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Orange supports the TotalEnergies CAF Africa Cup of Nations, Morocco
2025 in delivering a connected and inclusive tournament

For the 17th consecutive year, Orange is proud to announce its sponsorship of the
TotalEnergies CAF Africa Cup of Nations, Morocco 2025 that will take place in Morocco
from 21 December 2025 to 18 January 2026.

As a major telecommunications player, the Group provides connectivity and innovative
services to ensure an optimal experience for fans, players and media across the continent.
For this edition held in Morocco, ten of the national teams are from countries where Orange
operates, and six are sponsored by Orange.

This partnership reflects the shared commitment of Orange and the Confederation of
African Football (CAF) to promote inclusive, innovative and accessible African football.

Max it: the Al enriched super-app at the heart of the fan experience

With over 22 million active users across 15 countries, the Max it mobile app will be at the
core of Orange’s digital offering during the TotalEnergies CAF Africa Cup of Nations,
Morocco 2025. This all-in-one super-app enhances the supporters’ experience through the
“Digital Fan Zone,” allowing real-time updates on the competition. It will also enable users
to watch matches live, access interviews and summaries, and even create their avatar to
share their passion for football within their community.

This space is complemented by a conversational bot, “MaxGoal,” equipped with advanced
artificial intelligence technology. MaxGoal can instantly respond to fans’ questions
(schedule, results, standings, etc.) in French, English, or Arabic, and also understands some
local languages like Wolof or Darija for an even more inclusive experience.

A tournament under the sign of inclusion

Additionally, Orange will set up physical Fan Zones in several African countries to allow
everyone to experience the competition in a friendly atmosphere. In Morocco, solidarity Fan
Zones will be created within 25 local associations, including youth centers, for the benefit of
children from urban and rural areas. These spaces will be equipped by Orange with
screens, connectivity, and technical devices, ensuring equitable access and an immersive
experience for all.

In the same spirit, Orange Digital Center Champions 2025, organized ahead of the football
tournament, brought together over 1,300 young talents from 14 African and Middle Eastern
countries around coding challenges. This initiative illustrates Orange’s commitment to
fostering dialogue between sport and innovation, celebrating African talent, creativity, and
youth.



Yasser Shaker, CEO of Orange Middle East and Africa, comments: “We are proud of our
partnership with CAF, because football is more than just a sport — it’s a shared passion
that unites and empowers communities across Africa. This year, with Max it, we are
bringing our digital vision to life by delivering a fully integrated experience. Our customers
can now immerse themselves in the exciterment of the AFCON fan zone and experience the
TotalEnergies CAF Africa Cup of Nations, Morocco 2025 — closer than ever to the action.
This initiative reflects our deep commitment to supporting our customers’ love for football
and creating unforgettable moments that inspire and bring together millions across the
continent. Together, we celebrate the spirit of football — a symbol of hope, unity, and
shared dreams.”

Whether in Africa or Europe, Orange is committed to the sustainable development of
football and the promotion of diversity. Sport, and football in particular, is a powerful vector
of inclusion that connects millions of people, bridges cultures, and inspires African youth.
Through innovation and solidarity, Orange continues to affirm its role as a key player in the
development of sport on the continent.

Orange has been the official and exclusive global telecom partner of CAF since 2008. In this
role, Orange is currently supporting the continent’s major competitions, including:

CAF Women'’s Africa Cup of Nations Morocco 2024

CAF U-20 Africa Cup of Nations Egypt 2025

TotalEnergies CAF Africa Cup of Nations Morocco 2025

CAF School Championship 2025/26

About Orange

Orange is one of the world’s leading telecommunications operators with revenues of 40.3 billion euros in 2024 and 124,600
employees worldwide at 30 June 2025, including 68,700 employees in France. The Group has a total customer base of

300 million customers worldwide at 30 June 2025, including 262 million mobile customers and 22 million fixed broadband
customers. These figures account for the deconsolidation of certain activities in Spain following the creation of
MASORANGE. The Group is present in 26 countries (including non-consolidated countries).

Orange is also a leading provider of global IT and telecommunication services to multinational companies under the brand
Orange Business. In February 2023, the Group presented its strategic plan "Lead the Future", built on a new business model
and guided by responsibility and efficiency. "Lead the Future" capitalizes on network excellence to reinforce Orange's
leadership in service quality.

Orange is listed on Euronext Paris (symbol ORA).

For more information on the internet and on your mobile: www.orange.com, www.orange-business.com and the Orange News
app or to follow us on X: @orangegrouppr.

Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand
Services Limited.

About Orange Africa and Middle East (OMEA)

Orange is present in 18 countries in Africa and the Middle East and has more than 173 million customers at 30 November
2025. With 7.7 billion euros of revenues in 2024, Orange MEA is the first growth area in the Orange group. Orange Money, its
flagship mobile-based money transfer and financial services offer is available in 17 countries and has more than 100 million
customers. Orange, multi-services operator, key partner of the digital transformation provides its expertise to support the
development of new digital services in Africa and the Middle East.
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