KPMG S.A.
Headquarters
Tour EQHO

Téléphone :
Télécopie :

Site internet :

+33 (0)1 55 68 86 66
+33 (0)1 55 68 86 60
www.kpmag.fr

2 Avenue Gambetta

CS 60055

92066 Paris la Défense Cedex
France

Orange S.A.

Assurance Report by one of
the Statutory Auditors on a
Selection of [tems published in

the 2015 Complete CSR

Report

Year ended 31 December 2015
Orange S.A.
78 rue Olivier de Serres 75015 Paris
This report contains 50 pages

Société anonyme d'expertise
comptable et de commissariat
aux comptes & directoire et
conseil de surveiilance.
Inscrite au Tableau de I'Ordre
4 Paris sous |2 n° 14-30080101

KPMG S.A. et 2 la Compagnie Régionale
société frangaise membra du réseau KPMG des Commissaires aux
consutué de cebinets indépendants adhérents de Comptes

KPMG International Cooperative, une entité de droit suisse, de Versailles,

Siége social &

KPMG S.A.

Tour Egho

2 avanue Gambatta

92066 Paris ls Défense Cedex
Capital : 5 497 100 €.

Code APE 69202

775 726 417 R.C.S. Nanterre
TVA Union Européenne

FR 77776726 417



KPMG S.A. Téléphone : +33 (0)1 55 €8 86 66
Headquarters Télécopie : +33 (0)1 55 68 86 60
Tour EQHO Site internet:  www.kpmg.fr

2 Avenue Gambetta

CS 60055

92066 Paris la Défense Cedex
France

This is a free translation into English of the statutory auditor's report issued in French and it is provided solely for the convenience
of English-speaking users. This report should be read in conjunction with, and consirued in accordance with, French law and
professional auditing standards applicable in France.

Orange S.A.

Headquarters: 78 rue Olivier de Serres 75015 Paris
Share capital: €10,595,541,532

Assurance Report by one of the Statutory Auditors on a selection of items published in the
2015 Complete CSR Report

Year ended 31 December 2015

To the Executive Management of Orange SA,

Pursuant to your request and in our capacity as Statutory Auditor of Orange, we conducted
procedures on a selection of items published in the sections comprising the “2015 Complete
CSR Report” page available on Orange’s website on June 6, 2016, as appended to this report
(hereinafter referred to as the “Verified Items™). The items are as follows:

(1) The description given by Orange in the “Our approach” section on compliance with the
accountability principles set forth in standard AA1000 APS! (2008) on inclusivity,
materiality and responsiveness in the process adopted to prepare the sections comprising
the “2015 Complete CSR Report” page of Orange’s website (“the Principles”),

(2) The description given by Orange in the “2015 achievements review” section on
progress towards meeting the objectives set in the 2014 Corporate Social Responsibility
Report roadmap (“the Main Achievements™),

(3) The social, environmental and societal information selected by Orange and identified by
the symbol (D ) or ( D ) from the information published in the “Social data™ and
“Environmental data” sections (“the Selected Information™),

(4) The self-assessment, in the “GRI — ISO 26000 — Global Compact” sections of the “2015
Complete CSR Report” page, conducted by Orange based on Global Reporting
Initiative (GRI) G4 guidelines (“the GRI Self-assessment”).

! http://www.accountability.org/standards/
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Orange S.A.

Assurance Report by one of the Statutory Auditors on
a Selection of Items published in the 2015 Complete
CSR Report

June 6, 2016

Responsibility of the Company

The Verified Items were prepared under the responsibility of Orange’s management in
accordance with the following Reporting Criteria:

(1) For the Principles, AA1000 APS standard (2008);

(2) For the Main Achievements, the corporate responsibility policies and guidelines
prepared by Orange and described in the “Objective” column in the “2015
Achievements Review” section of the “2015 Complete CSR Report” page;

(3) For the Selected Information, all the procedures relating to the reporting of corporate
social responsibility information (the “Reporting Criteria™), available for consultation at
the Company headquarters, that is summarized in the “Social data” and “Environmental
data” sections of the “2015 Complete CSR Report” page;

(4) For the GRI Self-assessment, the GRI G4 sustainable development reporting
guidelines?.

Independence and quality control

Our independence is defined by regulations, the Code of Conduct governing the statutory audit
profession and the provisions of Article L..822-11 of the French Commercial Code. We have also
put in place a quality control system which includes documented policies and procedures in
order to ensure compliance with applicable ethical rules, professional standards, laws and
regulations.

Statutory Auditor’s responsibility
It is our responsibility, on the basis of our work, to provide:

- A reasonable assurance that the description of the Principles (1) defined above has been
prepared, in all material respects, in accordance with the above-mentioned Reporting
Criteria.

- A reasonable assurance that the description of the Main Achievements (2), and the
Selected Information (3) identified by the symbol (| |) (3) have been prepared, in all
material respects, in accordance with the above-mentioned Reporting Criteria.

- A limited assurance that the selected information identified by the symbol ( I:] ) (3), and
the GRI Self-assessment (4) do not contain any material anomalies likely to call into
question their compliance, in all material respects, with the above-mentioned Reporting
Criteria.

Our work covered the Verified Items only and not all the sections comprising the “2015
Complete CSR Report” page of Orange’s website.

2 htips://www.globalreporting.org/
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a Selection of Items published in the 2015 Complete
CSR Report

June 6, 2016

We conducted our work in accordance with international standards ISAE 3000° and AA1000 AS
(2008)*, and with the French professional standards®.

Our procedures satisfy the requirements of Type 2 verification in accordance with the AA1000
Accountability Assurance Standard (2008).

To assist us in conducting our work, we called on our firm’s corporate responsibility experts.

1. Description of compliance with Principles

Nature and scope of procedures

We met the people in charge of Corporate Responsibility at the Orange headquarters (Executive
Committee and Corporate Social Responsibility Department) and in a selection of legal entities®
in order to assess the nature and degree of the Company’s compliance with the Principles.

We observed and studied management practices, conducted tests, and collected and evaluated
documentary evidence at corporate level and for the above-mentioned selected entities on the
implementation of the procedure relating to:

- ldentifying stakeholders and their expectations,
- Identifying the main corporate responsibility issues,

- Implementing corporate responsibility policies and guidelines.

Conclusion of reasonable assurance

In our opinion, the description given on Orange’s website’ as of June 6, 2016 regarding
compliance with the AA1000 APS (2008) principles of inclusivity, materiality and
responsiveness in the process adopted to prepare the sections comprising the “2015 Complete
CSR Report” page has been prepared in a true and fair way, in all material respects.

3 ISAE 3000 “Assurance Engagements other than audits or reviews of historical financial information”

* The AA1000 Assurance Standard, AA1000AS (2008), is the second edition of AccountAbility’s assurance standard.
3 In particular NEP 9090 — “Services relating to business and environmental information that fall within the scope of
due diligence directly related to statutory audit engagements (Prestations relatives aux informations sociales et
environnementales entrant dans le cadre des diligences directement liées a la mission du commissaire aux comptes)”

8 France (Orange SA), Poland (Orange Polska), Egypt (ECMS), Senegal (Sonatel)

- Year ended 31 December 2015 4
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2. Description of the Main Achievements

Nature and scope of procedures

We determined the nature and scope of our tests and controls based on the nature and
importance of the achievements with respect to the characteristics of the company, the social
and environmental impacts of its operations and its sustainability strategy.

Regarding the achievements that we considered to be the most important, we assessed progress
towards meeting the objectives set in the 2014 Corporate Social Responsibility Report roadmap
and the presentation given by Orange of the achievements on its website by conducting
interviews and collecting substantive evidence at Orange’s headquarters and the relevant
entities.

Conclusion of reasonable assurance

In our opinion, the description given on Orange’s website’ as of June 6, 2016 on progress
towards meeting the objectives set in the 2014 Corporate Social Responsibility Report roadmap
and of the Main Achievements has been prepared, in all material respects, in accordance with
the above-mentioned Reporting Criteria.

3. Selected information

Nature and scope of procedures

We assessed the appropriateness of the Reporting Criteria with respect to their relevance,
completeness, neutrality, clarity and reliability and took into consideration, where relevant, the
sector’s best practices.

We verified that Orange has implemented a process to collect, compile, process and check the
selected information with regard to its completeness and consistency. We gained an
understanding of the internal control and risk management procedures relating to the
compilation of the information. We conducted interviews with the individuals in charge of
corporate responsibility reporting.

Concerning the Selected quantitative Information:

- for the consolidating entity and controlled entities, we set up analytical procedures and
verified, using sampling techniques, the calculations as well as the consolidation of the
information;

742015 achicvements review” section of the “2015 Complete CSR Report™ page included in the document appended
to this report

- Year ended 31 December 2015 5
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- for the entities selected® according to their activity, their contribution to consolidated
information, their location and risk analysis, we:

o conducted interviews to verify that procedures are properly applied and obtain
information to perform our verifications;

o performed tests of details, using sampling techniques, in order to verify the
calculations performed and reconcile the data with supporting evidence.

For the information selected by Orange and identified by the symbol (|]) on its website®, we
conducted procedures of a similar nature as those performed on the other information selected
by Orange and identified by the symbol (I:] ), but more extensive, in particular regarding the
number of tests.

We believe that these procedures enable us to express reasonable assurance regarding the
information selected by the company and identified by the symbol (D ):

Conclusion of reasonable assurance

In our opinion, the information selected by Orange and identified by the symbol ([ ]) on its
website!® as of June 6, 2016 has been prepared, in all material respects, in accordance with the

above-mentioned Reporting Criteria.

Conclusion of limited assurance

Based on the work performed, we did not identify any material anomalies likely to call into
question the fact that the information selected by Orange and identified by the symbol (D ) on
its website!” as of June 6, 2016 has been prepared, in all material respects, in accordance with
the above-mentioned Reporting Criteria.

Without qualifying the above conclusion, we draw your attention to the following matter:

e For waste indicators, Orange continued its efforts to further identify and collect waste
information in the Europe and MEA areas, despite the complexity associated with the lack
of maturity of local waste management industries. Reporting of these indicators can still
improve to become more comprehensive in these two areas.

8 Two OBS entities in France and and Egypt and the following entities: France (Orange SA and Orange Marine),
Poland (Orange Polska), Ivory Coast (Orange Cote d’Ivoire), Slovakia (Orange Slovensko), Egypt (ECMS), Senegal

(Sonatel)
? “Social data” and “Environmental data” sections of the “2015 Complete CSR Report” page included in the

document appended to this report

- Year ended 31 December 2015 6
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4. GRI Self-assessment

Nature and scope of procedures

Based on the GRI cross-reference table shown on Orange’s website'', we verified that for each
assertion contributing to the “Comprehensive” in accordance level, a disclosure was provided in
the sections comprising the “2015 Complete CSR Report” page or in another document referred
to in the table and published by Orange.

Conclusion of limited assurance

Based on our work, we did not identify any material anomaly likely to call into question the fact
that Orange’s self-assessment of the sections comprising the “2015 Complete CSR Report™
page, based on the GRI G4 guidelines that contributed to the “Comprehensive” in accordance
level and published on its website'” as of June 6, 2016, has been presented, in all material
respects, in accordance with the above-mentioned Reporting Criteria.

Paris-La Défense, June 6, 2016

KPMG S.A.
Anne Garans Marie Guillemot
Partner Partner

Climate Change & Sustainability Services

10 «GRI- ISO 26000 — Global Compact” section of the “2015 Complete CSR Report” page included in the appended
document
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Appendix

1. Description given on Orange’s website!! as of June 6, 2016 on compliance with the
AA1000 APS (2008) principles of inclusivity, materiality and responsiveness in the
process adopted to prepare the sections comprising the “2015 Complete CSR Report”

page

Structured and constant listening helps the Group implement the projects that are best adapted to local conditions, whilst
identifying emerging requirements, weak signals and opportunities for co-development.

Orange bases its dialogue approach on the principles of the AA1000 standard:

+ Inclusion: identify stakeholders in the countries in which we are active and gather their expectations using a broad and
representative sample;

« Materiality: identify the most material/relevant themes both for the company and its ecosystem on a country by country basis;

+ Responsiveness: draft and implement appropriate action plans, with short, medium and long-term projects.

This approach is implemented

« at Group level, to ensure overall consistency of strategy and policies (Group dialogue),
+ at country level, where there is direct contact with local issues and players (country dialogue)
« to address a specific development topic (subject dialogue), for example women and digital technology in Africa (m-Women) ...

We seek input from all ecosystem stakeholders, from public and private sectors and civil society: ministries, donors and
investors, NGOs, associations, experts, sociologists, the media, customers from the general public, business partners, key
account customers, suppliers, and of course our employees, who are at the centre of our approach as a responsible digital
employer.

» Mapping of the stakeholders Eé)dt)

A programme rolled out the countries where Orange operates

Using either their own resources or a common methodology (the “CSR Dialogue Toolkit") developed by the Group Corporate
Social Responsibility (CSR) Department, our subsidiaries engage in structured dialogue with local stakeholders, in the shape of
one-on-one interviews, discussion groups with stakeholders, or surveys among the general public. They then lead to the
development of action plans tailored to the needs of local stakeholders and consistent with the Group's CSR priorities.

Materiality: Identifying and prioritising our CSR
objectives

Our dialogue with stakeholders is based on the three guiding principles set out in the AA1000
standard, one of which is Materiality.

Materiality defines topics that may have a significant impact on a company, its business operations, and its ability to create
value for itself and its stakeholders.

It derives from the combined prioritisation of Corporate Social Responsibility (C5R) themes identified by the company's
in-house stakeholders and the expectations of external stakeholders.

Dialogue with all our stakeholders has helped us to identify the most significant issues for them. This has shown that the
customer experience and the contribution to local social and economic development are among the most important areas of
C5R for Orange.

11 “QOur approach” section on the “2015 Complete CSR Report” page

- Year ended 31 December 2015 8
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2. Description given on Orange’s website!> as of June 6, 2016 on progress towards
meeting the objectives set in the 2014 Corporate Social Responsibility Report roadmap
and of main achievements

E Contents 5 Contents

Corporate Social Responsibility

2015 Review Contents
LT — T S ey 3
z s 2 3 Ethics and the fight against cormuption. 3
Making digital technology a driver of Dl -
progress for all Raising f CSR among 7
Orange, a trusted operator
Providing an customer B
Setfing th iple: with our 15
Setfing th iple with our suppliers 3
At Orange we move forward with the belief that digital technology is a Promoting human rights and freedom of
powerful tool for economic and social development. The incredible Orange in support of social and economic development 2
source of innovation provided by digital technology must be made Combating digital divides 2]
available to the greatest number of people Developing essential and innovative services 33
i i 35
The Orange CSR approach is built around this value of shared progress. Orange, a player in al raNSHON eoveverree
Encouraging the development of more inclusive, sustainable and An ambit \mental policy 38
col\at_)orative s.olu\ion; our approach introduces new opportunities for Controlling our own impacts £
creating value for society as a whole, as well as for Orange. Helping our customers reducs their footprint. 41
An integral part of the Group’s strategy, the CSR approach involves all Optimise the useful life and recyeling of equipment a3

subsidiaries around three enablers of sustainable performance: trusted
support of our customers, local support for the economic and social
development of each country, and a controlled environmental balance.
Based on constructive listening with our stakeholders, and an internal
culture which promotes innovation, our corporate citizenship commitment
ensures that all of our activities have the same focus: making digital
technology a driver of progress for society and all.

Preserving biodiversity and rare resources a5

The table below shows the progress made on the Orange Group
objectives set for 2015.

Corporate Social Responsibility / Achievements in 2015

Corporate Social Responsibiity / Achievements in 2015

1242015 Achievement reviews” section on the “2015 Complete CSR Report” page

- Year ended 31 December 2015 9
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[ APPROACH

Trust, the environment, economic and social development are major areas of our corporate
responsibility. This only makes sense if it mests the requirements of the company and individuals. This
i why we build our CSR policy based on a structursd and active dialogue with all our stakeholders.

Our responsible poficy is also supported by clear govemance principles which are asserted at the

highest levels of the company. This approach was further reinforced this year with the publication of a
transparency report on govemment requests for customer data, and ancfher one on tax payment.

Ethics and the fight against corruption

To mest our ambition to “bring the best of digital technology to the largest number of people and

ncrease preference for Orange®, our Group is supported by an ethical approach, focused on a

..OI\E!'JIW\ of amrl and behaviour princlpies which guide its behaviour in order to increase the trust of
customers, it . as well as all of its stakeholders.

!ew the Code DF Cnnducl

SReview and update 2015 |in 2015, the cross-cutling areas under consideration by the
orocedures conceming our (Group for actions relating to the ethical approach mainly
included:

activities, areas of business
and functions to take into
account cultural and
requlatory changes and
ntegrate best practices

* taking aspects of the service relationship policy info
‘account when developing offers and services This
helps include the ethical aspect in its current form in
marketing projects. This seff-evaluation reference is a
intemal tool, built arcund three principles: transparent
offers, ethical customer interactions, and the
implementation of safe and responsible use. It was
distributed to subsidiaries in 2014 for adoption and
implementation;

the prevention of situations involving conflicts of
interest has been examined with reference to the
declaration procedures under the regulations of
Varous countries.

In 2015, Orange reaffirmed its zero tolerance commitment against cormuption in a document signed by
Stéphane Richard and the entire Executive Committee. This commitment underlines that this
orevention s a collective responsibility and each person must take an active role to promote a culture
aihere cormuption has no place.

Consolidate, at Group 2015 * Integration in 2015 of the risk of corruption in major
level, local risks facing the Group

assessments of the
risk of corruption Analysis of the risk of corruption conducied at division
{ country level and consolidated at Group level

Pursue the roll-out of

anti-comupion e- +  Continued deployment of e-leaming in France

Orange Corporate Social Responsibility / Achievements in 2015

& Contents

Romania: dialogue conducted in June 2015in
parinership with an NGO: 32 face-to-face interviews
(21 extenal, 11 internal)

Women dialogue: 2015 [+ Women and ICT Dialogue: following the dialogue
held in 2014 and 2015, an action plan was dsfinsd
with a focus on mother and child heatth: it will be
integrated into the 2016 marketing plan;

«  follow-up to the
women and ICT
dialogue conducted in
MNiger in December * m-Women Dialogue in Senegal: conducted in March
2014 2015, in Dakar and Saint-Louis, it led to an action

plan approved by the Executive Committee and the

launeh of two projects ideniied as a priorty -
‘Women's Digital Entrepreneurship prize (PENF)
in November 2015
contract with Socretul, platform o connect
female farmers and enu clients (processing of
local products) signed in December 2015,

Orange Women
dialogus in Senegal;

Healthcare Dialogue in 2015 Dialogue conducted in Céte d'lvoire: February 2015 in
Céte d'Ivoire Abidjan and Bouaké, including healthcare professionals,
institutions and patients. An action plan was developed,
including projects focused on both professionals and the
lgeneral public (informaticn, prevention, establishing

relationships).
Intemet and Children internet and Chikdren Dialogue conducted in Senegal in
Dialogue Hovember 2015, including parents, pupils and institutions.

\dentification of major requirements in terms of parental
|support in the digital world, with parental controls and
dedicaled courses, in partnership with schools (see §

responsibly”).

Dialogue on the sifver 2015 |To be conducted in 2016
leconomy in a European
country

Dialogue on human rights 2015 |Active pariicipation in dialogues on human rights,
particularly during the following sessions:
* UNESCO (March 2015); infernational multi-party
conference to examine the first detailed UNESCO
case study on issues relating o the intemet
* Round table organised by the Global Network
Initiative (GNI) and the Centre for Democracy and
Technology (CDT) on the regulation of extremist
content online (16 October in London)
*  UN {OHCHR): Forum on human rights and
companies (16-18 November 2015 in Geneva)

2 dialogues were held with suppliers, one within the JAC
(Joint Audit Cooperation), the other with Orange's main

Supplier Dialogue

Digital Society Forum: 2015 |3 new topics uploaded to the DSF website, with an
supporting the development [Engiish translation
of the Digital Society Forum +_privacy and personal data

Orange Corporate Social Responsibility / Achievements in 2015

- Year ended 31 December 2015
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5 Contents

learning in French and wersions in English and Spanish have been deployed;
kick off deployment in the translations in Flemish, Slovak and Polish are in
English progress

Stakeholder Dialogue

The stakeholder dialogue is the basis of our CSR strategy, which is itself based on a structured and
ongoing process of listening. This exchange helps the Group implement projects which are bemer
adapted to the whilst identifyi weak signals
and opportunities for partnerships and co-development, Orange bases its dialogue approach on the
principies of the
+ inclusion: identfying stakeholders in the counties in which we are acive and gathering their
a broad a

+  materiality: identifying the m et i il R s iy s sl
on a country by country basi
ess: drafling am‘l action plans, with short, medium and
long-term projects, to mest the needs ‘and tonéems of stakehalders
This approach is implemented at a Group level to ensure overall consistency between policies, and at
a country level which are as close as possible o local players and issues.

Setiing up dialogue 2015  |The first group dialogue was put into place in November
lbetween stakeholders at 12015 on the theme of diversity and equality in the

Group level, involving the werkplace, s dislogue fakes several fom:

Executive Committee local in-person and digital dialoguss in seven
countries. The first took place in France and
Sensgal. Other dialogues will take placs in 2016 in
ather countries, particularly in Jordan, Romania,
Spain, OBS Russia, OBS India;

at a group level: interviews and panels with intemnal
and extemal “corporats” stakeholders

An interactive dislogus with Group employees will take
place on 8 March 2016 on the theme of gender equality in
the workplace. The final presentation of the results wil

take place in June 2016

Organise a dialogus in 2015  |Dialogues postponed until 2016
countries where they have
not yet taken plac (Egypt,

Morocco, Tunisia);

Renew the dialogue in 2015 *  Jordan: dialogue conducted in March 2015, the
countries where it has identified priorities being education and
already taken place, and entrepreneurship support

update CSR action plans Moldova: posiponed, due to electoral context
(Jordan, Spain, Moldova). Spain: postponed

Orange Corporate Social Responsibility / Achievements in 2015

5 Contents

and its expansion «aftention and information abundance
|worldwide: « digital technology and employment
*  organisation of 3 new This involved the publication of 637 articles and
themes 121 videos
(see DSE websils)

* coordination of new
workshops (including Coordination of new workshops:
2 outside of France) * 15 new workshops in France, with mere than S00
participants in attendance

= 1 waorkshop in Morocco (Casablanca) with ESCA,
the Casablanca Business School

» Development of remote participation: 4 connected
workshops with over 300 participants in 2015

= 30 major speakers at workshops

Increased visibility

» Facebook account (opened in April 2015); 600 fans
and 243 publications, Twitter account. 2,628
followers as of late 2015
300 proposals made by participants during 2015
‘workshops to improve the impact of new
technologies on our life

Orange Corporate Social Responsibility / Achievements in 2015
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Raising awareness of CSR among employees

[Further reinforce activities 2015 s Launch of training programmes for our functional
to raise awareness of CSR. schools:
jamong employess = network functions school, with joint presentations
[(courses leading to formal wlh‘\ CSR and the Technocentre
[CSR qualifications. Ensure o ions at the markefing
inat CSR is an integral part
of all functional training...) »  Adaptation to the European educational environment
launched in 2014 with the assistance of the KEDGE
Business School in several AMEA countries
s Launch of a partnership for the development of a
"Sustainability Literacy Test" (Sulitest), a test intended
to assess the sustainable development skills of
students and businesses. This intemational test,
comparable to a language proficiency cerfificate, was
developed following RIO+20 with the support of the
UN in 2012.
In 2015, we tested the cument version which proved to
be poorly adapted for use in a company. A new
version adapted to Orange will be put into place in
2016
+  Throughout the year, and with a special focus at the
time of the COP 21, publication of numerous CSR.
articies on the Group's intranets.
Orange Corporate Social Responsibility / Achievements in 2015
7
Contents
Customer Experience (CEM) in 4 counfries: France, Spain, Cameroon, Mali:
Management 6 deployments in progress in Poland, Slovakia,
(launched in at least 4 Guinea Conakry, Jordan, Tunisia and Senegal:
European countries in CEM helps measure the network quality of senvice for
2015) each user.
*+ deployment of
Customer Interactions +  Deployment of Customer Interaction Management,
Management in 3 renamed “380° overview” in 2 countries: in France
countries to provide a (Business Branches, aimed at professional
complete, integrated customers) and Morocco (use in April 2016); several
view of interactions projects are in progress, including the most advanced
with customers in Cameroon, Niger and France (general public).
CIM provides a comprehensive integrated overview
(360° averview) of interactions with customers,
regardiess of the points of contact.
Digitalisation 2015  |Our goal. through digitalisation, improving customer
*  Opening of the first satisfaction by providing more fexibilty, spesd and
“Smart Stores® in personalisation in the customer relationship.
France, Romania and
Europe | The Smart Store programme places human beings at the
heart of the customer relationship by providing the best of
+  Further development digital technology. The Smart Store: a new store concept
of chat and social offering advice, demonstrations and senvices, a store
media tools ensuring a lfocused on usages, organised by department, teams are
decrease of 4 millon multi-purpose, dedicated to advice and support
call to call centres in *  Opening of 23 Smart Stores by the end of 2015: S in
Europe (excluding Romania, B in France, 8 in Poland, 1 in Moldova and
France) thanks to 1in Jordan
these initiatives
nt of Orange’s web portals also took place in
Eumpe and AMEA in order to integrate the store locafion to
an e-commerce platform
| The “Digital Assisted” programme aims 1o support
customers in the use of digital tools by using social
networks, mutual assistance communities and chat and
ciick-to-call tools, underfining our desire to promote human
digital technology in an increasingly digital world. Several
mutual assistance communities and forums are already in
place, specifically in France, Spain, Morocco and Tunisia.
Tms has led to a reduction in customer calls:
decrease of 5 million calls to call centres in the
European Region (excluding France) including 10%
related fo chat and social media. This figure rises to
14 million calls when including France, of which 3
million related to chat and social media.
Listening to the customer 2015 |With the “Essential Vioices programme, our ambition is to
land our employees encourage each person to listen to the customer and
«  Gradual rollkout of emplwee s opinions in order to develop the basics of a
continuous ind more relevant and effecti
improvement methods markehng contributing to gaining the loyalty of our
and coordination of a nd improving our intemal efficiency.
community of +  Implementation of a continuous improvement experts
ambassadors in the: network (Lean, 6 Sigma, etc.) to support
subsidiaries transformation in countries and divisions: 500 people
certified in 2015 in France, Europe, AMEA, OBS and
central offices
Orange Corporate Social Responsibility / Achievements in 2015
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| ORANGE, A TRUSTED OPERATOR

Our daily lives have become more efficient, quicker and enriched due to the effect of digital
technology. However it's not so easy for some people. As we aren'tall experts, it can sometimes be
difficult to maintain control of our usage amid incessant digital innovation. Development of positive
skills and control of digital technology is vital, however, so that technology can meet the individual or
collective needs of its users.

Improving this control of digital technology for the fargest possible number of people involves helping
our customers to protect their personal data and privacy, helping families use new technologies safely
and responsibly, respecting the personal data that is entrusted to us, promating freedom of
expression, but also supporting our employees and customers in the development of new skills, or,
with our suppliers, constantly improving the supply chain for these technologies.. This is why we are
working to be a trusted operator in a changing world.

Providing an unmatched customer experience

25 part of Essentials 2020, Orange has given itself the objective providing each person with an
unrivalled customer experience by designing digital servicss that enable them to enjoy and have
complete trust in what is essential to them.

Our customers are increasingly demanding regarding the quality of senvices that we are offering
jthem. We are committed to satisfying them, and therefore gaining their loyalty. We are simplifying our
ofters, limiting the number of contacts and psreonalising all interactions, whether digital or physical.

/& constantly impr customer 1 and pr which are as close as
possible to their requirements.

[To do this, we are roling out an internal transformation programme structured around three priority
areas for action and two enablers:
three priority areas for acton evaluating the network and services,
helps facilitate the customer i, si
mind for the customer and improved phridi efficiency.
*  a technological enabler: individual understanding of the cusmmerthanksmme deployment

gitalisation which
, @ source of peace of

of digital customer tools which help that we have
with our customers, the product offers and the servicss, as e monitoring the quality of the
network provided by Orange.

*  ahuman and cultural enabler thanks to the " Essential Voices * programme which aims to
deploy a culture of continuous improvement based on istening to the voice of employees and
customers. This programme involves all businses fines, marksts and Orange countriss,
156,000 employees and 70,000 subcontractors and service providers.

[Strategy based on |our goal: to base all our processes on customer data
|nfofma1mn with Iwhich gives an individual overview of contact and usage
operational hlsturyiora’:ch of our customers,
of D of Customer
Orange Corporate Social Responsibility / Achievements in 2015
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+ Coordination of a community of confinuous
improvement ambassadors with a meeting bringing
together representatives from all the regions and the
creation of a community on the intemal social media,
Plazza.

of the 2015 |Simplification of the customer expenience.

customer experience (Our goals: to improve customer interactions with Orange at

+  Impiementation of all levels: percaption and understanding of our offers, use

product offer of products and tools, all stages linked to different
simplification plans in customer joumeys.
all countries

+  Development of end- n 2015

to-end management of definition of the golden rules of simplicity for all new

the major process. offers by the Group marketing depariment

areas «  acceleration of the *pruning® programme (reduction
of offer portfolios}, for example, -61% in Spain, -33%
in Romania;

* extension of the role of customer test centres in
designing offers in France, Romania, Poland and
Spain, as part of an agile approach focused an
customers;

»  deployment of end-to-end management of the
customer joumey for major processes (Processes
and Govemance):

° Flbre and convergence in France, Poland and

o 'rv mmplams retention and payment in
Romania, Moroceo and Jordan

= Orange Money, Flybox and SIM Swap in the
AMEA Region

IThe riss of ICT and associated uses has diversified the issue of their security. This issus has various
[forms, and has a major effect on the confidence of users in digital tools. Exponential amounts of data
are tranemitted every day via operator networks, and users are asking mors questions on the integrity
and confidentiality of the digital information that they are sharing.

|We manage the communications and data of 263 million customers right around the world on a daily
basis. Our commitments to the protection and confidentiality of private data are transparent and have
been enshrined in the Orange Charter on personal data protection published in November 2013.

Implement the Orange 20142016 | » As part of the “Global reinforcement plan involving the:

Charter for personal data protection of customer data and sensitive Orange

protection in the countries; data”, implementation of various measures, including:

= Encryption of leader PCs, implementation of
secure messaging (encryption, signature),

= Implementation of a specific organisation for
personal data protection (see information on the
internal guide below),

= Inventory of processes including private data and
sefting of protection rules

Orange Corporate Social Responsibility / Achisvements in 2015
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= Effective implementation of all technical measures

Intemal publication of the guide, "Deployment of the
private data protection plan. This document is an
opsrational “guiding light" written to provide points of
reference for implementing the various phases of
securing personal data and achisving legal
compliance.

= Intemal publication in January 2016 of the Response
Procedure to a security event / incident involving
privale data. This document lists additional reference
points, specific to personal data, to integrate into the
Sxising Socurty Svent mansgerent process

= Distribution of the Charter amongst subsidiaries,
particularly during CSR meefings or seminars.

Implementation, within the Purchasing Division, of a
programme to ensure comect consideration of security
requirements by suppliers and subcontractors
(including their possible subcontractors) associated
with the sensitivity of our customers' and employees’
data. After having assessed the criticality of all of
these contracts, the objective is to verify the level of
supplier maturity in order to carry out additional
evaluation audits if needed, to implement commective
actions or even to terminate contracts if suppliers are
not at the expected level. For the second consecutive
year, 2,500 France and Group Services confracts
were re-evaluated. Over 95% of them had a low or
moderate criticality, and around fifteen suppliers
audits were camied out by Orange Cyberdefense
experts.

[Offer Orange customers [2014-2016 |In order o give users the possibility o control, verify and

the right to control, verify manage the personal data that they supply to Orangs

'and manage the personal platiorms, Orange has develope 2 toos:

data they give to Orange The badge of confidence, an application which allows
platforms, and for all a customer using the mobile application on &

services managed by smartphone to understand which data is used by
Orange, in the form of a these applications and to control usage where allowsd
dashboard by the application

The badge of confidence is currently being beta tested
and will be launched as a pricrity on Orange
applications (Orange and me...). It is also available for
free as open source: all application publishers are
able to integrate it and wil be encouraged to do so.

*  DataShare, the equivalent to the badge of confidence
for the internet of things, gives the user transparency
and control over data collected and shared between
their connected devices and the Datavenue platiorm.
The customer can therefore choose which data they

wish to share.

The launch of DataShare is planned between now and

summer 2016
Orange Corporate Social Responsibility / Achievements in 2015
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Develop #SuperCoders 2015 |#SuperCoders all ple o di the ins and
workshops in Europe and outs of digital technology for lhemselvﬁ with a fun
AMEA for the leng term iniroduction to computer programming. This places young

pecple in the position of a stakeholder.
\After the success of the 1st edition in October 2014, the
#SuperCoders operation has been expanded in 2015 with
the creation of the #SuperCoders Festival, linking 5
countries in Africa (Cdte d'lvoire, Egypt, Mali, Senegal and
Tunisia) to 4 countries in Europe which were already active
in 2014 (Spain, France, Poland, Romania)

* workshops launched in these 9 countries with a

commen theme for all workshops: “code for the

planet’;

1,400 children aged between 9 and 14 years old in 60
workshops, male-female equality in all workshops;

* 390 1o host th

(mainly in France, but also in Egypt, Mali, Cote d'lvoire
and Senegal) - an onlme training programme for mare
than 800 volunteer

A #SuperCoders websne with presentation of country
initiatives, appreciation of employee commitment and
educational resources

Develop and stimulate \As part of COP21, organisation of a challenge open to boys
children's involvement in .'md glﬂs of any age, to ilustrate environmental issues in a
Better Intemet for Kids recycling, biodi

(BIK) clwmaw change...);

Publication of projects on the dedicated Scratch platform:
147 projects shared by children from France, Spain, Poland,
Romania, Eqypt and Mali, who mads the most of the
Scratch kit provided by Orange to express their creativity
land their environmental awareness

Hsupercodsrs orangs comien/The-resuts )

On 2 December, presentation of the best projects at an
levent heid at PlacetoB in Paris, an alternative site
\dedicated to sharing about the challenge of climate change
in support of the COP 21 intemational conference.

In addition in Romania, "Scoala Altfel”, a working session
lorganised in April for children between 10 and 13 years old
[to learn to make responsible use of the intemnet and ICTs

Assess expectations in 2014-2015 |Organisation of a consultation on a better intemet for

terms of the protection of children conducted in Senegal (Dakar) to understand the
children and family offers requirements of the Stakeholders and to identify
in the AMEA Region; lappropriate solutions.

Consultation organised around 7 themes covering the risks.
land opportunities of the internet for children (accessibility,
|safe environment, skills, time spent online, links with friends
\and family, content and services, personal development)
The conclusions of these consultations will be used to
|shape the strategy of Sonatel, a Group subsidiary.
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Younger gensrations are heavy users of the intemet and social networks dus o the communication
and entertainment opportunities that they offer. Whilst the web is a source of opportunities and
lcreativity for young people, parents are concemed about the potential risks and dangers which could
arise from increasing exposure to digital content

For operators which allow the distribution of this content, the challenge is to provide parents with)
ladapied protection tools, and to provide children with the resources to benefit from a “better intermet”.

Orange has made it a priority to support children and teenagers on the intemet, and also helps support
parents, as awareness and prometion of a safer intemet must involve the whole family as educators.

This concem led to the creation of the “Befter Intemet for Kids” (BIK) programme, a collection of tools,
offers and support measures which aim to give parents the power to act and offer the best of digital

1o their children.
Reinforce the 2015 Parental control solutions are offered to our customers for
implementation of lour entire European area. Uptake has been quite low
lparental control systems; [despite parent awarsnsss campaigns, for example in
IFrance with promotion of the new application in sales areas
Orange portal, stores).
[Strengthen parent 2015 |Various intiatives have taken place over the past few years
lawareness initiatives in fand continue to operate.
[Europe;, |Some examples in 2015:
= Poland: launch of a specific online manual for parents
about the importance of protecting young people.
= France: continued development of the "Living with
Digital” site and the "parental manual” project
*  Slovakia:
reworking of the site to make it more attractive
to young people;
- l:wﬂ.lnuﬁllurl of free training offered in schools
jon with a group of psychologists
- ﬂnancmga parental manual
[Support the roll-out of 2014-2015 [Support for family offers ko raise awareness among parents
marketing offers fand young people about best practice, for example
designed for families in = France: reinforcement of the family nature of the
Europe Orange Open offer with solutions that bring families
together to enjoy secure and entertaining digital
experiences thanks to the Family Place application,
parental control and the support provided for certain
uses
= Spain: showing of videos on the Orange "Navega
Sequro” site; participation in a conference held by the
Ministry of Telecommunications to present the “Privial”
application infended to demonsirate to young people
how lo protect their privacy
l(See also the objective “Strengthening parent awareness
jinitiatives in Europe” - above)
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IThe wireless telecommunications equipment that Crange uses and sells, such as mobile telephones,|
ltablets and other connected devices, emit radiowaves, which they need to function propery.

Exposure to radiowaves, particularly antennas, raises concems regarding possible health effects. The|
lscientific community has been working on this topic for over 20 years. To date, no health effect has|
been discovered. However, whilst waiting for confimation from ongoing additional studies, particularly|
regarding children and long-term usage, some heaith authorities have issued wamings about usage in
lorder to reduce exposure fo radiowaves from mobile telephones.

|Orange proactively participates in the debate about radiowaves and passes on information and|
recommendations for usage to its stakeholders. These measures revolve around 5 areas:

e el e T i R e s Ve S Ve
information materiale and|

discussion chanrlels

confributing to the research effort via the Orange research laboratory (Orange Labs) intol

exposure levels as part of domestic or intemational programmes conceming wireless|

communications

ensuring with focal (wherever such exist) or applying|
as

promoting proper mobile use as defined by the authorities
+  providing support regarding safety rules for staff working near or on radio antennae

Roll out training for 2015-2016) «  Creation of a training kit (‘radiowaves for people

lemployess in the AMEA working on antennas and the security perimeter
lsubsidiaries (translation of around antennas”) with the "Ecole des métiers

[the site about radiowaves techniques”, aimed at technical teams in the

into Arabic, creation of a subsidiaries.

[training kit for the «  Creation of an Orange guide regarding the sscurity
personnel who work on or perimeters around antennas for Europe and AMEA
near relay antennas). technical teams; presentation of the guide in Spain

and Céte d'lvoire.

*  Training for technical teams in Céte d'lvaire on
radiowaves and sscurity perimeters started in 2015;
training will be confinued into 2016

«  Information days for Orange Francs occupational
doctors on electro-sensitive individuals

*  Participation in GSMA meetings on the creation of a
quide regarding security perimeters, scientific and
regulatory monitoring and consideration of possible
seenarios of a new regulatory landscape for
radiowaves in Europe.

*  Translation of the radiowaves site into Arabic
compiete, integration of the Arabic version planned for
2016

Orange Corporate Social Responsibility / Achievements in 2015
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[Audit subsidiaries on the 2015 [audit in Egypt postponed in 2016
lapplication of their
radiowaves policy (one
country in 2015)
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Setting the example with our employees

Building a digital and human employer model is one of the five areas on which the Orange
Essentials2020 strategic plan is based, and one of the main challenges, o even the top challenge for
Human Resources in the years to come.

This goal is based on a high-quality employee experience, the basis of a successful Orange customer
experience: giving employees the resources to transform the customer experience.

As part of adaptations and changes to the company, the position of the human is vital and the goal of
HR is to reconcile financial performance and social quality, which involves adapting organisations,
digital transformation and also the intemal workplace environment

Orange bases its Human Resources approach on the deployment of a socially responsible model,
aiming to become a preferred employsr in the countries where it operates. Thers are three policies
which coordinate the policies on this topic: ongoing improvement of social quality, anticipation and
support of business transformation and the prometion of diversity in all its forme.

The Group's social model is based around a series of commitments to employess, enshrined within a|
social contract in France and the Orangs People Charter, the version distributed in 23 countries|
worldwids.

The ip bety the Group and its focused on 6
 acling as a responsible employer
*  providing a diverse range of career pains
+  promoting methods of work which facus on customer satisfaction
«  giving managers the freedom they need to lead their teams to success
= providing a high-quality working emvironment
* rewarding teams for their individual and collective contributions to Group success

Listening to employee opiniens on the quality of their working environment and in-depth monitoring of
these opinions helps Orange to constantly adapt the guidelines of its social policy.

Crange cerlified as a “Top Employer Global 2016"
Crange recsived "Top Employer Global 2016° certification
lfor the: first time on 22 February 2016. This certification
recognises the best human resources policies and
programmes. 29 Orange countries and territories on 5
continents were involved in the process and made it a

|success.
[Continue the Group's 2015 |To supportits . the Group has.
commitments in terms of [social dialogue meetings covering its whole perimeter at
cocial dialogue by means (different leves:
that suit the local context +  The European Works Council: it inciudes 28 employee
and regular meetings with representatives from 19 countries. In 2015, it met 3
ad hoc committees times({physical meetings), successively in Marseille,
(Worldwide Works Council Paris and Rome, in order to provide information and
Orange Corporate Social Responsibllity / Achievements in 2015

E Contents

has been developed based on the intemational
OHSAS18001 standard. Every country has the choice of
either using the Group palicy or the OHSAS180D1
Standard.

To kaunch this approach, a self-diagnesis quesionnaire

lallows countries to assess the discrepancy between current

land expected behaviour.

Personalised support for self-assessment is provided by

Group Health & Safety for entities of sither more than 1,000

lemployees or that are at risk.

In addition, a health and safety network has been put into

place to encourage a coherent global approach wum health
players, distribute

countries to adapt the new health and safety policy and to

|share best practices.

[The new technologies markst is continuing to develop, its functions ars changing and its players must

adapt their training and policies: in a dynamic and ongoing
manner.
[This is why the Group is supporting the development of its by providing them

Iwith @ full range of training. In order to speed up the Group's digital transformation, a dedicated
programme "Orange Digital Leadership Inside” was launched at the end of 2013 to raise awarensss
and train our employees whilst providing the Group within new ways of working adapted to the
challenges of digitalisation.

in addition, Orange is committed to France's national ffort to help young peopls find work

(Orange won the 7th edition of the Human Capital trophy
(prize created by Michael Page and Le Monde seven years
lago, which recognises the initiatives and achievements of
large Groups in their human resources policies). This prize
recognises the consistency of our initiatives to appreciate
human capital, as well as the involvement of management
in this field, and winning this employee digital
prize has proven the effectiveness of our

Orange Digital Leauersmp Inside approach

|On 18 October, in Paris, our Digital Academy won the
I"Digital HR" prize at the "Digital Industries Awards”
presented by the magazine "L'Usine Nouvelle”. This prize

recognises Orange's desire to develop the digital culture of
160,000 employees.

Accelerate intemal [20152020 | » Training has always been very important to the Group.

digitalisation: raising The numier of iraining hours per employee is 31.5

awareness, training hours.

employees and +  Orange fraining is organised by Orange Campus,

permeating the Group with dedicated to management of all Group managers,

new ways of working business schools, including 17 schools in France, in
the fields of sales, technical, markefing, services,
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[ European Works ‘consulialion on development and acquisition projects

Council ) in Eurape and OBS zones. The Group's strategic
2020 plan (Essentials 2020) and its international
version were the subject of a detailed presentation.

* The Worldwide Works Council: it has 31 members,
representing 21 countries (subsidiaries with over 400
employees). It meets once a year on the initiative of
the Group Director General. The Worldwide Works.
Council meefing was held in June 2015. Information
focused on the strategic plan, operations and projects
in the AMEA region, and the implementation of the
woridwide health and safety agreement which was
signed on 21 November 2014.

»  Atalocal level, employee representatives include
representatives from unions, representatives
appointed by elected employee forums and also
representatives democratically elected directly by
employees according to rules defined locally.

Pursue the tracking of 2015 |The 5th annual international employee survey and the 12th
lquality of life in the. France biannual employee survey took place at the end of
Iwerkplace through the 2015. These surveys help assess social quality and the
periodic reporting of implementation of the Orange People Charter at a Group
surveys and combined level as well as its French version, the social contract.
national / international | These surveys were carried out by the CSA Institute.
indicators and inclusion of * France: publication of the results of the 11th employee
[the results as part of the survey in June 2015 and the 12th in January 2016
bonus scheme for top 93% of employees are proud to work for Orange
international managers in (+1%) and 57% would recommend Orange as a good
lthe Group place to work (+1%); B6% are confident that the
company will successfully achieve the Essentials2020
goals.

»  Other countries: fifth annual employee survey at the
end of 2015 in 21 AMEA and Europe countries, and in
four Orange Business Services zones. The
participation rate of §9%, a 3% increase on 2014,
reflects the interest shown by employees in this topic,
which is based around five themes:

strategy and Corporate Social Responsibility
professional development

quality of life at work and working environment

management

© recogniion

Continue deployment of 2015 |Health and safety is a strong aspect of the Group's Human

lthe health and safety policy Resources policy, as demenstrated by the Group’s health

land provide support for and safety agreement signed on 21 November 2014. This

Group countries: agreement covers all Group employees. It is an extension

of the agreement signed in 2008, as well as all other

projects already in place.

aoon

[The health and safety goals are the same for all but the
implementation of a management system (already under
|uway before the signature of the Group agreement) must be
adapted to each situation. It has therefore been decided to
aliow each entity to develop it at its own pace, whilst
supporting this development.

4 Group health and safety reference standard
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support functions, 7 in Poland, in the fields of sales,
technical, networks and project management, and 4 in
Spain in the fields of sales, IS and networks,

2015 was marked by the deployment of the "Orange
Digital Leadership Inside” programme, a Group
programme launched at the end of 2013 in order to
boost and support the Group's interal digital
transformation. It is based around 3 complementary
areas (raising awareness, training, equipping), with
staggered deliverables over time,

The Digital Academy has been launched as part of
the lralmng programme. Itis a common platform for
digital inte d for all It
allows each person to complete the “digital for al”
course at their own pace, in addition to training
initiatives provided by business schools and the
Orange Campus for managers. The Digital Academy
has been deployed in 18 countries, in 5 languages
(French, English, Arabic, Spanish and Palish). Nearly
100,000 passports and visas have been obtained by
over 63% of employees.

As part of the Digital Academy, several types of
training have been launched, specifically:
o two MOOCs at the end of 2014: “Becoming a web
adviser” (13,400 registrations - “finisher” rate
(people who completed the course); 16%) and
“Decoding code” (15,000 registrations - “finisher”
rate: 12%),
A *Digital usage” COOC ("Corporate online open
course”) aimed at employees, on the usage of
digital tools for more simplicity and effectiveness
on a daily basis
A "Big Data” course (13,300 visitors - 6,200 visas)
o and other sorts of more targeted training, for a
specific audience

o

In addition, the content of the Digital Society Forum

was through a special MOOC called "living
with digital”. A DSF workshop was held within the
Innovation, Marketing and Technologies Department
(IMT) on the issue of *connected migrants”. The
Orange France Executive Committee has followed a
beginner's session in computer programming applied
to connected devices, within Simplon.co.

* At the same time, a number of pilot programmes were
put in place in order to assess the impact of digital
technologies on ways of working.

For example:

5 Supporting the development of warking from home
and working on the move whilst taking into
account the impacts on the organisation,
management, coordination of remote resources,
activity steering, IS and the layout of a working
space
Rethinking the contact centre of tomormow:

o
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supporting the creation of the contact centre of
tomomow by considering ways of working,
organisation of the working space, and use of
collaborative tools. New innovative ways of
working have been tested

Launch of the "Villa Bonne Nouvelle™, a co-
working space within the “Silicon Sentier” in Paris,
hosting Orange teams working on a project with
external partners, allowing an exchange of
experiences and a similar environment to an
incubator. The main goal is to create optimally
functioning methods in a digital culture and to
understand how this framework enhances social
quality and economic performance.

" es étableurs” or digital innovation experts: an
operation fo test the integration of digital
technologies info a classic environment in order to
observe the ways in which people work start to
merge and overlap 15 employees at a Paris site
are transformed into digital coaches for one hali-
day per week: individual support of employees,
group workshops and assistance in improving
ways of working by using digital technology

o

Pursue the roll-out of
Group management
quidelines to all managers
of managers and teams

12013-2015

Sessions held in 22 countries: 7,500 seff-assessment
quizzes completed

Managers trained: 76 sessions, including 20
infematicnal: 1,100 leaders trained (including 300
cutside of France), 450 manager managers,

HR trained: 68 sessions, including 14 intemational:
800 people trained (including 160 international)

|ter 2 wide-scale deployment stage in 201372014,
[awareness and training in the use of the Orange
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average over fhree years, recruitment between now
and 2015 of 1,500 of these young people amongst
6,000 new permanent contracts in our company, and
welcoming at least 2,500 intems each year.

*  keeping older workers in employment and preparing
the end of the career (renewal of existing systems)

*  passing on knowledge, which is a particular challenge
for our company where 30% of employees will retire
between now and 2020

*  specific measures for parental leave, taking into
consideration people who are temporarily away from
work to raise a child

A5 part of previous agresments (the 2013 inter-generation
aareement and the 2014 work experience and intemship
p has already met the

fthat it set:

= with more than 5,650 current work experience
contracts as at 31 December 2015 (initial and further
vocational training contracts), equivalent to 5.5% of
the total headeount (within the scope of the Group
agresment in France)

*  around 1,160 ex-work experience candidates recruited
into permanent jobs in 2015, including 400 as part of
the ultra-broadband plan, bringing the total number of
permanent employees recruited from among this
group in the period 2013-2015 to nearly 1,300, in line
with the 3 year target;

= furthermore, the Group adds lo its initiative to get
young people into work by continuing to welcome a
significant number of intemns each year (2,400 in
2015).

Managerial Reference Materials was integrated into initial
ltraining in 2015 (“Becoming a manager”, taking up an HR
role involving career development), in fundamental modules
used outside of France for all management levels whether
ltogether or apart, and in other modules such as
['Developing all of my employees”.
Committing fo France's 12014-2018 (Signature in December 2015 of a new inter-generation
naticnal effort to help lagreement for the 2016-2018 period

young people find work IThis agreement is a merger of three previous agreements.
lon work experience and intemships, older workers and the
previous 2013 inter-generation agreement.

|The: generatlon contract has 3 aims:

helping the sustainable integration ur young
people into permanent employmen

keeping older workers in emplnyma

encouraging the passing on of knowledge and
skills

For this purpose, the agresment sets forth or underfines
specmv: ambitious measures around five areas:

recruitment of 6,000 permanent workers between now
and 2018 in a difficult context in terms of money and
competition

welcoming young pecple in training: 4,300 work

oo

experience candidates working at the company on
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il Group countriss and the “unexplained” wage gap has demonsirated that it is
s=tting up of assessment 0.63%, a very small gap in comparison to a market
ools and ad hoc which is 10 times higher (6.3%)
Imonitoring

+  Access for women to positions of responsibility:

= monitoring of talent pools for Leader and
Executive nstworks, succsssion plans for key
positions and mentoring of high-potential women
which is being deployed in Europe;

= participation of women in intemal networks
(InnovElies, the Group's female manager network,
all local networks and divisions in France, Niger,
Mali and some OBS countries - Egypt, UK,
Germany, USA, eic.) and extemnal networks to
develop their leadership (WIL, PWN, InterElies),
controlling their self-censorship and giving them
the keys for success,

Feminisation of technical roles: launch of "Capital
Filles” in Romania and extension of the programme in
rance, strengthening of “shadowing” initiatives with

"Elles Bougent”

Work-life balance: the Workplace Equality Strategic
‘Committee, which controls the deployment of the
Group’s Workplace Equality policy, decided to deploy
the Work-Life Balance Charter produced by the
French Ministry for Women's Rights across the entire
Orange group, with the local required adaptations. It
has also decided to test the possibility of the “Happy
Men” concept outside of France in crder o engage
men in terms of workplace equality.

In various subsidiaries overseas, measures linked to
parental leave are more favourable than required by
local regulations (implementation of patemity leave in
Botswana, full salary for matemity and paternity leave
in Romania and Tunisia, additional leave when
children are unwell in France and Luxembourg, for
example.)

|As the entire Group policy is subject to evaluation against
lthe Gender Equality European and International Standard,
lthe Group and all the European countries were audited in
2015. All the countries were certified and a roll-out to some
of the AMEA countries was carried out in 2015

A Global Stakeholder Dialogue on diversity and workplace
equality was kicked off in 2015 in order to identify any

necessary changes in the view of the many Group
iakehalders. The pilot took place in Sencgal in November.
(see paragraph “Group Dialogue” - page 4)

increass the proportion of  [2013-2020 |The objective of reaching 35% of women in the Leaders

|women in management Metwork was postponed to 2020 to take into account the

bodies (2015 objective: low rate of renewal in this group of people. At end 2015, the

35%) ; figure stood at 25%.

In order to achieve this goal, the following initiatives were

Corporate Social Responsibility / Achievements in 2015
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Group entiies.

Orangs makes diversity and equality during recruitment and the professional carser an asset for
innovation and attractiveness. In every Orange country.
squality, adapted to the specific local challenges, are put into placs with ad hoc monitoring and

lassessment systems. Workplace equality betwsen men and women is a cross-cutting priority for all

nitiatives in support of diversity and workplace:

[The GEEIS certification (Gender Equality Eurcpean
International Standard) which deals with the Group's
workplace equality policy has been renewed. Certification
since 2011 of the Orange Group, Orange France, Orange
Business Senvices, Crange Spain, Mobistar Belgium and
Crange Business Senvices in Germany and ltaly. In 2015,
the newly certified entities are Orange Poland, Orangs
Luxembourg and Grange Romania. Orange Slovakia and
asssssed

|Crange Moldova ars cumently being

Strengthen workplace
lgender equality in all
laspects of working life in

2013-2020

[The Group policy has 4 pillars:
+  Wage equality: monitoring by the entire Group.

Specifically for France, a study aiming to identify the

Corporate Social Responsibility / Achievements in 2015

20

Contents

putinto place
During the Group’s talent reviews, the proportion of
women in management roles and associated pools

objective
= Alongdem initiative to achieve 35% is the equal

Orange Graduate Program.

Increase support for Group
countries and divisions to
help them strengthen local
policies in terms of
diversity and particularty
for the disabled

2013-2015

2015. Through this charter, Orange commits to
fighting against discrimination and stereatypes,
including disabled people in the workplace.

French equal opportunity initiatives have been

loyed in Romania with "Capital Filles™ and in
Morocco with "Passeport Avenir'. A “Diversity”
network was created within AMEA with a “diversity
champion”.

® in 2015, in France, the employment rate of disabled

employees was 5.
«  Various initiafives. rme been deployed across the

information system, employes awareness and
coaching mestings, participation in disabled worksr
recruitment forums.

are presented and we look at the equality and, where
‘appropriate, an initiative contributing to achieving the

recruitment of very young potential talent through the:

= Signature of the OIT commitment charter in October

Group, for sxampie the layout of workstations and the

Orange Corporate Social Responsibility / Achievements in 2015
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Setting the example with our suppliers

Sustainable relationship between a company and its suppliers is a real enabler of performance for all.
[t the heart of this relationship: trust. This is mainly based on compliance, by suppliers and
subcontractors, with the principles and rights expected by their customer who should support them in
Jthe definition and i of the best practi

Acting as a responsible purchaser, for Orange, also involves ensuring that our partners, particularly
SMEs, are developing in the best conditions. The major influence that our Group can have on the
development of the local financial network is at the centre of our Purchasing policy.

In June 2015, Orange received the “payment term;
esusd by the “Obssrvatoirs des Délais de Paismen’
“Large companies” section, for its initiatives in support of
suppliers in France.

Confinus to reinforcs CSR_[2014.2016 | +  CSR has been largely deployed within fhe Group's

in terms of governance and purchasing process, as well as Orange France and
lthe purchasing and suppty Buyln.
chain processes +  for purchases for all Europe and AMEA subsidiaries,

implementation of the CSR reinforcement project.

This project has 3 stages: in 2015, the first stage

(updating of the CSR clause and raising awareness

about CSR amongst all purchasers) has taken place.

*  Contribution to geals to reduce environmental
impacts:

o increased consideration of CSR in major Orange
projects, such as the selection of the business
WEEE sector in France

o Refurbishing of Livebox 2 retumed to Orange so
that they can be used in AMEA: 30,000 Livebox 2
sent to Céte dlvoire and Senegal

o finglisation in progress with Sagem of the spare
parts production project which uses recycled
plastic from Livebox cases and digital decoders.

+  Payment terms:

o implementation by Orange in France of a reverse
factoring programme offering suppliers
‘advantageous payment lems on their invoices
with deadlines reduced to a few days.

*»  Supplier understanding: reinforcement of pmmscs
allowing i ipplier

in terms of the aclive fight against wrmpnun and

employee health and safety

*  Supplier assessment: provision of a web platform to
subsidiaries in AMEA and Europe to allow them to
assess the performance of their local suppliers with
the use of QREDIC (Orange methodology used to
assess supplier performance, already largely used for

“Group” purchases and purchases in France). In

Corporate Social Responsibility / Achievements in 2015
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2015, measures were taken in Guinea Conakry, Cote
divaire, Spain, Slovakia, Moldova, Tunisia, Belgium

-and Romania.
|Strengthening of buy-in 2014-2016 | # |nFrance
land commitment to CSR = Continuation of CSR workshops started in 2014 fo
by the purchasing function; allow purchasers in France to better apply CSR

principles in their respective purchasing
r.‘megnnes in 2015, 3 workshops helped train 19
people
8 web conferences organised in France to
encourage uptake of CSR commitments by
purchasing teams within the purchasing process
on themes such as risk management, waste
mapping and personal data security. Over 50
participants attended each conference.
* Subsidiaries in Europe and AMEA zones: awareness
about CSR amongst
all purchasing CSR contacts (1 per subsidiary)
= all purchasers in 4 countries (Egypt, Jordan,
Cameroon, Madagascar)
i.e. a total of 10 people trained in Europe and 60 in
EA

+  Organisation of a training session for logistics teams.
reqarding the regulations of cross-bordsr transport
and starting e-leaming to raise awareness about CSR
amongst all staff

= For Buyln, training of 70 people in CSR during 12
sessions, including “suppert” functions flegal,

regulatory)
[Confribute fo local 2014-2016 | » adapted and protected sector (France): renewal of the
[development and commitment to spend at least €15 million in
lemployment by purchases per year to this sector. Currently over 440
lencouraging participation companies in this sector work with Orange for €16.4
lin our tenders for million invoiced at the end of 2015
|companies in the disabled = As part of the “Public undertakings charter in suppart
[sector and innovative «of the emergence and development of innovative
[SMEs. SMEs" signed in 2012, support for over 200

innovaive SMEs, through direct purchases for more
than €100 million per year in the group (including 66%
in France), and through open innovation programmes
and various commitments such as our active
contribution to French Tech, or the "Alfiance pour
THanovation Ouverte”.

+  Thanks to its expertise in the Chinsse market through
its OSC subsidiary, Orange has developed a support
offer since mid-2014 aimed at innovative SMEs in
order to help them in their intenational development
to identify and select Chinese manufacturers which
are mature enough to respond to intemational
requirements in terms of
costelqualityldeadiines/intellsctual property

protection/CSR compliance.

[The Group attaches particular importance to ensuring commitment and development of CSR amongst
i suppirs and subconiraciors, both hrough the incerporation of CSR it the sefection and
ranking procssses, as well as monitoring of part of continuous imp

Suppiiers ars therefore regularly assessed on ethical, social and environmental issuss. These
asssssments can be led by the Group, with the assisiance of speciaksed partners as part of

Orange Corperate Sacial Responsibilty / Achievements in 2015
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i France, Orange has received the “responsibie supplier
relations” labe! again for the 2016-2018 period.

Created in 2012, this State-awarded labs! distinguishes.
French companies which have signed the *Responsible
suppiier relations charter® which proves that they have
sustainable and balanced relations with their suppliers

[Prefer suppliers that meet  |2014-2016 | s  Systematic \megr‘allurl of a standard CSR clause,

lthe: ethical, social and regularly updated, in any new centract in France. It
jenvironmental has been deployed in over 50% of subsidiaries in
requirements of tenders by Europe and AMEA and is currently being deployed in
improving consideration of other subsidiaries.

environmental and social

jcriteria and ensure that = Strengthening of CSR in the supplier selection
suppliers implement process in areas at risk such as projects involving the
Orange's own CSR freatment of waste and the reconditioning of second
requirements hand products Initiatives are also in progress to take

into consideration the energy costs of the products
that we purchase in more detail as part of our
purchase cost analyses.

* Encol by Orange of its to
adhere fo principles and commitments defined in the
“respensible supplier relations™ charter which
contributes to the implementation of CSR in France.
Amongst 1,600 signatories at end 2015, 86 are direct
suppliers in France; they represent nearly 21% of our
purchases.

Centivseion of suppler CS prackices
458 suppliers evaluated by the specialised
company EcoVadis on behalf of Orange by end
2015

= JAC (Joint Audit Cooperation - a
telecommunications operator association, working
together to control, assess and develop the
implementation of CSR principles by their
supplers inthe (CT sectar) 2015 audit campaign:

61 audits carried outin 2015 (nearly twice as

many audits as 2014), i.e. a total of 209 since

2010

In 2015, 56% of audits cover rank 2

subcontractors, 28% rank 3 and 16% cover

the supplier production site (rank 1),

= In 2015, we saw a 10% increase in the
number of closed CSR issues and the
proportion of production sites without CSR
problems increased from 39% to 46%.

First edition of the Suppliers CSR Forum held in June
on the theme: “Let’s share our CSR commitments
together to develop a responsible Supply Chain™. This
event welcomed the main suppliers of Orange and
Buyln, as well as other JAC operators. In order to
develop this approach further, a webinar was held in
December with around twenty suppliers to identify the
major problems found during audits and to exchange
best practices fo solve them.

Implementation of discussions with key suppliers to
be aware of their 10 main production sites in order to

reinforee in relations. The

were followed by comective action plans, including

audits for certain sites.
[Contribute to the roll-out of |2014-2016 |Multi-stakehoider dialogue: 5th forum held on 14 January
loint Audit Cooperation 2016 in Nanjing (China): discussion with indusiry players
[(JAC), particularly by (suppliers and subcontractors), NGOs (IPE, ICO),
|developing muiti- Institutions (University of Nanjing, Global Compact), and
|stakeholder dialogue on other Telecoms Operators on the financial benefits of CSR
the JAC Guidelines in and its essential role for sustainable and responsible
lorder to improve their economic growth.

Imeaning and content
The debates between stakeholders have helped identify
areas of entry for initiatives to be developed for more

sffective of CSR in the production chain_
Improve the traceability of | 2014-2016 | » Inclusion in purchasing contracts (Orange and Buyln)
Iminerals originating in war for all equipment and products of a clause concerning
[zones for the products minerals originating in Zones of conflict as defined in
lconcerned section 1502 of the Dodd-Frank Act (tin, tantalum,

tungsten and gold). Obligation for suppliers to indicate
if one of these minerals is used in their products. If
this is the case, the supplier must improve traceability
of the source of the minerals and transparency
‘amongst its own supply chain,
Integration of questions on resources used into on-
site audits as part of the Joint Audit Cooperation
(JAC), improving traceability of the source of minerals

and within the supplier's supply chain.
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Promoting human rights and freedom of expression

Respect for human rights is applid at all levels within the company, with employess, suppliers and

subconfractors. However companies in the telecommunications and intemnet sector are faced with new

partic

and the protection of personal data.

jom of
Orange ensures that these human rights are respected, particularly when using ICT. This is why we
are involved within the sector dialogue group “Telecom Industry Dialogue® (TID), of which we are a
founding member and co-writer of 10 main principles relating to freedom of expression and privacy in
the ICT sector. These constitute a reference diagram for the development and implementation, within
the Group, of policies and processes relating to freedom of expression and respect of privacy in the

ICT sector.

Inline with these principles and in ordsr to ensure transparency regarding follow-ups to govermnment
requests for customer data, Orange is committed to regularly publishing information on the number of
govemment requests where allowsd by local legislation

respect for human rights
Iwithin the Group and
lencouraging buy-in:

«  confinue to apply the
10 principles of
Industry Dialogue in
all countries where
the Group operates
continue to evaluate
Group human rights
related risk with a
focus on high risk
countries.
providing awareness
training to Orange
employees patentially

|Strengthening the notion of 2015 - 2018

+ Deployment of the Industry Dialogue principles
wﬂhm all Group countries, in several forms.
= Ad hoc presentations during CSR contact
meetings within Group divisions or subsidiaries
= Greater interaction to help finalise the Group
Transparency Report (discussions with internal
depariments involved in obtaining the necessary
information, and implementing the definition of
indicators and reporiing methods)
= involvement of Group teams at all subsidiaries, if
govemment requests deviate outside of the law.
‘active support of Group leams at subsidiaries to
help them madify their processes if changes are
made to legislation (state of emergency, efc.)

Impact studies
Updating of the study carried out in 2014 to measurs.

facing negative the impact of human rights in different countries by
impacts in an external fim, Verisk Maplecroft, including new
collaboration with the 2015 parameters relating to the number of Orange
EDH association customers, staff employed and the Orange
geographic scope.
Orange also parficipated in the specific assessment
carried out by the organisation Ranking Digital Rights
on protection of privacy and freedom of expression
by telecommunications and content operators. The
score we obtained places us amongst the best
telecommunications operators.
+  Employes awareness
Participation, within EDH (Companies for Human
Rights, an organisation made up of 12 maerrench
ies) in the
leamning: this e-learning was hes'led in 2015 ar\d will
be deployed in 2016.
Pursuing and further 2015-2018] +  Transparency report
Orange Corporate Social Responsibility / Achievements in 2015
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ORANGE IN SUPPORT OF SOCIAL AND ECONOMIC
DEVELOPMENT
Digital technologies are cmngmg the wurm and contribute to societal development. They are so
important that they can be ight. Experience shows how much digital
technology, particularly in Africa, can peed up sac and cultural in a country.

Flowever ot & global and local 16ve), thare are vatious sources of dighal divides

Our role is to support digital talents and to develop local ecosystems by taking advantage of our local
position. We would like to create shared valus thanks to the source of innovation and employability
that digital technology cffers. Providing access to the largest number of people, deploying essential
digital services adapted to each person's needs, supporting entrepreneurship and open innvation,
particulary as an enabler of social innovation: these are the three areas of our local development

initiative.

[Combating digital divides

ven
cultural, obstacles exist.

now, there is inequality with digital technologies. Whether geographic, economic, physical or

s a responsible operator, Orange is committed to fighting against factors which cause exclusion
lthrough innovative solutions and investments. We work to ensure that the largest number of people
can access senvices which are now essential in good conditions

coverage for many years.

[To combat the geographic digital divide, Orange has mvesied in extending fixed and mobile network

now and 2018, whilst preparing for 56

e
ol prasentzd in March 2015, within which Orangs comimitied (o deploying 40 e {mobile
broadband) across 95% of its Europsan perimster and in the majority of AMEA countries, between

jic

Continue torall [ 20132015
out solar
depending on the
local situation, in
the context of
agreements for
outsourcing base
stati

by leveraging the
Group's nstwork
of submarine

[Contribute to the siectrical supply for remote areas, allowing
them to access digital technologies and reducing the digital
divide. Various projects have been launched,

Group solar sites: the total number is now more than
2,600 sites (2,400 in 2014). These sites help extend the
coverage of the mobile network at sites without an
electrical supply which are difficult to access, butin a
more environmentally-friendly manner: thess sites
represent an annual production of over 19GWh of solar
energy, allowing annual savings of nearly 34 million litres
of fuel and aveiding around 92,000 tonnes of CO,
emissions.

Launch of the UNI-VERTs Forum with the incubator
CIPMEN in NIGER. CIPMEN, in collaboration with
GiMafoR Engineering and the Energies pour le Monde
foundation, wishes to create a framework for reflection
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[developing activities and For 2015, for the 2nd fime, Orange published a
parinerships to promote: report which summarises requests made by
lbest practices in this fieki govemments in terms of wire-tapping and requisition
* Improve transparency (included in the TSR repori available at
in the majority of Orange com)
Group countries
wherever local law * Participation in ID
allows and Orange is a member of the Board of Indusiry
govemments do not Dialogue that mests every 3 months to discuss best
publish information practice and deplay the 10 ID principles for the
*  |mprove the sharing respect of human rights. The year was devoted to a
of information and rapprochement with the Global Network Initiative
best practices in this (GNI), a multi-stakehclder platform that includes
field, particularly by intemet operators, NGOs, academics and socially
way of the Telecom responsible investors.
Industry Dialogue (ID) In 2015
* Examine the = Weekly telephone conferences
possibility of bringing o Bimonthly pariicipation in a working group on the
the Telecom Industry sharing of best practices amongst
Dialogue and intemet telecommunications operators
players clossr o In-person meetings with the participation of
together via the stakeholders (London, Stockholm, Boulogne)
Global Network o Interaction with David Kaye, United Nations
Initiative Special Rapporteur on freedom of opinion and
expression to define the roles of business and
govemment

Our participation in these events and discussions
helps provide us with the intemational means to
resist the non-compliant demands made by certain
govemments

»  Promotion of best practices during other events:
in France, the active participation of Orange, as co-
rapportedr, in the CSR Platform {dependent on the
Prime Minister), to develop a national French action
plan to apply the United Nations’

Orange Corporate Social Responsibility / Achievements in 2015
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network; and discussion called UNI-Verts, the main aim of which is

to create a sustainable ecosystem which supports the
renewable energies sector in Niger.

In November 2015, Orange and ENGIE signed a deal to
expand rural electricity grid and optimise power supply to
telecoms infrastructure in Africa. These solutions could,
for instance, include individual solar kits and small-scale,
local electricity networks. The service could then be billed
via mobile using Orange Money. The trials wil allow the
companies to validate the technical solutions, the sales
and distribution models, and the economic feasibility of the
service before making it available on a larger scale.

Project to build solar farms conducted in Jordan which will
help cover all electricity needs of Orange Jordan over
tims, reducing CO® emissions and controlling energy
costs. The first farms will be built in 2016.

Broadband service in Africa countries

[Through major investments in submarine cable networks,
Orange underiines its commitment to increase access to the
internst in nearly twenty countriss where it operates in Africa,
lwhilst continuing to improve the network quality:

+  commissioning of ACE cable in Benin and the Canary
Istands in July 2015 launch of construction of the 2nd
phase between Sao Tomé & Principe and Cape Town
Atthe end of 2015, nearly 12,000km of optical cable had
already been deployed and helps fink 18 countries
France, Portugal, the Canary Islands (Spain), Mauritania,
Senegal, Gambia, Guinea, Siema Leane, Liberia, Cote
d'lvoire, Ghana, Nigeria, Equatorial Guinea, Gabon and
Sao Tomé & Principe. Two countries without a coastal
border, Mali and Niger, are connected with a land
extension.

Once phase Il is complete, ACE will cover a lotal distance
of 17,000km and will allow 25 countries to access:
broadband intemet

+  deployment of the SEA-ME-WE 5 (South East Asia-Middie
East Westem Europs 5) submarine cable, commissioning
i planned in the second half of 2016. 20,000km long, the
SEA-ME-WE 5 cable will reinforce the Europe-Asia link by
offering additional capabiliies. It will link France to
Singapore, senving 17 countries: Saudi Arabia,
Bangladesh, Burma, Diibouti, Egypt, United Arab
Emirates, France, Indonssia, Italy, Malaysia, Oman,
Pakistan, Qatar, Singapore, Sri Lanka, Turkey and

Yemen
Deploy 4G in Europe: | 20152020 | + _ In Europe
« France: 100% 3G o fixed high-spesd networks (in fibre optic with FTTH)
and 4G coverage are deployed in Spain, France, Slovakia and Poland
on high spsed Atthe end of 2015, fibre has 1,582 million customers.
traiin lines and the
mijority of R e ) cuuﬂtnes
molorways France, Poland, Spain, Belgium, Luxembou
+  outside France: Moldova, Romania, Slovakia. At the end of zms 46
deploy 4G has nearty 18 million customers in Eurcpe.
Orange Corporate Social Responsibility / Achievements in 2015
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networks across
5% of the
teritory

In France:

o deployment of 4G coverage on the ParisLyon high-
speed TGV rail ling; Orange continues to deploy 4G
on other links, including the Parnis-Lille high-speed
TGV rail line planned for the start of July 2016

o coverage of 11 motorways in 3G+4G (at 96% for

some)

ARCEP, the French telecoms requlatory authority,

ranks Orange as the best mobile network in France

with 153 criteria out of 210 better than average.

Preparation for deploying 56 as part of French and
Europsan research projects and fon bodies

[Depioy 4G in 13,
Orange countries in the
[AMEA region

20152020 |

4G network deployed in 4 AMEA countries (Mauritius,
Botswana, Jordan and Morocco).

3GIG+ networks deployed in 19 African and Middle
Eastem countries

In the fight against the digital divide linked to disabilty or age, we have deployed a “design for al”
strategy for many years. It specifically has the aim of adapting our products and services
Ineeds of these populations, and to design specific products combining innovation, simy

the

eiderty peopls, sither
dirctly or in partnership
with start-ups as part of
open innovation

Continue with training and
digtal technology
initiatives

Deveioping access to
offers via digital technology
with improvements to web
catalogues and improved
website access

Reinforce dialogue with
disabled playsrs

ergonomics.

[Continue to develop offers  [2014-2015 |Products and offers

jand products to meet the *  Marketing of the Claria Vox vocalisation solution,
needs of disabled and

and continuing to collaborate with the company
Claria to provide our blind and partially sighted
customers with an accessible, simple and intuitive
smartphane solution at the best price, enriched with
specific functionalities (OCCR, colour recognition,
ete)

+  Development of an *Easy Smartphone for Seniors®
solution which encourage use of tactile interfaces
and major functionalities for Android smartphones for
older people, this application wil be tested in
Romania at the start of 2016.

+  Catalogue of specific products (2 editions/year)
available in France and Spain with 3 e-accessible
formats, in addition to hard copy and CD audio
version for vision solutions,

*+  Ongoing test for a tablet bassd home automation
control solution using head movement recognition
and voice control for quadriplegics

+  Experimentation in 2015/2016 in France of a home
care solution with adapted sensors and data analysis
which helps family carers o check on oidsr people
remotely and to help with their home care.
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Iraining and coaching
* In 2015 and 2018, continuation of training activities
with an additional strand for calls from the eiderly.
= The site "living well with digital” provides information
on Orange initiatives which support accessibility;
visits to the site have increased since its creation in
July 2013

Distribution network

Atthe end of 2015: 280 *Independence” stores (with
expent advisers trained in advising disabled people,
adapted furniture, guiding audio terminal, audio
induction koop.

»  Commercial adapled smartphone promations for
older people.

*  95% of the Orange France own network store
network is accessible to disabled people; work is
planned to make the entire own network accessible.

Dizlogue with disabled and senior players:
participation in major disabilty exhibitions to present
independence and innovation offers, dialogue with
associations and contribution to the work of the
European C and standardization bodies.

To fight against factors for exclusion linked to education or culture, we offer awarensss and equipment|
programmes in collaboration with local academic institutions, particularly through the Orangs|
Foundation

Give young people and 2014-2016 |Education is a strong point for all Orange areas of

Orange Corporate Social Responsibility / Achievements in 2015
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children in small skills which do not have books or
intemet access with access to educational content;
40,000 students weicomed at end 2015

« 8,000 women trained on digital technology in the
"Maisons Digitales' in France and Africa These Digital
Centres aim to give independsnes back to women
though digital training

|Foundation.
programmes

Sez the programmes and achisvements of the Orange
Dntio://www fondationorange cominos:

[Continue the “Orange
villages® project: providing
healtheare and education
infrastructures (water source,
healthcare centre, school)
[where essentials are lacking
o allow young boys and girls
o have a social life and a
ure

Helping people with autism to}
progress  with  digital |
supporting research.

2014-2016 [Since 2012, the Villages programme links two areas for

laction of the Crange Foundation: education and

Now there are 50 villages, across 9 different
lcountries, frem Tunisia to Madagascar, plus Cameroon. In
ltotal, nearly 250,000 people benefit from this programme.
The Village programme aims to improve the daily life of its
inhabitants. Each project helps construct infrastructures
Irequired to improve daily life: a healthcare centre, a water

lsource and & school.
2014-2016 |Different initiatives:

+  Equipment of welcome spaces: the Crange
Foundation has equipped and supported over 300
structures in the use of digital tools
Partnership with CRA (autism resource centre)
creation of one professional exchange network for
digital technology use: Digital Autism Network
Launch of the 1st leaming game aimed at carers of
people with autism: virtual reality videos presenting
real.life situations which can be problematic for
people with autism and the people caring for them,
and which provides answers.

Support access to cultur in
all its forms

2014-2016

« Launch of two new ondine training programmes on
Picasso and Louis XIV. Hosted on the Selemi social
learning platform, these MOOCs are self-learning
journeys with seven stages that ars free and open to
all.

+  The Orange Foundation is the 1st spensor to show
operas directly in cinemas.

Developing essential and innovative services

|CTs can provide solutions in all areas, as long as users are provided with offers adapted to their
situation. As part of its giobal development approach, Orange designs products and services which, in
leach field, are the best enabler of progress. We have identified several areas for commitment:
women, agriculture, healthcare, education, financial servicss

[Developing solutions that
Imeet specific needs
* continue to expand

2014-2016

/Agriculture in Africa:
Im-Agri services meet 3 goals:
* improve the revenue of farmers (accessing updated

Orange Corporate Sotial Responsiblity / Achisvements in 2015
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women the keys to the digital
world through 4 major digital
education programmes: the
Solidarity Fablabs, Together
for youth integration, Digital
Centres, Digital Schools;

loperation (internal, business, sponsorship}.

[The Orange Foundation has been supporting projects that
lencourage leaming in all the countries where we are
present for many years. And of course we do this through
lour own experiise: digitall

* 32 Solidarity FablLabs in 2015, in 9 countries
(France, Spain, Poland, Slovakia, Tunisia, Eqypt,
Senegal, Madagascar, Mauritius), these FabLabs are
innovative and free leaming organisations to train
and mativate young people in difficut situations or
wha have problems at scheol, preparing them for the
roles of tomomow.
#,000 young people frained in digital technology in
France with Solidarity FablLabs and Together for the
integration of young people programmes, in
particular.
= 300 Digital Schools in 2015, in 8 counfries, to offer

Orange Corporate Social Responsibility / Achievements in 2015
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and increase the
density of m-Agri
services.

«  roll out e-health
services.

*  m-Women: deploy at
jeast 1 service pilotin
2015

prices for Grop markets by SMS, USSD of voice
(Interactive Vioice Server or call centre), saving and
paying safely via Orange Money, ..},

increase agricultural productivity (weather alerts,
professional directories, etc.

reinforce the value chain (collecting and processing
field data for statistical purposes, logistical
monitoring of vehicles...).

In 2015, m-Agri was deployed in 2 new countries: in
Senegal, the mLouma senvice, and in Eqypt, 2
experiments led with the Govemment. In totl, there ars
11 senvices in 6 countries (Niger, Mali, Madagascar, Cote
d'Ivoire, Senegal, Egypt)

support by the NGO Agrisud to create a guide to provide
small family agricultural producers in Africa with the
resources and tools to professionalise the family
agricuitural businsss, in order to allow the farmer to make:
[the right decisions at the right time, and thanks to adapted
and relevant advice and use of ICT,

[This guide provides the tools required for thoss who wish
lto hold the role of adviser. project teams in the field, in
Morthern and Southem organisations, technical
departments and producer organisations.

&-Health, i.&. the uss of mobile tschnologies (telephones,
Iaptops, tablets, PDA...) to offer healthcars solutions,
sither for i ical ion o mon

chronic ilinesses.

In AMEA, various initiatives have been launched, for
xample:

+  the “myhealthiine’ service: medical advice hotiine
which answers questions asked by SMS 24 hours &
day, completely anonymously, which is very often
used for questions about contraception

+  *myhealthiine" is deployed in one country,

Cameroon, and is currently being studied for
deployment in Cate dIvaire and Guinea;

Cite d'lvoire: partnership signed in December 2015
with UN AIDS to lead a project to fight against HIV

[Women

IThe m-Women project covers several goals

+  increasing access to digital technology to the largest
possible number of women, who are currently less
connected than men

deploying essential services for their specific needs,
for their pregnancy, the health of their children, to
avoid unnecsssary travel and above all providing
them with more sscurity with Orange Money,

and supporting social innovation and female:
entrepreneurship, knowing that women reinvest 90%
of their income into their community.

Several services have been launched, for example:
*  Mali: commercialisation of the Sini Tonen offer, an
offer including a savings system giving access to

Orange Corporats Social Responsibility / Achisvements in 2015
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health insurance for expectant methers (6,000

policies for rural users)

Senegal: agresment protocol signed with Sooretul

(an e-commerce platform to link female producers

and customers)

«  The Women's Digital Entreprensurship Prize,
created in 2015 in Senegal

[Deveioping solutions for 2014-2016 |Launch in France of an offer co-consiruction approach
vulnerabie people: in Francs, with players in the fisid (Action Tank Entreprises &

st offers targeting people [Pauvreté, a social landlord in Seine St Denis, Institut Mir,
|with lcw income in S towns in an insurance sxpert) to better address the needs of small
lthe Seine Saint Denis populations and to make it easier for them to access
Department adapted services by using digital enablers. The potential

offer is based on “agile” home insurance which can be
extended to other offers to help people to betier manage
their budget i

Supporting entrepreneurship

[The hyper-connacted world allows sxpansion and collaboration with talents from all arsas to be more|
nventive, efiective and therefore more compelifive. This dynamic has a name: Open Innovation
Orange uses it on a daily basis with leaders in the digital world, other operators, ressarchers,
entrepreneurs, associations, NGOs, students, start-ups, etc. Thanks lo these rich interactions with
players in different fields, the abilty to innovate can be increased, thus benefiting the largest number of
pecple.

[This is why Orange is committed to identifying, supporting and promoting digital talents which will
change the way that customers live thair lives on a daily basis.

Our aim is not just to connect our customers to what is essential to them, but also to contribute to the|
development of a new economy, to make it an snabler of local financial development and to encourage|
new ways of thinking about industry, agriculture, education, environmental protection

Develop parinerships with | 2014-2016 |Orange endeavours to encourage synergies between

players in the third sector players, by creating support and exchange ecosystems by
economy and social distributing knowledge as part of open innovation.
entreprensurship and Orange has therefors i several
support the development of including:
new forms of *  Orange Fab, an intemational network of start-up
entreprensurship accelerators: selected start-ups are offered a mentor
+ Launch an incubator and support over 3 months (e.g. provision of co-
and a Simplon school working spaces, training, expert advice, efc.) In soms
in AMEA countriss, they can even bensfit from a financial
+  Reinforce the grant of up to €15,000
partnership with La +  Orange Partner and Orange Developer, where
Ruche (third sector Orange allows developers across the world to
produce distributor) access their networks and key services, providing 20
and support the program interfaces (API) for fres, associated to a
businesses it hosts support programme personalised to developsrs.

Incubators, created on a model of co-creation, finking
the public sector, the private sector and the

community, aiming to create and develop SMEs and

Corporate Social Respansibility / Achievements in 2015
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* Launch the 2015

edition of the Crange [This is why Orange has hosted the Orange Social
Prize for Social [Entrepreneurship Prize in Africa since 2011
Entrepreneurship in In 2015, the prize expsrisnced growing success: 17
Africa [participating countries, 608 applications received (452 in
+ Launch the 2015 [2014), 117,855 votes as part of the “coup de coeur” prize
edition of the Prize for land 22,430 for the 2015 “coup de caeur” project.
Social |Since 2011, 21 projects havs benefited from Orange’s
Entreprensurship in ffinancial support and expertise, 15 out of 16 winners
France [selected by a jury of experts are stil operating and

[continuing to develop their business. The major winners
fthis year were the start-ups Bassita (Egypt), upOwa
l(Cameroon) and MyAgro (Mali), the “coup de coeur” prize
lgoing to Kezakoo (Mcrocco).

|Grange also launched the Social Entrepreneurship
|Academy contest in France in parnership with La Ruche
land the INSEEC research and highsr education group.
[The aim is to support the emergence of local solutions
[which encourage societal progress. The 8 projects
lselected from more than one hundred applications benefit
[from & months of support to test and launch their
lbusiness.

[Beyond these initistives, Orange is committed to
lsupporting start-ups as part of structures put into place,
like Orange Labs, Orange Fab, incubators, to allow them
lto develop and implement themselves sustainably.

IThis includes Crange Digital Investment. This structure,
lcreated in 2016, combines all of Orange's investment
lactivity, for a sum of around €300 million:
+  Fund of funds such as Iris
+  Orange Digital Ventures, created at the start of 2015,
which has a scope of £100M between now and 2020
to finance start-ups in any country with the most
ground-breaking digital innovations, able to transform
the customer experience thanks to innovative
solutions, new technologies or new sconomic models.
(maximum amount invested per star-up is €3M).
Sincs its creation, Orange Digital Ventures has
already financed seven start-ups.
+  Corporate development, for example with the
investment of €75M in Africa Internet Group
In total, 151 start-ups have been supported by different
|Grange open innovation programmes.

[Furthermore, Sonatel, Orange’s Senegal subsidiary,
lparticipates in the Teranga Capital fund, the first venturs
lcapital fund in Senegal. The aim of Teranga Capitalis to
[provide an innovative solution to respond to SME finance
Irequirements, from €75,000 to €300,000. Teranga Capital
lhas been incorporated and will start operations at the start
lof 2016.
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startups.

|After the launch of 3 incubators in Senegal, Mauritius and
Niger, 2 new incubators have been launched:
*  Legal constitution of the CREATEAM incubator in
Mali for an official opening in Q1 2016
«  Legal constitution of the SABOUTECH incubator in
Guinea for an official opening in @1 2018
However the Simplon school project in Mali has been
abandoned.

In order to continue to expand ihe horizons of start-ups,
Orange created an intemational alliance in September
12015, Go Ignite, along with Deutsche Telekom, Singtel
and Telefonica. Start-ups with intemnational ambitions can
therefore access the resources and markets of these
pariners, representing a potential of over one billion
customers, in addition to the local presence.

Orange has also reinforced its partnership with La Ruche,
created in 2008 and which was the first co-working space
in Paris: after Paris and Bordeaus, launches of La Ruche
Marssille and La Ruchs Montreuil

Orange also supports several companies hosted by La
Ruche

*  HelloAsso: bom in La Ruche, it continued to grow,
then forged close links with Orange as partof a
partnership to launch “Orange Collecte”, the first
West Africa crowdfunding website with joint
branding
Partnership with the start-up Claria and
HandiCaPZsro. By using its expertise, Claria has
created a solution to make it easier for psople with
visual difficulties to use technology. The association
HRandiCaPZero manages tschnical support to help
the customer use Claria Vox. Orange has
coordinated everything: the solution is now available
in some “Independence” stores (for disabled people)
"Double Sens™ listed by Orangs group Works
Councils for their community travei offers for Group
employses
«  Otosense: a technological and social company which
has developed a telephons application for ths hard-
of-hearing which issues sound alerts during
emergencies. Also hosted at La Ruche, Otosense is
now incubated at Cambridge and has Just entered
the prestigious Red Herring Top 100 fist which
celebrates the 100 best start-ups during the year. A
technical and partnership collaboration is in place
with Orange teams to integrate Otosense technology
into Livebaxes to offer audio surveillance offers to
Orangs customers.

[Promote entrepreneurship 2015 |A major Orange goal s 1o selecl and integrate Star-ups
fthrough awards and into its which are most likely to develop
lcompetiticns, support the services and products which simplify and enrich our daily
lbest projects lives.

Orange Corporate Social Responsibility / Achievements in 2015
36

. Contents
| ORANGE, A PLAYER IN ECOLOGICAL TRANSITION

Digital an enabler of vin all busir , also leads to increased use. In

this context, Orange endeavours to reducs its own environmental footprint and to help ofther sectors to

reduc theirs.

In addition o the of an Envi 1t System covering its entire

geographic perimeter, Orange deploys ambitious solutions and action plans lo support ecological and
environmental transition i the fields of climate change, resource and waste management and the
protection of biodiversity. This is why various company business lines are working to reducs our snergy
consumption and CO2 emissions, to improve the disposal of our equipment and promote their recycling,
and to research more eco-responsible solutions for our customers.

/An ambitious environmental policy

Orangs is voluntarily committed to reducing its environmental impacts by sefting quantified objectives.
To achieve them, it is necessary to organise all human and technical measures needed to implement
lappropriate action plans; this s called an *Environmental Management System” (EMS) which is in
place and assessed with the assistance of ISO 14001. Since 2007 we have commitied to expanding
IS0 14001 cartification whilst ensuring that we are transparent about the reality of our progress.

[Enlarge the 1SO 14001 2014-2016  |Result at end of 2015: 50 47%

certified scope across the

Orange Group from 50% In 2015, all ISO 14001 certified Group organisations
at end 2015 to 60% at end successfully undenwent renewal or follow-up audits.
2016. Orange France has significantly extended its certified

'scope, which now covers 63% of its scope. The Olivier de
Serres site which hosts the Group headquarters obtained
ite 1SO 14001 certification in July 2015.

The KPI measuring the size of the certified scope
compared to all our activities increased by nearly 10%
compared to 2014.

Orange Corporate Social Responsibilty / Achievements in 2015
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Controlling our own impacts

In & context where usage is developing rapidly, and data traffic is continuing to increase, reducing
lelectrical consumption is a real challenge for a telephane operator. This is why Orange has committed
to do this for several years. Our action plan also affects our technical infrastructure, our buildings and
lour ways of travelling and ways of working. And we are going further, by making ourselves a player in
lenergy transition.

Voluntary and innovative action plans have been launched, and continue to be launched to reduce all
sources of direct emissions: networks and information systems, buildings, vehicle flest and business
travel.

In order to achisve this objective, Orange snshrined it during COP21: reducing its CO2 emissions by
customer use by 50% by 2020 (compared with 2006)

As @ reminder, Orange set the target in 2008 of reducing its greenhouse gas emissions by 20%
between 2006 and 2020, as an absolute figure. In order to better understand the consequences of a
strong increase in the number of customers and the boom in ICT, the scope of which was not
lexpected in 2006, Orange has implemented an indicator to monitor CO2 emissions per customer.

Between 2006 and 2015, Orange reduced its CO* emissions by customer by 25%.
| Total emissions from scopes 1, 2 and 3in 2015 was 1,461,742 tonnes of CO=

Networks and IT systems represent nearly 74% of the Group's CO2 emissions, and 72% of its
consumption. A major energy action plan was launched in 2008 to reduce energy consumption linked
to their use: Green ITN 2020

Green ITN 2020 2014- * France: energy audits were carmied out across 13
F‘rugmmme 2018 major technical sites; areas for improvement were
Continue to deploy listed mainly for 55 air conditioning installations.
enablers for energy »  AMEA: continuing to deploy solar energy with over
savings (Energy 2,600 sites (2,400 in 2014). A project to build solar
metering, low farms has also taken place in Jordan which will help
nsumption cover all electricity needs of Orange Jordan over
functionalities for time, reducing CO* emissions and controlling energy
devices, etc.) costs. The first farms will be built in 2016
* Carry out studies info * AMEA: the proportion of sites shared with other
and develop new operators reached 30% at end 2015.
enablers of innovative: = Increased cooperation with equipment suppliers
energy savings and in order to develop and sell high-energy
support the Group efficiency telecoms equipment by 2020°
subsidianies with their announced during COP21, increased joint
implementation. developments between Orange and Huawei
»  Continuing to replace previous generation equipment
wnheqmpmenl that is more erlergy efﬁr.lenL Low
introduced for network equ\umem Tr-e deployment of

Corporate Social Responsibility / Achievements in 2015

39
5 Contents
[the possibility of weekends, this average has now been reduced to 25%)
integrating other

sourcss of consumption
(air conditioning,

lighting, etc.).

|Travel represents nearly 7% of the Group’s CO2 emissions. Eleciric vehicles, limiting business travel,
promoting collaborative and solidarity transport methods: Orange is exploring innovative technological
and human solutions to reduce its emissions.

*  Continue to 20142020 « Flect optimisation
optimise the fleet = in 2015 increasing reliability of the car-sharing
of company cars software before deployment; 300 vehicles equipped
by introducing (100 at end 2014)
sustainable travel
systems (1,700 +  Electric flsst
pooled vehicles by = Around only one hundred vehicles ordered due to the
2017) difficulty and cost of deploying recharging equipment
+  Increase the flest = Deployment of slectric vehicle recharging squipment
of slectric vehicles in Orange buildings.
(200 by end 2015, 105 sockets installed and operational at end 2015
around 600
electric or hybrid * Several entities have taken measures to limit the use of
vehicles by 2017) individual cars (company transport, carpooling, car
+  Further encourage sharing, eco-driving training etc.)
replacing the use
of transport by Several solutions are available to staff in order to reduce
using video- business travel (such as video-conference, conference calls,
conference remote collaborative portals). Various telepresence rooms are
facilities instead. available to employees in several countries.

Helping our customers reduce their footprint

(ICT) can play a key role in the fight against climate
change wih sokitons 1o encourage remate working, paperiess procedures and smart buiding, network
and city management

* Developing 2014-2018 |Innovative solutions

innovative “green” Since 2011, Orange works to develop solutions adapted to
solutions, challenges of the smart clty through its Smart Cities &
particularly in the Termitonies have
fields of the Ivarious forms, from a pan.nershlp with a regional start-up to
sustainable city and develop environmental sensors, fo the evaluation of collected
Smart Home, by urban data.
bringing partners hitp-/iwww .orange com/friactuglites/2015/Smartcities/Carte-
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smart meters at technical sites has also been
pursued with 2,500 new sites equipped in 2015, i.e. a
total of 4,600 sites which will allow Orange to
optimise its energy consumption.

Continuation of the very significant commitment
within interational standardisation bodies (ITU, ETSI
and CENELEC) to establish standards supporting the
energy transformation of telecoms and IT systems.
infrastructures: assessment of the energy efficiency
of mobile networks (ETSI ES 203 228), 400VDC
(ETSI EN 300132-3-1 & ITU-T L.1200), control and
monitoring interface for equipment (ETS| EE ES 202

336)

Datz Centres: deploythe | 2014-2018 |Continued deployment of measuring devices in the Dala
energy consumption Centres (servers and other squipment)
measurement / optimisation

systems for equipment

lacross Europe

[Buildings. represent nearly 19% of the Group's CO2 emissions, and 21.5% of its consumption. To|
Ireduce this energy consumption, it must be measured. Analysis and use of measurement data helps|
lspeed up transformation of uses and processes, as well as a reuction in consumption

i France, 20142017 [+ Continusd measuring of the consumtion of multiple
optimise the fluids in buildings to cover 110 of the biggest mixed and
testing of technical tertiary sites (100 sites at end 2014)
installations and *  Automated detection and comection of defects at 97 sites
reduce energy (86 sites atend 2014)
consumption while +  Implementation of recommendations arising from
continuing with performance analysis by Diag Flah (approach helpmg
other measures identify to ina
(smart meters, building) carmied out on 151 buildings (reprassnting
remote meter 562,000n7)
reading...)

*  putinplace
systems and
methods to audit
and monitor our
maintenance and
works service
providers

In other European 2014-2016 [For all other countries in the Europe zone, finalising the

lcountries, deploying deployment of energy consumption measurement tools for

lenergy consumption loffice and IT equipment. In 2015, the seffing up of optimisation

Imeasurement and programmes enabled a number of countries to reduce the

loptimisation tools for T consumption of this equipment by 30 to 50%.

lequipment (office: I These savings were generated thanks to better control over

lequipment) in all tertiary equipment outside of working hours (on average, 40% of these

lbuikdings, and studying were left switched on in the evenings and on the

Orange Corporate Social Responsibility / Achievements in 2015

40
Contents
together; interactive
A few examples
*  Continue in-house = Flux Vision: observing fiows of movements in real time -
developments for every minute, the Flux Vision solution converts 4 million
eco-designed pieces of mobile data. Performance which offers real

senices time stafistics on how often a geographic area is visited
and the travel within it. The data that is collected is
anonymised and aggregated, in ordsr to help
communities to better understand their habits and fellow
cifizens, and therefore to better assess the needs of
inhabitants in tems of services and infrastructures.

*Ma vile dans ma poche’, a mobile application to
facilitate the daily life of urban residents. Using 3G/4G
networks it offers the user information about the
infrastructure in his or her town In just a few seconds, it
is possible to find out transport timetables in real tme, to
locate yourself on a map and to be guided to a point of
interast, or to obtain visit advice depending on your
profile

*  Streefiine: in order to make it easier to manage available
parking spets, Orange Business Services has joined up
with the American company Streetine to offer a smart
parking solution. By linking a mobile app with sensors
which detsct the presence of a car in a parking spacs, it
is possible to quide drivers to the nearest fres spacs. On
top of this, it reduces the number of cars driving about
and reduces CO2 emissions.

[Eco-design of services

[Eco-design for software: Launch at end 2015 of a Group IT
Excellence programme to improve the sfiiciency of IT
developments and their opsration. Among the routes
investigated was the eco-design of software with the objective
of rolling out the theme across the Group in 2016/2017.
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Optimise the useful life and recycling of equipment

I Telephones, boxes, cables, employee computers, networks... Various equipment is part of the activity
of an operator like Orange. We optimise the use of this equipment in advance, during and after their
use, in order to exploit all possibilities and to reduce the impact on our envirenment. This starts with
eco-design, to think about and create sustainable equipment. This is followed by WEEE management,
lwaste electrical and electronic equipment: recyciing equipment which can still be used, such as
mohile telephanes, upgrading materials. .

Cearnige rakes ecicr ar el kel prcty, ¢ Ihe heart af s trabgy. rcndet s ter taks
cess wasts g d by the squipment that the Group designs, marksts and
operates in an opnma\ manner.

[The issue of recyciing WEEE is not just important from an environmental point of view - they also
contain raw materials which ars sometimes rare: gold, gallium, gemanium, etc.

For Orange, the implementation of recycling approaches is both a regulatory obligation and voluntary
approach” All Group subsidiaries are working on the topic, including in Affica and the Middle East,
[where recyeiing is less commen. Th arepartofa nt approach.

Optimise collection and | 2015 |France: extension of the working relaionship will fh eoo-

treatment for corporate body Ecolegic. Obiane and EGT now also use this collective
customers by improving amangement. In total, 310 tonnes have been collected from
collection processes in our corporate customers.

all regions where

Orange Business continuing to deploy a collection service with.
Services has a prepaid packaging for for . in Europe and
significant presence Morth America.

Continue with work fo  (2015-2017 [The emergence of new, circular business models means
improve waste developing recycling, with suitably adapted schemes in
management in AMEA countries where formal structures for treating waste do not yet
in collaboration with exist.

subsidiaries and other [ The Group has launched several projects in AMEA, in
external players. collaboration with extemal players:

Jordan: signature of a partnership with the Ministry of the
Environment in early 2015

Senegal: setfing up of e-waste collection at internal sites
and points of sale

Miger: reinforcement of cooperation between Orange
Niger and ONEN, workshop on the collection of waste
from mobiles

Mali: contract put in place to manage network batteries
Madagascar: launch of a management project for
obsolete materials and waste with a local specialised
partner

Corporate Social Responsibility / Achievements in 2015
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Preserving biodiversity and rare resources

[Because obtaining supplies of rare or crifical resources is essential for the components of electronic|
devices, including those needed to develop communications technologies, Orange actively
participates in improving the collective management of the planet's resources and is committed to
|those who work to protect biodiversity.
= I e
* Confinue the 2014-2017 |Impact studies on biediversity have been camied out. They
biodiversity have focused on the deployment of eco-design o reduce
impact study the use of resources in the processes.
started in 2013
particularly as Pan:nershlp with CREA
part of the circular Signature of a 3-year partnership at the start of 2015 with
economy the Centre de Recherches sur les Ecosystémes d'Altituds
programme run de Chamonix (CREA - Chamonix High Altitude
by the MacArthur Ecosystems Research Centre). This partnership covers 3
Foundation and areas:
conduct activities o A technological partnership: Orange is making its
to diminish the high altitude antennas available to the CREA along
Group's main with useful data gathering sensors (temperature,
impacs in this etc.). This will help the CREA optimise the extent of
ares; its observation network.
= A technical parinership: Orange provides fhe CREA
« Rollout the with technical solutions enabling the implementation
biodiversity of new protocels for obsenving, collecting and
protection populansing scientific data.
programme in = Ahuman partnership: The men and women of
partnership with Orange’s technical teams maintain the copper, fibre,
'CREA on Mont 3G and 4G networks in the Alps on a daily basis.
Blanc Orange employee volunteers will contribute in the
field to the maintenance of the CREA’s 80 climate
+ Canyoutastudy stations. At the same time other employees will be
in one or two involved in the pariicipatory science programme by
countries for collecting data on flora (from locals for instance).
specific initiatives:
the |Senegal / Niger: the study of the nature reserve crossing was
nature reserve |camied out but there were no specific or adaptable resuits.
crossing project IThe Group is focused on a project to raise awareness of
between Senegal |cimate change amongst the public, as part of objectives set
and Niger with a jduring COP 21
fibre cable.
+ Camyoutthe 20142017 [Wihin tre “rars resources cominiitee’ mplemented by Grange
busineas of different Group b
activities |have pariicipated in the study of metal crticality in the
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* Develop and 20152020 | »  Development and promotion of eco-friendly buy-back and
enhance local collection offers in all Europe zone countries.
eco-friendly A few examples
mobile collection o Romania: the buy-back offer has reached 31%, a
or buy-back collection record for the Europe zone.
programmes in o In Slovakia, the eco-friendly collection has reached a

record rate of 17%

. Deve\op offers for *  Second-hand mabile offers are developing in France,
second hand Poland and Romania.
mebiles in Europe

Improve the rate of In 2015, the collection rate was 14%, i.e. 1.7 million mobiles
collection of mobiles in collected.
the distribution [This is a 12% increase over 2014.
channels that we
control to an average of [Total number of mobiles collected since 2010: over & million.
130% by 2020 in Eurcpe
|Stimulate new 12014-2020 |Mobile buy-back offers have been put into place in Jordan and
collection initiatives in [Mauritius.
IAMEA_
Orange Corporate Social Responsibility / Achievements in 2015
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identified by the, composition of main products. Recommendations have been
Group made for the selection of WEEE processing service providers.
« Continue to Different Orange laboratories, particularly the one in Grenoble,
remain actively \work on product parts lists, life cycle analyses and the
invlved in possibility of substituting one material with another
research and (Orange actively pamcllxnﬁ in the work of the ITU
regulatory bodies Union - an
in this field United Nations institution for information and communication
ltechnologies) to develop standards for this field.
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3. Information selected by Orange and identified by the symbol (| |) on the Company’s
website'® as of June 6, 2016

Information selected by Orange and identified by the symbol ([]) on the Company’s
website!® as of June 6, 2016

13 “Social data” and “Environmental data” sections of the “2015 Complete CSR Report” page
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4. Methodological note presented by Orange on its website’as of June 6, 2016

Orange - Corporate Social Responsibility
Methodology note / 2015

The Group has been publishing a sustainable development and corporate social
responsibility (CSR) report every year, since 2002
Since 2015, the Orange Group publish its report solely online, within the CSR section of the
corporate Orange website. Since this section is fo be reguriarly updated, all along the year, it
is agreed that, for the sake of clarity, the so-called 2015 complete CSR report includes the
documents listed under the web page 2015 complete CSR report”, and in particular the
following documents:

v the forewords by Stephane Richard and Christine Albanel

¥ the 2015 achievements review

¥ the environmental daia table

v the social data table

v the GRI table
The detail of policies and actions taken is in the pages "Commitment”, as well as in the
pages on our three CSR pillars: Trust — - Environment.

The 2015 CSR report aims to provide a fair and balanced view of the Orange Group's overall
performance during the 2015 calendar year. It strives to meet the main expectations which
have been by the Group's (customers, shareholders, credit rating
agencies, employees, suppliers, public authorities and local communities)

REPORTING PERIOD

The 2015 CSR report applies to 1 January 31 December 2015. It also includes several
elements dated 2015

METHODCOLOGY SCOPE AND REPORTING

The report is based on selected indicators which take into account the main economic,
social, societal and environmental impacts of the Group's activities. The chosen indicators
take info account recommendations from relevant intenational institutions such as Global
Reporting Initiative (GRI), the United Nations Global Compact, the OECD guidelines and the
150 26000 standard on social responsibility.

The indicators were collected, calculated and consolidated with the help of dedicated IT
fools. Unless stated otherwise, the presented data covers the Group's global activities and
countries where the Group is established.

As regards environmental information, the reporting scope covers an average of 98% of the
Group's tumover. The coverage rate, estimated as a percentage of the tumover of entities
included in the reporting scope, is provided for each environmental indicator in the
environmental data table.

For social data, the coverage rate esti asa of the Group's employ is
provided in the

‘Corporate Social Responsibility / Methodology Note 2015

On this basis, Orange is committed to publishing a yearly Communication on Progress
report. The response to this commitment is presented in the reporting guidelines table of
comespondence on page "2015 complste CSR Report ™.

Conformity with the 1SO 26000 standard

The international SO 26000 standard provides organisations with social responsibility
guidelines. The ISO 26000 standard is based on seven principals covering various areas of
action in terms of social responsibility of organisations.

To consult the answers 1o these different guidelines, tumn to the reporting guidelines table of
comespondence on page "2015 complete CSR Report "

SOCIAL DATA

The social reporting in this document is mainly based on an information system (HR-Info),
whereas for the annual report, and the Registration Document HR-Info data are
supplemented with those from a financial information System (Magnitude). Only HR-Info
makes it possible to differenfiate gender and socio-professional categories.

Men-women ratio in management (permanent contracts at the end of the period)
The rule for calculating the "management staff” indicator is based on the total active
‘workforce with permanent contracts (CDI)

The "management staff" indicator includes staff in the "senior executive” category which
comesponds to the consolidation of the CCNT's (National collective convention of
‘telecommunications) E, F and G levels.

Sites outside France use a document which describes each CCNT level so that each
member of staff may be placed in the appropriate CCNT category.

Percentage of women in the "leaders™ network

The "leaders" network is a management network comprised of 1 105 managers at the end of
2015. These managers hold highly sirategic positions within the Orange Group.

Number of departures

The "number of resignations”, "number of redundancies" and the "number of departures per
gender” only take into account active permanent staff. In this way, the permanent departures
of staff who are temporarily out of the office (inactive: extended sick leave, lay-offs, leave
without pay, efc_) are not included in these indicators.

Training hours

The reporting is currently in a stabilisation phase on an intemational scope. It now covers
more than 97,5% of staff.

Health and safety indicators

The coverage rate for these indicators is more than 95% of staff by end 2015 which is more
‘than 98.9% for France alone. Accidents reporied by countries comply with local regulations

Definitions

TFRAC: the frequency rate of workplace accidents (TFRAC) comresponds to the number of
‘workplace lost-ime accidents per million of theorefically worked hours in the year.

TGRAC: the accident severity rate (TGRAC) corresponds to the number of lost-time days per
million of theoretically worked hours in the year.

Orange Corporate Social Responsibility / Methodology Note 2015
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REPORT AUDIT

As with previous years Crange commissioned one of its auditors , KPMG, to review
objectives set in the 2014 CSR report, to check a selection of environmental, social and
societal indicators, the application of the AA1000 APS (2008) standard principles, and the
self-assessment based on GRI G4 guidelines.

The review of the CSR information was made this year according an innovative process.
Checking the most impertant information was made with a limited selection of confribufing
entities, by a combination of en-site and remote audits. The works were completed by a
particurlarly deep review of consolidation of information. This methed fits our organisation,
with its numerous locations, which impacts on the Group data diverge.

The information that have been checked by the external auditor, are identified
- in @ black text box for a [moderate level of insuranc
- in an orange text box for a reasonable level of insurance]

The cenclusions of this audit are detailed in the insurance report by KPMG
{http/Awww.orange.com/en/Responsibility/Reporting).

APPLICATION OF THE AA1000 STANDARD PRINCIPALS

The elaboration process of the 2015 corpoerate social responsibility report adheres to, in
material respects, the three principles of the AA1000 APS (2008) standard (inclusion,
materiality and responsiveness). This guide to corporate social responsibility focuses on
taking stakeholders expectations into account.

Inclusion

our 3 fions is a decisive element in our process of identifying
the mzllengas of sustainable development. Consult the Group's main

Materiality

The selection of the most relevant indicators to reflect its sustainable development
challenges, given the Group's activities, takes into account the expectations expressed by
stakeholders and a regularly updated internal nsk prioritisation

hitpJfwww.orange.cor Comm -dialogue
Reactivity
The lion of for the Orange Group's activities

results are listed in yearly revised action plans which are published in the2016-2020
roadmap on page "2015 complete CSR Report™
(http:/iwww.orange.comien/Responsibility/Reporting_)

This report is an essential element of response fo the expectations expressed by the Group's
stakeholders. It is published annually and provides an insight on the impacts and progress
made in relation to commitments made with stakeholders.

COMPLIANCE WITH INTERNATIONAL REPORTING GUIDELINES
GRI (Global Reporiing initative)

This report was designed according to the Global Reporting Initiative GRI G4 guidelines,.
The reporting table is available on page "2015 complete CSR Report "

Conformity with the Global Compact
‘Orange joined the United Nations Global Compact in July 2000.

5}
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The number of theoretically worked hours in a year varies according to country. Itis
calculated using the number of full-time staff, the number of theoretically worked days in the
year and the number of thecretically worked hours per day in each of the countries where the
Group is present (last two elements sourced from ILO).

ENVIRONMENTAL DATA

The envirenmental reporting in this document is based on an information system (Indicia).
Only the countries in the Yearly Report took part in the CSR reporting. With regards to the
change in the 2015 reporting scope: when compared fo that of 2015, the changes are as
follows - deleted countries: Kenya (not consolidated), Dominican Republic (sold) and Uganda
(sold). Environmental reporting is based on quarterly reporting campaigns. The fourth quarter
values are real or, if the data was unavailable, are esfimated by the country and comected
the following year. Corections from 2014 have therefore been applied to the 1% trimester of
2015,

Energy

The energy consumption of data and network centres which share this with other operators is
partially or fully counted accerding to the relevance and availability of the information. French
mixed equipment consumption (network and mobile) is fully applied to the indicator covering
network consumption, except for mobile activity.

Energy consumption in premises, especially shops, for which the Orange Group does not
pay a direct bill are not included.

Energy consumption from district heating plants is not accounted for given the difficulty in
estimating the associated CO, emissions.

Polish energy consumption is calculated using a sample of statistics from paid invoices
during the fiscal year. In the same way, electricity consumption for Orange Spain and France
is partly based on estimates.

The "fuel consumption” (all buildings, all purpose) indicator includes the follewing fuel.
domestic {vehicles not included), diesel, petrol, heavy oil and marine diesel for the Orange
Marine subsidiary.

Transport

Train and plane transport data comes mostly from Carison Wagonlit which covers more than
80% of the kilometres travelied by employees. Distance travelled by train and plane during
business trips are estimated using the great circle distance (the shortest distance between
two points on the earth's surface). The COzair fransport “short haul” emission factor of the
‘GHG Protocol (180g COz/km passenger) was used for all flights (short, medium and long-
haul). The COzrail transport factor was taken from the "Bilan Carbone” ™ method when the
latter was available in the relevant country.

In the other countries, a standard measure of 100g CO./km passenger is applied.

The local travel agencies, not including Carlsen Wagonlit, who provided a reporting are also
taken into consideration as well as expatriates' family trips

For CO; linked to electricity consumption, the updated January 2015 IEA CO, emission
factors were applied fo all couniries from 2006 to 2015. CHG Protocol and ADEME emission
factors (electricity) used for reporting during previous years were replaced by those of the
IEA

Corporate Social Responsibility / Methodology Note 2015
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The coefficients used for the other means of fuel (gas, oil, coal, petrol, diesel and LPG) were
not changed and come from GHG (2007). The reporting of refrigerant emissions, as taken
into account in COzemissions in Scope 1, is not yet comprehensive. The Group is working
on improving the follow up of these emissions.

For the France consolidation scope, the CO2 emissions of greenhouse gases for the year
2015 (emissions associated with refrigerant gases from the network and tertiary buildings)
are based on the 2014 data in the absence of source data for a portion of the consolidation
scope submitted within the publication deadline of this document.

Mobile phones collected

Calculation of the rate of mobiles phones collected takes into consideration five collection
streams: environmentally responsible citizen collection, collection of mobile waste in Africa,
Orange Reprise Grand Public, Orange Reprise Entreprise, commercial refums. The rate is
calculated by dividing the number of mobile phones collected by the number of mobile
handsets sold through the sales points having implemented a collection system

Collected customer electrical waste (e-waste)

The WEEE (Electric and electronic waste) from individual cusiomers corresponds to WEEE
(mobile telephones, landlines and multimedia) brought to stores, sent by mail or collected by
Orange service providers.

This indicator includes the Group's employees' mobile telephones. It includes batteries and
accumulators which are part of a device when it is brought to the store by the customer and
the other types of batteries and accumulators s in the various collection points.

In France, business customers’ WEEE (0OBS France) is not included in this indicator. They
are included in the intemal WEEE indicator (network).

Evacuated and recovered waste

The reporting for waste takes into account the idea of discharged waste (i.e. waste which is
no longer stored on the Group's premises or is no longer handled by the Group and has been
transferred to an external handler with or without financial gain) and recovered waste (ie.
waste which has been recycled in terms of material or energy use). This is applied to
European countries.

For non-European countries, and given the fact that there is frequently no identified waste
treatment channel for certain types of waste, the quantities of recovered waste concem, in
broader terms, all the quantities of discharged and sold waste.

The waste indicators reporfing is not comprehensive for the following reasons: on the one
hand, due to the current identification process and the sustainability of the collection and
waste disposal channels in AMEA, on the other hand, due to difficult access to outsourced
contract data within the network of certain European countries.

Commun waste has not been taken into account since 2012, except for France, where in
2015, some commune waste were included in framework agreements in the reporting of
other non-dangerous waste.

Furthermore since 2012, flucrescent bulbs, "PCB" (polychlorinated biphenyl) and printer
cartridges are included in "other dangerous waste"

Orange Comperate Social Responsi

¢ / Methodology Note 2015

For the consumption of electrical energy, the reporting of OBS Intemational is based on 257
(**) sites in 45 countries in which OBS operates. These countries represent 82% of the
surface area of its occupied buildings (in m2) excluding France.

For the fuel consumption of company cars, the OBS International reporting is based on the
extrapolated data of 7 countries to cover a total of 23 countries in which OBS operates. The
data of the 7 countries represents 70% of the total number of vehicles using diese! fuel and
51% of the vehicles using gasoline.

CET (CUSTOMER EXPERIENCE TRACKER)

The published indicator corresponds to the average Orange customer ratings in answer to
the following guestion "[...] Would you recommend Orange mobile/high-speed intemet to
your friends and family?"

people questioned give a rating from 0 to 10. The results are averages and are
multiplied by 10 to get a mark out of 100

(1) Outside France
(2) 42 pays induded by OBS + Egypte, India and Russia.

Orange Corporate Social Responsibility / Methodology Note 2015
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In France for terfiary networks and waste other than WEEE from clients, only waste handled
by a contractor with whom the Orange Group has signed a framework agreement is
integrated in the reporting. This excludes cables and other Orange Marine hazardous waste
and a limited amount of Orange Marine waste (including mud and oily water).

In 2015, Orange France continued the program of dismantling telephone booths. The tons of
waste from dismantiing the booths are included in the following indicators:

« "Other non-hazardous waste": for aluminium, stainless steel, steel and glass,

« "Network WEEE" for that which concems WEEE

Different contractors are involved depending on the type of waste concemed (copper cables,
paper, network equipment, wooden poles etc.). Special attention is paid to wooden poles in
order to ensure that they are not reused, in line with restrictive regulations, and to ensure that
they are comectly disposed of. For leased sites, household or similar waste is not reported as
this is the lessor's responsibility.

Water

The main areas of water consumption within the Orange Group are water fountains, the
sanitary facilities, corporate restaurants and data centre ventilation systems.

Having studied the relevant volumes, the Group has reached the opinion that the latter are
not high enough to justify setting up a measuring and data consolidation process where
water consumption is concemed.

Environmental management system

The "rate of Group ISO 14001 certification” KP! is the ratio of electrical energy used on the
IS0 14000 certified perimeter of the total electrical energy used by the Group or, for a
country, by the country.

It is calculated on the consolidation scope of the entities consolidated by the Group. A
special methed of calculation is applied for France, since process certifications exist (for
which consumed energy makes no sense) as well as site certification:

- the total number of staff working on the certified perimeter is divided by the total number
of staff in France to obtain a ratio;

then, in a second step, this ratio is applied fo the fotal energy used in France (excluding
Orange France). This gives an "equivalent” energy which can be aggregated with results
obtained for the Group's other organisations.

This equivalent electrical energy value is aggregated with that of Orange Marine (fully
certified) then with that of the other certified consolidation scopes in the other organizations
of the Group; the whole is then divided by the total electrical energy consumption of the
Group to provide the KPI.

The electrical energy data is available in the Indica tool managed by the department of Social
and Environmental Responsibility.

Orange Business Services International

Reporting for Orange Business Services International is limited to 11 countries (or 117 sites)
out of the 85 (1) where itis present. The countries make up 81% of Orange Business
Services International workforce and 62% of the surface of its occupied offices (in mz), The
countries are Australia, Brazil, Switzerland, Egypt, Germany, India, Maurifius, Russia,
Singapore, the United States and Great Britain.

Corporate Social Responsibility / Methodology Note 2015
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5. Orange’s self- assessment of the sections comprising the “2015 Complete CSR Report”

page, based on the GRI G4 guidelines, published on its website'* as of June 6, 2016

CORRESPONDENCE TABLE GRI- IISO 26000 - GLOBAL COMPACT

ORANGE
CORPORATE SOCIAL RESPONSAEBILITY - 2015 REPORTING

Key
CSR 2015 CSR Reporting
RD 2015 Registration Document
IAR 2015 Integrated Annual Report
50 GRI G4
26000
GRI G4 Scope
6.2 G4-1 Statement from the most Statement from Stéphane Richard, Orange Chief Group
senior decision-maker of the | Executive Officer: N )
organization (such as CEQ, httpe/hwww orange. comien/Responsibility/ Commitment
- : f IAR P.9-10
chair, or equivalent senior
position) about the relevance
of sustainability to the
organization and the
organization's strategy for
addressing sustainability
G4-2 description of key impacts, IAR P. 13-21; 25; 40; 53; 65; 77 89 Group
risks, and oppertunities. http:itwww orange. comien/Responsibility/Commitment
G4-3 Report the name of the Orange Group
organization
G4-4 Report the primary brands, In 2006, Crange became the Group's unigue intemet, Group
products, and services television and mobile brand in the majority of couniries
where the Group operates. At the same time, Orange
Business Services became the worldwide leading
business service provider (RD page 4-5).
G4-5 Report the location of the RD P.1; 345 Group
organization's headguariers
GA-6 Report the number of RD P.5 Group
countries where the http:ifsww.orange. comienfAbout/Global-footprint
organization operates, and
names of countries where
gither the organization has
significant operations or that
are specifically relevant to the
sustainability topics covered
in the report
G4-7 Report the nature of RD P.1; 330; 345 Group
ownership and legal form
Orange Corporate Social Responsibility / GRI — 15026000 — Global Compact

14 “GRI - 1SO 26000 — Global Compact” section of the “2015 Complete CSR Report” page
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Report the markets served
(including gecgraphic
breakdown, sectors served,
and types of customers and
beneficiaries).

RD P.5; 40-76
http:ifwww. orange.comien/AboutiGlobal-footprint

Group

Report the scale of the
organization, including:

RD P.4-5; 300; 40-76; 330-332
http:/iwww. orange.comien/AboutiGlobal-footprint

Group

G4-10

Total number of employees

RD P.300

http:/hwww.orange.comien/Responsibility/reportinglCSR
-database/SpreadsheetsiSocial-data

Group

G4-11

Total number of operations

http:iiwww.orange.comien/Responsibilty/reporting/CSR
-database/SpreadsheetsiSocial-data

Group

4-12

Met zales (for private sector
organizations) or net
revenues (for public sector
organizations)

www_orange.com/en/Responsibility Trust/Responsible-
purchasing

Group

54-13

Report any significant
changes during the reporting
period regarding the
organization’s size, structure,

ownership, or its supply chain,

including:

+ Changes in the location
of, or changes in,
operations, including

facility openings, closings,

and expansions
+ Changes in the share

capital structure and other

capital formation,
maintenance, and
alteration operations (for
private sector
organizations)

* Changes in the location of

suppliers, the structure of
the supply chain, orin
relationships with
suppliers, including
selection and termination

RO P. 4-5

Group

4-14

Report whether and how the
precautionary approach or
principle is addressed by the
organization.

RD P.33-38

Group

Corporate Social Responsibility / GRI - 15026000 — Global Compact
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G4-15 | List externally developed 1996: signature of the ETNO Environmental Charter. Group
economic, environmental and | 2000: joined the UM Global Compact.
social charters, principles, or | 2006: Group signature of the UNI Werld Alliance
other initiatives to which the agreement.
organization subscribes or 2007: signature of the European Framework on Safer
which it endorses. Maobile Use by Younger Teenagers and Children.

2008: Caring for Climate signature.

2009: zignature of the Code of Best Practices for
women in ICTs, developed under the auspices of the
European Commission.

2011: signature of the ICT Coalition principles for safer
internet for children and teenagers.

2012: publication of Orange’s 10 commitments for a
digital agenda for Europe launched by the European
Commission; Industry Dialogue launch.

2013: signature of Industry Dialogue's action guidelines.
2015: signature of UN Women's Empowerment
Principles .

2015: signature of the ILO Charter on Handicap
{Intemational Labor Organisation).

54-16 | List memberships of ETHNO {European Telecommunications Metwork Group
associaftions (such as industry | Operators) — United Mations Global Compact - ORSE
associations) and national or | (Observatoire de la Responsabilité Sociétale des
international advocacy Entreprizes) — CSR Europe (Eurcpean network for
organizations in which the corporate social’'societal responsibility) — IMS
organization: Entreprizses — GeSl (Global eSustainability Initiative ) —

Mobile Alliance Against Child Sexual Abuse Content -
G5MA - Telecommunication Industry Dialogue

G4-17 | List all entities included in the | CSR Methodelogy Note Group
organization's consolidated RO P.7
financial statements or
equivalent documents.

Report whether any entity
included in the organization’s
consclidated financial
statements or equivalent
documents is not covered by
the report.

G4-18 | "a. Explain the process for hitp:ifwww orange. comfen/Responsibilitw/Commitment! | Group
defining the report content Stakeholder-dialoque
and the Aspect Boundaries.

b. Explain how the IAR P. 13-20
organization has implemented

the Reporting Principles for

Defining Report Content.”

=4-19 | List all the material Aspects 2016-2020 Roadmap Group
identified in the process for
defining report content.

ange Corporate Social Responsibility / GRI - 15026000 — Global Compact
3
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G4-20

"a. For each material Aspect,
report the Aspect Boundary
within the organization, as
follows:

* Report whether the Aspect is
material within the
organization

* If the Aspect is not material
for all enfities within the
organization (as described in
G4-17), select one of the
following two approaches and
report either:

— The list of enfities or groups
of entities included in G4-17
for which the Aspect is not
material or

— The list of enfities or groups
of entities included in G4-17
for which the Aspects is
material

* Report any specific limitation
regarding the Aspect
Boundary within the
organization”

All identified issues are relevant within the Group

httpfwww.orange.comfen/Responsibility/Commitment/
Stakeholder-dialogue

http/hwww orange . com/en/Responsibility/Commitment/

Stakeholder-dialogue/Materiality

Group

G4-21

For each material Aspect,
report the Aspect Boundary
within the organization, as
follows:

* Report whether the Aspect is
material within the
organization

= [f the Aspect is not material
for all entities within the
organization (as described in
G4-17), select one of the
following two approaches and
report either:

— The list of enfities or groups
of enfities included in G4-17
for which the Aspect is not
material or

— The list of enfities or groups
of entities included in G4-17
for which the Aspects is
material

= Report any specific limitation
regarding the Aspect
Boundary within the
organization™

All identified issues are relevant outside the Group

http/fwww.orange.comfen/Responsibility/Commitment/
Stakeholder-dialogque
http-/hwww orange . com/en/Responsibility/Commitment/

Stakeholder-dialogue/Materiality
http/hwww. orange.com/en/Responsibilty/Commitment/

Stakeholder-dialogue/Panorama

Group

4-22

Report the effect of any
restatements of information
provided in previous reports,
and the reasons for such
restatements.

C5R - Methodology Mote

Group

G4-23

a. Report significant changes
from previous reporting
periods in the Scope and
Aspect Boundaries.

CSR - Methodology Note

Group
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Provide a list of stakeholder
groups engaged by the
arganization.

http-/haww.orange. comien/Responsibility/ Commitment/
Stakeholder-dialogue

httphwww.orange . comffr/content/download/30251/9354
07 !version/3ffile/Orange cartoPP eng.pdf

Group

Report the basis for
identification and selection of
stakeholders with whom to

engage.

http./fwww.orange.comfen/Responsibility/ Commitment/
Stakeholder-dialogue

http-itwww.orange. . comffricontent'download/30251/9384
O7iversion/3ffile/Orange cartoPP _eng pdf

Group

Report the organization’s
approach to stakeholder
engagement, including
frequency of engagement by
type and by stakeholder
group, and an indication of
whether any of the
engagement was undertaken
specifically as part of the
report preparation process.

http-/hawww.orange.comien/Responsibility/Commitment/
Stakeholder-dialogue

http-/haww.orange. comien/Responsibility/ Commitment/
Stakeholder-dialogue/Materiality

Group

Report key topics and
concems that have been
raized through stakeholder
engagement, and how the
organization has responded to
those key topics and
concems, including through
its reporting. Report the
stakeholder groups that raised
each of the key topics and
CONCEMS.

http:ifwww.orange. comfen/Responsibility/ Commitment/
Stakeholder-dialogue/Materiality

Group

Reporting period (such as
fizcal or calendar year) for
information provided.

calendar year 2015

Group

=4-29

Date of most recent previous
report (if any).

2014 CSR Report (calendar year 2014 )

Group

4-30

Reporting cycle (guch as
annual, biennial).

yearly

Group

54-31

Provide the contact point for
questions regarding the report
or its contents.

contact.car@orangs.com

Group

a. Report the ‘in accordance’
option the erganization has
chosen.

b. Report the GRI Content
Index for the chosen option.
¢. Report the reference to the
Extemnal Assurance Report, if
the report has been externally
assured. GRI recommends
the use of external assurance
but it is not a requirement to
be ‘in accordance’ with the
Guidelines.

Comprehensive
2015 CSR Reporting

Group

Orange
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=4-33

a. Report the organization's
policy and current practice
with regard to seeking
external assurance for the
report.

b. If not included in the
assurance report
accompanying the
sustainability report, report the
scope and basis of any
external assurance provided.
¢. Report the relationship
between the organization and
the assurance providers.

d. Report whether the highest
govemance body or senior
executives are involved in
seeking assurance for the
organization's sustainability
report.

Since 2009, the CSR report is audited by external
auditors. Since 2012, a reasonable assurance has been
provided for all achievements reported in the reviews of
the previous year, including a certain number of
environmental and social indicators.

Group

=4-34

Report the governance
structure of the crganization,
including committees of the
highest govemnmance body.
|dentify any committees
responsible for decision-
making on economic,
environmental and social
impacis.

RD P. 268-271; 278-281; 264-285

Group

4-35

Report the process for
delegating authority for
economic, environmental and
social topics from the highest
govemance body to senior
executives and other
employees.

RD P. 284-285

Group

4-36

Report whether the
organization has appointed an
executive-level posifion or
positions with responsibility
for economic, environmental
and social topice, and whether
post holders report directly to
the highest governance body.

Within the Executive Committee, Senior Executive Vice
President for CSR, Diversity, Partnerships &
Philanthropy is in charge of the economic,
environmental and social topics linked to CSR.

RD P 271

Group

4-37

Report processes for
consultation between
stakeholders and the highest
govemance body on
economic, environmental and
social topics. If consultation is
delegated, describe to whom
and any feedback processes
to the highest governance
body.

One or more shareholders owning at least the share of
capital set forth in the law, and acting under the legally-
required conditions and deadlines, can require that
proposed resolutions be added to the agenda of a
meeting (bylaws, article 21-3).

http:/hwww . orange . comfen/about/governance/document

ation
All reported information is available online:
hitp:/www . orange. comfenfinvestors/regulated-

informaticn

Group

34-38

a. Report the composition of
the highest govemance body
and its committees by:

* Executive or non-executive
* Independence

RD P. 268-276
7 independent Directors out of 15 members

Group
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* Tenure on the govemance
body

* Number of each individual's
other significant positions and
commitments, and the nature
of the commitments

* Gender

= Membership of under-
represented social groups

= Competences relating fo
economic, environmental and
social impacts

= Stakeholder representation

a. Report whether the Chair of
the highest govemance body
iz alzo an executive officer
{and, if so, his or her function
within the organization's
management and the reasons
for this arangement).

RD P.268

Group

a. Report the nomination and
selection processes for the
highest govemnmance body and
its committees, and the
criteria used for nominating
and selecting highest
govemance body members,
including:

* Whether and how diversity is
considered

* Whether and how
independence is congsidered

= Whether and how expertise
and experience relating to
economic, environmental and
zocial topics are considered

= Whether and how
stakeholders (including
shareholders) are involved

Nomination: RD P. 278;

Diversity RD P.278-279 ;

Independence RD P.275-280

Expertise and experience relating to economic,
environmental and social topics (RD P_280) -
environnemental and social information is regulary
given to Directors;

Participation of stakeholders (including shareholders)
RD P.278; 280.

Group

=4-41

a. Report processes for the
highest govermnance body to
ensure conflicts of interest are
avoided and managed. Report
whether conflicts of interest
are disclosed to stakeholders,
including, as a minimum:

= Cross-board membership

* Cross-zghareholding with
suppliers and other
stakeholders

* Existence of controlling
shareholder

* Related party disclosures

RD P. 277; 281 (Lead Director)

Group
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54-42

a. Report the highest
govemnance body's and senior
executives’ roles in the
development, approval, and
updating of the organization’s
purpose, value or mission
statements, strategies,
policies, and goals related to
economic, environmental and
social impacts.

Role of the Governance and Corporate Social and
Environmental Responsibility Committee: RD P. 280-
281

GCSERC activities: RD P. 283

Group

a. Report the measures taken
to develop and enhance the
highest governance body's
collective knowledge of
economic, environmental and
social topics.

RD P. 284 (chapter 5.2.2.9)

Group

a. Report the processes for
evaluation of the highest
govemnance body's
performance with respect to
govermnance of economic,
environmental and social
topics. Report whether such
evaluation is independent or
not, and its frequency. Report
whether such evaluation is a
zelf-assesasment.

b. Report actions taken in
response to evaluation of the
highest govemnance body's
performance with respect to
govermnance of economic,
environmental and social
topics, including, az a
minimum, changes in
memberzhip and
organizational practice.

RD P. 284 (chapter 5.2.2.9)

G4-45

a. Report the highest
govemnance body's role in the
identification and
management of economic,
environmental and social
impacts, risks, and
opportunities. Include the
highest governance body's
role in the implementation of
due diligence processes.

b. Report whether stakeholder
consultation is used to
support the highest
govemnance body's
identification and
management of economic,
environmental and social
impacts, risks, and
opportunities.

RD P.279-281

Group

Orange
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a. Report the highest
govermnance body's role in
reviewing the effectiveness of
the organization’s risk
management processes for
economic, environmental and
social topics.

RD P. 280-281; 283

Group

G4-47

a. Report the frequency of the
highest govemance body's
review of economic,
environmental and social
impacts, risks, and
opportunities.

RD P. 283-285

Group

a. Report the highest
committee or position that
formally reviews and
approves the organization's
sustainability report and
ensures that all material
Aspects are covered.

RD P. 283-285

Group

54-43

a. Report the process for
communicating critical
concems to the highest
govemnance body._

Within the Executive Committee, the Risks Committee's
role is to help the Executive Committee report on the
Group's principal risks to the Audit Committee and to
Board of Directors (RD P_285).

One or more shareholders owning at least the share of
capital set forth in the law, and acting under the legally-
required conditions and deadlines, can require that
proposed resolutions be added to the agenda of a
meeting (bylaws, article 21-3 -

http-/hwww orange. comfen/about/govemance/document
ation )

Group

G4-50

a. Report the nature and total
number of critical concerns
that were communicated to
the highest govemance body
and the mechanism(s) used to
address and resolve them.

Information cannot be published

Group

4-51

a. Report the remuneration
policies for the highest
govemnance body and senior
executives for the below types
of remuneration:

= Fixed pay and variable pay:
— Perfformance-based pay

— Equity-based pay

— Bonuses

— Deferred or vested shares
= Sign-on bonuses or
recruitment incentive
payments

* Termination payments

* Clawbacks

* Retirement benefits,
including the difference
between benefit schemes and
contribution rates for the
highest govemance body,
senior executives, and all
other employees

RD P. 286-289

Group
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b. Report how performance
criteria in the remuneration
policy relate to the highest
govermnance body's and senior
executives’ economic,
environmental and social
objectives.

G4-52 | a. Report the process for Governance and CSER Committee (RD P.283) Group
determining remuneration.
Report whether remuneration
consultants are involved in Information not published for confidentiality reasons
determining remuneration and
whether they are independent
of management. Report any
other relationships which the
remuneration consultants
have with the organization.

- N inpl
G453 |4 Re port how stakeholders’ pUeeas L pace Group

views are sought and taken
into account regarding
remuneration, including the
results of votes on
remuneration policies and
proposals, if applicable.

z4-54 |a. Report the ratio of the Information not published for confidentiality reasons Group
annual total compensation for
the organization's highest-
paid individual in each country
of significant operations to the
median annual total
compensation for all
employees (excluding the
highest-paid individual) in the
same country.

&4-55 |4 Report the ratio of Information not published for confidentiality reasons Group

percentage increase in annual
total compensation for the
organization’s highest-paid
individual in each country of
gignificant operations to the
median percentage increase
in annual total compensation
for all employees (excluding
the highest-paid individual) in
the same country.

G4-56 |a. Describe the organization's | Group Code of Ethics Group
values, principles, standards
and norms of behavior such
as codes of conduct and
codes of ethics.

Orange Corporate Social Responsibility / GRI - 15026000 - Global Compact
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54-57 |a. Report the internal and A network of ethical correspondents in the various Group
external mechanisms for countries and entities monitor the operational rolling out
zeeking advice on ethical and | of Code of Ethics, adapted to local and professional
lawful behavior, and matters | context, and answer questions and requests for advice
related to organizational from employees and managers.
integrity, such as helplines or | An e-leaming module and a whistleblowing process in
advice lines. case of accountancy failure, fraud or corruption are
available to all on intranet.
G4-58 | a. Report the internal and An internal widely spread and precise process has been | Group
external mechanisms for defined. It includes the possibility to contact an ethical
reporting concerns about commespondent, if the employee does not want to get
unethical or unlawful through to his manager, to send an e-mail on a
behavior, and matters related | dedicated mail-box, or directly to the Ethics Committee
to organizational integrity, President.
such as escalation through The employee who files an alert will not be subject to
line management, threat, discrimination, or any unfavorable treatment.
whistieblowing mechanizms
or hotlines.
Categorie: Economy
4 - Managerial approach IAR P. 25-37 Group
DA
G4-EC1 | Indicate direct economic value | CSR- Group
6.8 created and distributed. http:/fwww.orange. com/ien/Res ponsibility/Commitmentire
G.5.3 partition
6.8.7
6.6.9
555 G4-EC? | Report risks and opportunities | Implications of climate change were analysed and Mainly
posed by climate change that | evaluated: network infrastructures reinforced, fire France
have the potential to generate |intervention costs, impact on ingsurance rates, etc.
substantive changes in Read the answers to the 2015 Climate Change survey in
operations, revenue or the Carbon Disclozure Project - @ 5.1.ca451.fF Q6.1
expenditure. (https:/ fwww.cdp.net/en-
5/Results/Pages/Responses.aspx ?Search=True&Keyword
=0rangefYear=2015 )
hittp:/fwwer orange.comyfen/responsibility/environment
G4-EC3 | Scope of pension cover with | RD P.122-125; 306 (§5.6.1.3) Group
retirement plans with defined
benefit pension plans.
G4-EC4 | Significant financial RDP.261 France
assistance received from
govemment.
G4 - Market presence IAR P. 25-37 Group
DMA hitp-/fwww orange com/en/Responsibility/Commitment
Orange Corporate Social Responsibility f GRI — 15026000 — Global Compact
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&4-ECS | Ratios of standard entry level | In France, minimum wages are set annually by the France
wage by gender compared to | telecommunications industry (hitp/fwww _unetel-
local minimum wage at rzt comfheme/salaires-minimal ) and signed agreements
significant locations of in each of the Group's companies. The average wage per
operation. status is detailed in section 211 part 2 of the social
overview (published yearly in July). This data is
6.4.4 unavailable for the other countries.
6.8 Research carried out by the Observafoire inferne des
Rémunérations(interactive benchmarking tool for
salaries) enables the overall coherence of the Group's
company salary policies to be studied and also ranks the
remuneration policies in terms of market levels. The
average malefemale salaries can be found on RD p.
305,
G4-ECE | Local recruitment procedure | Orange supports local recruitment. For information on | Group
6,8 and proportion of senior subcontractors in France, refer to the statistics on RD p.
6.8.5 e, RIS CYGOVEE ) 303. This data is unavailable for the rest of the Group.
B.ET confractual partn_ers and
subcontractors hired locally at
main locations of operation.
&4 - indirect economic mpacts |AR P. 25-37 Group
DMA httpifwaw orange.comien/Responsibility/ Commitment
G4-EC7 |Local recruitment procedure | hitp/fwww orange com/en/innovation/Networks Group
6.3.9 and proportion of senior
o officers, other employees, l::: Pfff'.jr-\:i orange_com/en/Responsibility/Developmen
6.8.3 contractual partners and — — — -
6.8.4 subcontractors hired locally at | &
6.8.5 main locations of operation.
6.8.6
6.8.7
6.8.9
G4-ECE | Development and impact of http:/hwww . orange.com/en/Responsibility/Commitment!St | Group
infrastructure investments and | akeholder-dialogue
services, mainly implemented | http:/fwww orange .comlen/Responsibility/Commitment/St
for the benefit of the general akeholder-dialogue/Materiality
public, via a free or pro-bono | hitp:/fwww. orange. com/en/Responsibiliby/Developmen
commercial service. t
G4 - Procurement practices |AR P.98 Group
DMA www orange comden/Responsibility Trust'Responsible-
purchasing
G4-EC9 | Proportion of spending with hittp:/ fwww.orange.comy/en/Responsibility/Commitment | Group
local suppliers at significant frepartition
5.6.6 locations of operation (with www orange.com/en/ResponsibilityiTrust/Responsible-
68 regard to the total '.rol_um_e of purchasing
d purchases made at significant
5.8.5 : Metholodogy Mote
BBT Ec{:atl_cfns]. Report the
definition used for "local
suppliers” and "significant
locations of operation”.
Crange Corporate Social Responsibility / GRI - 15026000 — Global Compact
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Category: Economy
G4 - Materials Orange does not manufacture goods. However, Orange
oMA implemented a policy on optimising eguipment life cycle
and end-of-life
hittp:/ fwnerw orange.comn/en/Responsibility/Environment
JCollecting-Recycling
This topic is particularly checked within relationship with
suppliers
www.orange com/en/ResponsibilityiTrust'Responsible-
purchasing
Suppliers Code of Conduct P.6
GA-EN1 | Conzumption of materialz in Orange does not manufacture goods Group
weight or by volume. Orange includes the issues of rare resources
incorporated in the Group products
hittp:/ fwrene_orange.com/en/Responsibility/Environment
6.5 Collecting-Recycliny
6.54 |G4-EN2 | Percentage of materials used | Orange does not manufacture goods. However, Orange | Group
that are recycled input implemented a policy on optimising equipment life cycle
materials. and end-of-life
hittp:/fwnwrnes orange. com/en/Responsibility/Environment
JCollecting-Recycling
G4 - Energy |AR P.O4-05 Group
DMA hittp:/ fwnernwe orange. com/en/Responsibility /Environment
G4-EN3 | Energy consumption within CS5R Data Base Group
the organization. Energy
consumption of renewable Metholodogy Mote
Energy SOUrCes VErsus non-
renewable energy
consumption. Methodology,
estimations and conversion
factors used.
G4-EN4 | Energy consumption outside | CSR Data Base Group
the organisation.
Methodology, estimations and | Metholodogy Note
6.5 conversion factors used.
== 4-ENS | Energy intensity Work unit hittp:/fwnenae orange com/en/Responsibility/Environment | Group
'_‘JS‘N: types of energy taken SClimate-change/dimate-changs-file
into account and scope
ene consumption within
{and ELME the grganisation WW.Orange. co m/en/Respo nsibi_lity,.fEnvironrr'entjCIEma
c.f G4-EN 3 and G4-EN 4). | te-change/cdimate-change-file/Climat-change-Method
G4-ENG Reductinn_ of energy hittp:/ fwnere orange_ comy/en/Responsibility/Environment | Group
cons umpho_n by means of JClimate-change/climate-change-file
energy efficiency, per enargy
d lied method.
hype and applicd mctho www.orange. com/en/Responsibility/Environment/Clima
te-change/dimate-change-file/Climat-change-Method
Orange Corporate Social Responsibility / GRI - 15026000 — Global Compact
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G4-ENT Initia_tives to provide energy- hittp:/fwwwr.orange.com/en/Responsibility/Environment | Group
efficient or renewable energy | /Climate-change/cimate-change-file
based products and services,
and reductions in energy
requirements as a result of
these initiatives.
=4 - Water The main areas of water consumption at the Orange
DMA Group level are water fountaing, waste water, canteens
and data center ventilation systems. Following the
assessment of the volumes in question, the Group is of
the opinicn that said volumes are not high enough to
justify setting up a collection and data consolidation
G4-ENS | Total water withdrawal by procedure for water consumption. Group
source.
G4-ENg | Water sources significantly Group
6.5 affected by withdrawal of
6.5.4 water.
=4- Percentage and total volume Group
EN10 of water recycled and reused.
=4 - Biodiversity Mon applicable - Notre seul impact concerne l'installation
DMA d’antennes et de poteaux, rarement situées dans ce
ca- Location and size of land ?.er:re de. Zones pr::tfegf:.es. En tout eta.t de cause, Group
R owned, leased or managed in, tlrr,tatlat!culn de nos équipements &e fait en accord avec
or adjacent to, protected les autorites locales. Il en va de méme pour pour nos
e B arelﬁs of high infrastructures fixes (cables, fibres, cables sous marin...)
biodiversity value outside g :
p: i ge. 1 D il -
protected areas. :gtr ém orange.comfen/Responsibilitv/Environment/IT
=4- Description of significant e Group
EN12 impacts of activities, products, IAR P .04-95
and services on biodiversity in ’
protected areas and areas of ) - . ]
65 high biodiversity value outside mtﬁgtéfmwwcmn D;ange com/en/Responsibility/Environment/Cli
mate-change
6.5.6 protected areas.
c4- Protected or restored habitats. Group
EN13
G4- MNumber of IUCN Global Red Group
EN14 List species and national
conservation list species with
habitats in areas affected by
operations, by level of
extinction risk.
G4 - Emissions IAR P.94-95 Group
DA hittp:ffwww orange_com/en/Responsibility Environment
[Climate-changs
G4- Direct greenhouse gas Group
EN15 emissions (Scope 1)
=4- Direct greenhouse gas CSR Data Base Group
EN16 emissions (Scope 2).
6.5 Metholodogy Note
655 [ga- Indirect greenhouse gas CSR Data Base Group
EN17 emissions (Scope 3). -
=4- Greenhouse gas emissions Metholodogy Mote Group
EN1E intensity.
ge Corporate Social Responsibility / GRI - 15026000 — Global Compact
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e Reduction of greenhouse gas | http://fwww orange comy/en/Responsibility/Environment | Group
EN19 |emissions. /Climate-change
hittp:/fwww.orange.comyen/Responsibility/Environment
JClimate-change/dimate-change-file
www.orange.com,en/Responsibility/Environment/Clima
te-change/dimate-change-file/Climat-change-Method
G4- Emissions of ozone-depleting | hitp://www.orange.com/en/Responsibility/Environment | Group
Enzo | Bubstances by weight. /Climate-change
http:/fwww orange com/en/Responsibility/Environment
SClimate-change/dimate-change-file
www _orange com/en/Responsibility/Environment/ Clima
te-change/dimate-change-file/Climat-change-Method
G4- WNOx, S0x, and other Mot significant: the Group’s 50x and NOx emissions Group
Enz1 | ®ignificant air emissions by areessentially only those from its vehicles and Crange
hpe sl o Marine’s ships.
G4 - Effluents and waste IAR P 94-95
DMA http:/fwww orange.com/en/Responsibility/Environment
JCollecting-Recycling
G4- Total water discharge by The Group’s water consumption only concerns its Group
EN2z | Quality and destination. tertiary activities. Our activities do not involee any
water pollution.
6.5 =4- Total weight of waste by type | CSE Data Base Group
6.53 |EN23 and by disposal method.
G4- Total number and volume of Mot applicable. Group
ENz4 | Significant spills. Mo incident to report, to the best of our knowledge
G4- Weight of transported, We have put procedures in place conceming transperted, | Group
EN25 imported, exported, or treated | imporied, exported or treated waste deemed hazardous
waste deemed hazardous under the terms of the Bazel Convention and, in this
under the terms of the Basel |respect, we ask that our transport providers have
Convention Annex I, 11, lll, and | nofification documents fo hand in accordance with the
Wi, and percentage of Baszel Convention procedures. Where border crossings
transported waste shipped are concemed, control and moenitoring duties are cammied
internationally. out by our subsidiaries. However, we have no
conseclidated figures on this type of waste due to the
practical difficulties involved in consolidating information
that iz shared among the various subsidiaries which
might be concemed, in addition to the transport and
waste treatment providers.
54- Identity, size, protected Not applicable. Group
EN26 status, and biodiversity value
6.5 of water bodies and related
G.5.4 habitats significantly affected
G.7.5 by the organisation’'s
dizcharges of water and
runoff.
G4 - Products and services http:/iwww orange. comien/Responsibility' Environment'Co
DMA llecting-Recycling
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&4- Initiatives to mitigate http:/fwww.orange.com/en/Responsibility/Environment'Cli | Group
En2?7 | environmental impacts of mate-changelclimate-change-file
6.5 products and services. www_orange.com/en/Responsibility/Environment/C limate-
6.5.4 changelclimate-change-file/Climat-change-hMethod
6.7.5
hitp:/fwww .orange.comien/Respeonsibility/Environment/l
T-for-Green
=4- Percentage of products sold | hitp://www.orange.com/en/Responsibility/Environment | Group
6.5 gnzg | and their recycled or fCollecting-Recvling
reclaimed packaging
materials, by category.
G4 - Compliance An Environmental Management System (EMS) is
DMA implemented in the whole Groups.
An 150 14001 cerfification covers over 30% of the Grop's
scope
www orange.com/en/Responsibility/Environment /SME
=4- Monetary value of significant [ No fine or significant sanction Group
6.5 Enze | fines and total number of non-
.54 monetary sanctions for non-
ﬁ'ﬁ'ﬁ compliance with
fa environmental laws and
regulations.
4 - Transport http:/fwww.orange.comieniResponsibility!Environment/'Cli | Group
DMA mate-change
G4- Significant environmental C5SR Data Base Group
ENz0 impacts of transporting
products and other goods and
materials used for the
organisation's operations, and
transporting members of the
workforce.
G54 - Overall An Environmental Management System (EMS) is Group
DMA implemented in the whole Groups.
An 150 14001 certification covers over 50% of the Grop's
scope
www.orange.com/en/Responsibility/Environment/SME
G- Total environmental protection | The Group's envirenmental protection expenditures are Group
En31 | expenditures and investments | currently not broken down as such, but are included in its
by type. overall expenditures.
G4 - Evaluation environnementale | 1AR P98 Group
DMA des fournisseurs www.orange.com/en/Responsibility Trust/Responsible-
purchasing
=4- Percentage of new suppliers | 100% Group
EN32 that were screened using
environmental criteria.
=4- Significant, actual and www_orange com/en/Responsibility/Trust'Responsible- Group
EN33 potential negative purchasing
envircnmental impacts in the
supply chain and actions
taken.
=4 - Envircnnemental grievance Management is done at entities level. Information is not Group
DMA mecanisms consolidated at Group level.
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=4- MNumber of grievances about | To the best of the Group’s knowledge, there are no Group
EN34 | environmental impacts filed, | grievances to report.
addreszed and resolved
through formal grievance
mechanisms.
Category: Social
=4 - Employment IAR P. BB-TS
DMA http:/fwwrw orange.comfen/Responsibility/ Trustiresponsibl
e-employer
G4-LA1 Total number and rate of new | RD P. 302 France
6.4 hirez and employee tumover
6.4.3 by age group, gender, and
region.
G4-LA2 | Benefits provided to full-time | Employees on fixed-term contracts and part-time France
employses that are not employees are eligible for the same benefits as full-time
6.4 provided to temporary or employees.
6.4.3 fixed-term contract RO P 304-311
6.4.4 employees, or to part-time 3
employess, per major
locations of operation.
6.4 G4-LAZ Retum to work and Processes are in place in each country to be compliant to | Group
6.4.3 guaranteed position after regulation.
6.4.4 parental leave, by gender. Information is not consolidated at Group level
6.4.5
6.3.10
G4 - Labor/management relations | l1AR P. 68-73
DMA RD P. 307
http:/fawwew orange.comfen/Responsibiliby/ Trustiresponsibl
e-employer
G4-LA4 | Minimum notice peried Retumn to work and guaranteed position after parental Group
6.4 regarding significant leave is a legal right for all employees, be they male or
6.4.3 operational changes, female
6.4.4 including whether the period | 4 weeks (legal minimum).
6.4.5 iz specified in collective
agreements.
c4- Occupational health and hittp:/ fwerer.orange.com/en/Responsibiliby/Trust/respon
DA safety sible-employerfamelioration
G4-LAS | Percentage of total workforce | 100% - RD P. 307-308 Group
represented in joint
management-worker health
and safety committees that
have a monitoring and
B4 advisory role .
p 4 5 |G4LAs Rates and types of work- RD P. 309 Group
o related accidents, There is no monitering per gender category.
occupational illnesses, lost
days, and absenteeism, and
number of work-related
fatalities, by region and
gender.
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6.4 G4-LAT Employee category highly RO P. 307-309 Group
6.4.6 expozed to work-related
6. accidents and occupational
6.8.3 illnesses.
6.8.4
6.5.8
GA-LAR Health and safety topics RO P.307-308 Group
6.4 coverad in formal France
6.4.6 agreements with trade
unicns.
G4 - Training and education IAR P.T72-T3 Group
DMA
G4-LA9 Average hours of training per | RD p. 309-310 (breakdown per year and per employee). | Group
year per employee and hitp/fwww orange.com/en/ResponsibilityTrustiresponsibl
employee category. e-employerfanticipation
hitp:/hwww.orange .com/enfactus-courtes-
tuilesiresponsibilityfactions/Confiance/Digital-L eadership-
Inside
6.4
6.4.7 The breakdown per gender and employee category for
France is published in the social report which is published
yearly in July - topic 523a (breakdown per gender) 513b
{per grade) - Refer to the 2014 social report:
hitp:/fwww orange.comieniresponsibility/reporting/Archive
g
G4-La10 | Programmes for Sl_i”'S RD P. 309-310 Group
6.4 development and lifelong https://orange jobs/sitefen-home/
Eg; Iceﬂanr:}ll_rnui?:;ﬂspn:gyp;r;;geof P:Ipﬂm'?vjra nge.com/en/Responsibility/Trust/respon
s employees and assist them jn | 22E-EMDIOVEr
managing career endings.
G4-La11 | Percentage of employees C5R Data Base Group
receiving regular
6.4 performance and career The breakdown per gender and employee category for
6.4.7 development reviews, per France is not monitored.
gender and employee
category.
G4 - Diversity and equal IAR P.92-93
DMA opportunity hittp:/fwww.ocrange. com/en/Responsibili rust/respon
sible-employer#diversity
G4-LA12 Compositiorr of govemance |RD p. 268-279 (§5.2.2_3: application of the principle of Group
bodulas and breakdo}w'n of an equal women/men ratio on the Board of Directors;
6.3.7 EOYEES DET EITOYE: 5.1.1: composition of the Board of Directors; §5.1.3:
3.1 et e compaosition of the Executive Committee)
6.3.10 gender, age group, minority P
6.4 group membership, and other RD p. 301
6.4.3 indicators of diversity. http://www_orange.com/en/Responsibility/Trust/respon
sible-employer
French law forbids any reference to ethnicity.
G4 - Equal remuneration for IAR P.92-93
DMA women and men
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6.3.7 |G4-LA13 | Ratio of basic salary of men | RD P. 304-305 Group
£.3.10 to that of women, by
6.4 employee category.
6.4.3
6.4.4
G4 - Supplier assessment for IAR P. 98
DA laber practices www.orange.com,/en/Responsibility/Trust/Responsible-
purchasing
G4-La14 | Percentage of new suppliers | 100% - See Group
ang SUL’W”;E“DFE thatt. have |y orange.com/en/Responsibility/Trust/Responsible-
undergone labour practices :
screening. purchasing
G4-LA1S | Significant, actual and www.orange.comy/en/Responsibility/Trust/Responsible- | Group
potential negative impacts for | pyrchasing
labour practices in the supply
chain and actions taken.
G4 - Labor practices grievance RDP.313-314
DMA Mecanisms http:/fwww orange.comien/content/download/STS9/83557
hersiond lelAccordUNIUK pdf
c4-1a15 | Mumber of grievances about | Mot available Group
environmental impacts filed,
addressed and resolved
through formal grievance
mechanisms.
G4 - Investment http:/farww.orange .comfen/Responsibility/C ommitment/H
DA uman-rights
G4-HR1 [ Total number and pereentage | All Group purchasing contracts and a growing number of | Group
;;33 of significant |n;estmte ”tt local contracts contain a specific clause, refer to -
s BOIEEMENTS and coniracts www_orange.com,en/Responsibili rust/Responsible-
635 that include human rights o Eecomfpn fiesp bpfisiasdfites
6.6.6 clauses or that underwent burchasing
human rights screening.
G4-HR2 [ Total hours of employse Training is split among all modules, without possibility to | Group
training on human rights individualize specific human rights training.
6.3 P, 4 procedLiresf h Within EDH (Companies for Human Rights, an
& 3 5 {:_o:::mlr;g aspelmu g i ':mﬁn organisation made up of 12 major French companies),
b g Al el et bl Orange participated in the preparation of a specialized e-
operations including the o : ! :
leaming; this e-learning was tested in 2015 and will be
percentage of employees deploved in 2016
trained. Gt :
54 - Non-discrimination RD P. 313-314 Group
DA hittp:f fwww orange. com/frfcontent/download /5759/83
555/ version,3 ffile/AccordUNIFR pdf
6.3 G4-HR3 | Total number of incidents of | Not available Group
: discrimination and actions
6.3.6 tak
6.3.7 e
6.3.10
6.4.3
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G4 - Freedom of association and | RD P.314 Group
OMA collective bargaining
6.3 G4-HR4 | Operations and suppliers Internally: RD P. 307-308 Group
B 3 3 identified in which the right to | Regarding suppliers: RD P. 321; 322-323
B34 exercise freedom of wwew.orange. com/en/Responsibility/Trust /Responsible-
.35 association and collective purchasing
5'3'3 bargaining may be violated or
6 3 :1ﬂ at significant risk, and
E; 4 5 measure taken to support
5'4'5 these rights.
G4 - Child labor hitp:ifwww . orange .comien/Responsibilitv'CommitmentH | Group
DA uman-rights
6.3 G4-HRs | Operations and suppliers Internally: RD P. 307-308 Group
6.3.3 identified as having significant | Regarding suppliers: RD P. 321; 322-323
6.3.4 risk for incidents of child wiwrw.orange.com/en/Responsibility Trust/Responsible-
6.3.5 labour, and measures taken purchasing
6.3.7 to contribute to the effective
§.3.10 abaolition of child labour.
54 - Forced or compulsory labor http:/fwww.orange.comien/Responsibility'Commitment'H | Group
DMA uman-rights
6.3 G4-HRE | Operations and suppliers Internally: RD P. 307-308 Group
B 3 3 identified as having significant | Regarding suppliers: RD P. 321; 322-323
5'3'4 risk for incidents of forced or | www_orange.comy/en/Responsibility/Trust/Responsible-
i compulsory labour, and purchasing
gg? measures to contribute to the
G 3 :1ﬂ effective abolition of forced or
i compulsony labour.
54 - Security practices Thiz aspect does not appear as relevant in our materiality | Group
DMA assessment
G4-HR7 | Percentage of security not applicable Group
6.3 personnel trained in the
6.3.5 organisation's policies or
5.4.3 procedures conceming
6.6.6 aspects of human rights that
are relevant to operations.
4 - Indigenous rights This aspect does not appear as relevant in our materiality | Group
DMA assessment
6.3 |G4-HRE |Total number of incidents Mot applicable. Group
6.3.6 invalving violation of the rights
6.3.7 of indigenous people and
6.3.8 measures taken.
6.6.7
G4 - Azsessment Through our contract with Mapplecroft, we draw up an
OMA inventory regarding all 28 subsidiaries (not including
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G4-HR9 | Total number and percentage | Oange Business Services). Group
of operations that have been | This survey was updated in 2015, including new
subject to human rights parameters related to the number of clients, employees
reviews or impact et the geographical scope of Orange.
assessments
Regarding suppliers:
www.orange_com/en/Responsibility/Trust/Responsible-
purchasing
http:/fwww. orange .com/en/Res ponsibility/C ommitment/H
uman-rights
G4 - Supplier human rights www_orange com/en/Responsibility/Trust'Responsible- Group
DMA assessment purchasing
6.3 G4-HR10 | Percentage of new suppliers | RD P. 321; 322-323 Group
6.3.3 that were screened using 100% - See
6.3.5 human rights criteria www.orange.comien/Responsibility Trust'Responsible-
G.4.3 purchasing
G.6.6
G4-HR11 | Significant, actual and RD P. 321; 322-323 Group
potential negative impacts for | www.orange com/en/Responsibility/Trust'Responsible-
labour practices in the supply | purchasing
chain and actions taken
G4 - Human rights grievance RD P.312
DMA mechanisms
G4-HR12 | Humber of grievances about | Mo one, to the best of our knowledge. Group
environmental impacts filed,
addressed and resolved
through formal grievance
mechanisms.
G4 - Local communities This engagement is part of our stakeholder dialogue Group
DMA procedure framework and is applicable throughout the
Group.
.39 |G4-501 |Percentage of operations with | This engagement is part of our stakeholder dialogue Group
6.8 implemented local community | procedure framework and is applicable throughout the
G.B.E engagement, impact Group.
6.8.7* aszessments and http:/fiwww.orange.com/en/Responsibility/C ommitment/St
6.6.7 development programmes. akeholder-dialogue
4-502 | Operations with significant, http:/ fwww orange.com/en/Responsibility/Commitment | Group
actual and potential negative [stakeholder-dialozue
EINSICIR. Oo) Jtwl ComieRies. www.orange.com/en/Responsibility/Trust/Radic-waves
G4 - Anti- comuption IAR P97 Group
DMA
G4-503 | Total num ber and percentage | The risk corruption analysis method has been defined at | Group
of kcp&r:li.ﬂtcr;stassesmtq for i Group level and has been deployed in the subsidiaries.
risks related to corruption an 2
6.6 the significant risks identified. This analysis is in progress. - .
6.6.3 http:/ fwww_ orange com/en/Responsibility/Commitment
/Governance
RD p. 299
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G4-504 | Communication and training | http://fwww.orange.com/en/Responsibility/Commitment | Group
on anti-corruption policies and [Governance
procedures RD. P.799
G4-505 | Actions taken in response to | No information available Group
incidents of corruption.
G4- Public policy IAR P. 97 Group
DA
G4-506 | Total value of political Code of Ethics P. 4 “In no circumstances do we finance | Group
- contributions by country and | palitical parties or organisations whose purpose is
Ei.!l?».xi recipient/beneficiary. primarily political. We do not tolerate corruption.”
6.8.3 hittp:ffwww.orange.com/en/responsibility/reporting/Ref
erence-documents
4 - Anti competition behavior Code of Ethics — P 4: "Our Principles of Action f With Group
DMA our competitors”
www.orange.com/en/content/download /4813/67306/v
ersion/12 ffile /{CHARTE-DE-DEONTOLOGIE 03-10 VA pdf
Rules and process are implemented wthin the Group
54-507 | Total number of legal actions | RD P. 170-172; 256-257 Group
6.6 for anticompetitive behaviour,
6.6.5 breach of anti-trust laws and
6.6.7 monopolistic practices and
their outcomes.
54 - Compliance RD P.295-267 Group
DA
G4-508 |Monetary value of significant |pDp.172 Group
6.6 fines and total number of non-
6.6.7 monetary sanctions for
6.8.7* non-compliance with laws
and regulations.
G4- Ewaluation of suppliers www.orange.com/en/Responsibility Trust/Responsible- Group
OMA impacts on the company purchasing
G4-509 | Percentage of new su;?pliers 100% - See Group
that were screened using wiww. orange . com/en/Responsibility/Trust /Responsible-
criteria for impacts on society. purchasing
G4-5010 | Significant actual and www orange com/en/Responsibility Trust/Responsible- Group
potential negative impacts on | purchasing
society in the supply chain
and actions taken.
G4 - Grievance mecanisms about | RD P.169-171; 256-258
DMA impacts on society
G4-5011 |Mumber of grievances about | Mo information available Group
impacts on society filed,
addressed and resclved
through formal grievance
mechanisms.
G4 - Customer health and safety www orange_com/en/Responsibility/Trust/Radio-waves
DA
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G4-PR1 Percentage of significant www_orange com/en/Responsibility/Trust'Radio-waves Group
product and service
categories for which health
and safety impacts are
6.3.9 assessed for improvement.
6.68 [caprz [Total number of incidents of | Mo information available Group
6.7 non-compliance with
6.7.4 regulations and voluntary
6.7.5 codes conceming the health
and safety impacts of
products and services during
their life cycle, by type of
outcomes.
G4 - Product and service labelling | Process in place to secure compliance with regulation
DMA
G4-PR3 | Type of product and service WVoluntary local environmental performance labelling in Group
information required by the the following countries: France, Spain, Poland, Romania
organisation's procedures for | and Armmenia, Orange Business Services (scope France).
product and service
infarmation Iabe_ll'rn_g. and hittp:/bienvivreledigital.orange. fr/emvironnement//jache
6.7 percentage of significant te-plus-vert/choisir-un-mokbile-plus-vert-grace-la-note-
6.7.3 prod Ltct_artd BT environnementals#list-2
6.7.4 categories subject to such in F h onl
G.7.5 information requirements. AR e oanty]
6.7.6 |G4-PR4 |Total number of incidents of | None, to the best of our knowledge Group
6.7.9 non-compliance with
regulations and voluntary
codes conceming product and
sernvice information and
lakelling, by type of
outcomes.
6.7 |[G4-PRS |Results of customer http:/fwww.orange.comien/Responsibility/ Trust'Quality-of- | Group
6.7.4 satisfaction surveys. Service
6.7T.5
6.7.6
6.7.8
6.7.9
G4 - Marketing communications Orange signed the French Union of Advertisers’ (UDA)
DMA Charter on Responsible Communication
http:/fwnww. uda.frfcommunication-responsable /charte-
uda/engagements-par-signataire/2015-2016/orange-
engagements-2015-2016/
The corresponding process have been implemented
4-PRE | Sale of banned or disputed Mone, to the best of our knowledge Group
products.
G4-PR7 | Total number of incidents of | None, to the best of our knowledge Group
6.7 non-compliance with
6.7.3 regulations and voluntary
6.7.6 codes conceming marketing,
6.7.9 communications, including
advertising, promotion and
sponsorship, by type of
outcomes.
54 - Customer privacy IAR P95 Group
DA http:/ feww orange com/en/Responsibility/ Trust/Securit
y-privacy
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G4-PR8 | Total number of substantiated | Mo information available Group
6.7 complaints regarding
6.7.T breaches of customer privacy
and losses of customer data.
=4 - Compliance The process have been implemented Group
DMA
G4-PR2 | Monetary value of significant | No information available Group
fines for non-compliance with
6.7 laws and regulations
6.7.6 conceming the provision and
use of products and services.
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