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Orange Digital Ventures invests in Yoco, a leader in payment terminals 
and added-value payment services in South Africa 

 
Orange Digital Ventures Africa - the Orange Group’s venture capital investment fund for 
Africa - has made a second investment in one of the continent’s most promising fintech 
companies, the South African Yoco.  

Yoco is a leading company in mobile points of sale (mPOS) in South Africa, allowing 
merchants to accept card payments using a smartphone or tablet as well as manage their 
day-to-day activities using POS software. Since their launch in 2015, 27,000 Small and 
Medium-Sized Enterprises (3/4 of which had never accepted card payments before) have 
chosen Yoco. It has managed to create a genuine services ecosystem and intends to 
replicate the model in other countries in Sub-Saharan Africa.  

After this Series B funding round led by Partech, an internationally-renowned investment 
fund, and with the participation of FMO, Quona Capital and Velocity Capital, the total 
investment raised by Yoco to date amounts to $23 million, which makes it a textbook 
example for Sub-Saharan Africa.  

Yoco must capitalise on this investment to consolidate its position and expand its merchant 
network in South Africa, improve its product and conquer new markets, notably in East 
Africa.  

This investment confirms Orange Digital Ventures Africa’s ambition to support the start-up 
ecosystem and drive innovation forward in Africa. The CEO of Orange Digital Ventures, Marc 
Rennard, stated: “Payment digitalisation for merchants is a major challenge in Africa where 
financial inclusion is developing more than ever thanks to innovative solutions. Orange is 
already a leader in financial services in Africa with Orange Money, and it is on the lookout 
for solutions that can lead to genuine revolutions in use, both amongst customers and 
merchants. This is the case with Yoco.” 

In addition to payment methods, Yoco has developed a software suite and services to allow 
merchants to manage their business and admin activities, such as stock management, 
invoicing and even cash advances. With 27,000 customers, the company has experienced 
dramatic growth since its launch in 2015. In the medium-term it intends to be the no. 1 
partner of SMEs in Africa, by providing the means to help them grow and boost their 
earnings. 



 

 

About Orange 
Orange is one of the world’s leading telecommunications operators with sales of 41 billion euros in 2017 and 149,000 
employees worldwide at 30 June 2018, including 91,000 employees in France. The Group has a total customer base of 260 
million customers worldwide at 30 June 2018, including 199 million mobile customers and 20 million fixed broadband 
customers. The Group is present in 28 countries. Orange is also a leading provider of global IT and telecommunication 
services to multinational companies, under the brand Orange Business Services. In March 2015, the Group presented its new 
strategic plan “Essentials2020” which places customer experience at the heart of its strategy with the aim of allowing them to 
benefit fully from the digital universe and the power of its new generation networks. 
 
Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN). 
For more information on the internet and on your mobile: www.orange.com, www.orange-business.com or to follow us on 
Twitter: @orangegrouppr. 
Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand 
Services Limited. 
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