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Orange launches the Action Committee a unique initiative to follow
the implementation of the Group's Purpose
Orange Chairman and CEO Stéphane Richard announces the creation of the Action
Committee. Made up of eight independent well-known figures and two members of Orange
management, the committee will advise and support the Group to deploy its Purpose: “As a
trusted partner, Orange gives everyone the keys to a responsible digital world."
It will issue recommendations on the implementation of the Purpose, its measurement and
appropriate alignment with the company's projects.
This committee is chaired by Ebba Kalondo, one of the 8 figures appointed for a two-year
term. They will act on an intuitu personae basis as experts:
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◼
◼
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◼

Jadwiga Czartoryska, director of Polish foundations and former Director of the
Orange Poland Foundation,
Axel Dauchez, CEO of Make.org,
Alan Fustec, CEO of Goodwill Management and President of the Lucie Agency,
Nicolas Glady, Dean and President of Télécom Paris,
Ebba Kalondo, spokesperson for the Chairperson of the African Union Commission,
Philippe Lemoine, President of the FING (Fondation Internet Nouvelle Génération),
Inès Léonarduzzi, CEO of Digital for the Planet,
Béatrice Mandine, Executive Director of Communications, Brand and Engagement at
Orange,
Élizabeth Tchoungui, Executive Director of CSR, Diversity and Philanthropy at
Orange,
Hélène Valade, Environmental Development Director at LVMH and President of
ORSE (Observatoire de la Responsabilité Sociétale des Entreprises).

For Orange, being a trusted player is not ordained, it must be earned and demonstrated every
day. To ensure it meets its commitments, the Group has set itself targets with indicators that
will be provided to the Action Committee.
Together, these highly qualified figures will be free to organize their work, formulate
suggestions, and respond to requests for opinions and answer questions from Group
governance.

About Orange
Orange is one of the world’s leading telecommunications operators with sales of 42.3 billion euros in 2020 and 137,000
employees worldwide at 30 September 2021, including 79,000 employees in France. The Group has a total customer base of
266 million customers worldwide at 30 September 2021, including 222 million mobile customers and 22 million fixed broadband
customers. The Group is present in 26 countries. Orange is also a leading provider of global IT and telecommunication services
to multinational companies under the brand Orange Business Services. In December 2019, the Group presented its new "Engage
2025" strategic plan, which, guided by social and environmental accountability, aims to reinvent its operator model. While
accelerating in growth areas and placing data and AI at the heart of its innovation model, the Group will be an attractive and
responsible employer, adapted to emerging professions.
Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN).
For more information on the internet and on your mobile: www.orange.com, www.orange-business.com or to follow us on
Twitter: @orangegrouppr.
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