserviceEandEusageE
salesEforce.EInEtheECentralEAfricanERepublicgdvidesEaccessEtoE personalisedEsupportEofEcommunicationsEbyEtheEcompany, E
forEinstance, E50EsalesEagentsEcoverEtheE forEsmartphoneEcustomers. accompaniedEbyErecommendationsE
capitalEBanguiEtoEsellEdirectlyEtoEconsumers. forEpotentialEoptimisations.
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content

The Group deploys a content strategy aligned witage trends. OContent EverywhereO promises cus®mer
access to their favorite content, wherever they viamd however they want. A host of innovations comntes
to revolutionise content consumption via all platfsNTV, mobile phones and Internet.

aEboomEinEthemeEchannels movieEnitEofEtheEyieefPetitENicoladitsE  useEaETV,EmakingEmulti-screenE
coproductionEandEcatalogueEacquisitionE  consumptionEaEreality. EGivenEtheEprofusionE
EQrangeE  subsidiaryEStudioE37EreleasedE17Efeature®fEcontentEavailableEonEtheEInternet, EOrangeE
cinZmaEsZriesEandEOrangeEsportEcountediimsEduringEtheEyear, EincludingEhitsElikeEaddsEconvenienceEforEitsEcustomersEbyE
overE663,000EsubscribersEinEFranceEatEthifelcomeEbyEPhilippeELioregEBeauxE  aggregatingEitsEvideoEcontentEonEaEsingleE
endEofE2009.EThisEperformanceEpositionsEsosses£byERiadESattoufEandEXavierE  portal.EVideoEPartyEwasEintroducedEinE

theEGroupEasEaEpivotalEplayerEinEtheEpay@anioliOsEI/COrigine. November,EfeaturingEfreeEclipsEandEWebE
marketEthanksEtoEaEtrulyEdifferentiatingEmulti- series, EplusEvideoEonEdemandEandEliveEorE
screenEoffer. . R L on-demandETV.EAEversionEofEtheEsiteE

aEnewEeraEinEtelevision compatibleEwithEmobileEphonesEisEalsoE
OrangeEsportEenhancedEitsEattractivenessE inEtheEdevelopmentEpipeline.
amongEaficionadosEofEallEsportsEthanksEtaf EwasE

anEoriginalEprogrammingEline-up,EaddingE profoundlyEtransformedEbyEtheEintroductione R .
moreEliveEevents, EmagazinesEhostedEbyE ofEnewEfunctionalitiesEspawnedEbyEsophisinusic,EgamesEandEbooks

popularEpersonalitiesEandEinteractiveE catedEcommunicationEtechnologies,EsuchE

features. ETheEfiveEOrangeEcinemaEchanneisEvideoEonEdemand, Einteractivity, Ecatch-upiz EinEallEareasEofEenter-
alsoEenrichedEtheirEcontentEwithEnewE  TVE(enablingEpeopleEtoEwatchEprogrammesimentEthatEcanEbenefitEfromEitsEexpertise.E
magazinesEandEexclusiveEpremiumE upEtoE30EdaysEafterEtheyEwereEshown)EdratEexample, EOrangeEContentEEverywhereE

programmes,EcoupledEwithEsuccessfulEfilmsfart-over, EinEcaseEviewersEmissedEtheE  facilitatesEaccessEtoEdigitalEmusicEfromE
andEcultEseries.EAElong-timeEpartnerEtoE beginningEofEaEshowEorEmovie.EINE2009EmobileEphonesEorEcomputers.ETheEMusicE
cinema,EOrangeEsupportedEtheEtheatreE  nearlyEhalfEofEOrangeEcinZmaEsZriesE  StoreEnowEhasEoverEtwoEmillionEtitlesE
releaseEofEnumerousEmoviesEinE2009EonKitkcribersEhadEsignedEupEforEtheseE  availableEforEdownloadEinEnineEcountries, E
portalsEandEtheEOrangeEcinZmaEsZriesE features. plusEtheEMixEandECollectionEsubscriptionE
channel,EincludingEtheEbiggestEFrenchE  MoreEthanE15%EofEvideoEaccessesEdoEndiiwnloadEoffersEinEFrance.

findEoutEmore
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Poland

InternetETVEdrawsE
bigeaudienceEinEPoland

The number of Internet TV customers in Poland (A8d satellite) more than tripled in
2009 to 372,000. Over 15% of the TP GroupOs broadbacustomers have signed up for
television, up from just 5% at the start of the yed@he popularity of IPTV reflects both avid
viewers eager to enjoy new features and servicesupled with a very extensive package
of channels, plus consumers attracted by competéientry level offers.
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OrangeEnetworksEandEscreensEregularlyfaccessEtoEenrichedEinformationEviaEmobikefmatsEInnovantsOEgrantEencouragesE
featureEexclusiveEcontentEsuchEasEmonttpyiénes.EltEalsoEpresentsEanEaugmentedihnovativeEformats, EinEpartnershipEwithE
JamESessionsEinEFranceEinEpartnership&ealityEexperience,EdetailedEatEtheEbackER#ED/Beaumarchais,ECreativeE
withEUniversalEMusicEFranceEandEKissmtreEreport.ElnteractionEwithEaEwebsiteE  WorkshopsEandEtheETransmediaELab.
Productions,EwithEguestsEsuchEasEtheE providesEaccessEtoEadditionalEinformationdneEofEtheEfirstEtransmediaEexperiencesE

BlackEEyedEPeasEorEMika. TheseEinnovationsEareEdrivenEbyEtheE  wasElaunchedEinEFranceEinE2010EwithEOQFaitE
ForEonlineEgameElovers,EGoa.comEisEtheéEroupOsEexpertise,EcreatingEanEenrichedBiversEParanormauxO,EanEexplorationEofE
placeEtoEbeEforEmassivelyEmultiplayerE  experienceEforEreaders. paranormalEeventsEdevelopedEjointlyEwithE
onlineEroleEplayingEgames.ETheElatestE HappyEFannie.ETheEexperienceEunfoldsE
addition,EtheEmuchEawaitedELeagueEofE R . simultaneouslyEonETV,EmobileEphones,E
Legends,EwasElaunchedEsimultaneouslyE NeWEcCreativeEformats theEWebEandEinEtheErealEworld, EenablingE
inEtheEUnitedEStatesEandEEuropeEinEfourE viewersEtoEcommentEonEandEinteractE
languages. withEtheEstory.

OrangeEhasEenteredEtheEbookEworldEtomfEOtransmediaOEcreations.EConventional E
teamingEwithERobertELaffontEtoEpublishEcontentEisEproducedEspecificallyEforEaEgive,
theEfirstEhyperbookEESensEdesEchofes media,EwhereasEOtransmediaOEintegrates
byEJacquesEAttali).ETheEprintEworkE  theEunlimitedEpotentialEofferedEbyEdigitalE
providesEaccessEtoEexpandedEcontentE  technology,EintroducingEaEnovelEtypeEofE
(music,Evideos,EupdatesEandEinteractiveEnarrativeEthatEisEconceivedEwithinEaE
features)EviaEflashcodesEaccessedEfromEOplurimediaOEcontextErightEfromEtheEoutset.
mobileEphonesEorEtheEWeb. OrangeEpursuedEaEvarietyEofEinitiativesEinE
ThisEannualEreportEisEemblematicEofEaEae0EEtoEsupportEFrenchEandEEuropeant
breedEofEcorporateEcommunication,E  writersEandEproducersEinvolvedEinEnewE
featuringEflashcodesEthatEprovideEinstantEreativeEforms.ETheEOBourseEOrange/
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aEpowerfulEsocietalEphenomenon
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audience

In todayOs digital world, OrangeOs leadershigels@mmunications operator underpins a highly attive,
seamless user experience. The Group is developingsiness models that monetize new uses, becoming
an interactive contact hub for all the playersietvalue chain.

robustEaudienceEgrowth diversified, E energisedEbyEtheEsurgeEinEsmartphonesEandE
effective EvalueEcreatlon theElaunchEofEadvertisingEspaceEonEmobileE
EisEanchoredEinE applications, EincludingEtheEiPhone.ETheE
theElargeEnumbersEofEcustomersEitEservest GroupEalsoEconsolidatedEitsEleadershipEwithE
directlyEthroughEitsEdifferentEbusinesses,E flowsEdirectlyEthroughEtoEgrowthEinEitaBEacquisitionEinEAugustE2009EofEUnanimis, E

aEpositionEthatEmakesEitEEuropeOsENo.E HéreEactivities, EchannelingEcustomersEtoEitstheEUK OsElargestEexclusiveEdigitalEadvertising E
telecommunicationsEoperatorEinEtermsEofE onlineEshopEandEdeepeningEtheEloyaltyEofEhetwork.
audienceEonEitsEwebsitesEandEportals,E  existingEcustomersEthanksEtoEdedicatedE
postingEgrowthEofE11%EinE2009. EEnhancemtfnmunicationEservicesEandEcontent. E
ergonomics,EservicesEandEcontentEonE  OrangeEalsoEforgesEvalue- generatlnngartnemteI’aCtlveEContaCtSE
existingEportalsEwasEjoinedEbyEtheElaunchéhipsEwithEtop-tierEplayersEsuchEasEGoogleWith EtheEdlgltaIEworId
ofEnewEthemedEsitesEinEFrance, EPolandEviéiedia, EandEFacebook. ETheEpopularityEofE
Africa. EGrowthElmpetusEcameEfromEneWE theEODolphinOEpackageEinEtheEUKEisElargely asEanEoperatorE
servicesElikel Eorz E tiedEtoEtheEservicesEincludedEinEpartnershigsiEdeliverEgreaterEvalueEtoEitsEcustomers. EINE
mobileEmessagingEdirectlyEtoEsocialE withETwitterEandEFacebook.ETheEGroupEselsB9, Ein-depthEnetworkEexpertiseEenabledE
networks, EalongEwithEMesECommunautZs, BdvertisingEspaceEonEOrangeEsitesEorEtoE theEGroupEtoEintroduceEinteractiveEadver-
whichEaggregatesEsocialEnetworkingEsites. EustomersEthroughEtheEspecialisedEOrangeBisingEsolutionsEonETVEchannels,EasEwellEasE
TheEGroupOsEsitesEinEPolandEdrewE  AdvertisingENetworkEteam.ETheEdevelopmer@PersonalEAPISO,EwhichEsaveEtimeEforE
12.6EmillionEuniqueEvisitorsEinENovemberEofEthisEbusinessEisEspurredEbyEgrowthEinEdeihgeEcustomersEbyEintegratingEtheirE
2009,EaE29%EincreaseEoverEtheEsameE  OrangeEaudienceEandEitsEabilityEtoEproposgiersonalEinformationEandEassociatedE
periodEinE2008,EmakingEitEtheENo.E4EplayeehtiveEadvertisingEsolutionsEthatEdeliverE  servicesE(calendar,EaddressEbook,Eetc)EonE
inEtheEmarketEinEtermsEofEaudience. maximumEimpact.EMobileEadvertisingE otherEsites, EsuchEasEChronopostEexpressE
revenuesEenjoyedEstrongEgrowthEinE2009,Email.
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e-health

France Telecom Orange integrates modern communicattechnologies with medical solutions to create
innovative responses to the needs of patients, hibalre providers and other stakeholders in the Hbahre
sector. These efforts reflect our broader commitnea putting technology to work for the community.

TheEadvancesEpursuedEbyEOrangeEinEthéheErightEeXpe[tiseEtOéserve S)EexchangeéinformationEbothaithinE

healthcareEsectorEaddressEfundamentale theEhealthcareEsector hospitalsEorEstandaloneEmedicalEpracticesE
challenges.EThereEisEgrowingEdemandEforE inEfar-flungEareas.EAnEOrangeEsolutionE
care,EparticularlyEinEdevelopedEnationsEwltf E calledEOConnectedEHospital OEprovidesE

ageingEpopulations.EAccessEtoEhealthcarefiaveEdistinctiveEcommunicationsEneedsE  medicalEstaffEwithEaEunifiedEsystemEforE
isEconsideredEaEtopEpriorityEbyEpublicE  thatEFranceETelecomEOrangeEisEwell-  consultingEandEexchangingEsecureEdata,E
authoritiesEaroundEtheEworld.EInEFrance, Gfosfiioned EtoEsatisfyEthanksEtoEitsEproventhileEatEtheEsameEtimeEbringingEpatientsE
example,EtheEHPSTEreformEonEhospitals,Eompetencies.ETheEGroupOsEexpertiseE  directEaccessEtoEentertainmentEservicesEviakE
patientErightsEandEregionalEaccessEtoE  spansEtheEdifferentEcomponentsEtoEbeE  multimediaEterminals.EThisEsolutionEisEbeingE
healthcareEwasEadoptedElastEyear. EPatientsiedEupEtoE createEsolutionsEthatEfuncticadbpted EbyEaEgrowingEnumberEofEhospitalsE
areEalsoEbetterEinformedEandEexpectEbotafficiently, EfromEnetworksEtoEsupport, EfrorfE FranceEandEisEbeingEdevelopedEinEotherE
qualityEcareEandElocalEaccess. dataEconfidentialityEtoEinformationEinfra- EuropeanEcountriesEasEwell.
ByEnhelpingEbetterEorganiseEtheEhealthcarsfuctures.ETheseEresourcesEareEenhancedE
deliveryEchainEandEswifterEresponsiveneshfE aEsteadyEstreamEofEinnovationEfromE A R R
OrangeEHealthcareEsolutionsEcontributeEtaBrangeELabsEandEaEbroadEnetworkE  ServicesEtoEenhanceEpatientE
preventionEofEdisease, EimprovedEpatientEofEpartners. independence
comfortEandEsafetyEandEhelpEprofessionalsE

betterEaddressEchallengesEandEneeds.ETheE

entireEhealthcareEsystemEthusEbenefitsE bejterEcoordinationE EsolutionsEdesignedEtoEenhanceEtheE
fromEbetterEqualityEofEcareEandElowere  OfEhealthcare comfortEofEpatients,EasEwellEasEtheE
prices. disabled,EfrailEorEelderly,EenablingEthemEtoE

remainEinEtheirEhomesEtoElowerEtheEcostEofE
withEsimple,EsecureEwaysEtoBospitalisationEforEtheEcommunity. ETheseE
accessEpatientEdataEwhereverEtheyEareEantifionsEleadEtoEbetterEcoordinationEofE
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care,EenablingEpeopleEtoEconfidentlyElivefportalsEfocusedEonEhealthyElivingEstrategies. E
outsideEaEhospitalEenvironmentEwhileE  InEAugustE2009EOrangeEjoinedEOSantZE
benefitingEfromEqualityEmonitoringEandE  MagazineOEtoElaunchEaEhealthEandEwellnessE
permanentEavailabilityEofEmedicalE website.ETheEsite,Etendance-sante.com,E
assistance.ESuchEservicesEareEparticularly@liesEonEaEscientificEandEmedicalEpanel EofE
usefulEforEmonitoringEchronicEdiseasesE  eminentEexpertsEtoEensureEtheEreliabilityEandE
suchEasEdiabetesEorEcardiacEdisease.E  independenceEofEtheEinformationEpostedE
SolutionsElikeEthisEhaveEbeenEdeployedEifiieEsiteEhasEbeenEcertifiedEbyEHealthEONE
FranceEandESpainEandEwillEsoonEbeEintrilet). EThereEareEbothEfreeEandEpayE
ducedEinEPoland,ERomaniaEandEtheEUnitedigrvicesEtoEguideEpeopleEforEeverydayE
Kingdom.ETrialsEareEunderEwayEinEother§uestions, EplusEmoderatedEcommunity E
countriesEasEwell. spacesEwithEregularlyEupdatedEcontent.E
AnotherEserviceEisEMobileETeleassistance,E
A A developedEinEpartnershipEwithEtheEMondialE
emphasisEonEqualityEofElife  AssistanceEinsuranceEgroup.ETheEserviceE
providesEaddedEpeaceEofEmindEandEsecurityE
EservicesEtoE forEusersEwhoEcanEsimplyEpressEaEspecial, E
helpEpeopleEtakeEbetterEcareEofEtheirEheattadrlyEidentifiedEbuttonEonEtheirEmobileE
andEfitnessEwithEanEemphasisEonEpersongiioneEtoEbeEconnectedEtoEaEhelpline, E
responsibilityEandEpreventiveEactions. 24EhoursEaEday.
AimongEtheEtoolsEavailableEfromEOrangeEareE
onlineEvaccinationErecords,EorEtrainingE
recordsEforEpeopleEwhoEpracticeEsports.E
ThereEareEalsoEspecialisedEWebEorEmobileE
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a balanced
geographic
presence

France Telecom Orange is a major global playerhia mobile, fixed and
Internet markets. With consumer businesses in 32utries, Orange is the
number three mobile operator and number two providef broadband
Internet services in Europe. It is also a leaderemerging markets,
particularly in Africa, where the brand is expenemy sustained growth.
Under the Orange Business Services brand, the Groigpa global leader
in telecommunications services for multinationahgoanies.

Despite a challenging economic environment, the Gmachieved its
financial and business targets in 2009 thanks to amegrated operator
strategy based on convergence, innovation and gulof service. The
Group now serves some 193 million customers aroutite world.
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France

The GroupOs leadership in the French market is arethin superior quality solutions adapted to custer
needs and expectations. Both the Internet and mebdegments posted continued growth in 2009. In the
mobile market, Orange recorded its best commergmedrformance since 2000.

09,252EmillionEinEEBITDAE
(restated)

(excludingEprovisionEforEpart-timeE
seniorsEplanEandEexcludingElitigationE
onEspecialEbusinessEtaxEregime)

U2,160EmillionEinEinvestments
(excludingEGSMEandEUMTSElicences)

13.6EmillionEmobileE
broadbandEcustomers
8.88EmillionEADSLE
broadbandEcustomers
20.6EmillionEEExed-lineE
customers
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servicesEwithEaEdistinctiveEdifferenceEtoE
anchorEtheEbrandEasEtheirEpreferredEchoice.

overview

FranceETelecomEOrangeEisEFranceOsE

numberEoneEoperatorEforEmobile, Efixed-lineE

andEInteretEservices.ETheseEsegmentsE  Mobile
experiencedEmarginalEgrowthEinE2009EbutE

growthEratesEwereEdownEfromEpreviousE TheEFrenchEmobileEmarketEgrewEbyE6%EINE
yearsEdueEtoEtheEcombinedEeffectEofEthe2009.EOrangeEmaintainedEitsEno.E1EpositionE
marketEreachingEnearEsaturationElevelsEanafiongEFrenchEoperatorsEwithEaEstable E
theEworseningEeconomicEsituation,EmakingBharketEshareEofE47%EatEend-DecemberE
consumersEmuchEmoreEpriceEsensitive.  2009E(43%EnotEincludingEpartnerEMVNOS).
AtEtheEsameEtime,EtheEcompetitive E

landscapeEhasEbeenEreshapedEbyEincreassdf
consolidationEandEisEnowEcharacterisedEbyEevenuesEfromEdataEservicesEaccountedEforE
aEsmallerEnumberEofEplayersEwhoseE  25.9%EofEnetworkErevenuesEatEtheEendEofE
businessEmodelEechoesEtheEintegratedE  theEyear,EupE4.6EpointsEoverEtheEpreviousE
operatorEstrategyEthatEFranceETelecomE  year,EdrivenEbyEmobileEmultimediaE(email ETVE
OrangeEhasEdeployedEforEmanyEyears.ETlisBEmMusic).EThisEperformanceEwasEspurredE
resultedEinEsignificantlyEstifferEcompetitionEbyEenthusiasticEconsumerEtake-upEofE
overEtheEyear.ETheEGroupErespondedEbyBmartphonesEandEtheEiPhoneEinEparticular, E
encouragingEnewEuses, EintroducingEmoreEwhichEofferEanEeasierEandEmoreEfunEwayE
preciselyEsegmentedEoffers,EespeciallyE  toEaccess,EshareEandEwatchEmultimediaE
convergedEservices,EandEbyEimprovingE  content.EThisEgrowthEwasEaidedEbyE
qualityEofEserviceEtoEbringEcustomersE  OrangeOsEdecisionEtoEpositionEitselfEasEaFkeyE



findEoutEmore

providerEofEhigh-endEmultimediaEdevices.EbdeessEtheEsiteEincreaseEbyE53%E theEmainEOrigamiEcontractEplansEcanEnowE
March,EtheEGroupEbecameEtheEfirstEoperatoriparedEwithE2008.ElnnovativeElauncheséelectEfromEaErangeEofEOadvantagesO,E
toEofferEGoogleEANndroidEhandsets,E inE2009EincludedEaEnewEmobileETVE offerimg)EdingEmultimediaEcontentEorEaccessEtoE
expandingEtheEproductEline-upEatEtheEendidrEcustomersEwithEanEiPhoneEorEAndroidthEexclusiveEserviceE(suchEasETV,EGPSEorE
ofEtheEyear.EMobileEmultimediaEsalesEgot&atartphone, EfeaturingEexclusiveEcoveragefnusic) EtoEgetEevenEmoreEoutEofEtheirE
furtherEboostEinEJulyEwithEtheEexclusiveE ofEtheEFrenchEpremierEfootballEleagueEvidéature-richEmobiles.
launchEbyEOrangeEofEtheEiPhoneE3GS.EBPEangeESport. EThereEwasEalsoEanEiPhoneE
theEendEofEtheEyear,EOrangeEhadE 1. 7EmilasBnEofE CityvoxEandECinefil, EaEdedicated&
iPhoneEcustomers.ETheEtotalEnumberEofE3&EntEwebsiteEforEtheERolandEGarrosE  2009EwasEtheEyearEthatEmobileEInternetE
mobileEcustomersEstoodEatE7.569EmillionE&ENchEOpenEtennisEtournament,EwhichE reallyEtookEoff, EandEOrangeEnowEcountsE
year-end,ErisingE46%EinEtwelveEmonths.E attractedE1.3EmillionEvisitorsEinEtheEtwoE overEtwoEmillionEcustomersEinEFranceE
AmongEthem,E1.395EmillionEcustomersE  weeksEofEtheEtournament,EplusEOrangeE acrossEallEsegments.EOverEhalfEofEtheseE
enjoyedEmobileEtelevisionEaccessE(anE  Maps,EaEGPSEapplicationEforEAndroidE  customersEtookEoutEanEOrangeEplanElinkedE
increaseEofE29%EinEoneEyear)EandE handsets. toE3G+EdonglesEorElaptops.ETheEGroupE
2.578EmillionEhadEanEunlimitedEmobileEIntefefiencourageEaccessEtoEtheEmultipleE  helpedEtoEenergiseEtheEmarketEbyErollingEoutE
planEorEoptionE(surgingE80%EinEoneEyearservicesEavailableEviaEmobileEphones,E  aEsteadyEflowEofEinnovativeEsolutionsE
OrangeErevampedEitsErangeEofEprepaidE throughoutEtheEyear.ETheseEincludedEtheE
cardsEandEcontractEplans.EThanksEtoEtheravelEDataFE DailyEbundleEforEpeaceEofEmindE
TheEmassiveEgrowthEinEmobileEmultimediaticcessEofEtheEiPhoneEandEtheEOrigamifivhenEtravellingEabroad,EaErestructuredE
isEalsoEdrivenEbyEOrangeOsEabilityEtoEoffaleis, EoneEmillionEnewEcontractEcustomensfiigeEofEpassesEandEpayEmonthlyEplansEtoE
compellingEapplicationsEandEcontentEthatEjoinedEOrange. ETheEOrigamiErangeEinE  meetEoccasional,EfrequentEorEintensiveE
spurEinterestEandEdevelopEusage.ETheE particularEisEtailoredEtoEtheEwayEpeopleEnsadieErequirements, EaEnewEline-upEofE
GroupOsEmobileEportal, EforEexample, EsawiseEtheirEmobileEphones. ESinceENovembarmpatibleElaptopsEandEtheEmarketOsEfirstE
theEnumberEofEcustomersEwhoEregularlyE2009,EcustomersEwhoEsubscribeEtoEoneEaftinbinedE3G+EdongleEandEWi-FiEplan, E
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enablingEaFconnectionEtoEbeEsharedE quiteEdifferentEconcepts. theEonlyEoperatorEableEtoEofferEIPTVEandE
betweenEseveralEWi-FiEenabledEdevices.E TheEcampaignEshowsEthatEwhatEgivesE  videoEonEdemandEtoE100%EofEitsEbroadbandE
ThanksEtoEtheseEdifferentEinitiatives, Emobil®EangeEaE distinctiveEadvantageEisEanE  customersEviaEADSLEorEsatellite. EThisEmakesE
broadbandEisEtodayEubiquitousEamongE  unerringEfocusEonEserviceEqualityEforEthe EtheEcontentEandEfeaturesEofEOrangeETVE
FrenchEconsumers. fundamentals,EnamelyEnetworkEavailability E availableEtoEtheElargestEpossibleEnumberEofE
andEexemplaryEcustomerEcare.EOrangeEisfouseholds.EAllEtheEcomponentsEinEthisEofferE
R R alsoEFranceOsEfirstEoperatorEtoEproposeEakereEenrichedElastEyear, EincludingEfree E
fixedeandElnternet portfolioEofEvalue-addedEsolutionsEtargetingehannels, Eopt-inEschedulesEandEthemeE
specificEconsumerEprofiles,EstandingEoutE  channelsE(OrangeEcinZmaEsZriesEandE
TheEInternetEandEfixed-lineEmarketEgrewEbyibngEtheEOone-size-fits-allOEoffers. EThisEOrangeEsport). ETheEnumberEofEthemeE
2%EinE2009.ESustainedErevenueEgrowthE moreEsegmentedEapproachEkickedEoffEinE channelEcustomersEincreasedEnearlyEseven-
fromElInternetEactivitiesEoffsetEtheEnatural E AprilE2009EwithEtheElaunchEofEanEofferEfdidid EinE2009EtoE663,000EbyEtheEendEofEthe E
declineEinErevenuesEfromEconventionalE  seniorEcitizensEnewEtoEtheENet.ELaterEinEresE E2009EalsoEsawEaE surgeEinEtheEnumberE
telephoneEservices.EOrangeEmaintainedEitsfear, EtheESurfEplanEwasEintroducedEtoEallof#eustomersEembracingEnewEuses,EsuchE
leadershipEinElnternetEaccess, EwithEanEARSIIEyoungstersEtoEdoEjustEaboutEeverythiagEvideoEonEdemandEandEQcatch-upE
marketEshareEofE47.8%. fromEtheirEcomputerEusingEanEexclusiveE programmingO,EenablingEviewersEtoEwatchE
application,EincludingEsurfEtheENet, EwatchEf&EtheyEwant, EwhenEtheyEwant.EOverE
andEevenEplaceEphoneEcalls.ESurfE&EmobigfEmillionEon-demandEprogrammesEwereE

OrangeEunveiledEaEnewEadvertisingE aEconvergedEservice, EwasElaunchedEforE  viewedEinE2009,EnearlyEquadrupleEtheE
campaignEinEtheEsecondEhalfEofE2009EtofDrangeEpayEmonthlyEmobileEcustomers.  volumeEinE2008E(12Emillion).EOrangeE
supportEitsEdifferentiationEstrategyEforEtheE energisedEthisEboomEwithEtheElaunchEofE
FrenchElInternetEmarket:EjustEasEoneEword& VideoEPartyEatEtheEendEofE2009,EofferingE

canEmeanEtwoEcompletelyEdifferentEthings,BnotherEkeyEdifferentiatingEpointEspotlightedEwell-stocked EvideoE catalogueEonEeitherE
OlnternetOEandEOInternetEbyEOrangeOE arblhitinéE campaignEisEtheEfactEthatEOrange BisffeeEorEpay-per-viewEbasis.
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France

4,800EyoungEpeopleEjoinEtheEGroupE
onEwork-studyEprogrammes

Faithful to its long tradition of welcoming younggple into the workforce, France Telecom
Orange committed to increasing the number of appteeship and skills development
contracts in France to 4,500 by the end of 2009. fllrmation sessions were organised

in Paris and 14 other French cities over the sumntemeet interested young people.

After their training, at equivalent skills they gieen priority for recruitment in key areas such
as customer relations, networks, information systgnmnovation and multimedia content.
The percentage of young people recruited by the Gpafter work-study programmes
reached nearly 27% in 2009.



findEoutEmore

telephoneEusers, EsuchEasECallEWaitingEamdémnentum.ETheEFocusEonEpagesE44EandE

OStopESecretOE(toEviewEblockedEnumberg)3E containsEmoreEinformationEonEtheEfibreE
TheEnaturalEdownwardEtrendEinEtraditionalEsEwellEasEbringingEthemEexclusiveEserviamstivorkEandEservices.
telephoneEservicesEseenEoverEtheEpastE suchEasEsimultaneousEcalls.
severalEyearsEhasEflowedEintoEgrowthEfor®rangeEcontinuedEtoEenhanceEvoiceEquality, E
VolP.ETheEdeclineEinEtheEconventionalE  combiningEtheElaunchEofEtheEnewELiveboxBUtlOOK
customerEbaseEwasEcontainedEinE2009,E withEaElimitedEeditionEthatEintegratesEtheE
shrinkingEbyE11%EduringEtheEyear, EversusivephoneEforEhigh-definitionEvoiceEcalls. OrangeEstrivesEtoEbeEtheEbenchmarkEinE

11.5%EinE2008.EAtEtheEendEofEtheEyear,EtheE serviceEqualityEforEallEcustomersEandEallEusesE
numberEofEconsumersEwithEstandardEphorief andEwillEcontinueEthroughoutE2010EtoE
subscriptionsEstoodEatE17.7Emillion,E developEmoreEsegment-specificEmobileE

2.4EmillionEofEwhomEhadEanEOptimaleEplémhidstEaErestrictiveEregulatoryEenvironmengBdEInternetEoffers.
andE0.38EmillionEaEspecialEplanEforE OrangeEhasEfocusedEonEstrengtheningEitsAsEaEfourthEmobileEoperatorEisEpoisedEtoE
low-incomeEcustomers.ETheEshrinkingEtradeommercialEproposalsEforEveryEhigh-speedBnterEtheEmarket, EOrangeEisEstrengtheningEitsE
tionalEmarketEhasEbeenEoffsetEbyEfastE  broadband,EenrichingEcontentEandE positionsEwithEtheElaunchEof&alE E
growthEinEVolPEusage,EpairedEwithE improvingEtheEcustomerOsEexperience.EThisfferingEthatEcombinesEfixed,Elnternet, EmobileE
broadbandElInternetEandEdoubleEandEtripleBtrategyEhasEenabledEtheEGroupEtoElayEttasifIE TV E services.EAnotherEpriority EisE
playETVEpackages. foundationsEforEfibre-opticEdeployment,E  optimisingEinvestmentsEinEmarketingEandE
SomeE6.8EmillionEbroadbandEcustomersE whichEwillEbeErampingEupEinE2010Efollowisgles, EaEkeyEdifferentiatingEfactor,EcoupledE
wereEusingEVolPEbyEtheEendEofE2009,EaclrificationEofEtheEregulatoryEframeworkEandfEtheEintroductionEofEvalue-addedEQOrangeE
increaseEofE1.1EmillionEcustomersEinEoneheEannouncementEofEsignificantEinvest-  CareEservicesEforEmobileEcustomers.EInE
year.ETheEchallengeEforEOrangeEisEtoE  mentsEearmarkedEbyEtheEGroupEforEitsEfiladgition, EtheEGroupEwillEembarkEonEtheEfirstE
improveEtheEqualityEofEserviceEforEtheseEopticEnetworkEinEFrance. ENewEcommercialghaseEofEinvestmentsEinEitsEfibre-opticE
customersEbyEofferingEtheEsameEconven- offersEwereEintroducedEduringEtheEfirstE.  networkEinEFrance.
ienceEoptionsEavailableEtoEconventionalE  quarterEofE2010EtoErampEupEdeploymentE
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United Kingdom

As the merger of operations with T-Mobile advancesgating the biggest mobile communications compainy
the country, Orange responded to a fiercely compee market in 2009 with dynamic commercial initias.
The brand recorded solid performance in customercaasition and loyalty.

overview competitiveEinEWesternEEurope.EOrangeEisE
no.E3EandET-MobileEranksEfourthEinEtheE
0939EmillionEinEEBITDA TheEmobileEcommunicationEmarketEhasE market.

reachedEmaturityEinEtheEUKEwithEaE

penetrationErateEofEnearlyE137%EatEtheEend &

ofEtheEyear. EWhatOsEmore, EtheEcountryEwdstE recessionaryEclimate, EcustomersEtend E
notEsparedEfromEtheEimpactEofEtheE toEfocusEonEentryElevelEservices.EOrangeE
recessionEinE2009. thereforeEenhancedEitsEprepaidEoffer,EinE
TheEGroupEthereforeEchoseEtoEplayEanE particularEwithEtheEfirstEpay-as-you-goE

5 3EmillionEmobileE activeErf)Ie?inEtpeEcorlsolidatiopEofEthisI:E (P:AYAG)Ef)fferEfo[EBlackbAerr)j.EAtEtheranjeE
market.EInElateE2009,EFranceETelecomEanitieEtheEGroupEworkedEtoEimproveEtheE

U355EmillionEinEinvestments
(excludingEGSMEandEUMTSElicences)

bm?db_a_nd EAcustomAers DeutscheETelekomEsignedEanEagreementEtaBtomerEmix,EcentringEeffortsEonErecruitingE
0.8EmillionEADSLE mergeEtheirEmobileEactivitiesEinEtheEUK EicBattactEcustomers. EltEwasEtheEfirstE
broadbandEcustomers newE50:50EjointEventure.EAlthoughEinvest- operatorEtoEproposeEanEaggressivelyE

mentsEslowedEinEtheErun-upEtoEtheElaundoki-costEcallEplanEatEjustEESEperEmonth. EAtE
ofEtheEnewEventure, EOrangeE continuedEitsieEendEofE2009EtheEpercentageEofEcontractE
dynamicEpolicyEofEinnovationEandEfocusE customersEwasE41.8%,EasE24-monthEandE
onEcustomerEserviceEquality. 36-monthEcontractsEenjoyedEsuccess.

mobileEcommunication OrangeEsignificantlyEboostedEtheEbrandOsE
attractivenessEinEtheEmobileEmultimediaE

TheEUKEmobileEmarketEcountsEfiveE market,EworkingEtoEmakeEtheEOrangeEnameE

operators,EmakingEitEoneEofEtheEmostE  synonymousEinEconsumerEmindsEwithEgreatE
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contentEonEtheEgo.EAtEyear-endE5.3EmilliddiangeEUKEinnovatedEinEdistributionEtoo, EThisEextremelyEattractiveEofferEbenefitted E
customersEwereEmobileEmultimediaE unveilingEnewEstoreEconcepts.ETheEfirstE fromEstrongEmediaEimpactEandEpromotionE
subscribers,ErepresentingE32.3%EofEtheE  OrangeEMultimediaEStoreEopenedEinEJulyEittDrangeEstoresEduringEtheEyear-endE
franchise,EsignificantlyEhigherEthanEyear-eniliitonEKeynes, EfeaturingEexpansiveEdemorolidayEseason.
2008. strationEareas.EEarlierEinEtheEyearEtheEbrandE
signedEaEhighEstreetEpartnershipEdealEwithE
TheEGroupOsEportfolioEofEhigh-endEphonesiflV, EwhoseEstoresEbeganEsellingEOrangdBUtlook
continuedEtoEgrowEthroughoutEtheEyear,E productsEandEservices, EwithEaEfocusEonE
includingEtheEexclusiveELGEWatchEPhonelnusic, EgamesEandEmobileEvideoEhandsetsTheEmergerEofEOrangeEandET-MobilEopera-

andEToshibaETGO1.EOrangeEbeganEsellingE tionsEwillEbeEtheEfocusEofEtheEGroupOsEeffortsE
theEmuch-awaitedEiPhoneE3GEandE3GSEInE . R inEtheEUK .ETheEintegrationEplanEbeganE
theEfourthEquarter, EsupportingEtheElaunchalnterneteandEfixed followingEtheEsignatureEofEtheEagreementEinE
withEanEappEcalledEOOrangeEWednesdaysO,E November.EFollowingEtheEgreenElightEfromE

whichEletsEpeopleEreceiveEcontentEandE  TheEfixedEtelephoneEandEInternetEmarketfeompetitionEauthorities, EtheEnewEentityEisE
promotionsEonEnewEmovieEreleasesEeachlsoEsuffered EfromEstiffEcompetition.EThe EexpectedEtoEbecomeEaErealityEbeforeEtheE

Wednesday. GroupOsErevenuesEroseEbutEmarginsEwereBdEofEJuneE2010.ETheEtwoEshareholdersE
impactedEbyEtheEdropEinEInternetEcustoméraéeEmadeEaEcommitmentEtoEaElong-termE
MusicEisEanotherEstarEinEtheEOrangeEonliftaifhEdial-upEandEbroadband). partnershipEofEatEleastEthreeEyears, EleavingE

entertainmentEline-up.EInEJulyEtheEbrandE InEOctoberEOrangeEtotallyErevampedEitsE substantialEoperationalEautonomyEtoElocalE
teamedEupEwithEUniversalEandE4MusicEtoatieEofEhomeEbroadbandEservices, Eintroteams.
MonkeyEMusicEpay-as-you-goEcustomersE ducingEfourEpriceEplansEadaptedEtoEdifferentE
streamEhundredsEofEthousandsEofEsongsEtoBsumerEneeds.EInEunbundledElocalEloopE
theirEphone.ETheEfreeEmusicEserviceEisE areasEOrangeEoffersEspeedsEofEupEtoE

fundedEbyEtargetedEadvertising. 20EMegEandEunlimitedEdownloading.E
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Spain

Orange responded to a seriously depressed econonalimate by repositioning its offers in the prepaidd
contract markets, providing innovative solutions éastomers to help them efficiently manage thgiesiding.
These creative offers enabled Orange to recruitrsigant numbers of new customers in the country.

U729EmillionEinEEBITDA

U440EmillionEinEinvestmentsE
(excludingEGSMEandEUMTSElicences)

5.1EmillionEmobileE
broadbandEcustomers
1.1EmillionEADSLEcustomers
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overview representsEanEincreaseEofE505,000Ecus-
tomersEinEtheEtotalEcustomerEbaseEinEaE
OrangeEisEtheEmainEalternativeEoperatorEimfarketEimpactedEbyEtheErecession,EthanksE
theESpanishEmarketEandEtheEleaderEinEthelEaEbroaderErangeEofEflatErateEandEcontractE
fixedEandEInternetEsegmentsEinEunbundledtifers. EOrangeEalsoEmadeEaEstrategicEmoveE
areas.ETheEsevereEeconomicEdownturnEinfbtoEtheEMVNOEmarket,EgainingEaEleadershipE
theEcountryEinErecentEmonthsEhasEledE  positionEwithE752,000EcustomersEatE
consumersEtoEtakeEaEveryEprudentEattitudefid-2009.
towardsEspending.EOrangeEhasErespondedE
byEhelpingEitsEcustomersEsaveEmoneyEonk:
theirEtelephoneEhbills.EThisEstrategy, Ecoupledi
withEnewEproductsEandEservices, EongoingEheEnewEOTarifaEPlanaE24EHorasOEandE
innovationEandEnewEcustomerErecruitment,&TarifaEPlanaE24EHorasEMiniOEplansEareE
containedEtheEdeclineEinErevenuesEtoEjustéiesignedEforEintensiveEmobileE
4.4%EdespiteElowerEmobileEcallEterminationnsumption.ETheyEenableEcustomersEtoE
andEroamingEcostsEdictatedEbyEthe E callEfixedEorEmobileElinesE24EhoursEaEday, E
regulator.EExcludingEtheseEfactors,E 7EdaysEaEweek,EofferingEcommunicationsE
revenuesEwereEvirtuallyEstable. freedomEonEaEmanagedEbudget.
TwoEentryElevelEoffersEtargetEotherEattractiveE
growthEsegments.EOGeneracionE60OEisE
mobile designedEforEyoungEpeople,EofferingEthe E
cheapestEratesEoutsideEschoolEhours,EwhileE
OrangeEhadEaEmarketEshareEofE20.4%EatBBasicoEdeEOrangeOEiskahlyEofferE
31EDecemberE2009EaccordingEtoEofficialE aimedEatEmobileEusersEwhoEareEmoreEinter-
figuresEfromEtheEregulatoryEauthority. EThiséstedEinElowEcallEcostsEthanEaEnewEphone.



InternetEsegmentEinE2009,EincreasingEitsE  446,000Ecustomers, EreflectingEtheEGroupOsE

customerEbaseEbyE90%EoverEtheEyearEtoEsolidEpositionEinEtripleEplayEoffers. EOrangeOsE
OrangeEwasEagainEatEtheEvanguardEofEtheB52,000Ecustomers.EMobileElnternetE OTodoEenEUnoOEpackEandEYacomOsEADSL+E
market,ElaunchingEtheEfirstEeverEflatErateEoftenisumptionEwasEenergisedEbyEtheEavaila- offersEbothEprovideEveryEcompetitiveEpricesE
inEtheESpanishEmarketEforEprepaidEcustomeiifyEofEnewEcontentEandEservices, Eincludingrit EaEsingleEbillEforEtelephone, ElnternetEand E
inENovember.ETheEGroupEdeployedEanE  theEGolETelevisionEsportEchannel, EMyESoci@Eservices.EAlwaysEonEtheEcuspEofE

offensiveEandEinnovativeEstrategyEtoEbolsterBlaée, EandEanEonlineEappsEstore. innovation,EOrangeEbeganEtestingEtheEnewE
positionsEinEthisEmarket, EwhichEprovedEtoEbe E LiveboxEinESeptemberEwithE1,700Ecustomers.E
theEmostEdynamicEsegmentElastEyear,E R . TheEnewEunitEreceivedEanEenthusiasticE
completelyErevampingEitsEprepaidEofferging fixedEandEInternet responseEfromEinitialEcustomers, EinternetE

April EOrangeEwasEtheEfirstEtoEgiveEprepaidE mediaEandEbloggers,EwhoEapplaudedEtheE

consumersEaFEchoiceEofEanyEmobileEphonerangeEmarketsEservicesEunderEbothEitsEosmithectionEspeedEandEWIFIEcoverage.
inEtheEcatalogue, EasEopposedEtoEaElimited randEandEtheEYacomElow-costEbrand. E
selection,EgeneratingEaEpositiveEbuzzEthatE AlthoughEtheEtotalEcustomerEbaseEdeclined,E
flowedEthroughEtoEexcellentEsalesEmomentuthdEshareEofEcustomersEinEunbundledEloca@UtlOok
TheEsuccessfulElaunchEofEtheEBicEPhoneE loopEareasEclimbedEtoE81%EofEtheEcustomerE
expandedEdistributionEofEready-to-callEprepaibise EatEyear-endE2009, EconfirmingEOrangeld&&E countryEthatEhasEbeenEseriouslyE
devicesEtoEnewEandEinnovativeEoutletsEsuchmie.E1EpositionEinEthisEmarket. EInEkeepingEimitpéctedEbyEtheEcrisis, EOrangeEcontinuesE
asEpetrolEstations.ETheseEmeasuresEenablediEfocusedEstrategy, EOrangeEintroducedEant®EfocusEonEtheErelevanceEandEqualityEofEitsE
theESpanishEsubsidiaryEtoEreverseEaE innovativeElow-costEbroadbandEInternetEpluséervices, EexpandingEitsErangeEofEentryElevel E
downwardEtrendEandEbolsterEitsEpositionE  nationalEcallsEoffer,EwithEtheEtelephoneE  offersEandEproposingEnewEservicesE
inEtheEprepaidEcardEmarketEforEtheEfull Eyeancluded, EdemocratisingEbroadbandEinEareasfesignedEtoEdevelopEmobileEmultimediaE
whereEunbundlingEisEnotEavailable. usageEandEtripleEplayEtake-up.
IPTVEandEVolPEtelephoneEserviceEalsoEexperi-
OrangeEcontinuedEtoEexpandEinEtheEmobileghcedEstrongEgrowth, EsurgingE43%EtoE

69E



Poland

The Polish market emerged relatively unscathed by €conomic crisis, but is characterised by substge
regulatory pressures and stiff competition. Orangeintained a stable share of the mobile market agreéw
its business in new uses made possible by broadband

overview mobileEcallEterminationErates.

01.462EmillionEinEEBITDA FranceETelecomEhasEaF49.79%EstakeEinE _

’ TelekomunikajcaEPolskaE(TP),EtheEcountryéR@bile
incumbentEoperatorEandEaEleadingEISPEandE

mobileEservicesEprovider.ETheEPolishE  ThreeEmainEoperators,EincludingEOrange, E
telecomsEmarketEisEhotlyEcompetitive,EaE holdEoverE90%EofEtheEPolishEmobileEmarketE
situationEwhichEisEheightenedEbyErestrictivelithErelativelyEequalEshares. ECompetitive E
regulatoryEmeasures.EWhileEPolandEmayE pressuresEsteppedEupEsignificantlyEinE2009E
5 5EmillionEmobileE haveEfaAredEbetterI:EtharJEtheErpainEneigh: asl?theEfourtrllimainEoperz{torEeprandedEiAtsE
bouringEcountries,EtheEglobalErecessionEhastfworkEandEexperiencedEstrongEgrowthE

U500EmillionEinEinvestments
(excludingEGSMEandEUMTSElicences)

bro?dbandgcustonlers neverthelessEtakenEitsEtoll.ETheEGroupE  andEtwoEnewEoperatorsEenteredEtheEfield.
2.3EmillionEADSLE targetedEthreeEprioritiesEinE2009,EbeginningE

broadbandEcustomers withEeffortsEtoEfosterEaEmoreEpositiveE

8.6EmillionEExed-lineE reIationsrﬂpl%withEtbeI%nationalEtelfeconjsE InEMarf:hEZOOQEAPoIandésl?fouhrthEmainE )
customers regulatorEinEorderEtoEencourageEtheEintro-mobileEoperatorElaunchedEanEaggressiveE

ductionEofEfairerEcompetitionEandEsupportEommercialEstrategyEinEtheEprepaidEcardsE
theEdevelopmentEofEnationalEinfrastructureségment, EvyingEforEcustomersEwithE
ItEalsoEconsolidatedEitsEleadershipEwithE  cut-priceEpromotionalEoffers.ETheEensuingE
attractiveEoffersEandEinitiativesEtoEbuildE  priceEwarEdidEnotEstemEoverallEgrowthEinE
loyaltyEamongEcustomers,EandElaunchedE theEmarketEbutEitEnegativelyEimpacted E
aEvastEoperationalEtransformationEofEtheE OrangeOsEprepaidEcardEbusiness.EDespiteE
enterpriseEtoEadjustEtoEanEexpectedEdeclitiedE GroupOsErapidEresponseEtoEtheEprice E
inErevenues.EDespiteEtheEgrowthEinEusagefits, EtheEnumberEofEcustomersEinEthisE
andEaEbetterEcustomerEmix,EtheEGroupOséegmentEfellEbyE11.5%EoverEtheEyear.
revenuesEwereEhitEhardEbyEtheEdropEinE
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learnEmore

fast-growingEcableEoperatorsEandEMVNOskiewersEthree-foldEfromE113,000EinE
ThisEtrendEwasEtheEoppositeEinEtheEconttaBifthichETPEsellsEwholesaleEaccessEtoEitBEcemberE2008EtoE372,000Etwelve E

andEsubscriptionEsegment,EwhereEOrangeiffrastructure. monthsElater.ETheEmarketEreceivedEaEsignif-
sawEaE7.4%EincreaseEinEtheEnumberEofE icantEboostEwithEtheElaunchEofEaEsatelliteETVE
plansEsubscribedEinE2009.ETheseEplansE service,EwhichEledEtoEanEalmostEsix-foldE

accountedEforE48.3%EofEtheEcustomerEmikaprovingEbroadbandEcoverageEisEaEkeyEincreaseEinEoneEyearEinEtheEnumberEofE

atEtheEendEofEtheEyear,ErepresentingEaE ygamthEenablerEinEtheEPolishEmarket. EAsfeustomersEwhoEreceiveEOrangeETVEviaE

to-yearEincreaseEofEalmostESEpoints, EinElipeffE of EtheEGroupOsEproactiveEstrategy Efardiellite, EwhoEtodayErepresentE70.7%E

withEobjectives.EThisEsuccessEendorsesEttefelopingEbroadbandEinfrastructure, ETPEis#EallETVEcustomers.

GroupQOsEstrategyEofEfocusingEonEmoreE expandingEitsEfixedEnetworkEwithEalternativeE

high-endEcustomers. solutions.EToEexpandEaccessEtoEruralEareasE
ofEPoland,EOrangeEintroducedEtheEFreedo@BtloOK

. R ProEbroadbandEserviceEdeliveredEoverEaE

fixedEandElInternet CDMAEnetwork,EincreasingECDMAE MoreEsereneErelationsEwithEtheEPolishE
coverageEofEtheEcountryEfromES1.4%EtoE regulatorEwillEallowE TPEtoEcompeteEonEaE

TPOsElegacyEcustomerEbaseEinEtheEtraditithals. EThisEwasEfollowedEbyEtheErolloutEingie EequalEfootingEandEatEtheEsameEtimeE

fixed-lineEmarketEnhasEbeenEdecliningE  SeptemberEofEaEhigh-speedEsatelliteE  growEitsEmarketEshare.ENevertheless,E

steadilyEforEseveralEyears,EimpactingE InternetEserviceEforEregionsEnotEcoveredElrpinpetitionEremainsEextremelyEfierce. EToE

revenues.EThisEtrendEworsenedEinE2009E theECDMAEnetwork,EmakingETPEtheEsole&trengthenEitsEpositions, EtheEGroupEaimsEtoE

followingEtheEwidespreadEdropEinEprepaid®peratorEtoEprovideEnationwideEbroadbandBttractEandEretainEnewE customersEthroughE

mobileEcardErates.EDespiteEbeingEbuoyed€overage. moreEcompetitive, EhigherEqualityEsolutions,E
byEtheElnternet,EtheEfixed-lineEmarketEisE whileEcontinuingEtoEtransformEitsEoperational E
exposedEtoEfierceEcompetitionEdueEtoEthe processes.

strictEregulatoryEframeworkEwhichEreduceslnternetEtelevisionEhasEattractedEmoreEthanE
theEattractivenessEofETPOsEoffers. ETheEGibufffofEtheEGroupOsEhigh-speedEcustomersE
alsoEfacesEstiffEcompetitionEfromEPolandOsfEPoland, EincreasingEtheEnumberEofE
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other

European countries

The Group benefits from the strong image and valugfsthe Orange brand in all the European countries
where it operates and continues to build leadershgpsitions. The mobile business recorded double-dig
growth in the customer base in 2009.

U8,308EmillionEinErevenues
U3,237EmillionEinEEBITDA

U1,405EmillionEinEinvestments
(excludingEGSMEandEUMTSElicences)

64.2EmillionEmobileE
telephoneEcustomers
2.6EmillionEfixed-lineE
customers

20.7EmillionEmobileE
telephoneEcustomers
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overview AmongEotherEinitiatives, EitEwasEtheEfirstE
operatorEtoEincludeEinternationalEcallsEinEitsE
InEadditionEtoEitsEfourEmainEmarkets,E  callEplans.ETheErangeEofEcallEplansEwasE
theEGroupEisEpresentEinEsevenEEuropeankevisedEinERomania,EreplicatingEtheE
countries.ETheEregulatoryEpressuresEitsE  segmentedEmodelEthatEhasEprovedE
subsidiariesEfacedEinE2009EaccountedEforiBakcessfulEinEtheEUnitedEKingdom.ETheEnewE
significantEshareEofEtheEdeclineEinErevenuetigisEareEmatchedEtoEanEanimalEsymbolE
coupledEwithEtheEnegativeEimpactEofEtheBhatEcorrespondsEtoEdistinctiveEcustomerE
economicEcrisisEonEcustomersEinEcertainEprofilesEandEtheEfeaturesEthatEsuitEtheirE
countries.ETheseEEuropeanEunitsE expectations:EemphasisEonEvoice,EintensiveE
respondedEenergeticallyEwithEinnovativeE  voiceEconsumers,EdatafandEtext,E
solutionsEandEaEfocusEonEqualityEtoEfendBrEcost-conscious.
offEcompetitionEasEtheyErecruitedEnewE  InELuxembourgEandEBelgium,EwhereEmanyE
customersEandEnurturedEtheirEloyalty. peopleEfrequentlyEtravelEacrossEborders,E
customersEwithEsignificantEroamingE
consumptionEcanEchooseEspeciallyE
mobile designedEoffersEsuchEasEHelloEEuUropeEinE
LuxembourgEandEHolidayEPassE&E InternetE
PassEfromEMobistarEinEBelgium.ETheseE
OrangeEcontinuallyEimprovesEitsEoffersEtoEolutionsEhelpEconsumersEefficientlyE
supportEnewEusesEandEmeetEcustomerE  manageEtheirEbudget.
expectations.
InEAustria,EwhichErebrandedEtoEOrangeE
inE2008,EtheEGroupEquicklyEgainedEstrongiobileEmultimediaEisEaEstrategicEpriority EforE
recognitionEasEanEinnovativeEoperator.E  theEGroup,EwhichEisEoftenEaEmarketEleaderE



inEmultimediaEdevices.EFranceETelecomE MoldovaEmobileEnetwork.EBasedEonEthisE  subsidiaryEaddedEtoEitsEofferEwithEOffice E
OrangeEhasEnowEintroducedEtheEiPhoneE successfulElaunch,EOrangeEplansEtoEdeployEibre, EaEmodularEserviceEdesignedEtoEmeetE
3GSEinEallEtheseEmarkets, EsometimesEuntteEserviceEinEseveralEotherEEuropeanE  allEtheEneedsEofEbusinesses.EFibreE

exclusiveEagreements.ETheEiPhoneEwasEthekntriesEinE2010. deploymentEisEalsoEcontinuingEinESlovakia, E
top-sellingEphoneEinEAustriaElastEyearEandE whereEOrangeEhasEwonE5.4%EofEtheEmarketE
hasEbeenEinstrumentalEinEdevelopingEmobileE inEunderEtwoEyears.

InternetEusageEinEeveryEmarket. EOrangeEhB{ErnetEandEfixed

introducedEaEvarietyEofEnewEcallEplansEsuchE

asEsurf, ElaunchedEinEJuneEforEintensive E OrangeEhasEpursuedEitsEintegratedEoperatd@Itl 00k

mobileEmultimediaEconsumersEinE strategyEinEtheseEcountries, EleveragingEitsE

Switzerland, EenergisingEusage.ETheEbrandBositionEinEtheEmobileEmarketEtoEpropose EThe EGroupOsEsubsidiariesEinEEuropeEwill E

alsoEregularlyEenhancesEtheEcustomerE  telephone,ElnternetEand,EinEsomeEcountriesgantinueEtoEmarketEoffersEthatEleverageE

experienceEwithEoffersElikeEtheEMusicE StodeifhesticE TVEservices.EOrangeE Switzerlandfhe EstrengthsEofEtheEOrangeEbrand,Enamely E

inERomania,EtheEfirstEmusicEdownloadE  expandedEitsEofferEforEbusinessesEinEMayEonvergence, EinnovationEandEcloseE

serviceEforEbothEmobileEphonesEandE  withEanEInternetEphoneEsolutionEbrandedE alignmentEwithEconsumerEneedsEandE

computers,EorEhigh-definitionEmobileETVE OfficeEVolP,EaEflexibleEserviceEthatEcanEbekpectations.ETheseEcompaniesEcombineE

inEBelgium. integratedEwithEmobileEphones.EForE theEexperienceEtheEGroupEhasEacquiredE
consumers,EMobistarEinEBelgiumEinnovatedhEmajorEmarketsEandEversatilityEinEadapting E
withEtheEgroundbreakingEHomeE&EAwayE toElocalEcontexts.ETheyEallEshareEaEfocusEonE

WithEaEpresenceEinEoverE30Ecountries,E  integratedElnternetEaccessEsolution, EenablingéntinuallyEenhancingEtheEqualityEofEtheirE

OrangeEisEuniquelyEpositionedEtoEtestEnewEustomersEtoEconnectEfromEtheirEhomeE  customerErelationshipsEtoEachieveEdifferenti-

servicesEinEoneEcountryEbeforeEgraduallyE computerEorEwhileEonEtheEmove. atingEleadershipEinEtheseEveryEmatureE

rollingEthemEoutEinEotherEmarkets.EForE  InEareasEwithEhighEpopulationEdensity,E  markets.

example,EtheEhigh-definitionEvoiceEofferE  OrangeEhasEalsoEestablishedEpositionsEinE

premieredEinESeptemberEonEtheEOrangeE  very-high-speedEfibreEservice.ETheESwissE
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initiativesEthatEboostEperformance
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Mal

resoundingEsuccessEforEWeleETones, E
personalisedEmobileEcallerEtones

Orange Mali, a full-service telecom operator, cotisiated its leadership and image as an
innovator with the launch at the end of May of Wédlenes. Developed by the Amman
Technocenter in Jordan, this service lets customgysrsonalise the caller tone for their
mobile with music or sounds of their choice. In jusfew months the service became a
huge phenomenon, especially among young people wkocked to create their own musical
caller welcome. Over 150,000 connections to the sace had been logged by the end of
20009.



Africa, Middle East
and Asia

Orange continues to experience sustained growtheamerging markets in Africa, the Middle East andaAsi
With a long-term commitment to these markets, thedsip is growing by making quality services widely
available and by introducing new solutions that ate promising development opportunities.

overview mobileEdrivesEgrowth broadbandEmarket.EThisEpartiallyEoffsetEtheE
declineEinEfixed-lineEbusiness.ETheEcompanyE
OutsideEEurope, EtheEGroupEisEactiveEinEthef: wasEalsoEnamedEbestEfixedEoperatorEinEtheE

mobile, EfixedEandEInternetEsegmentsEaroutibileEpenetrationEaveragesE38.5%EInE  regionEbyEtheESamenaETelecommunicationsE
theEworld, EmainlyEinEtheEMiddleEEastE  AfricaE(source:EITU).EAlthoughEthereEareE Council.
(Egypt,EJordanEandEBahrain)EandEAfricak substantialEdisparitiesEfromEoneEcountryEtoE

(15Ecountries). theEnext,EthisEmodestEfigureEleavesEsignifs

TelecommunicationsEareEvitalEtoEtheE icantEheadroomEforEgrowth.EOrangekE OrangeEcontinuedEtoEbuildEoutEitsEnetwork, E
economicEdevelopmentEofEtheseEcountriesdeploysEaEgrowthEstrategyEanchoredEinE  establishingEnewEmobileEstationsEtoEexpandE
enablingEbothEbusinessEandEsocialEinter- theEqualityEofEitsEnetworkEandEinnovativeBheEpercentageEofEtheEpopulationEwithE
changeEtoEflourish,EandEfacilitatingEaccesséolutionsEthatEareEcloselyEmatchedEtoE  accessEtoEitsEservices.ETheEnetworkEinEC™teE
forEremote,EunderservedEareas. needs.EThisEapproachEhasEprovedEeffectivéBlvoireEexceededE1,000EmobileErelaysEandE
TheseEmarketsEcontinueEtoEexpandEatEaksinceEtheEnumberEofEmobileEclientsErosehowEefficientlyEcoversEtheEcountryEandEinE
sustainedEpace,EgivenElowEpenetrationE  27%EinEMali,E26%EinEEgyptEandE30%EinRarticularEallEitsEprefectures. ETheEnetworkEinE

rates,EandErepresentEsubstantialEnear-Ean@enegal EinE2009. MaliEalsoEgrewEinE2009EandEnowEcoversE
long-termEpotentialEinEbothEtheEmobileEandE overE7,000Ecommunities.
InternetEsegments.EOrangeEisEmakingE ToEbringEnetworkEcoverageEtoEruralEzones, E

investmentsEwithEaElong-termEvisionEandEB&nventionalEtelephoneEservicesEinEthesefrangeEhasEalsoEintroducedEOcommunity E
recognisedEasEtheEbenchmarkEoperator,E regionsEhaveEbeenEnegativelyEimpactedEbpionesO,EinspiredEbyEtheEGrameenEmodel.E
bringingEtheElargestEpossibleEnumberEofE theEmigrationEofEcustomersEfromEfixedEtoA heseEcommunityEphonesEmakeEmobileE
peopleEaccessEtoEinnovative, EpracticalEandfobileEservices. EHowever, EOrangeEJordangerviceEavailableEinEremoteEcommunitiesE
usefulEservicesEwithEanEemphasisEonEquaiiilE performedEwellEinE2009,EenergisedEbythileEalsoEgeneratingErevenueEforEmicro-
veryErobustEgrowthEinEtheElnternetEcustoneerttepreneurs.EInEaddition, EOrangeEhasE
base,EwhichEroseE32%EtoE135,000Ecus- initiatedEinfrastructureEsharingEwithEotherE
tomers,EgivingEitE65%EofEtheEADSLE ~ operators.
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competencyEcenterEinEMaliEthatEworksEondievelopmentEandEdrawingEonEitsEcompleteE
FranceETelecomEOQrangeEoffersEareEmatchediivelopingEtheEOrangeEMoneyEoffer. ETheidrayEofEtechnologies. ETheEGroupEisEactiveEinE
toEtheEneedsEofElocalEmarkets.EPrepaidE  roleEincludesEdesigningEservicesEthatE  newEsubmarineEcablesElinkingEEuropeEandE
servicesEaccountEforEtheElargestEshareEofErespondEinEparticularEtoEtheEneedsEofE  AfricaE(LION,ELIONE2EandEACE)EandEalsoE
segmentedErangesEthatEareEalignedEwithE customersEinEemergingEmarkets. developingElocalEnetworksEusingiEaxE
differentEusageEprofiles.ETheseEoffersEincludefiongEtheEnewEservicesEintroducedEare ForE3GEmobileEsolutions.
low-costEentryElevelEservicesEwithE OPayEforEme0,EwhichEwasElaunchedEinE TheseEdeploymentsEwillEbringEbroadbandE
considerableEtop-upEflexibilityEandEattractive EameroonEinEAugustEandEenablesEpeopleEpreviouslyEisolatedEsegmentsEofEthe E
ratesEforEinternationalEcalls. toEmakeEcollectEcallsEtoEfriendsEandEfamifyofulation. ETheEinaugurationEofEtheEnewE
ToEmeetEtheEneedsEofEallEcustomers, EOraagelEBonusEZone, EanEofferEthatEproposesEIONEcableEandEtheEdeploymentEofEaE3GE
marketsEbothEbasicEphonesEthatEareEsimplesteEdiscountsElinkedEtoE capacityEavailablatetworkEinE TananariveEandE ToamasinaEhave E

andEattractivelyEpriced, EasEwellEasEhigh-endiBEthe Enetwork. EBonusEZoneEwasE broughtEbroadbandEtoEMadagascar.EOrangeE
devicesElikeEtheEiPhone,EwhichEhasEbeenEintroducedEinEBotswanaEinEJuneEandE  hasEintroducedEprepaidEoffersEatEattractiveE
launchedEinE11Ecountries. generatedEaEmajorEimpactEonEusage.EltEwéttesEalignedEwithEtheElocalEmarketEprofileEinE
LikeEtheEnetwork, EdistributionEisEdesignedE beEbroughtEtoEotherEcountriesEinE2010.  orderEtoEbuildEmomentumEinEtheEmarket. ETheE
toEcoverEaEmaximumEnumberEofEpotential E GroupOsEtechnologiesEalsoEhelpEdemocratiseE
customersEthanksEtoEaEcombinationEofE R R InternetEusage.EInEJordan,EtheEGroupEisE
OrangeEstoresEandEindirectEdistribution. - NewEgrowthEoutlets developingEitsEfixedEnetworkEandEwillEdriveE
OrangeENiger,EforEexample, EopenedEaE growthEwithEmobileEbroadband.ETwoEnewE
nationwideEnetworkEofEstoresEthatEgivesEthel: ADSL EbroadbandEInternetEoffersEwereE

brandEaEpowerfulEpresenceEinEtheEcountry. TheElInternetEpenetrationErateEremainsElowfinifichedEonEtheEfixedEnetworkEinE2009.
Africa,EreachingEjustE5%EinE2009EaccordingfangeEwasEalsoEawardedEtheEfirstE3GE
toEUnitedENationsEestimates.ETheEGroupEistobileElicenceEinE2009,EwithEaFone-yearE

ThereEareEtwoEOrangeELabsEinEthisEregiamimittedEtoEhelpingEbridgeEthisEdigitalE  exclusivityEperiod.EThisEwillEenableEitEtoE

oneEinEEgyptEandEoneEinEJordan, EjoinedihyifiaEaddressingEallEtheEbarriersEtoEIntermetiisolidateEitsEleadershipEinEbroadband E
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byEproposingEconvergenceEsolutionsE outlook
thanksEtoEmobileEbroadband.ENewE OrangeElaunchedEserviceEinEArmeniaEandE
submarineElinksEbetweenEEuropeEandEAfridgandaElastEyearEandEwasEpartEofEaE  OrangeEisEcommittedEtoElong-termE
willEaddEmoreEbroadbandEcapacityEforEAfrimaisortiumEthatEwasEawardedEtheEthirdE  investmentsEinEtheEregionEmovingEforward. E
andEbringEadditionalEopportunitiesEforE  mobileElicenceEinETunisia. EWithEoperationdisEpriorityEremainsEdeliveringEtheEbestE
FranceETelecomEOrangeEtoEdevelopEitsE inEJordanEsinceE2000,EitEwasEawardedEthatssibleEcustomerEexperienceEforEallE
broadbandEbusinessEinEtheEregion. countryOsEfirstE3GElicenceEandEwillEbegingervices, EdrivingErobustEgrowthEinEbasicE
marketingEattractiveEsolutionsEinEtheEfirstEservicesEsuchEasEvoiceEandEtextEmessages, E
quarterEofE2010. whileEdevelopingEnewEuses.EBroadbandE
OrangeEhasEdevelopedEaEmobileEphoneE LowEmobileEphoneEpenetrationEandEstrong&EaEkeyEfocusEinEorderEtoEleverageEtheEsolidE
paymentEandEmoneyEtransferEserviceE  demandEforEbroadbandEcreateEattractiveE competitiveEadvantagesEcreatedEbyE
designedEforEcountriesEthatEareEunder-  growthEopportunitiesEforEtheEGroup,EwhichBrangeOsEinvestmentsEinEhigh-speedE
banked.EOrangeEMoneyEenablesEbasicE  willEcontinueEitsEpolicyEofEselectiveE infrastructureEandEitsEpolicyEofEofferingE
financialEtransactionsEwithoutErequiringEaE acquisitions, EinEparticularEtoEtake EadvantagétEactiveEcontent.
bankEaccount,EsuchEasEdeposits, EwithdravefEtheEconsolidationEunderEwayEinEcertainE
alsEorEtransfers,EpayingEbillsEorEmakingEmationalEmarkets.
chasesEfromEcertainEretailers.EM-paymentBnEEgypt, EanEagreementEwasEconcludedE
isEaEpromisingEnewEmarketEforEOrange. EmEhEOrascom, EresultingEinEtheEsignatureEofE
C™teEdOIvoire, EtheEfirstEmarketEtoEwelcomeFamendedEshareholderEagreementEwhichE
thisEservice,EoverE150,000E customersEhadwillEultimatelyEenableEtheEGroupEtoEtakeE
subscribedEtoEOrangeEMoneyEbyEtheEendéontrolEofEitsEsubsidiaryEMobinil, EstructuringE
ofE2009,EaEyearEafterEitEwasElaunched. EThisfFdivestmentEofEitsEpartnersOEequity E
augursEwellEforEtheEotherEcountriesEinEthétierest. EThisEwillEenableEMobinilEtoEfocusEonE
regionEwhereEitEwillEbeErolledEoutEinE2016hEEongoingEdevelopmentEofEaEmarketEthatE
includingEMali,ENigerEandESenegal. continuesEtoEexperienceErobustEgrowth.
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businesses

The Group develops and provides integrated commuetions solutions for companies of all sizes in Fean
as well as for multinationals around the world,dief them grow their business. Throughout 2009, @ige
Business Services was responsive in providing itsstomers with solutions to meet the challenges of a

difficult economic situation.

U1,529EmillionEinEEBITDAE
(restated)

(excludingEprovisionEforEpart-timeE
seniorsEplanEandEexcludingElitigationE
onEspecialEbusinessEtaxEregime)

U299EmillionEinEinvestmentsE
(excludingEGSMEandEUMTSElicences)
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overview high-performanceEbackedE
byEaEpowerfulEnetwork
TheEGroupEdeploysEaEthree-prongedE
strategyEtoEserveEbusinessesEfromESMESskE
toEmultinationals. EltEinvestsEinEnetworksE®@EangeEBusinessEServicesEoffersEitsE
provideEbusinessesEwithEseamlessEservicetistomersEaEseamlessEnetworkEcoveringE
andEinnovativeEsolutionsEthatEembraceE  220EcountriesEandEterritories,EenhancedEbyE
newEuses.EItEsupportsEcustomersEasEtheldfge-scaleEdeploymentEofEstate-of-the-artE
migrateEtoEthe EIRE( )Eworld,E technologies.ETheEGroupEcontinuedEtoE
andEitEprovidesEreal-timeEapplications.E  makeEmajorEinvestmentsEinE2009,EbuildingE
TheEeconomicEcrisisEimpactedEmostE  submarineEcablesEandEaddingEnewEroutesE
businessesEandElegacyEactivitiesE (analogusttiEincreasingEtheEcapacityEtoEserveE
fixedEvoice,EleasedElines,Eetc)Edeclined,E high-growthEregionsEacrossEAsia,EAfricak
whileEgrowthEinEbusinessEfromEsolutionsEandEtheEMiddleEEast. EOrangeEBusinessE
relatedEtoEtheEIPEtransformationEcontinueBervicesEalsoEoffersEaEcompleteErangeEofE
ToEsupportEcustomersEinEthisEchallenginggatelliteEaccessEservices.ElnEtheEmobileE
environment,EtheEGroupEfocusedEonE  sector,EsustainedEinvestmentsEwereE
communicationEsolutionsEthatEdeliverEcostiaintainedEinE3GEnetworksEtoEenhance E
savingsEandEboostEproductivity. coverage,EspeedEandEtheEqualityEofEservice.
TheEGroupEbenefitsEfromEtheElargestE
numberEofEroamingEandEcommercialE
agreementsEwithElocalEoperators, E
andEaEvastEWi-FiEnetworkEthatEnowEcoversE
moreEthanE9OEcountries,EwithEoverE
140,000 EatEtheEendEofE2009.






Spain

InnovativeEhealthcareEsolutions

Orange continues to make major investments in forddooking healthcare solutions.

In partnership with the Navarre University Cliitics testing remote monitoring of patients
with chronic diseases. Using either the Interneteomobile phone, patients can send
physiological data, request a callback and accedserapeutic recommendations. The same
service coordinates the different healthcare pragemals treating the patient, thus optimising
administrative tasks and travel. Patients benebti regular medical care and avoid frequent
visits to healthcare facilities, clinics reduce thember of house calls needed while
continuing to efficiently manage patients.



IPEVPN MBLS

IPEdrivesEbusinessE

ThanksEtoEtheEadvancedEtechnologiesE  transformation VideoconferencingEdirectlyEdrivesEbusinessE
embeddedEinEitsEnetwork,EOrangeE performance,EsavingEtimeEandEmoneyE
BusinessEServicesEwasEableEtoEupgradefPEtechnologyEintroducesEnewE whilstEalsoEreducingEaEcompanyOsEcarbonE
allEits Esolutions,EwhichEenableE  functionalitiesEandEsimplifiesEusage,E  footprint. EOrangeEBusinessEServicesE

multinationalEbusinessesEtoEinterconnectEwithEaEsingleEoperator,EaEsingleEbilLlE  deliversEsolutionsEthatEcombineEworld-
theirEservicesEatEspeedsEofEupEtoEoneE aEsingleEcustomerEcontact,EandEevenE  classEqualityEwithEsimplicityEofEusageEthusE
gigabitEperEsecond.ETheErangeEofEsoluticas&ingleEnumber.EOrangeEBusinessE  facilitatingEtheEadoptionEofEthisEnewEwayE
DEBusinessEEthernetEinEFranceEandE  ServicesEfacilitatesEaccessEtoEtheseE  ofEworkingEforEbusinesses.ETheEGroupE
EthernetELinkEforEinternationalEcustomers&olutionsEtoEmeetEtheEexpectationsEofE  introducedEOpenE Videopresence,E
DBEisEnowEavailableEinE30EcountriesEacrolaginessEcustomersEwithEnewEcustomisedEsolutionEcompatibleEwithEallEnetworksE
fiveEcontinents.EBusinessEVPNEisEanotherifersEandEaEsimplifiedEcustomerE andEallEtypesEofEequipment,EsupportedE
successfulEinnovation.ElntroducedEinE  experience.EOptimaleEProEMobileEisEanEbyEanEonlineEreservationsEmanagementE
FranceEinElateE2008,EthisEsolutionEcreateshtryElevelEsolutionEthatEprovidesEfixed, BoolEandEaEmulti-lingualEhelpEdesk.E
aEunifiedEinfrastructureEforEaccessEtoEallEnobileEandEInternetEinEaEsingleEpackagel BeE TelepresenceEofferEDEnowEavailableE
advancedEcommunicationEsolutionsE ForESMESs,EBusinessElInternetEVoiceEisEanE104EcountriesEDEwasEenhancedEwithE
withoutEhavingEtoEthinkEaboutEtheEunderlyiigii-oneEsolutionEwithEaccessEtoE additionalEfunctionalities,EsuchEasE
technology.EByEtheEendEofE2009EtheE  broadbandElInternetEandEVolP.EForElargeréonciergeEservice, EaEWebEportalE
solutionEalreadyEhadEoverE1,200E customets)BinessEcustomers, EtheEGroupEmanagesianagementEinterfaceEandEmuchEmore. E
representingE15,500E sites. custom-tailoredEintegrationEprojects. AmongEtheEnewEcustomersEwhoEadoptedE
theEserviceEisESBMEOffshore,EaEleaderEinE
theEoffshoreEoilEandEgasEindustry.
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MoreEandEmoreEpeopleEworkEawayEfromE
theirEoffices.EBusinessEEverywhereE
solutionsEexperiencedEstrongEgrowthEinE
2009EasEnewEenhancementsEwereEadded,f
DesignedEforElargeEbusinessesEandEtheir
subsidiaries,EBusinessEEverywhereEFlexiblef
countedE70,000EusersEatEtheEendEofE2008:E
TheEsolutionEfacilitatesEfleetEmanagementf:
forEportableEcomputers,EensuringEaEhighE
degreeEofEsecurity. ETheEentryElevelEsolution, &
PerformanceEEverywhere,EcontinuedE
toEbeEsuccessful,EofferingEaEmobileEphong, E
mobileEmail,EplusElnternetEaccessEfromE
aElaptopEforEaEsingleEflatErate.

TeleworkingEsolutionsEareEaEnaturalE

componentEinEBusinessEContinuityEPlansE
adoptedEbyEbusinesses.
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unlockingEtheEpotentialE
ofEreal-timeEapplications

Real-timeEbusinessEapplicationsEblendE
theEbestEofEITEandEtelecomsEtoEdeliverE
perfectlyEsynchronisedEexchangesE
accrossEteamsEorEbetweenEourE
customersOEmachines,EputtingEreal-timeE
performanceEatEtheEheartEofEtheirE
processes.

Real-timeEapplicationsEincludeE
managementEofEcontactEcentres,E
informationEaccess,EonlineEorEcontactlessE
payment,EeventEplanningEandEmuchEmore.E
TheseEapplicationsEsharpenEtheE
performanceEofEbusinessesEandEenhancekE
theEdailyEexperienceEofEtheirEcustomers.E
ToEconvergeEoperationsEatEitsEthreeEcontactE
centres,EwhichEserveEcustomersEacrossE
18EEuropeanEcountries,ECanonEEuropeE
neededEaFEprocessEthatEwasEcompletelyE
seamlessEforEcallers.EOrangeEBusinessE
ServicesEwasEthusEselectedEinEMayEtoE

findEoutEmore



findEoutEmore

optimiseEreal-timeEroutingEandEcallEwaitinglidEofE2009, EitEhadEequippedEoverE  businesses.EOrangeEBusinessEServicesE
times.EInEtheEcityEofEBelfort, EFrance, EpulBi@fp00EcorporateEvehiclesEwithEFleetE  alsoEoffersEFlexibleEComputing,E
transportEcompanyEOptymoEworkedEwithEPerformance,EaEsolutionEavailableEinE  aEvirtualEon-demandEinfrastructureEforE
theEGroupEtoEdevelopEaEmicropaymentE marketsEacrossEEuropeEandEAfrica.E medium-to-largeEenterprises.ETheEGroupE
applicationEthatEletsEpeopleEpayEforE  AnotherEexampleEofEM2MEsolutionsEisE offersEaEcompleteEcatalogueEofEflexibleE
transportationEusingEaEtextEmessageE  RadioEFrequencyEldentification,EorERFID,Bolutions, EincludingEcustom-tailored E
(SMS).ETheEticketsEareEsentEinstantlyE  whichEusesEelectronicEtagsEtoEidentifyE services.
toEtheirEphone,EreadyEforEimmediateEuse objects.EThisEenablesEreal-timeEtrackingEofE
aEproductEthroughoutEtheEentireElogisticsE
chain,EfromEproductionEtoEdistribution.  OUtloOK
Machine-to-machineE(M2M)EapplicationsE SolutionsElikeEtheseEcanEbeEemployedEtoE

enableEautomaticEtransferEoverEtheE  limitEgreenhouseEgasEemissionsEandEhelpEangeEBusinessEServicesEcontinuesE
networkEofEdataEfromEmachinesEtoEeithepkotectEtheEenvironmentEbyEoptimisingE  toEinvestEinEitsEnetworkEandEanticipate E
otherEmachinesEorEpeople.ETheEmostE supplyEandEdeliveries. theEdevelopmentEofEservicesEwithE
commonEapplicationsEtoEdateEinvolveE compellingEvalue-addedEfeaturesk
servicesEsuchEasEtelemetryEorEtelesurvei: toEfacilitateEtheEtransformationEofEcurrentE
lanceEforEtheEgeneralEpublic,EorEfleetE  CloudEcomputingEisEaEnewEmodelEforE  businessEmodels.EInEaEchallengingE
managementEforEbusinesses. acquiringEandEusingEinformationEtechnologgéonomicEenvironment, EitEwillEfocusE

OrangeEBusinessEServicesEhasEestab- assets.EResourcesElikeEservers,EstorageE onEprofitableEgrowthEoutlets.E
lishedEitsEleadershipEinEM2MEconnectivityiirastructureEorEsoftwareEareEremotelyE  BusinessEtransformationEsolutions,E
inEEurope,ErecordingEannualEgrowthEofE accessibleEonlineEandEcanEbeEusedEonE whichEaccountedEforEroughlyEoneEthirdE
40%EandEanEestimated EtwoEmillionEsmar&mand.EThisEeliminatesEtheEneedEtoEcreatEievenuesEinE2004,EaccountedE
cardsEinEserviceEinE2010. aEdedicatedEinfrastructure,EwithEallEtheE  forEoverEhalfEofErevenuesEinE2009E
OrangeEBusinessEServicesEisEalsoEaE  underlyingEinvestments.ETheEOITEPlanOEisBdEareEexpectedEtoEriseEsignificantlyE
leaderEinEvehicleEfleetEmanagement. EAtEaBsiftualizationEsolutionEdesignedEforE inEtheEyearsEtoEcome.
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consolidated
filnancial statements

Detailed financial information is found in the 20R2gistration Document
filed with the AutoritZ des MarchZs Financiers (AN 28 April 2010. This
document is available on www.orange.com
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consolidated balance sheet

(inEmillionsEofEeuros)

Goodwill

OtherEintangibleEassets

Property,EplantEandEequipment

InterestsEinEassociatesE

AssetsEavailableEforEsale

Non-currentEloansEandEreceivables

Non-currentEFEnancialEassetsEatEfairEvalueEnosigBarEloss

Non-currentEhedgingEderivativesEassets

OtherEnon-currentEassets

DeferredEtaxEassets

Inventories

TradeEreceivables

CurrentEloansEandEotherEreceivables

CurrentEFEnancialEassetsEatEfairEvalueEthrotiidt ftoss, E
excludingEcashEequivalents

CurrentEhedgingEderivativesEassets

OtherEcurrentEassets

CurrentEtaxEassets

PrepaidEexpenses

CashEequivalents

Cash

TheEaccompanyingEnotesEareEanEintegralEpartémiitieBtedEFEnancialEstatements.

atEDecemberE31,E2009 atEDecemberE31,E2008 atEDe&ShlE2007
28,173 30,301 30,807
10,376 14,451 16,658
24,321 26,534 27,849

292FF 172 282
221 203 518
2,555 1,554 1,960

199 106 54

180 624 42
32 32 63
3,739 5,142 7,273
632 976 1,068
5,494 6,163 6,556
1,088 63 81
92 721 534
18 75 12
1,849 2,143 2,035
142 144 111
428 581 673
2,911 3,766 2,722
1,038 1,034 1,303

TheyEcanEbeEviewedEonEtheEwww.orange.comEwelifimaavailableEonErequestEfromEtheECompany.
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EquityEandEliabilities

consolidatedEfinancialEstatements

(inEmillionsEofEeuros) atEDecemberE31,E200¢ atEDecemberE31,E2008 atEDe&ShifE2007
ShareEcapitalE 10,595 10,460 10,457
AdditionalEpaid-inEcapitalE 15,730 15,325 15,317
RetainedEearnings (304) 1,305 3,697
EquityEattributableEtoEtheEownersEofEtheEparent 26,021 27,090 29,471
Non-controllingEinterest 2,727 3,598 4,470
TotalEequityE 28,748 30,688 33,941
Non-currentEtradeEpayablesE 446 498 435
Non-currentEFEnancialEliabilitiesEatEamortiseffEcost 30,869 31,782 32,532
excludingEtradeEpayables

Non-currentEFEnancialEliabilitiesEatEfairEvaligiEhrobEtEorEloss 614 495 154
Non-currentEhedgingEderivativesEliabilities 693 650 955
Non-currentEemployeeEbenerEts 1,077 559 535
Non-currentEprovisions 1,010 1,262 1,657
OtherEnon-currentEliabilities 573 711 870
DeferredEtaxEliabilities 1,090 1,288 1,539
TotalEnon-currentEliabilities 36,372 37,245 38,677
CurrentEtradeEpayablesE 7,795 9,519 9,580
CurrentEFEnancialEliabilitiesEatEamortised EchsijEgktradeEpayables 6,333 8,236 8,694
CurrentEFEnancialEliabilitiesEatEfairEvalue Egwoltgfi orEloss 1,155 913 730
CurrentEhedgingEderivativesEliabilities 1 2 353
CurrentEemployeeEbenekEts 1,700 1,700 1,881
CurrentEprovisions 1,245 1,453 1,592
OtherEcurrentEliabilities 2,724 1,989 1,837
CurrentEtaxEpayables 305 277 331
DeferredEincomeE 2,486 2,763 2,985
TotalEcurrentEliabilities 23,744 26,852 27,983
LiabilitiesErelatedEtoEassetsEheldEforEsale 3,180 -

TotalEequityEandEliabilities

92,044

94,785

100,601

TheEaccompanyingEnotesEareEanEintegralEpartémitdtiditedEFEnancialEstatements.

TheyEcanEbeEviewedEonEtheEwww.orange.comEweliiimieamvailableEonErequestEfromEtheECompany.
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consolidated

Income statement

(inEmillionsEofEeuros,EexceptEforEperEshareEdata)

ExternalEpurchases

OtherEoperatingEincome

OtherEoperatingEexpense

LabourEexpenses

GainsEonEdisposalE(losses)EandEotherEgainsE(losses)

RestructuringEcosts

ShareEofEproFEtsE (losses)EofEassociates
ECFI0sErulingEofENovemberE30,E2009
DepreciationEandEamortisation

ImpairmentEofEgoodwill

ImpairmentEofEFExedEassets

CostEofEgrossEEnancialEdebt
IncomeEandEexpenseEonEnetEdebtEassets

ForeignEexchangeEgainsE(losses)

OtherEFEnancialElncomeEandEexpense

IncomeEtax

NetEincomeEattributableEtoEownersEofEtheEparent

Non-controllingEinterests

NetEincomeEofEcontinuingEoperationsEattributaBlebitersEofEFranceE
TelecomESA

DEbasic
PEdiluted

NetEincomeEofEdiscontinuedEoperationsEattributaBlelinersEofEFrance £
TelecomESA

DEbasic
PEdiluted
NetEincomeEattributableEtoEownersEofEFranceETE®&om

PEbasic
DBEdiluted
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2009

(19,170)
560
(2,288)
(9,094)
4)
(213)
23
(964)
(6,417)
(449)
(69)

(2,293)
133
(65)
(74)

(2,295)

2,997
468

1.06
1.06

0.08
0.08

1.13
1.13

2008 2007
(19,893) (18,963)
604 680
(2,110) (2,213)
(8,536) (8,914)
(29) 775
(442) (187)
(210) 4
(6,859) (7,077)
(270) (26)
9) (107)
(3,074) (2,857)
267 281
(54) 10
(96) (81)
(2,899) (1,245)
4,069 6,300
423 519
1.40 2.36
1.39 2.30
0.15 0.07
0.15 0.06
1.56 2.42
1.54 2.36



consolidated
cash flow statement

atEDecemberE31,E2009 atEDecemberE31,E2008 atEDe &S hiiE2007

ConsolidatedEnetEincome
AdjustmentsEtoEreconcileEnetEincomeE (loss)EtélgemeisitedEfromEoperations
DepreciationEandEamortisation

3,465

4,492

6,819

7,104 7,776 8,111
ImpairmentEofEnon-currentEassets 69 9 107
ImpairmentEofEgoodwill 450 271 26
GainEonEdisposalsEofEassets 6 (12) (769)
ChangeEinEotherEprovisions 27) (591) (945)
ShareEofEproFEtsE(losses)EofEassociates (23) 211 4
IncomeEtax 2,338 2,793 1,330
FinanceEcostsEnet 2,295 2,987 2,650
OperationalEnetEforeignEexchangeEandEderivatives 99 (33) )
Share-basedEcompensation 42 76 234
ChangeEinEinventories, EtradeEreceivablesEandtzsadpes
DecreaseE(increase)EinEinventories 236 38 (250)
DecreaseE(increase)EinEtradeEreceivables 238 216 121
IncreaseE(decrease)EinEtradeEpayables (641) 359 190
OtherEchangesEinEworkingEcapitalErequirements
DecreaseE(increase)EinEotherEreceivablesE 131 (221) (98)
IncreaseE(decrease)EinEotherEpayables (153) (233) 331
ECFIOsErulingEofENovemberE30,E2009 964 - -
OtherEnetEcashEout
DividendsEandEinterestEincomeEreceived 169 299 315
InterestEpaidEandEinterestEratesEeffectsEonEderivativesEnet (1,758) (2,561) (2,726)
IncomeEtaxEpaid (620) (878) (791)

TheEaccompanyingEnotesEareEanEintegralEpartémikttiditedE FEnancialEstatements.
TheyEcanEbeEviewedEonEtheEwww.orange.comEweltiiimie&availableEonErequestEfromEtheECompany.
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consolidated cash flow statement (continued)

PurchasesE (sales)EofEproperty, EplantEandEequinmiéiméangibleEassets

PurchasesEofEproperty,EplantEandEequipmentEandEintangibleEassetsE

IncreaseE(decrease)EinEamountsEdueEtoEFExedEassetEsuppliers

ProceedsEfromEsalesEofEproperty, EplantEandEeqiipnuifintangibleEasseéts

CashEpaidEforEinvestmentEsecurities, EnetEofEqasbéac

FTEEspa—aE

OrangeETunisie

CompagnieEEuropZenneEdeETZIZphonie

PurchaseEofEtreasuryEsharesEbyETPESA

PurchaseEofEtreasuryEsharesEbyEMobistar

OrangeEUgandaELimited

Silicomp

FTEEspa—aEISPE(Ya.com)

TelkomEKenya

OrangeEMoldova

VOXmobile

OtherEpaymentsEforEinvestmentEsecurities

Pro

ceedsEfromEsalesEofEinvestmentEsecuritiesfEoatBitransferred

OrangeENederland

TowerEParticipations

Bluebirds

One

OtherEproceedsEfromEsalesEofEinvestmentEsecurities

DecreaseE(increase)EinEsecuritiesEandEother&lEzszets

NegotiableEdebtEsecurities

EscrowEdeposit

Other

TheEaccompanyingEnotesEareEanEintegralEpartémikttiditedE FEnancialEstatements.

atEDecemberE31,E2009

(5,717)
(410)
93
(1,387)

(95)
(20)

14

608

@87

TheyEcanEbeEviewedEonEtheEwww.orange.comEweltiiimie&availableEonErequestEfromEtheECompany.

88E

atEDecemberE31,E2008 atEDe&8hifE2007
(7,140) (7,064)
(76) 125
233 113
(169) -
(32) -
(200) (185)
(175) -
(40) -
(5) (96)
- (319)
- (270)
- (103)
- (80)
(140) (64)
- 1,306
- 254
- 110
- 82
56 56
(120) 96
(207) (757)
(20) (85)




atEDecemberE31,E2009

Issuances

BondsEconvertible, EexchangeableEorEredeemableEintoEshares

Long-termEdebt

RedemptionsEandErepayments

BondsEconvertible, EexchangeableEorEredeemableEintoEshares

Long-termEdebt

EquityEportionEofEhybridEdebt

OtherEchanges

IncreaseE(decrease)EinEbankEoverdraftsEandEshort-termEborrowingsE

DecreaseE(increase)EinEdepositsEandEotherEdebt-linkedEFEnancialE
assetsE(includingEcashEcollateral)

ExchangeEratesEeffectsEonEderivativesEnet

PurchaseEofEtreasuryEshares

CapitalEincreaseE (decrease)E-EownersEofEtheEparentEcompany

CapitalEincreaseE(decrease)E-Enon-controllingEinterests

DividendsEpaidEtoEnon-controllingEinterests

DividendsEpaidEtoEownersEofEtheEparentEcompany

NetEchangeEinEcashEandEcashEequivalents

OfEwhichEnetEchangeEinEcashEandEcashEequivalentsEofEdiscontinuedE
operations

EffectEofEexchangeEratesEchangesEonEcashEandEcashEequivalentsE
andEotherEnon-monetaryEeffects

OfEwhichEeffectEofEexchangeEratesEchangesEonEcashEandEcashE
equivalentsEandEotherEnon-monetaryEeffectsEofEdiscontinuedE
operations

CashEandEcashEequivalentsEatEbeginningEofEperiod

OfEwhichEcash

OfEwhichEcashEequivalents

OfEwhichEcashEandEcashEequivalentsEatEbeginningEofEperiodé
ofEdiscontinuedEoperations

OfEwhichEcash

OfEwhichEcashEequivalents

OfEwhichEcashEandEcashEequivalentsEatEendEofEperiodE
ofEdiscontinuedEoperations

4,638
472

(4,963)
(2,390)
(97)
(1,215)
(590)

(360)
(7)

(611)
(3.141)

(907)
(19

56

1D
4,800
1,034

3,766
30

1,038
2,911

atEDecemberE31,E2008

atEDe &S hiiE2007

4,047 3,122
1,439 824
(6,328) (4,001)
(711) (2,430)
(64) (16)
968 (906)
672 (330)
(378) (99)
(35) (214)
11 140
(100) 50
(629) (677)
(4,949) (3,117)
907 109
14 6
(132) (54)
)] ()]
4,025 3,970
1,303 1,275
2,722 2,694
24 20
1,034 1,303
3,766 2,722
30 24
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glossary

2”"Egenerat|onEmob|IeEteIephoneEtechnoIogy&EInternet basedEserviceEthatEletsEpeople BVi- FIEacceSSEpOIntESItuatedElnEaEbusyEpubIlcE
theEGSMEstandard. |dent|f|edEonIyEbyEscreenEnamesEcarryEonEhEatlonE(cafZ Ehotel,EtrainEstation, Ea|rport E
liveEtextEconversation. Ilbrary,Eetc) EprowdlngEmoblleEdewceEorE
laptopEusersEwithEwirelessEInternetEaccess.

AbbreV|atlonEforE’EgeneratlonEmoblIeE
telephoneEnetworkEbasedEonEtheEUMTSE RefersEtoEtheEuseEofEstorageEcapacityEonE
standard. serversEIocatedEatEdatacentresEaroundEtheETheEbasmEcommunlcatlonsEprotocoIEusedEforE
worldEandEconnectedEviaElnternet. sendingEdataEonEtheEInternet.EltEdefinesEtheE
wayEthatEinformationEpacketsEareEstructuredE

4‘“EgeneratlonEmob|IeEteIephoneEtechnoIogy,._ toErouteEthemEoverEtheEweb.

anEiterationEofEtheEcurrétifganerationE BroadbandEsubscriptionEpackagesEthatE

technologiesEbasedEonELTEE(LongETermE  includeEInternetEplusEadditionalEservices:E

Evolut|on)Etechnolog|esEandEableEtoEdehverEoubIeEpIayE EInternetE+EflxedEteIephone EIPEVlrtuaIEPrlvateENetwork EaEvnrtuaIEpnvateE

ultra- fastESpeedsEoonverE100Emegab|tsEpempleEpIayEaddsETV EandEW|thEquadrupIeEpr@;\&orkEthatEprovndesEtheEsameEbeneﬂtsEasE

second. mobileEisEincludedEtoo. akEprivateEnetworkE(security,Eetc), EbutErunsEonE
publlcElnfrastructures EresuItlngEmEIowerEcostsE
andEel|m|nat|ngEtheEneedEforEusersEtoE

(AsymmetricEDigitalESubscriberELine):E TheIAEmostIAEW|derIAEusedEtechnoIogyEforEIocalE‘'r’mageEthe'rEnetWOrk
BroadbandEdataEtransmissionEtechnologyE networkEconnections.
onEexnstlngEconvent|onaIEteIephoneEnetworks E
ItEenablesEbroadbandEdataEtransmissionE
(primarilyElnternetEaccess)EviaEcopperEcable.

TheEgatewayEterminalEthatEprovidesEaccessE
toEbroadbandEservicesEviaEtheEFranceE
TelecomEOrangeEcopperEnetwork.

AEOweblogOEisEaEpersonalEjournalEkeptEonE R A .
aEwebsite;EbyEextensionEtheEcommunityE Long-TermEEvolution, EthéEgeneratione
ofEbloggersEandEblogEfollowers. ofEmobileEtechnology.
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MultiEProtocolELabelESwitchingEcreatesE SubscriberEldentityEModule: EaEchlpEcardEth&tEDVIdlngEaccessEtoEcopperEwwesEtoE

aEcompletelyEsealedEnetworkEreservedEtoE contalnsElnformatlonEonEaEsubscrlberEtoEaEcompetlngEoperator ETheEtelephoneElineE

busmessesEthatEcannotEbeEaccessedEfromEmob||eEnetworkE(typeEoprIan Eserwces) E rema|nsEtheEpropertyEofEtheElncumbentE

theElnternet, EguaranteeIngEtheECOHfldentlalIttheESIMElsElnsertedElnEaEmoblIeEphoneEo[{{)eratorEbutEthlrd partyEoperatorsEhaveE

ofEcustomerEinformation. |aptopEtoE|dentlnytheEownerEsoEtheEnetworaa:essEvnaEtharEequmentEco locatedE
authorisesEaccessEtoEtheEmobileEservicesE inEtheEcentralEofficeEfacility.
containedEinEtheEsubscription.

MoblleEV|rtuaIENetvvorkEOperatorsEthatEuseE

third-partyEnetworkEinfrastructuresEtoEprovidet: WirelessEFidelity:EaEwirelessElocalEareakE

theirEownEmobileEtelephoneEservices. AEmobileEphoneEofferingEadvancedE networkEthatEcanEbeEusedEinEaEdefinedEspaceE
capabilities, EconvergingEtelephoneE (publicEarea, Ecompany,Ehome)EtoEconnectEtoE
functionalitiesEwithEfeaturesEsuchEasE theElnternetEatEbroadbandEspeeds.

AnEema|lEsystemEthatEactlverEtransfersE calendars,EemailEandEmore.
(i.e. EOpushesO)EmallEtoEmoblleEdeV|cesEW|th0utE

anyEactionEbyEtheEuser,EunlikeEservicesEthaif; WorldwideElInteroperabilityEforEMicrowaveE

requireEregularEsynchronisation. ShortEMessageEService/MultimediaE Access:EaEwirelessEbroadbandEtransmissionE
MessagingEServiceEthatErunEonEmobileE standardEusedEmalnIyEforEhlgh speedEaccessE
networksEandEdevices. overEaEwideEpopulatedEzone.

MakingEandEreceivingEcallsEwhileEinEtheE

coverageEareanfEaEnetworkEtoEwhlchEtheE

userEisEnotEsubscribed EAEprimeEexampleEisEserviceEthatEletsEviewersEgoEbackEandE
theEuseEofEaEwirelessEdeviceEinEanotherE watchEtheEbeginningEofEaEprogrammeEthatE
countryEonEanotherEoperatorOsEnetwork. hasEalreadyEstarted.

DownloadingEandEwatchingEorElisteningEtoE
audioEorEvideoEcontentEstoredEonEtheEInternetE
WlthoutEnecessarllyEdownIoad|ngEtheEentlreE
fileEfirst.
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use flashcodes to watch videos and slide
shows on subjects covered in this annual report

learnEhowEEashcodesEworkE

CSR:EexamplesEofEcorporateEsocialErespoksitiliayivesE

AFMME
Www.orange.com

videoEforEparentsEinEtheEUKEonEsafeEIntengifbyéichildrenE  OrangeEUKEEducationEResourcesE

slideEshowEofEworkEdoneEbyEtheEOrangeEF&indation

theEappErevolutionEfromEaEuserEperspectiveE
FEbreEinE2015E

theEnetworkEcoreE
slideEshowEonEsubmarineEcablesE
mobileETeleassistanceEserviceE
conciergeEserviceE

newEmusicEapplicationsE
transmediaEexperienceE:EParanormalEActivityE
interactiveEadvertisingE
TendanceESantZEhealthEandEwell-beingEportalE
Cityvox,EtheEguideEtoEentertainmentEandEleisureE
FEbreEdeploymentEinEFranceE

TPEinEWarsawE

real-timeEapplicationsE

cloudEcomputingE

FondationEOrange
rangavionovation.tv
WwWw.orange-innovation.tv
Orange
Www.orange.com
Wwww.orange-iniovat
OrangeEBusinessEServices
Www.orange-innovation.tv
oramge-innovation.tv
Www.orange-innovation.tv
orange:innovation.tv
Www.orange-innovation.tv
www.orange-inndvation
Www.orange-innovation.tv
OrangeEBusinessEServices
OrangeEBusinessEServices



find out more

virtualE+ErealE=EaugmentedEreality

AugmentedErealityOEisEaFEtechnologicalEinnovationE  AugmentedErealityEisEalsoEspreadingEonEwebsites
thatEwillEreallyEchangeEourEeverydayElives.Elistséhs  EbyEblendingEwebcams,EcamerasEandE3DEanimation.E
ofEcreatingEinteractionEbetweenEtheEvirtualEandErea HereEtoo,EtheErangeEofEpossibilitiesEisEboundless.E
worldsEviaEaEcomputerEorEmobileEphoneEscreen.E  InEe-commerce,EforEexample,EpeopleEcanElookEatE
AsEtheEnameEsays, EitEOaugmentsOEourEperceptionE aEvirtualEsofaEorEchairEinEaEreal-worldEenvironmentE
ofErealityEbyEoverlayingEvirtualEinformationEilinee.  beforeEpurchasingEit. EManufacturersEcanEdesignE
prototypesEandEdisplayEthemEinEactualEsituations,E
TheEmostEubiquitousEapplicationsEsoEfarEareEiefall  advertisersEenjoyEcountlessEnewEcreativeEdirectionsE
onEsmartphonesEableEtoEintegrateEInternetEaccess,E  andEmuchEmoreE.
aEcamera,EgeolocationEandEelectronicEcompassE
functions.ETheseEapplicationsEprovideEinformationE
andEguideEusersEforEaEmyriadEofEeverydayEadfiliftids
shopping,EcheckingEcinemaEshowEtimesEandEpublicE
transportEtimetables, EorEinteractiveEtoursEofEmussii
AnEestimatedE350EmobileEphonesEwillEbeEableEtoEtakeE
advantageEofEaugmentedErealityEapplicationsEbyE2014



experience
the adventure!

anEinteractiveEdiscoveryE X
ofEtheECh%cteauEdeEVersaillesEgardens

AfterEaEfascinatingEtourEofEtheECh%oteau,EyouEreturnE

yourEaudio-guideEandEstrolIEoutEtoEmarvelE

atEtheEmagnitEcentEperspectiveEstretchingEfromE

theEParterreEdOEauEallEtheEwayEtoEtheEhorizon.E

ButEwhichEwayEtoEgoEinEtheseEimmenseEgardens?E

HowEdoEyouEexplainEsomeEofEtheEhistoryEtoEyourE

children,EandEtheEwayEAndrZELeEN™treEorganizedE

thisEincomparableEsite?EEasyEDEjustEdownloadE

theEQJardinsEdeEVersaillesOEappEforEyourEiPhoneEandE
yourEguideEwillEaccompanyEyouEthroughoutEyourfiisit itsEname.EOrangeEResearchE&EDevelopmentEteamsE
WhenEyouEgoEbyEaEparticularlyEremarkableEsite,E  haveEworkedEwithEtheEnewEmediaEdepartmentE
theEvibratorEalertEringsEandEyouEcanEwatchEaEvideo, &tEtheECh%oteauEdeE VersaillesEtoEaddEanEexcitingE
lookEatEphotosEorElistenEtoEmusic.EYouOllIEEakutell  dimensionEtoEyourEvisitEandEtakeEadvantageEofEnewE
theEParterreEdeEIOOrangerie, EtheEoriginsEandElgotéEit technologiesElikeEaugmentedEreality.

SeeEtheEotherEsideEofEthisEEapEtoEHENdEoutEmore

aboutEaugmentedEreality. EAndEtoEtryEitEoutEforE
yourself, EjustEgetEyourEcopyEofEtheEannualEreportE

readyEandEconnectEtoEtheEwebsiteEbelow.EOurE
friendlyEvirtualEbirdEwillEguideEyouEtoEthe ECh%oteauE
deEVersaillesEgardensErightEfromEyourEcomputer!

O

enterEtheEwebsiteEaddress
Www.orange.com/avatar/en







