Press Release
Paris, March 31, 2026

As part of its ambitious environmental strategy aiming to achieve net zero carbon emissions by
2040, Orange is intensifying its actions to reduce the carbon footprint of its value chain. Launched
in July 2024 and reaffirmed in the new strategic plan "Trust the Future", the Sdughw#v #2hwf hu #
Fdwer g program embodies a collaborative approach essential to mobilize the Group’s strategic
suppliers around common decarbonization objectives.

With an intermediate goal of reducing greenhouse gas emissions by 45% by 2030 compared to
2020 (scopes 1, 2, and 3), Orange acts on three main levers: energy transition, supplier
engagement, and circular economy development. The program primarily targets emissions related
to procurement, which account for over 80% of the Group’s Scope 3 emissions.

On the occasion of Change Now 2026, held in Paris from March 30 to April 1, Orange invites all
its stakeholders to commit throughout the entire value chain to amplify decarbonization and
transition toward a more sustainable model.

The SWQ] F program aims to transform the relationship between Orange and its suppliers into a
true decarbonization partnership, based on transparency, co-creation, and continuous
improvement.

Orange is prioritizing collaboration with its top 40 most emission-intensive suppliers, representing
approximately 60% of the carbon emissions related to procurement. These suppliers are involved
in defining, implementing, and managing contractual progress plans. These plans aim notably to:
¢ Reduce greenhouse gas emissions associated with the products and services supplied to
Orange;
e Improve the quality and accuracy of Scope 3 carbon reporting;
e Encourage sustainable transformation across the entire industrial ecosystem and supply
chain.

Within this framework, suppliers commit to more precisely measuring the carbon footprint of their
solutions, identifying reduction levers in their manufacturing processes, equipment usage,
transportation, and logistics. They will also monitor measurable environmental performance
indicators over time. In turn, Orange commits to leveraging supplier advancements through the
design of its networks and products and through equipment selection.

To date, 10 European and Chinese suppliers have already signed progress plans with Orange
such as Camusat, Sagemcom, Acome, Nokia, Honor, Xiaomi, Ericsson, Sogetrel, and the latest,
Huawei. These partners operate in various fields, ranging from infrastructure equipment and
services to network devices and smartphones.
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This collaborative approach involves the entire ecosystem —technical prescribers, procurement
teams, and industrial partners —to identify and deploy the most effective decarbonization actions.

The Sadughuw#tw #Qhw#] hu #F dier g program is based on operational and measurable logic.
Decarbonization levers can be activated by both suppliers and Orange, for example, through
evolving technical specifications, optimizing logistics processes, or adapting procurement criteria.
By working directly at the product and service level, Orange focuses its efforts where
environmental impact is most significant and helps accelerate the sustainable transformation of
its entire value chain.

Elizabeth Tchoungui, Group Executive Director, who is in charge of CSR, commented:

"Trust is the foundation of our commitment to a sustainable future. Through Partners to Net Zero
Carbon, we mobilize our strategic suppliers to better achieve our carbon reduction goals.
Together, we act to demonstrate that a world where technology and responsibility go hand in hand
is possible. Together, we collaborate and reduce the carbon footprint of our activities and
ecosystem."

Elizabeth Tchoungui, Group Executive Director in charge of Corporate Social Responsibility and
Environmental Sustainability

Roundtable: “Engaging all stakeholders across the value chain”
Tuesday, March 31 — 9:30 to 10:45 AM — Collective Stage

Yasser Shaker, CEO of Orange Africa and Middle East
Opening session for Africa at Change: “The Better Future We Continue Shaping Together”
Tuesday, March 31 — 2:00 to 3:15 PM — Legacy Stage

About Orange

Orange is one of the world’s leading telecommunications operators. The Group aims to be a trusted partner for everyday
digital life by offering individuals, businesses, and communities reliable connectivity and innovative services. By the end of
2025, Orange connects 340 million customers (including MasOrange) across 26 countries and generated €40.4 billion in
revenue.

A trusted actor, Orange relies on the excellence of its very high-speed networks to deploy digital infrastructure in Europe,
Africa, and the Middle East. The Group is a European leader in fiber with 100 million connectable households and converged
offers. In France, Orange connects 34 million customers and has been ranked No. 1 by the regulator Arcep for network quality
for the 15th consecutive year. In Africa and the Middle East, the Group’s growth engine, Orange serves nearly 180 million
customers and promotes digital and financial inclusion through its connected solutions.

Under the Orange Business brand, the Group supports companies in transforming their networks, as well as in Al, trusted
cloud, and cybersecurity. Orange is also a major player in the wholesale market, with a world-class infrastructure of submarine
cables and significant deployment and operational capacities. As an innovation leader, Orange relies on 700 researchers and
holds a portfolio of 11,000 patents.

Orange is listed on Euronext Paris (symbol: ORA). More information: www.orange.com.
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