Press release

Freetown, Sierra Leone, 18 October 2017

Orange launches its brand in Sierra Leone


The new brand builds on Orange strong presence in Sub Saharan Africa,
with 50 million customers in 16 countries

Orange, one of the world’s leading telecommunications operators, announces today the
official launch of its brand in Sierra Leone. As of today, Airtel Sierra Leone becomes Orange
Sierra Leone. The acquisition of Airtel Sierra Leone was finalised in July 2016 by Orange,
together with its Senegal-based partner Sonatel, allowing the Orange Group to reinforce its
presence in West Africa.
Following the rebranding, Orange Sierra Leone will rank with one of the world’s most
powerful brands1 and stands to benefit from being part of a large international group. As
part of Orange, it will gain access to the Group’s expertise, technical know-how and an
extensive product and service portfolio. With its considerable presence on the African
continent, a strategic focus for the Group, Orange offers strong growth potential for its
Sierra Leonean operation.
For Orange, every customer is unique. At the heart of Orange’s Essentials2020 strategic
plan is the ambition of listening to every customer to better address their needs by giving an
unmatched experience every day.

Extensive investments in network to drive unrivalled customer experience

With a population of seven million people, Sierra Leone has significant potential for growth
in mobile services. Following the acquisition of the company, Orange has committed itself
to improving the quality and availability of its services by venturing into untapped and
underserved geographical areas, offering to the people of Sierra Leone the innovation that
Orange is delivering elsewhere.
Orange Sierra Leone disclosed earlier this year a modernisation and expansion plan to
enhance the reliability, coverage and quality of its network, and voice and data services.
Since the acquisition, US $33 million has been invested for that purpose and as of midOctober, the majority of investments have already been realised with 30 new radio sites on
air and over half of the entire mobile network upgraded.
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¹Orange is valued at US$21,526m, the 51st most valuable brand in the world and the 7th most valuable
telecoms brand in the world. Source: Brand Finance’s 2017 ‘Telecom 500’ report

Bruno Mettling, Deputy Chief Executive Officer of the Orange Group and Chairman & CEO
of Orange MEA (Middle East and Africa), commented: “We are pleased to bring the Orange

brand to Sierra Leone, bolstering our already strong presence in West Africa. The launch of
the Orange brand confirms our confidence in the country’s on-going economic recovery and
our commitment to bring all the benefits of new digital services to Sierra Leoneans in the
framework of a fair, transparent and clear partnership that will enable it to be established
over time.”
Sekou Drame, Chief Executive Officer, Orange Sierra Leone, added: “The launch of the

Orange brand comes with a promise to meet the emerging needs of customers with
innovative, affordable and relevant solutions that will empower consumers, giving them the
freedom to do what they choose and provide them with the tools to meet life’s daily
challenges. We remain committed to taking our network and services deeper into the
country, right up to the doorsteps of each and every Sierra Leonean, with the aim of
bridging the digital divide within the country. With the support of Orange and Sonatel we
can truly deliver on this. I am confident that over the coming months Orange will win the
hearts of customers in Sierra Leone and emerge as one of most admired brands in the
country.”
Orange is present in 21 countries in Africa and the Middle East, where it has more than 127
million customers as of the end June 2017. With 5.2 billion euros in revenues in 2016 (12%
of Orange’s total revenues), this region is a strategic priority for the Group. Orange Money,
its flagship offer for money transfers and mobile financial services, is currently available in
17 countries and has more than 34 million customers. The Group’s strategy in Africa and
the Middle East is to position itself as a leader of the digital transformation and to bring its
international expertise to support the development of new digital services.
About Orange
Orange is one of the world’s leading telecommunications operators with sales of 40,9 billion euros in 2016 and 153,000
employees worldwide at 30 June 2017, including 94,000 employees in France. Present in 29 countries, the Group has a total
customer base of 269 million customers worldwide at 30 June 2017, including 207 million mobile customers and 19 million
fixed broadband customers. Orange is also a leading provider of global IT and telecommunication services to multinational
companies, under the brand Orange Business Services. In March 2015, the Group presented its new strategic plan
“Essentials2020” which places customer experience at the heart of its strategy with the aim of allowing them to benefit fully
from the digital universe and the power of its new generation networks.
Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN).
For more information on the internet and on your mobile: www.orange.com, www.orange-business.com or to follow us on
Twitter: @orangegrouppr.

Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand
Services Limited.
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